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In  Indiana,  a  recent  Gan 
News  Service  poll  showe 
a  majority  of  that  state 
dents  wanted  betting  on 
racing. 

The  poll  gave  state 
legislators  a  good  idea 
of  what  the  people 
wanted.  Subsequently, 
the  legislature  overrode 
Governor  Otis  R.  Brown's 
third  veto  of  pari-mutuel  b( 

In  New  York,  immediate 
after  a  GNS  poll  showed 
the  public  favored  legal¬ 
ized  sports  betting,  a  bill 
was  introduced  in  the 
legislature  to  permit  it. 


and  neither 


March  4,  1977 


Copley  New  Service 
P.  O.  Box  190 

San  Diego,  California  92112 


In  the  March  3,  1977  issue  of  the  Florida  Times-Union ,  _ 

there  appeared  an  extraordinary  political  cartoon  involving 
the  continuing  conflict  between  the  First  Amdnement  and  " 

pronography . 

As  a  member  of  our  Library  Board  for  many  years  and  its 
present  chairman,  I  am  deeply  concerned  about  the  entire  problem 
and  expecially  appreciate  the  eloquence  of  the  cartoon  that  your 
service  caused  to  be  published.  If  it  is  at  all  possible  that 
the  artist  would  donate  his  original  to  our  Jacksonville  Public 
Library  —  if  so,  I  would  appreciate  your  permission  to  reproduce 
it  once  for  my  personal  use. 

Thank  you  very  much  for  your  consideration  of  my  request. 


Sincerely, 

Edward  A.  Charron, Chairman 
Board  of  Library  Trustees 


Five  panels 
per  week  at  a 
reasonable  price 

Write,  wire  or  call 
John  C.  Moon,  Sales  Manager 
COPLEY  NEWS  SERVICE 
P.O.  Box  190 

San  Diego,  California  92112 
Phone:  (714)  299-3131 
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For  72  consecutive  years  The  Evening  Bulletin  has  been  the  daily  circulation 
leader  in  the  Philadelphia  market.  Today  The  Bulletin  has  155,426  more 
circulation  than  the  number  two  newspaper  in  the  1 4  county  City  &  Retail  Trading 
Zones* 

That's  why  The  Evening  Bulletin  carries  69.1%  more  national  and  retail 
display  linage  than  the  nuni)er  two  newspaper. 

Qearly  The  Bulletin  delivers  the  paper  the  people  want— and  the  people 
the  advertisers  want.  On  both  coimts  The  Bulletin  is  Number  1 . 

’Source;  ABC  Fas-Fax  Fteport  March  31,1 977.  Member  Million  Market  Newspapers 
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When  you’re 
betting  on  Florida, 
how  about 
$4.5-billion  for 
^  openers? 


St.  Petersburg-Tampa.  Money  capital  of 
Florida's  Suncoost,  with  a  population  growing 
taster  than  Miami's  SMSA.  When  retail  sales  tor 
1976  are  tallied,  they're  bound  to  exceed 
$4.5-billion  in  the  St.  Pete-Tampa  Metro  area. 

Circulation  and  linage  leaders  here  are  the 
St.  Petersburg  Times  and  Evening  Independent. 

The  Times/Independent  is  the  tastest  growing 
newspaper  combination  in  Florida,  according 
to  A.B.C.  Fas-Fax  tigures  tor  the  six  months 
ending  March  31, 1977.  The  Times  leads  all 
morning  and  Sunday  papers  in  circulation 
gains;  The  Independent  is  second  among 
evening  newspapers.  Increased  ettectiveness 
lor  your  advertising  program! 

The  Times  and  Independent  reach  more 
consumers  in  the  Metro  area,  the  ADI  and 
the  total  circulation  area  than  any  other 
advertising  medium.  Carry  more  advertising 
than  any  other  newspaper  combination  west  ot 
Florida's  Atlantic  shoreline. 

Superior  reach  and  printing  excellence  put 
The  Times  ahead  ot  all  other  newspapers  in  the 
nation  in  color  R.O.P  advertising  linage  the  tirst 
quarter  ot  1977,  the  Independent  ahead  ot  all 
but  one  other  6-days-a-week  newspaper. 

When  the  chips  are  down  and  you  need  impact 
and  consistency  to  reach  your  sales  goals  on 
Florida's  Suncoast,  put  The  St.  Petersburg  Times 
and  Evening  Independent  in  your  hand. 
Circulation  leaders.  Linage  leaders.  Sure 
winners  that  take  the  gamble  out  ot  your 
advertising  campaign. 
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F.venins:  Independent 


Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 
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3-16 — DRUPA  77,  International  Fair  Printing  and  Paper,  Duesseldort, 
Germany. 

5-9 — Special  Libraries  Association  &  Newspaper  Division,  New  York  Hil¬ 
ton,  NYC. 

8-9 — Advertising  Research  Foundation,  Hyatt  Regency  O'Hare,  Chicago. 

8- 10— Newspaper  Food  Editors  and  Writers  Association,  regional  meet¬ 

ing,  Pfister  Hotel,  Milwaukee,  Wisconsin. 

9- 11 — New  York  State  Dailies  Advertising  Managers  Association,  Pine 

Tree  Point  Club.  Alexandria  Bay,  New  York. 

11- 16 — ANPA/RI  Production  Management  Conference,  Anaheim  Conven¬ 

tion  Center,  Anaheim,  California. 

12- 17 — International  Society  of  Weekly  Newspaper  Editors,  Lorado  Taft 

Field  Campus.  Northern  Illinois  University,  Oregon,  III. 

15-16— Ohio  Retail  Advertising  Workshop,  Mohican  State  Lodge,  Perrys- 
ville,  Ohio. 

15- 18 — National  Newspaper  Publishers  Association,  Breckenridge  Pavil¬ 

ion,  St.  Louis,  Missouri. 

16 —  Tennessee  Press  Association,  Holiday  Inn  Rivermont,  Memphis. 

16-18 — Associated  Dailies  of  New  York,  Howard  Johnson  Motor  Inn, 

Plattsburg,  New  York. 

16-18 — Kentucky  Press  Association,  Lake  Barkley. 

16- 18 — Tennessee  Press  Association,  Memphis. 

17- 19 — South  Carolina  Press  Association,  Pinehurst,  N.C. 

17-19 — Investigative  Reporters  and  Editors,  School  of  Journalism,  Ohio 
State  University,  Columbus. 

19-21 — New  England  Newspaper  Advertising  Executives  Association, 
Stage  Neck  Inn,  York,  Maine. 

19-22 — Newspaper  Personnel  Relations  Association.  Salt  Lake  Hilton. 
Salt  Lake  City,  Utah. 

19-22 — SNPA  Foundation  workshop,  "Trends  in  Newspaper  Layout”, 
Corpus  Christi  (Tex.)  Caller  and  Times. 

19- 23 — Association  of  Newspaper  Classified  Advertising  Managers, 

Louisville,  Ky. 

20- 23 — Washington  Journalism  Center,  "Food:  Nutrition  and  Economic 

Issues,"  Washington,  D.C. 

22- 24 — ANPA  seminar  on  shoppers,  Atlanta,  Ga. 

23- 25 — Texas  Press  Association.  The  Flagship,  Galveston. 

24- 25 — Arkansas  Press  Association,  Arlington  Hotel.  Hot  Springs. 

26- 30 — International  Circulation  Managers  Association,  sales  conference. 

Shamrock  Hotel,  Houston. 

27- July  1 — Newspaper  Guild,  Honolulu. 

30-July  4 — National  Press  Photographers  Association,  The  Mark.  Vail, 
Colorado. 

JULY 

7-10 — Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Beach 
Inn.  Virginia  Beach,  Va. 

14-16 — Virginia  Press  Association,  The  Homestead,  Hot  Springs. 

14- 16 — Mississippi  Press  Association,  Biloxi. 

15- 17 — ^Texas  Newspaper  Advertising  Managers'  Association  Palacio  del 

Rio  Hotel,  San  Antonio,  Texas. 

17-20 — International  Newspaper  Advertising  Executives,  Fairmont  Hotel, 
San  Francisco. 

17-20 — SNPA  Foundation  workshop,  "The  Weekend  Newspaper" 
Nashville  Tennessean,  Nashville. 

20- 24 — Georgia  Press  Association.  Jekyll  Island. 

21- 23 — North  Carolina  Press  Association,  Asheville. 

28- 31 — National  Association  of  Black  Journalists,  Baltimore  Hilton.  Bal¬ 

timore,  Md. 


4-6 — Alabama  Press  Association,  Gulf  Shores,  Ala. 

7-10 — SNPA  Foundation  workshop,  "Marketing  and  Promoting  the 
Newspaper ",  Atlanta  Journal  and  Constitution. 

7-12 — Newspaper  Association  Managers.  Vail  Lodge,  Vail,  Colorado. 

20- 26 — International  Typographical  Union,  Cincinnati,  Ohio. 

21- 24 — Association  for  Education  in  Journalism.  University  of  Wisconsin, 

Madison. 
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How  successful 
DaUas  retailers 
make  it.  - 


Retailing  anywhere  is  tough.  But  ^ 
retailing  in  a  spread-out,  fast- 
growing,  rapidly  changing  city 
like  Dallas  is  murder. 

That’s  why  the  Dallas 
retailer  needs  to  ^ 

advertise.  To  the  right 
people.  At  the  right  ^ 

time.  In  the  right  medium, 

And,  in  Dallas,  there’s  no 
better  medium  for  retail  advertis¬ 
ing  than  The  Dallas  Morning  News.  It 
reaches  prospects  first  thing  every  morn¬ 
ing,  and  motivates  their  shopping  all 
day  long. 

Smart  Dallas  retailers  know  that.  Oh, 
boy,  do  they  know  that.  According  to 
Media  Records,  The  News  leads  the  eve¬ 
ning  newspaper  in  linage  in  23  of  the  32 
retail  advertising  categories.  More  specifi¬ 
cally,  The  News  leads  in  such  prime 
categories  as  men’s,  women’s,  and  family 


clothing:  food;  liquor;  home  furniture  and 
furnishings:  and  local  new-car  dealers. 

What’s  more.  The  News  is  No.  1  in  total 
weekday  retail  linage.  By  over  1 .25  million 
lines. 

In  short,  successful  Dallas  retailers  start 
selling  early.  And  often.  In  The  Dallas 
Morning  News. 


Ihe  Dallas  Monui^  News, 
thaf^howi 


Reps:  Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc.,  National;  The  Leonard  Co.,  Florida,  Hawaii,  Mexico,  Caribbean. 
A  Member  of  Metropolitan  Sunday  Newspapers.  IrK.  Source:  Media  Records,  1975. 


10  workshops, 
seminars  and  clinics  that 
teach  just  one  thing: 
how  your  newspaper  can 
make  more  money. 

The  Newspaper  Advertising  Bureau  has  in-depth 
training  clinics  and  seminars  conducted  by  Bureau 
department  store,  chain  store,  classitied,  co-op  and 
staff  training  executives— all  leading  experts  in  their 
fields. 

These  programs  have  just  one  purpose— to  make 
more  advertising  dollars  for  your  paper.  They  are 
designed  and  tailored  for  two  groups— your  sales 
staff  and  your  advertisers. 

FOR  YOUR  SALES  STAFF: 

The  following  workshops  will  train  your  staff  in  more 
effective  selling. 

1.  “How  to  plan  your  way  to  more  newspaper  ad 
sales.” 

—Bill  Solch,  V.P.,  Retail  Sales  Development 

2.  “Selling  against  broadcast” 

—Bill  Solch,  V.P.,  Retail  Sales  Development 

3.  “The  easy  way  to  find  and  use  co-op  ad  dol¬ 
lars.” 

—Frank  Hennessey,  V.P.,  Co-op 

4.  “Classified  phone  room  sales  training." 

—Marie  Holland,  Director,  Telephone  Sales 

5.  “Selling  the  chain  stores." 

—Christo  Jackson,  V.P.,  Chain  Stores 

6.  “Marketing  workshop:  how  to  use  modern  mar¬ 
keting  approaches  to  sell  newspapers  against 
broadcast  and  other  media.” 

—Charles  Kinsolving,  V.P.,  Marketing 

FOR  YOUR  AOVERTISERS: 

These  programs  will  show  your  advertisers  how  to 
use  newspapers  more  effectively  and  more  profit¬ 
ably,  thereby  encouraging  increased  investment  in 
your  newspaper. 

7.  “Retailers:  how  to  make  your  advertising  work 
harder,  sell  more.”  (Clinic  and  seminar) 

—Bill  Solch,  V.P.,  Retail  Sales  Development 
—Larry  Goodman,  V.P.,  Department  Stores 

8.  “Copy  and  layout  for  retailers.” 

—Bill  Solch,  V.P.,  Retail  Sales  Development 

9.  “More  effective  real  estate  classified  advertis¬ 
ing.” 

—Jane  Gilmer,  V.P.,  Classified 

10.  “How  to  use  co-op  to  move  products  faster— for 
manufacturers,  distributors  and  retailers." 
—Frank  Hennessey,  V.P.,  Co-op 

Want  more  information  on  program  content,  prices 
and  available  dates?  Cut  out  this  ad,  circle  the 
workshops  you’re  interested  in  and  mail  to  us.  Or, 
call  (212)  557-1800  and  ask  for  the  executive  in 
charge. 


Newspaper  Advertising  Bureau,  Inc. 

485  Lexington  Avenue  New  York,  New  York  10017 


Newsbriefs 


Whether  reporters  and  cameramen  should  be  given  greater 
privileges  than  the  public  in  access  to  prison  inmates  and 
viewing  jail  conditions  will  be  decided  by  the  Supreme  Court. 

The  Justices  (May  23)  agreed  to  hear  arguments  during  the 
coming  fall  or  winter  on  an  appeal  by  the  sheriff  of  Alameda 
county,  Calif,  of  a  federal  court  order  decreeing  he  should  let 
reporters  inside  the  prison  “at  reasonable  times  and  hours.” 

That  order  was  stayed  in  February  by  Associate  Justice 
William  H.  Rehnquist  in  order  to  give  the  high  court  a  chance 
to  settle  the  issue. 

In  1974,  several  court  opinions  held  that  newsmen  have  no 
right  under  the  Constitution  to  have  greater  access  to  jails 
than  the  public.  The  present  case  differs,  however,  in  that 
the  press  had  already  been  given  access  to  view  jail  condi¬ 
tions. 

In  Alameda,  the  only  access  has  been  a  monthly  tour  of 
the  jail  that  is  limited  to  25  persons,  with  tape  recorders, 
cameras  and  talks  with  inmates  prohibited.  These  tours  were 
started  after  public  television  station  KQED  and  two 
branches  of  the  National  Association  for  Advancement  of 
Colored  People  filed  a  1975  complaint  against  Sheriff 
Thomas  L.  Houchins  charging  that  exclusion  of  newsmen 
from  the  jail  violated  their  rights. 

U.S.  District  Court  Judge  Oliver  Carter  of  San  Francisco 
then  decided  that  reporters  must  be  given  access  at  “reason¬ 
able  times  and  hours”  and  should  be  allowed  to  photograph 
and  tape  record  inmates  of  the  jail.  Judge  Carter  did,  how¬ 
ever,  give  the  sheriff  the  right  to  exclude  newsmen  when 
tensions  in  the  jail  at  Santa  Rita  made  access  dangerous. 

This  decision  was  upheld  by  the  9th  U.S.  Circuit  Court  of 
Appeals,  which  declared  that  access  needs  of  the  news 
media  and  the  public  are  different.  The  appeals  court  pointed 
out  that  reporters  may  want  to  view  the  jail  after  some 
“newsworthy  event,”  but  that  formal,  scheduled  tours  were 
enough  for  the  public. 

*  *  * 

Following  what  appears  to  be  a  growing  trend  by  package 
goods  firms,  Tetley,  Inc.  has  become  the  third  national  ad¬ 
vertiser  this  month  to  introduce  a  new  product  ad  campaign 
that  will  by-pass  the  traditional  test  market  concept  in  favor 
of  a  national  roll-  out. 

Beginning  May  31,  Tetley  plans  to  spend  in  excess  of  $2 
million  on  a  media  advertising  and  promotion  campaign  tout¬ 
ing  its  new  “automatic  tea.”  The  multi-media  ad  campaign 
will  break  simultaneously  in  23  tv  markets  and  then  in  65 
newspapers  in  major  metro  markets  east  of  the  Mississippi. 
Tetley  does  not  market  any  of  its  products  west  of  the 
Mississippi. 

This  is  the  first  time  Tetley  has  gone  directly  to  multi¬ 
market  distribution  with  a  new  product.  Its  last  new  product 
introduced,  “Mr.  Automatic,”  a  coffee  for  automatic  drip 
coffeemakers,  was  test  marketed  in  New  York  last  year 
before  being  rolled  out  into  Hartford,  Philadelphia  and 
Wilkes  Barre. 

Why  no  test  market  campaign  for  automatic  tea?  Basically 
for  the  same  reason  that  R.  J.  Reynolds  and  Standard  Brands 
(candy  bar)  are  not  using  it  for  their  new  products  (E&P, 
May  14) — more  money  than  ever  before  has  been  spent  on 
research  and  the  results  seem  exceptionally  favorable  for 
immediate  multi-market  distribution.  Taste  test  and  in-home 
use  research  conducted  by  an  independent  research  firm  for 
Tetley,  showed  more  than  8  out  of  10  said  they  would  buy 
the  product. 

Tetley  director  of  brand  management  Chris  du  Laney  also 
pointed  out  that  it  is  getting  harder  and  harder  to  find  a  test 
market  that  is  truly  representative  of  the  entire  country. 
“Test  markets  will  result  in  an  incorrect  reading  one  out  of 
every  four  or  five  times,”  he  said.  “So  even  if  you  test,  you 
are  not  assured  the  product  will  be  successful  nationwide.” 
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Serving  St  Louis 

...the  only  newspaper  in  America  to  support  the 
Lindbergh  flight,  the  leader  for  riverfront  develop¬ 
ment  and  the  world-famous  Arch,  the  principal 
medium  in  the  successful  fight  to  save  Lambert 
Airfield  for  St.  Louis... only  a  few  of  the  ways  we 
serve  the  poetry  and  vision  of  man,  his  needs  for 
convenience  and  economy,  helping  make  St.  Louis 
a  better  place  to  live.  The  Giobe-Democrat . . .  serv¬ 
ing  St.  Louis  for  125  years . . .  and  the  years  to  come. 

A  Newhouse  Newspaper 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Study  of  group  ownership 

Rep.  Udall’s  heart  may  be  in  the  right  place,  but  that  bill 
of  his — “The  Competition  Review  Act/H.R.  6098” — threatens 
to  provide  the  biggest  fishing  expedition  in  history. 

The  Competition  Review  Commission,  to  be  established 
under  the  Act  if  it  is  passed,  would  have  three  years  to 
report  on  a  “study  of  the  laws,  regulations,  policies,  and 
other  governmental  practices  which  have  a  significant  im¬ 
pact  on  competition”  and  to  study  the  extent  and  nature  of 
competition  in  the  following  industries:  “Chemical  and 
drugs,  electrical  machinery  and  equipment,  electronic  com¬ 
puting  and  communication  equipment,  energy,  iron  and 
steel,  motor  vehicles,  nonferrous  metals,  newspaper  publish¬ 
ing  and  communications,  transportation,  financial  institu¬ 
tions,  the  food  industry,  and  such  other  sectors  of  industry 
that  the  Commission  deems  necessary.” 

The  Commission  also  is  to  consider  the  degree  of  concen¬ 
tration  in  each  industry  and  its  effect  on  “employment,  price 
levels,  efficiency,  innovation,  the  quality  of  goods  and  ser¬ 
vices  pi’oduced,”  etc. 

That  is  a  big  mouthful  to  chew. 

What  bothers  us  and  other  newspaper  people  is  equating 
“newspaper  publishing  and  communications”  with  all  those 
other  industries  to  be  examined  with  an  eye  to  “the  quality 
of  goods  and  services  produced”  and  what  steps  government 
might  take  in  those  areas. 

We  will  accept  Rep.  Udall’s  assertion  (E&P,  May  21,  page 
20)  that  it  is  not  his  intention  to  intimidate  journalistic 
circles  and  that  the  Commission  “would  in  no  way  be  em¬ 
powered  to  treat  on  First  Amendment  rights.”  However,  he 
will  not  be  able  to  control  the  Commission,  if  it  is  estab¬ 
lished,  and  consideration  of  “the  quality  of  goods  and  ser¬ 
vices  produced”  by  the  press,  with  an  eye  to  legislation,  will 
come  close  to  treading  on  those  rights. 

CIA  and  the  press 

Senator  Daniel  Inouye  of  Hawaii,  chairman  of  the  Senate 
Select  Committee  on  Intelligence,  had  the  right  opportunity 
recently  to  assure  the  newspaper  editors  of  America, 
gathered  in  Honolulu,  that  the  CIA  has  gotten  out  of  the 
journalistic  profession.  But  he  couldn’t  say  it. 

Addressing  ASNE  he  said:  “I  can  report  to  you  that  the 
CIA  will  not  enter  into  any  paid  or  contractual  relationship 
with  any  full-time  or  part-time  news  correspondent  accred¬ 
ited  with  any  U.S.  news  service,  newspaper,  periodical, 
radio-tv  network  or  station.  That  includes  stringers.”  The 
existing  CIA  Directive  will  be  included  in  the  proposed 
statutory  charters  soon  to  be  introduced,  the  Senator  said. 

But,  while  he  could  assure  that  no  domestic  newsman  is 
currently  employed  by  CIA,  he  could  not  give  the  same  as¬ 
surance  about  foreign  newsmen. 

Only  when  he  and  officials  of  CIA  can  guarantee  that  no 
newsmen  “foreign  or  domestic”  are  employed  by  the  intelli¬ 
gence  organization  will  the  skirts  of  all  U.S.  journalists  be 
clean  once  again. 
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Letters 


FULL  CONTROL 

Several  editors  have  told  us  they  have 
received  letters  from  a  few  readers  ques¬ 
tioning  whether  NBC  is  party  to  any  deal 
to  provide  Soviet  propaganda  during 
coverage  of  the  1980  Olympic  Games  in 
Moscow. 

The  answer  is  a  plain  and  simple  NO! 

There  is  nothing  in  our  arrangement 
with  the  Soviets  that  requires  us  to  do 
anything  other  than  cover  the  Olympic 
Games  as  we  wish.  NBC  will  have  full 
control  over  everything  it  broadcasts. 

George  F.  Hoover 
(Hoover  is  vicepresident,  press  and  public¬ 
ity,  NBC.) 

^ 

GROWTH  STORY 

We  note  that  E«&P  has  provided  con¬ 
siderable  coverage  to  the  ANPA  concern 
over  daily  newspaper  readership  and 
slow  circulation  growth.  Not  all  news¬ 
papers  show  slow  circulation  growth. 
Hometown  newspapers'  circulation  has 
more  than  doubled  in  the  past  20  years. 
These  newspapers  now  account  for  37% 
of  all  newspaper  circulation,  compared 
to  24%  in  1955. 

What  has  happened  is  a  massive  shift 
in  population  and  shopping  habits  since 
W.W.  II  and  this  shifting  continues.  This 
has  benefitted  hometown  newspapers 
enormously  and  their  businesses  have 
flourished. 

Joseph  J.  Amodeo 
(Amodeo  is  vicepresident-comptroller, 
American  Newspaper  Representatives 
Inc.) 

^  ^ 

METRIC  PUNCTUATION 

I  await  with  radar  interest  to  see  how 
North  American  eds  are  going  to  cope 


with  one  unmentionable  “metric  prob¬ 
lem”  no  one  has  dared  face  yet. 

That  is  the  metric  use  of  the  comma 
and  the  period  in  numbers.  In  the  U.S. 
and  Canada  a  figure  is  written,  let's  say, 
5.6%.  Fine  and  dandy.  But  in  the  metric 
system  this  same  figure  is  written  with  a 
comma.  Thus;  5,6%. 

Also,  a  large  number  is  currently  writ¬ 
ten:  $,921.44.  All  well  and  good.  But 
metric  practice  would  have  American 
copy  desks  write  that  same  number  with 
different  punctuation.  Thus;  $1,921,44. 

As  the  problem  inches  up  on  us,  1  just 
wanted  to  put  in  my  own  ,020  now! 

Nino  Lo  Bello 
(Lo  Bello  is  a  freelance  reporter  based  in 
Vienna,  Austria.) 

:ic  9{c  9tc 

COLLEGE  NEWSPAPERS 

Something  has  happened  to  the  college 
newspaper.  The  skinny  tabloids  that 
once  gave  extensive  coverage  to  campus 
beauty  contests  and  Greek  songfests  are 
almost  extinct.  The  change  began  in  the 
late  l%0s.  Until  then,  telling  students 
the  news  of  the  day  was  an  almost  lazy 
affair. 

We  are  thirsty  for  real  news  now.  We 
watch  everything  with  an  eye  to  sending 
it  over  the  wire  machines.  But  it  is  dif¬ 
ficult.  Fraternities  and  sororities  are 
meaningful  once  again.  The  Homecom¬ 
ing  Queen  contest  which  died  in  1973  has 
returned  in  1977  as  the  Campus  Queen 
pageant.  The  rally  to  protest  geometric 
progression  of  tuition  at  this  state  uni¬ 
versity  might  attract  30  students  on  a 
sunny  day,  perhaps  10  if  it  rains.  Yet  the 
rally  will  make  page  one,  not  the  campus 
queen  results. 

We  refuse  press  releases  outright. 
With  150  reporters  on  the  staff,  the  Col¬ 


legian  has  no  need  to  use  somebody 
else's  work.  Our  reporters  are  learning, 
the  policy  goes,  and  they  can't  learn  if 
other  people  write  their  stories. 

Neither  do  we  cover  events  automati¬ 
cally.  The  news  editor  considers  before 
he  sends  reporters.  In  the  60s,  almost 
everything  was  news.  In  the  quiet  times 
of  1977,  reporters  and  editors  alike  use 
news  judgment  and  learn  from  the  mis¬ 
takes  they  are  bound  to  make. 

At  the  Collegian,  we  see  ourselves  as 
journalists  who  just  happen  to  be  full¬ 
time  students.  The  campus  newspaper  at 
Penn  State  is  not  an  activity  for  most  of 
us.  It  is  a  profession. 

Of  course  the  Collegian  should  keep 
students  informed  of  their  campus  world. 
But  because  we  have  become  students  of 
the  world,  the  college  paper  should  keep 
its  student  readers  informed  of  their  en¬ 
tire  world. 

We  are  learning  here  at  the  Collegian 
and  at  other  college  papers  across  the 
country.  But  we  are  learning  to  be  better 
professionals,  not  better  amateurs. 

Sheila  A.  McCauley 
(McCauley,  who  graduates  May  28,  was 
editor  of  the  Daily  Collegian.) 

♦  *  ♦ 

IMPERSONATING 

1  have  three  suggestions  in  response  to 
an  item  police  officers  impersonating  re¬ 
porters. 

Media  organizations  and  individual 
media  outlets  could  work  for  laws  pro¬ 
hibiting  such  impersonation.  Such  legis¬ 
lation  could  be  similar  to  regulations 
prohibiting  impersonation  of  a  law  of¬ 
ficer. 

Meanwhile,  media  organizations 
which  discover  such  impersonation 
should  file  suit  against  the  offending  law 
enforcement  agency  and  officer(s). 

If  such  legal  and  ethical  tactics  fail, 
large  media  organizations  could  publish 
color  guides  to  identification  cards  of  law 
enforcement  agencies.  Reporters  and 
editors  could  then  pick  the  police  agen¬ 
cies  they  wish  to  “represent,”  and  have 
the  proper  ID  cards  reproduced  with 
their  own  photos. 

George  N.  Bukota 

Richland,  Wash. 


Short  takes 

Florida  Dept,  of  Transportation  offi¬ 
cials  said  a  malfunction  in  electrical 
components  forced  the  bride  to  remain  in 
an  open  position  for  more  than  two  hours 
Sunday,  and — Sarasota  HcraUl-Trihane. 
♦  ♦  ♦ 

Leona's  complaint,  on  the  other  hand, 
was  that  Michal  refused  to  make  love  on 
their  weeding  night — San  Francisco 
Kxaminer. 
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The  Plain 
Dealer  ran 
more  advertisin 
thanat^Cttiio 


The  59,929,012  lines  of  total  advertis¬ 
ing  we  published  in  1976  is  an 
all-time  Plain  Dealer  record.  This 
figure  tops  the  totals  run  in  every 
Ohio  paper  last  year  and  is  nearly 
twice  the  volume  of  advertising 
carried  by  Cleveland’s  number-two 
daily. 


The  Plain  Dealer  is  also  number  one 
in  Ohio  in  circulation  and  enjoys  a 
lead  of  55,523  in  daily  paid 
circulation  over  Cleveland’s  other 
paper.  That’s  what  gives  us  reach. 
Vitality.  Acceptance.  Look  to  The 
Plain  Dealer  in  1977.  Go  with  the 
leader  and  be  a  leader. 


THE  PLAIN  DEALER-OHIO*S  LARGEST  SHOPPING  MEDIUM. 


Note;  linage  figures  are  compiled  from  a  report  by  Media  Records,  Inc.  Circulation  lead  figure 
is  based  on  information  filed  September  30,  1976,  with  the  Audit  Bureau  of  Circulations. 


Thf  I’lain  Dealer  is  repre.sented  nationally  by  Newhouse  New.spapers  with  offices  in  principal  cities. 
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Every  Saturday  since  1884 


Campaign  to  restore  reader 
trust  in  reporters  advised 


to  reach  the  broadest  possible  market. 
Then  we  might  be  able  to  produce 
various  sections  of  special  interest, 
sports,  opinion  and  comment,  national, 
business,  leisure,  culture  and  maybe 
even  a  chicken  dinner  section.” 


By  Carla  Marie  Rupp 

The  newspaper  credibility  problem 
will  grow  unless  readers  know  more 
about  how  newspapers  operate  and  ap¬ 
preciate  the  difficulties  under  which 
news  is  gathered,  Newell  G.  Meyer, 
vicepresident  and  promotion  director  of 
the  Milwaukee  Journal,  told  more  than 
400  newspaper  promotion  persons  at  the 
Seattle  conference  of  the  International 
Newspaper  Promotion  Association  this 
week. 

Best  solution  to  combat  this  problem, 
Meyer  said,  involves  a  stronger  attitude 
toward  accurate  reporting,  an  attitude  he 
says  is  “lost  on  those  who  prefer  to  be 
concerned  only  about  writing  style  and 
bringing  down  crooked  politicians.” 

Meyer  said  there  is  a  diversity  of 
opinion  as  to  the  nature  of  the  credibility 
problem.  While  some  editors  see  the 
issue  broadly  as  an  important  compre¬ 
hensive  and  ongoing  effort,  he  said 
others  define  it  more  narrowly,  limiting 
specific  steps  to  publishing  corrections 
and  letters  to  the  editor.  Very  few 
dismissed  the  problem  of  credibility  as 
minor  or  non-existant.  Of  the  larger 
papers  only  one  felt  it  was  not  an  issue. 

Editors  seem  to  be  optimistic,  Meyer 
said.  Underlying  many  comments  was 
the  idea  that  if  the  newspaper  business  is 
explained  to  readers  they  can  be  made  to 
understand  that  news  people  “are  only 
human — but  trying  our  very  best  to  be 
fair,  to  be  truthful.” 

Some  editors,  he  said,  think  too  many 
reporters  these  days  have  a  certain  point 
of  view  and  then  try  to  shape  the  facts  to 
fit  their  outlook.  One  editor  said  report¬ 
ers  feel  the  whole  world  is  “crooked” 
and  they  want  to  change  it  overnight. 
This  leaves  many  people  with  a  general 
distrust  of  all  reporters,  he  said. 

Middle  age  readers 

Promotion  people  were  reminded  by 
Donald  B.  Towles,  vicepresident  and 
director  of  public  affairs  of  the  Courier- 
Journal  and  Louisville  Times,  that  it's 
not  the  18  to  .^4  year  age  bracket  that 
newspapers  have  to  worry  quite  so  much 
about,  but  the  middle  agers  in  the  35  to 
49  year  bracket. 

These  are  the  people  in  the  middle  to 
higher  income  bracket  who  live  in  good 
homes  and  who  have  graduated  from 
high  school  and  at  least  attended  college. 


These  are  the  readers  newspapers  have 
always  counted  on  to  maintain  levels  of 
penetration  in  the  market,  he  said. 

“Yes,  we  are  dropping  in  the  18  to  34 
bracket  but  not  to  the  extent  we  are 
losing  the  middle  age,  fairly  affluent  and 
well-educated  group,”  he  said. 

Many  promotion  managers  expressed 
interest  in  the  carrier  program  Towles 
described  which  if  carried  out  at  other 
papers  could  help  reach  younger  and 
older  readers.  He  said  that  for  over  a 
year  his  papers  have  been  delivering 
Time  magazine  in  a  single  zip  code  zone 
of  the  market.  Six  months  ago  News¬ 
week  was  added  to  the  delivery  with 
both  magazines  on  the  same  day  as  when 
they  deliver  the  afternoon  newspaper. 

Philosophy  behind  concept 

“The  philosophy  behind  this  concept 
is  that  readers  of  newspapers  are  no 
longer  interested  in  reading  everything  a 
newspaper  carries  each  day — it  may  be 
we  can  determine  a  way  to  produce  a 
core  newspaper  which  will  summarize 
all  major  news  events,  including  edito¬ 
rials,  features  and  advertising  designed 


Broadcasters  make  pitch 
Roger  Rice,  president  television  ad¬ 
vertising  bureau,  proposed  promotion 
managers  of  newspapers  spend  a  com¬ 
bined  total  of  1%  of  their  advertising 
revenue  promoting  newspapers  on  tele¬ 
vision.  That  would  amount  to  85  million 
dollars  a  year  if  newspapers  did  that  at 
this  point,  he  said.  Persons  who  watch 
television  include  many  non-newspaper 
readers  who  could  be  reached.  Rice 
said,  in  saying  he  would  like  to  get 
newspapers  not  to  think  of  tv  as  a 
competitor,  but  as  a  vehicle  that  could 
help  them. 

Robert  O.  Weed,  vicepresident,  reg¬ 
ional  sales,  from  the  Radio  Advertising 
Bureau,  asked  newspapers  to  make  their 
radio  promotions  more  effective.  The 
best  way,  he  said,  is  to  tie  the  advertising 
spots  into  special  sections.  “Radio  can 
intrusively  reach  people.” 

It's  easier  and  less  expensive  to  reach 
readers  of  newspapers  through  radio 
time  than  by  using  television.  Weed  said. 
Radio  programming.  Weed  said,  is  tied 
into  newspaper  readers'  different  lifes¬ 
tyles. 


Libel  suits  mount  in  wake  of  IRE  series 


Two  lawsuits  asking  damages  totaling 
$30  million  were  filed  this  week  against 
the  Associated  Press  and  two  Alaska 
newspapers  by  a  man  who  alleges  he  was 
libeled  by  a  news  story. 

The  story  was  a  summary  by  the  Asso¬ 
ciated  Press  of  an  article  written  by  In¬ 
vestigative  Reporters  and  Editors,  Inc., 
questioning  the  legality  or  the  activities 
of  Alfred  Gay. 

The  story  was  a  portion  of  the  23-part 
series  which  was  the  result  of  the  Phoenix 
Project,  a  five-month  effort  by  IRE  mem¬ 
bers  from  two  dozen  newspapers  and  tel¬ 
evision  stations  after  the  car-bomb  mur¬ 
der  of  Don  Bolles,  a  reporter  for  the  Ari¬ 
zona  Republic. 

Gay's  lawyers  filed  one  suit  naming  as 
defendants  the  Associated  Press  and  the 
Southeast  Alaska  Empire  in  Juneau.  The 
second  suit  names  the  Associated  Press 
and  the  Ketchikan  Daily  News  as  defend¬ 
ants.  Both  newspapers  carried  the  story. 

Both  suits  were  filed  in  Anchorage  Su¬ 
perior  Court,  and  each  suit  asks  for  dam¬ 
ages  totaling  $15  million. 

Gay  was  the  third  party  to  file  suit  over 
the  IRE  series. 

Suits  totaling  $17  million  were  filed  by 


Peter  Licavoli  Jr.  and  his  wife,  Lizabeth, 
against  IRE  and  several  newspapers. 

The  suits  charge  that  four  articles 
wrongfully  named  Licavoli  as  being  con¬ 
nected  with  illegal  activities  in  Tucson. 
The  articles  said  the  operations  have  con¬ 
nections  in  several  Eastern  cities,  Alaska 
and  throughout  the  Southwest. 

Defendants  named  in  the  suits  are  IRE; 
the  Star  Publishing  Co.  in  Tucson,  pub¬ 
lishers  of  the  Arizona  Daily  Star;  Denver 
Post:  Albuquerque  Journal;  Newsday; 
Robert  Greene,  Newsday's  Suffolk  edi¬ 
tor,  who  headed  the  project,  and  39  other 
team  members. 

Two  Oregon  newspaper  publishing 
firms  were  named  in  similar  actions  filed 
in  U.  S.  District  Court  in  Portland.  They 
are  the  Guard  Publishing  Co.,  publishers 
of  theEuaene  Register  Gucu  d,  and  States¬ 
man-Journal  Publishing  Co.,  publishers 
of  the  Salem  Capital-Journal  and  the  O  e- 
^on  Statesman. 

Jerry  Colangelo,  general  manager  of 
the  Phoenix  Suns  basketball  team,  filed 
suit  last  month  accusing  IRE  and  other 
defendants  of  defamation  by  implying 
that  he  associated  with  gamblers. 

(See  pafie  34  for  related  story) 
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Kennedy’s  antitrust  group 
watching  media  takeovers 


Senator  Edward  Kennedy  (D.,  Mass.) 
told  the  Suburban  Newspapers  of 
America  convention  in  Boston  (May  13) 
antitrust  “has  real  significance  for  the 
press  as  insurance  that  the  industry  re¬ 
mains  competitive.” 

Noting  that  he  has  “undertaken  the 
first  sweeping  oversight  hearings  on  anti¬ 
trust  enforcement  in  decades,”  Ken¬ 
nedy,  chairman  of  the  Senate  sub¬ 
committee  on  Antitrust  and  Monopoly, 
assured  the  group  of  his  “interest  and 
concern  that,  if  and  when  needed  (the 
antitrust  laws)  are  ready  and  fully  able  to 
promote  a  diverse  and  competitive 
press.” 

“The  possibility  that  newspapers  and 
other  media  will  be  swallowed  into  sti¬ 
fling  conglomerates  that  will  shut  down 
rivals  and  shut  off  differing  viewpoints 
is,  naturally,  intensely  troubling  in  our 
democracy,”  he  said. 

He  noted  that  “98%  of  the  daily  news¬ 
papers  are  local  monopolies,”  adding 
that  “the  death  of  many  big  city  papers 
has  been  offset  by  the  birth  of  many  in 
suburbia.” 

He  noted  also  that  competition  ap¬ 
pears  to  be  growing  with  a  “burgeoning” 
of  radio,  tv,  and  specialized  magazines. 

In  his  remarks,  the  Senator  praised  the 
Carter  administration,  for  its  “demon¬ 
strations  of  openness  .  .  .  and  .  .  .  fresh 
commitment  to  the  Freedom  of  Informa¬ 
tion  Act.” 

As  evidence  of  the  new  administra¬ 
tion's  support  of  the  Fol  Act,  he  cited  a 
recent  order  by  Attorney  General  Griffin 
Bell  to  all  Federal  departments  and 
agencies  stating  that  the  “government 
should  not  withhold  documents  unless  it 
is  important  to  the  public  interest  to  do 
so,  even  if  there  is  some  arguable  legal 
basis  for  withholding.” 

According  to  Kennedy,  Bell  has  also 
“avowed  the  Department  of  Justice  will 
defend  suits  brought  under  the  act.  .  .  . 
‘only  when  disclosure  is  demonstrably 
harmful,  even  if  the  documents  techni¬ 
cally  fall  within  the  exemptions  of  the 
Act.’  ” 

The  Senator  called  Bell's  action  a 
“lasting  change  from  the  (Justice)  De¬ 
partment’s  previous  practice  of  being  the 
automatic  hired  gun  for  agencies  that 
wanted  to  withhold  information.”  And 
he  praised  an  order,  also  by  Bell,  to  re¬ 
view  more  than  600  cases  now  under  the 
Fol  act  “to  see  which  can  be  resolved  by 
relinquishing  the  information  sought.” 

Finally,  Kennedy  outlined  provisions 
of  the  Criminal  Code  Reform  Act  of 
1977,  which  he  is  co-sponsoring  with 
Senator  John  McClellan  (D.,  Ark.),  that 


would  have  impact  on  the  newspaper 
industry. 

These  included  the  deletion  of  all  ref¬ 
erences  to  the  Official  Secrets  Act,  al¬ 
teration  of  the  law  of  contempt  “to  give 
the  press  a  new  defense  to  arbitrary  and 
unfair  contempt  citations,”  and  exemp¬ 
tion  of  the  press  from  the  scope  of  the 
Federal  Theft  Law  in  the  case  where 
“government  property  is  obtained  and 
used  ‘solely  for  the  purpose  of  dis¬ 
seminating  it  to  the  public.’  ” 

This  last  measure,  stated  Kennedy,  is 
not  in  the  current  law;  it  was  added  “as  a 
direct  result”  of  the  press’  concern  with 
S.  1 ,  “which  would  have  created  an  Offi¬ 
cials  Secrets  Act  and  made  journalists 
criminally  liable  for  reprinting  docu¬ 
ments  like  the  Pentagon  Papers,”  he 
said. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

5/18  5/25 

Affiliated  Publications  (AMEX)  .  IIVj  11% 

Blue  Chip  Stamps  (OTC)  .  16''2  I6V4 

Combined  Communications  Corp.  (NYSE)  21%  20% 

Capital  Cities  Comm.  (NYSE)  .  48V4  47% 

Cowles  Comm  (NYSE)  .  15%  15% 

Dow  Jones  (NYSE)  .  31%  31% 

Gannett  (NYSE)  .  33  22V2 

Gray  Comm.  (OTC)  .  10%  11 

Marie  Hanks  (NYSE)  .  27%  27V4 

Jefferson  Pilot  (NYSE)  .  30%  28% 

Knight-Ridder  (NYSE)  .  33Vb  33% 

Lee  Enterprise  (AMEX)  .  23' 4  23'% 

Media  General  (AMEX)  .  16%  IS'j 

Multimedia  (OTC)  .  26  25 

New  York  Times  (AMEX)  .  19' 4  18'.'» 

Panax  (OTC)  .  .  4'% 

Post  Corp.  (Wise.)  (OTC)  .  19'/4  19'% 

Quebecor  (AMEX)  .  6  6 

Southam  Press  (CIE)  .  19'2  19'% 

Thomson  Newspapers  (CE)  .  12'/4  12 

Time  Inc.  (NYSE)  .  35%  35'.% 

Times  Mirror  (NYSE)  .  22'%  21% 

Torstar  (CE)  .  13%  13% 

Washington  Post  (AMEX)  .  23'.%  23'/% 

SUPPLIERS 

Abitibi  (CE)  .  9%  9' 2 

Addressograph  Multi.  (NYSE)  .  11%  11% 

Altair  (OTC)  .  3'%  3'% 

Berkey  Photo  (NYSE)  .  4%  4% 

Boise  Cascade  (NYSE)  .  32%  31% 

Compugraphic  (NYSE)  .  37  35% 

Compuscan  (OTC)  .  8'e  7''4 

Crown  Zellerbach  (NYSE)  .  37%  35% 

Cutler-Hammer  (NYSE)  .  44  43 

Digital  Equipment  (NYSE)  .  43%  41% 

Domtar  (AMEX)  .  13%  13% 

Dow  Chemical  (NYSE)  .  36  35' 2 

Dymo  (NYSE)  .  12%  12% 

ECRM  (OTC)  .  2' 2  1'2 

Eastman  Kodak  (NYSE)  .  61%  59% 

Eltra  (NYSE)  .  26'2  27'2 

Georgia  Pacific  (NYSE)  .  29^4  29*b 

(3race.  W.R.  (NYSE)  .  30%  30  ■ 

Great  Lakes  Paper  (CE)  .  27  27 

Great  No.  Nekoosa  (NYSE)  .  29' 2  28% 

Harris  Corp.  (NYSE)  .  38^4  37% 

International  Paper  (NYSE)  .  56^b  52''8 

Itek  Corp.  (NYSE)  .  15%  15'8 

Kimberly  Clark  (NYSE)  .  46  43' 4 

Log  Electronics  (OTC)  .  5^4  6'4 

Logicon  (AMEX)  .  14  12^4 

MacMillan.  Bloedel  (CE)  .  21%  21'8 

Minnesota.  Mm.  and  Mfg.  (NYSE)  .  50'2  49 

Philip  A  Hunt  (NYSE)  .  .  14'4 

Optronics  International  Inc.  (BSE)  . . 4'/4 

Rockwell  Inti.  (NYSE)  .  33^8  32% 

Southland  Paper  (OTC)  .  30  28^4 

Southwest  Forest  Ind.  (NYSE)  .  8' 2  8^b 

Sun  Chemical  (NYSE)  .  21*8  21'4 

Wood  Industries  (AMEX)  .  3' 2  4 

White  Consolidated  (NYSE)  .  27*4  26*4 
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GM  newspaper  ad 


Corporate  ads 
placed  by  GM 
in  newspapers 

General  Motors  Corporation  has 
started  a  newspaper  advertising  cam¬ 
paign  as  an  extension  of  the  “People 
building  transportation  to  serve  people” 
theme  introduced  last  year  in  television 
spots. 

The  newspaper  campaign,  also  created 
by  N  W  Ayer  ABH  International,  will 
run  in  a  12-week  flight  in  all  of  the  top  50 
markets.  The  agency  has  prepared  six 
different  ads  which  are  scheduled  to  ap¬ 
pear  in  143  daily  newspapers  with  a  total 
circulation  of  38-million. 

Fach  ad  is  prefaced  with  the  words, 
“This  is  who  we  are  and  what  we  do  at 
General  Motors.”  The  headline  and  copy 
that  follows  is  a  verbatim  interview  with 
an  employee  discussing  his/her  area  of 
work  and  such  topical  issues  as  energy 
conservation,  product  research  and  de¬ 
velopment,  and  car  safety. 


Radio  station  buys 
newspaper  coupon  ad 

WWVA-radio  in  Wheeling,  W.  Va.  has 
scheduled  newspaper  coupon  ads  and 
radio  spots  in  25  markets  in  the  northeast 
and  midwest  to  promote  “Jamboree  in 
the  Hills,”  a  two-day  country  music  fes¬ 
tival  in  July. 

The  promotion,  according  to  Columbia 
Pictures  Industries.  Inc.,  which  owns 
WWVA,  may  be  the  “most  extensive  ad 
campaign  by  an  individual  station  in 
broadcast  history.” 

Media  buying  for  the  station  is  being 
handled  by  Terry  Britt,  assistant  to  gen¬ 
eral  manager. 
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Physician-publisher  claims 


water  tainted 

By  Lenora  Williamson 

Water,  water — and  whether  to  drink 
all  you  want  of  the  chlorinated  stuff — has 
become  an  editorial  page  and  page  one 
mix  in  two  Pennsylvania  towns  whose 
soft  water  supply  is  not  fluoridated. 

A  short,  somewhat  tongue-in-cheek 
editorial  in  the  Greenshuv^  (Pa.) 
Tribune-Review  May  6  about  experts 
now  warning  of  cancer  hazards  in  drink¬ 
ing  chlorinated  water  became  a  page  one 
target  of  a  nearby  weekly  free  circulation 
paper,  Westmoreland’s  Wednesday,  a 
publication  of  the  daily  Jeannette  (Pa.) 
News  Dispatch.  All  papers  are  published 
in  Westmoreland  County. 

The  Tribune-Review  editorial  started 
by  telling  readers  not  to  drink  chlori¬ 
nated  water  while  reading  the  editorial  as 
“it  may  be  dangerous  to  your  health” — 
but  ended  asking  how  much  more  fear¬ 
making  Americans  can  absorb  and 
“when  is  someone  in  government  going 
to  draw  a  reasonable  line  on  protec¬ 
tionism?”  The  last  sentence  of  the  edito¬ 
rial  was:  “Meantime  enjoy  drinking  all 
the  chlorinated  water  you  want.” 

The  following  May  1 1  and  May  18  edi¬ 
tions  of  Wednesday  devoted  their  entire 
front  pages  to  an  attack  in  text  and  car¬ 
toon  on  the  Greensburg  Tribune-Review 
and  its  publisher,  Richard  Mellon  Scaife, 
and  the  K-Mart  at  Greensburg  Plaza 
which  earlier  had  told  the  Jeannette  daily 
it  was  discontinuing  advertising  in  the 
paper  and  would  rely  on  the  Tribune- 
Review  as  an  advertising  vehicle. 

The  Jeannette  News-Dispatch  was 
purchased  in  1975  by  four  physician 
brothers  of  the  Monsour  family  who  also 
own  the  Monsour  Medical  Center.  Dr. 
William  Monsour  is  president  of  Jean¬ 
nette  Newspapers,  Inc.,  and  publisher  of 
the  News-Dispatch.  Wednesday,  pub¬ 
lished  in  conjunction  with  the  News- 
Dispatch  is  distributed  free  throughout 
central  Westmoreland  County. 

The  May  1 1  Wednesday  page  one 
editorial  opened  with  a  statement  that 
Wednesday  and  its  parent  newspaper, 
the  News- Dispatch,  were  dedicated  to 
fostering  public  interest  causes.  “The 
objective  is  to  advance  consumerism, 
environmental  protection  and  other 
causes  of  benefit  to  the  coalition  of  those 
in  our  society  that  are  being  exploited  by 
the  special  interests  that  have  seized  a 
stranglehold  on  this  country.” 

The  editorial  stated:  “This  news¬ 
paper's  strong  pro-consumer  stand  has 
rankled  certain  members  of  the  retail 
industry.  Constant  pro-public  interest  ar¬ 
ticles  have  been  published  which  have 
brought  protests  and  criticisms  of  such  a 
EDITOR  &  PUBLISHER  for  May  28,  1977 


by  big  firms 

policy  from  those  who  oppose  public  in¬ 
terest  crusading.  Many  of  the  protests 
have  come  from  industrialists  who  are 
determined  to  continue  to  pollute  our 
environment  without  restraint  or  con¬ 
trol.” 

The  editorial  then  declared:  “Oppos¬ 
ing  the  liberal  and  progressive  policies  of 
this  publication  has  been  the  Tribune- 
Review  who  have  been  consistant 
champions  of  reactionary  and  repressive 
right-wing  philosophies.  .  .  .  The  pro¬ 
chlorine  stance  of  the  Tribune-Review  is 
not  surprising  since  they  support  the 
special  interest  mentality  that  feels  any 
program  that  will  contribute  profit  is 
right.  .  .  .” 
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The  editorial  also  said  the  News- 
Dispatch  had  recently  been  informed 
that  K-Mart  in  Greensburg  Plaza  in¬ 
tended  to  discontinue  advertising  and 
utilize  only  the  Greensburg  Tribune- 
Review.  The  editorial  called  for  a 
boycott  of  K-Mart  and  asked  readers  to 
“join  us  in  protesting  K-Mart's  support 
of  the  Tribune-Review  and  all  it  repre¬ 
sents.”  Across  the  bottom  of  the  tab  size 
page  was  a  5-column  line  “Boycott 
K-Mart.” 

The  following  May  18  Wednesday  car¬ 
ried  the  page  one  headline  “Chlorine 
Does  Cause  Cancer”  and  the  story  again 
referred  to  the  Tribune-Review  editorial 
and  noted  that  water  purification  could 
be  changed  to  a  carbon  filtration  process. 

“Perhaps  Scaife.”  the  article  said, 
“can  make  more  money  if  chemical 
companies  keep  selling  more  chlorine. 
Additional  dollars  that  will  allow  him  to 
reap  more  profits  so  that  he  can  continue 


to  misdirect  the  public  and  help  them 
to  continue  harmful  practices. 

“Ask  Scaife  if  he  has  chlorine  in  his 
drinking  water  at  Rolling  Rock?  (A  refer¬ 
ence  to  the  accompanying  cartoon  show¬ 
ing  Scaife  as  a  serpent  wrapped  around  a 
bucket  of  Rolling  Rock  Club’s  private 
water  supply  with  caption  ‘Would  He 
Drink  Chlorinated  Water?’)  Ask  those 
major  retail  stores  who  advertise  exclu¬ 
sively  in  his  right  wing  newspaper  if  their 
children  drink  all  of  the  chlorine  their 
stomaches  can  hold.  .  .  .  you  should  be 
outraged  by  this  irresponsible  journalism 
that  mocks  the  health  and  welfare  of 
your  children.  Boycott  K  Mart.”  The 
page  also  carried  the  5-column  boycott 
slogan  at  the  bottom. 

A  Tribune- Review  spokesman  said  the 
newspaper  had  not  responded  locally  to 
the  criticism.  And  K-Mart  eastern  re¬ 
gional  advertising  director,  Wayne 
Hooks,  mentioned  in  one  editorial  as  in¬ 
forming  the  News-Dispatch  of  the 


Chlorine  Does  Cause  Cancer^, 


Ancntioa:  Tribiinr  Review 
mm  •  Reaiieni  And  Retail  Store* 
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—  Boycott  K-Mart  — 

changed  ad  schedule,  is  on  vacation  and 
could  not  be  reached  for  comment. 

Neither  Dr.  William  Monsour  or 
Eugene  D.  Miller,  editor  and  editorial 
writer  for  the  News-Dispatch  and  editor 
and  assistant  publisher  for  Wednesday, 
could  be  reached  by  telephone  for 
further  information. 


McKearney  succeeds 
Meyer  at  KC  Star 

James  E.  McKearney  Jr.,  40,  pre¬ 
viously  director  of  advertising  for  the 
Gannett  Rochester  Newspapers,  has 
joined  the  Kansas  City  Star  Co.  as 
vicepresident/marketing.  He  replaces 
Wally  Meyer,  who  will  remain  on  as  a 
consultant.  Meyer  was  a  major  stock¬ 
holder  in  the  company  which  was  pur¬ 
chased  by  Capital  Cities  Communica¬ 
tions  in  February. 
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Scudder  attacks  veracity 
of  Columbia  J-Review 


By  John  Consoli 

Former  publisher  of  the  now  defunct 
Newark  (N.J.)  Evening  News,  Richard 
Scudder,  testified  on  May  25  in  Civil 
Court  that  a  1972  article  by  freelance 
writer  Richard  Reeves,  accusing  the 
Scudder  family  of  mismanaging  the  pa¬ 
per’s  operation,  contained  “lies”  and 
“untruths”  that  were  “written  through 
newsroom  gossip.” 

In  an  emotional  moment  during  the 
trial,  a  teary-eyed  Scudder  said,  “I  don’t 
understand  how  anyone  can  write  an 
article,  which  was  primarily  about  me, 
without  bothering  to  talk  to  me.  This 
violates  every  ethic  of  the  reporting 
business.” 

The  article  appeared  in  the  Novem¬ 
ber/December  1972  issue  of  Columbia 
Journalism  Review.  Scudder  claimed  he 
was  libeled  by  the  article  and  filed  civil 
action  on  January  31,  1973.  Named  as 
defendants  in  addition  to  Reeves  are 
Alfred  Balk,  former  Review  editor;  Elie 
Abel,  editorial  chairman  of  the  Review; 
and  Douglas  Eldridge,  former  Newark 
News  reporter. 

In  his  first  day  on  the  stand,  Scudder 
said  he  was  never  contacted  by  Reeves 
or  by  anyone  else  from  Columbia  Jour¬ 
nalism  Review  prior  to  the  article’s 
publication,  to  check  the  authenticity  or 
get  a  response  to  the  allegations.  Scud¬ 
der  called  this  the  “unforgiveable  sin  in 
publishing.” 

Scudder  said  he  first  learned  about  the 
Columbia  Journalism  Review  article 
from  Byron  Greenberg,  general  manager 
of  the  New  York  Post.  “What  are  those 
things  they  are  writing  about  you  in 
Columbia  Journalism  Review?”  Green¬ 
berg  was  quoted  by  Scudder  as  asking 
him. 

“It’s  very  easy  to  get  people  to  say 
outrageous  things  and  its  very  easy  to 
publish  them,”  Scudder  said.  “Its  harder 
to  print  the  truth  after  getting  both 
sides.”  He  said  journalism  is  moving 
into  a  direction  today  where  reporters 
are  shying  away  from  anyone  “who 
might  give  you  the  truth  and  destroy 
your  story.” 

One  of  the  most  damaging  allegations 
to  Scudder’s  reputation,  according  to  his 
attorney  Thomas  Curtin,  is  that  the 
Newark  News  began  what  Reeves  called 
“ridiculous  overruns”  to  provide  “tons 
of  returns  for  Dick’s  paper  mill.”  While 
publisher  of  the  Newark  News,  Scudder 
was  also  chairman  of  Garden  State  Pa¬ 
per  Co.,  which  he  founded. 

Another  was  that  Scudder  had  to 
“wheel  and  deal  with  local  politicians  to 
nail  down  water  rights  and  sewerage 
rights  for  his  sideline  paper  mill”  and  the 


inference  that  News  reporters  were  then 
told  the  Passaic  Valley  Water  Commis¬ 
sion,  the  Passaic  Valley  Sewerage 
Commission,  the  Teamsters  Union  and 
“everybody  else  associated  with  the 
paper  mill”  were  off-limits. 

Scudder  testified  that  he  had  no 
agreement  with  the  Passaic  Valley 
Water  Commission.  He  said  he  acquired 
some  of  the  water  rights  from  Dundee 
Water,  Power  &  Land  Company  and 
other  water  rights  from  Central  Bergen 
Associates. 

“The  Garden  State  Paper  Company 
never  bought  water  from  the  Passaic 
Valley  Water  Commission  to  my  knowl¬ 
edge  except  that  the  water  we  lease  from 
C.B.  Associates  is  Passaic  Valley  Water 
Commission  water,”  Scudder  said.  “We 
have  no  direct  dealings  with  the  PVWC. 
We  have  no  contract  with  them  and  they 
have  no  file  on  us.” 

Scudder  acknowledged  that  Garden 
State  Paper  Co.  is  leasing  a  Passaic 
Valley  Sewer  Commission  sewer,  but 
said  the  agreement  was  reached  through 
city  officials  in  Garfield,  N.J.  (where  the 
mill  is  located)  and  not  through  negotia¬ 
tions  with  the  PVSC  commissioners. 
“We  are  billed  by  the  city  of  Garfield  for 
the  use  of  the  sewer  system  and  we  are 
the  only  taxpayer  in  that  city  that  pays  a 
separate  sewer  charge,”  Scudder  said. 

Scudder  also  said  he  had  never 
ordered  the  PVSC  or  the  PVWC  “off- 
limits”  to  any  reporters.  He  said  after 
reading  the  Reeves  article,  he  asked 
long-time  News  reporter  Guy  Savino  to 
check  out  through  the  grapevine  if  such 
an  order  was  ever  put  out  by  anyone  on 
the  paper.  Savino  assured  him  that  no 
such  order  was  ever  given  to  reporters. 

Savino,  who  was  employed  by  the 
News  for  43  years,  had  testified  earlier 
in  the  week  that  he  knew  of  no  areas  or 
topics  that  were  off-limits  to  News  re¬ 
porters.  His  testimony  was  backed  by 
former  News’  editorial  page  editor  Ken 
Steffan,  f'^i.ner  reporter  Tom  Hooper 
and  former  reporter  Jean  Joyce. 

Joyce,  who  spent  eight  years  at  the 
Newark  News  and  is  now  an  assistant 
city  editor  of  the  New  York  News. 
testified  that  she  once  wrote  a  story  that 
was  critical  of  the  Passaic  Valley  Sewer 
Commission  and  was  not  reprimanded  in 
any  way. 

In  his  article.  Reeves,  also  a  former 
News  employee,  claims  he  was  “unex¬ 
pectedly  transferred”  out  of  the  Passaic 
County  bureau  for  “snooping  around” 
the  commission.  In  reference  to  this, 
Joyce  said,  “1  was  sent  over  there  to 
snoop  around.” 


Testifying  to  the  allegation  that  the 
News  began  overruns  to  supply  the 
Scudder  mill  with  waste  paper  to  recycle 
into  newsprint,  Scudder  said  such  a 
move  would  have  cost  him  $120  per  ton. 
He  explained  that  newsprint  would  have 
cost  him  about  $140  per  ton  at  that  time 
and  his  mill  made  about  $20  profit  on 
each  ton  of  recycled  newsprint. 

Allegations  in  the  Reeves  article  that 
young  people  had  a  difficult  time  ad¬ 
vancing  on  the  News  because  of  a  strict 
seniority  system  were  contradicted  in 
testimony  by  Steffan,  Joyce  and  Savino. 

Testimony  earlier  in  the  week  by  the 
News’  classified  manager  from  1961  to 
1971,  Frank  Sheridan,  and  by  book¬ 
keeper  Walter  Blakeman,  in  each  case 
contradicted  a  Reeves  allegation  that 
“as  much  as  25%  of  classified  ad  rev¬ 
enue  was  refunded  in  some  months 
because  of  typographical  errors.”  Both 
Sheridan  and  Blakeman  said  the  per¬ 
centage  of  refund  was  more  like  be¬ 
tween  one  and  five  percent. 

Former  News  reporter  James  Staples 
who  is  now  a  public  relations  executive 
for  Garden  State  Paper  Co.,  supported 
one  Reeves  allegation  concerning  News 
policy.  He  testified  that  under  a  long¬ 
standing  tradition,  editorial  employees 
received  a  portion  of  their  pay  by  rou¬ 
tinely  submitting  phony  overtime  and 
expense  claims.  He  said  the  arrange¬ 
ment  was  made  with  his  immediate 
superior. 

All  the  witnesses  thus  far  have  been 
called  by  Scudder’s  attorneys.  Scudder 
was  to  take  the  stand  again  on  Thursday 
(May  26)  and  continue  on  Tuesday  (May 
31.)  The  courts  are  closed  on  Friday 
(May  27)  and  Monday  (May  30.) 

Scudder’s  cross-examination  by  the 
defense  attorneys  is  expected  to  begin 
either  late  Tuesday  or  Wednesday  (June 
1.)  After  Scudder,  Curtin  plans  to  call  a 
number  of  technical  “experts”  including 
a  representative  of  the  Audit  Bureau  of 
Circulation,  press  manufacturers  and 
press  operators  in  an  attempt  to  further 
refute  some  of  the  allegations  made. 
Curtin  said  he  expects  to  rest  his  case  by 
the  end  of  next  week  (June  3.) 

Because  Scudder  has  been  ruled  a 
public  figure  by  Superior  Court  Judge 
James  Owens  (E«&P,  May  21),  Curtin 
will  have  the  burden  of  proving  not  only 
that  the  article  libeled  Scudder,  but  that 
the  article  was  written  with  malice  or 
with  “reckless  regard  for  the  truth.” 

it  is  likely  that  Curtin  will  attempt  to 
portray  Reeves  as  a  disgruntled  former 
employee.  Curtin  said  he  plans  to  stress 
the  fact  that  there  was  a  “deviation  of 
journalistic  standards”  in  the  writing 
and  publishing  of  the  article. 

Burtis  Horner,  attorney  for  Reeves, 
Abel  and  Balk,  said  in  his  opening 
statements  that  the  article  was  about  the 
Newark  News  and  not  about  Scudder. 
He  said  Scudder  was  “unaware”  of 
many  things  going  on  at  the  paper. 
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Conference  rips  into  Western 
coverage  of  Third  Worid 


By  Jane  Levere 

The  quality  and  quantity  of  Western 
news  coverage  of  the  Third  World  was 
the  subject  of  sharp  and  sometimes  ac¬ 
rimonious  debate  at  a  conference  on 
“The  Third  World  and  Press  Freedom” 
in  New  York  May  12  and  13. 

Underwritten  by  American  charitable 
foundations,  including  the  Philip  Graham 
Fund,  New  York  Times  Foundation,  and 
Poynter  Fund,  and  sponsored  by  the 
Edward  R.  Murrow  Center  of  Public  Di¬ 
plomacy  at  the  Fletcher  School  of  Law 
and  Diplomacy,  the  conference  was  at¬ 
tended  by  over  75  representatives  of 
media,  governments  and  international 
organizations  from  Western  and  Third 
World  nations. 

Constantly  repeated  throughout  the 
two-day  session  were  charges  that  had 
been  raised  in  April  at  a  UNESCO  con¬ 
ference  in  Florence.  Most  participants  at 
the  Italian  meeting,  called  as  a  follow-up 
to  the  1976  UNESCO  Nairobi  general 
conference,  agreed  on  the  existence  of 
an  “information  gap”  between  Third 
World  and  developed  nations,  but  rep¬ 
resentatives  of  the  international  wire 
services  there  denied  responsibility  for 
it.  (E&P,  April  23) 

In  an  analysis  of  Third  World  com¬ 
plaints  about  the  performance  of  Agence 
France-Presse,  the  Associated  Press, 
Reuters,  and  United  Press  International, 
Roger  Tatarian,  professor  of  journalism, 
California  State  University  at  Fresno  and 
editor  and  vicepresident  of  UPl  from 
1962- 1972,  concluded  “there  is,  in  fact,  a 
radical  asymmetry  in  the  flow  of  news 
from  the  developed  countries  (which)  is 
the  basis  for  the  feeling  in  some  develop¬ 
ing  countries  that  they  are  the  targets  of  a 
form  of  cultural  aggression.” 

The  agencies,  Tatarian  also  noted, 
tend  “to  report  in  the  Cold  War  ter¬ 
minology,  and  .  .  .  give  East-West  ex¬ 
planations  to  situations  that  are  in  truth 
African,  Asian  or  Latin  American  in 
character  and  significance.” 

And  “there  is  an  inclination  to  devote 
the  greatest  attention  to  the  Third  World 
in  time  of  disaster,  crisis  and  confronta¬ 
tion  and  less  to  what  these  countries  re¬ 
gard  as  positive  accomplishment,”  he 
said. 

However,  Third  World  criticism  of  the 
wire  services  is  often  overstated,  Tatar¬ 
ian  declared.  “Yes,  there  is  a  need  for 
improvement,  to  be  sure.  1  think  one  of 
the  phrases  1  read  in  the  documents  pre¬ 
sented.  .  .  .  today  is  a  good  one.  That  is. 
there  must  be  a  'decolonization'  of  the 
news.  But  like  most  phrases  it  may  be 
more  pungent  than  accurate.” 
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The  wire  services  were  further 
charged  with  being  overly  motivated  by 
profit  and  not  sufficiently  concerned 
with  the  free  flow  of  news. 

“Since  the  Western-owned  news 
agencies  are  not  public  service,  but 
profit-oriented  organizations,  they  do 
not  consider  it  necessary  or  desirable  to 
ensure  a  free  flow  of  news  at  all  costs,” 
claimed  Biola  Olasope,  director  of  news, 
Nigerian  Broadcasting  Corp. 

This  criticism  was  rejected  by  Frank 
Tremaine,  senior  vicepresident,  UPI, 
and  Stan  Swinton,  vicepresident  and  di¬ 
rector  of  world  services,  AP. 

“UPl  is  not  beholden  to  any  special 
interest,  any  government,  any  political 
party,”  Tremaine  said.  “Although  the 
profit  motive  has  been  spoken  of  in  a 
disparaging  way,  it  is  the  reason  we  can 
be  independent  and  not  beholden  to  any 
public  or  private  interest.” 

Calling  Olasope’s  charges  a  “gross 
oversimplification,”  Tatarian  declared 
the  wire  services  are  “service  organiza¬ 
tions.  What  subscribers  want  they  get 
from  them.  Their  function  is  broader 
than  widely  recognized.” 

Olasope  also  claimed  “the  world  be¬ 
longs  to  the  rich  and  powerful  nations 
and  whatever  the  poor  and  weak  nations 
do  is  really  not  so  important,  unless  they 
do  something  which  may  disturb  the 
present  political  and  economic  order.” 

He  said  the  Third  World,  including  the 
People’s  Republic  of  China,  contains 
two-thirds  of  the  world’s  population  but 
is  the  subject  of  less  than  one-tenth  of  the 
news  output  of  Western  agencies. 

“Africa  sees  the  rest  of  the  world 
through  Western  eyes.  Most  Third 
World  events  are  never  reported  in  Af¬ 
rica,”  Olasope  stated. 

Truth  requested 

Disagreeing,  Tremaine  said  the  wire 
services  provide  many  stories  favorable 
to  the  Third  World. 

But  Rajni  Kothari,  Center  for  the 
Studies  of  Developing  Societies,  New 
Delhi,  said,  “No  one  asks  for  you  to  be 
favorable,  just  let  the  stories  be  true.” 

Also  responding  to  Olasope’s  charges 
were  several  American  newsmen  who 
concluded  that  there  is  a  subjective  ele¬ 
ment  to  all  journalism. 

“Speaking  as  a  former  foreign  corres¬ 
pondent,”  Swinton  said,  there  is  never 
“an  intended  lack  of  objectivity  but  a 
cultural  gap  does  result  in  subjectivity 
getting  through.” 

Philip  Foesie,  assistant  managing 
editor,  Washinfiton  Post,  said  “a  lot  of 
Western  journalism  is  loaded  and  very 
opinionated”  because  “one  thing  the 


Western  press  does  not  do  is  police  its 
own  profession.” 

“Our  dream  is  that  somewhere  down 
the  pike  there  will  be  a  nonpatriotic,  clin¬ 
ically  dispassionate  press,  bionic  jour¬ 
nalism,”  he  added. 

Citing  Reuters  as  “the  closest  to  the 
thing  we’ve  been  dreaming  of,  a 
genuinely  international  service  where 
there  is  a  Pakistani  correspondent  in 
London,”  Foesie  said,  “That’s  at  least 
our  stated  goal.  We  only  beg  you  to 
understand  we  strive  for  it.” 

And  Mort  Rosenbloom,  Murrow  Fel¬ 
low,  Council  on  Foreign  Relations,  Inc. 
and  former  AP  foreign  correspondent, 
said  he  had  never  in  his  nine  years  with 
the  wire  service  “seen  a  case  where  an 
international  news  agency  guy  purposely 
distorted  a  story.  There  is  no  evidence  of 
a  conspiracy.” 

Kothari  also  criticized  the  New  York 
Times,  Washington  Post,  Manchester 
Guardian  and  Times  of  London  for  sta¬ 
tioning  correspondents  in  capital  cities 
instead  of  spreading  them  throughout  the 
country. 

Rejecting  this  charge  was  Gerald  Gold, 
deputy  foreign  editor.  New  York  Times. 
“Our  divorce  rate  is  very  high  because 
correspondents  do  not  stay  in  capitals 
with  their  wives  and  families  but  are  out 
in  the  country  covering  news,”  Gold 
said. 

Resources  limited 

Included  in  the  debate  was  a  discus¬ 
sion  of  factors  limiting  wire  services’ 
Third  World  coverage.  Among  these  was 
the  limitation  of  financial  resources. 

“There  is  a  desire  (on  the  part  of)  the 
large  global  agencies  to  be  independent 
in  operation,”  Tatarian  said,  “but  they 
can  operate  only  to  the  limit  of  their  re¬ 
sources.  They’re  not  allowed  to  function 
with  the  depth  they’d  like  to  in  an  ideal 
world.” 

Rosenbloom  mentioned  pressures  by 
African  and  Asian  governments  on 
foreign  reporters  residing  in  their  coun¬ 
tries,  citing  in  particular  the  case  of  John 
Damton,  a  New  York  Times  reporter 
expelled  from  Nigeria. 

“If  Third  World  governments  want 
our  cooperation,  they’ve  got  to  ease  up 
on  the  pressure.  It’s  a  two-way  street, 
but  we’re  not  going  to  resolve  the  traffic 
jam  here  today,”  he  said. 

Also  stressing  the  increasing  difficulty 
of  correspondents  covering  Africa  was 
John  Hughes,  editor,  Christian  Science 
Monitor.  He  said  Western  coverage  of 
China  has  been  limited  “because  the 
Chinese  authorities  have  refused  to  let  us 
cover  it  first  hand.” 

And  H.  L.  Stevenson,  vicepresident 
and  editor-in-chief,  UPl,  said  UPl’s 
major  concern  “is  over  access,  the  right 
of  reporters  to  enter  and  travel  freely  in 
all  countries.  There  is  an  ominous 

(Continued  on  page  42) 
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Controllers  recommend 
better  billing  systems 


•  The  costs  of  both  systems  are  about 
the  same,  but  bank  credit  cards  are  pre¬ 
ferred  to  office  billing  in  the  circulation 
department. 

•  Invoices  that  give  the  advertising 
agency  a  clear,  understandable  amount 
of  information  will  speed  up  payments. 

Finance  officers  of  Media  General 
newspapers  gave  this  advice  to  members 
of  the  Newspaper  Institute  of  Controllers 
and  Finance  Officers  at  their  spring 
meeting  (May  16-18)  in  Hollywood,  Fla. 

In  a  seminar  discussion  of  better  ways 
to  do  business,  H.  Graham  Woodlief, 
controller  of  Richmond  Newspapers, 
said  it  has  been  his  experience  after 
nearly  four  years  of  credit  cards  for  sub¬ 
scribers  that  they  increase  saleability  of 
the  product  and  improve  efficiency  of  the 
total  business  operation. 

William  E.  Robertson,  treasurer  of 
Media  General  Inc.,  parent  of  Richmond 
Newspapers,  deplored  the  wide  range  of 
invoices  submitted  to  ad  agencies  but 
disavowed  any  attempt  by  INCFO's  ad¬ 
vertising  liaison  committee  to  create  a 
standardized  look-alike  invoice.  How¬ 
ever,  he  said,  “such  an  aim  could  be 
highly  desirable.” 

Robertson  reported  that  219  papers 
had  replied  to  a  questionnaire  concerning 
invoices.  One-third  didn't  even  have  a 
number  on  the  invoice  and  191  didn't 
date  invoices.  75%  fail  to  show  the 
month  and  year  that  the  bill  covers  and 
65%  (142)  don't  identify  the  advertiser. 

Some  other  observations  made  from 
Robertson's  survey  were:  106  (48%)  give 
the  2%  discount  for  cash;  63  (29%)  put  a 
limit  on  the  discount  period;  214  (98%) 
cite  insertion  dates;  78  (36%)  designate 
the  edition  in  which  the  ad  ran;  142  (65%) 
bill  at  the  gross  rate;  137  (63%)  give  the 
net  rate;  106  (47%)  show  only  the  total 
amount  due. 

Three-fourths  of  those  responding 
process  invoices  on  computers. 

Robertson  commented  that  he  saw 
many  invoices  that  would  have  given  him 
difficulty  in  deciding  what  amount  to 
pay — or  what  newspaper  was  submitting 
the  bill  because  the  corporate  name 
rather  than  the  newspaper  name  was 
used. 

“If  we  want  our  money  quickly  and  on 
time,”  Robertson  said,  “then  the  agency 
has  every  right  to  expect  that  sufficient 
and  clear  date  be  used.  The  matter  for 
the  agency  is  complicated  even  more 
when  you  realize  that  they  have  a  turn¬ 
over  in  personnel,  just  like  anyone 
else.” 

To  support  his  conclusion  that  credit 
card  payments  by  subscribers  benefit  the 
newspapers  more  than  office-pay  plans, 
Woodlief  spelled  out  the  costs  of  a  typi¬ 


cal  subscriber  to  the  Richmond  Times 
Dispatch  and  News  Leader.  The  papers 
have  52,000  of  their  combined  250,000 
circulation  on  office-pay  and  15,000  on 
bank  credit  cards. 

The  subscriber  pays  $13.65  on  a  quar¬ 
terly  basis  for  a  prepaid  subscription,  of 
$54.60  on  an  annual  basis,  for  daily  and 
Sunday.  There  is  one  direct  charge  from 
the  credit  card  banks  in  the  form  of  the 
discount  fee  of  2.75%.  This  comes  to 
$1.50  for  one  customer  per  year. 

“No  other  tangible  costs  are  as¬ 
sociated  with  this  credit  card  transac¬ 
tion,”  Woodlief  noted.  “Forms  are 
supplied  by  the  bank,  and  the  mag  tape 
used  to  process  the  card  is  returned  to 
us.” 

“On  the  other  hand,”  he  continued, 
“let's  assume  this  customer  is  on 
office-pay.  Then  we  must  pay  130  per 
quarter  for  postage,  if  he  receives  only 
one  bill,  or  520  annually.  We  have  tried 
2nd  Class  mailing  but  it  didn't  work  out. 
The  cost  of  the  form  mailer  bill  sent  to 
him  is  6.50,  or  260  annually.  Hence  there 
is  a  direct  out-of-pocket  cost  to  us  of  780 
a  year,  as  compared  to  one  of  $1.50  for 
the  credit  card  customer.” 

Woodlief  said  this  comparison  makes 
it  appear  that  office-pay  subscribers  are 
much  less  expensive  than  credit  card 
customers.  His  checkup  with  several 
other  newspapers  indicate  that  half  find 
credit  cards  less  costly  than  office  bill¬ 
ing,  and  the  other  half  does  not. 


He  pointed  out  there  are  other  indirect 
costs  for  office-pay;  such  as  the  addi¬ 
tional  computer  time  to  print  bills,  plus 
clerical  time  to  handle  them,  and  the  col¬ 
lection  expense.  Among  disadvantages 
of  the  credit  card  system  he  mentioned;  a 
billing  system  that  doesn't  give  the  expi¬ 
ration  date  of  a  subscription,  doesn't  tell 
whether  it's  for  a  morning  or  evening 
edition,  and  the  subscriber's  displeasure 
with  automatic  renewal. 

The  Richmond  papers  try  to  handle 
customer  complaints  directly  so  as  to 
avoid  the  occasional  misinformation 
given  by  bank  personnel. 

Robert  E.  White,  an  officer  of  South¬ 
east  First  National  Bank,  Miami, 
suggested  to  the  controllers  that  their 
newspapers  should  also  consider  the 
merits  of  electronic  fund  transfer  for  cus¬ 
tomers.  Their  bills  would  be  deducted 
automatically  from  their  accounts,  both 
for  advertising  and  subscriptions. 

“If  you  are  processing  300  statements 
a  month,  or  3,600  per  year,”  White  said, 
“the  system  could  save  you  up  to  $2,700 
a  year.” 

The  banker  also  recommended  that 
newspaper  managements  review  their 
policy  of  making  little  use  of  leasing  for 
new  equipment  and  explore  the  pos¬ 
sibilities  in  solving  modernization  and 
expansion  problems. 

Albert  E.  Von  Entress, 
vicepresident/circulation,  said  the 
Chicago  Sun-Times  and  Daily  News  an¬ 
ticipate  a  saving  of  $64,948  a  year  when  a 
two-phase  computer  system  is  com¬ 
pleted  in  the  mailroom.  Personnel  and 
fringe  benefits  for  two  employes  in  circu¬ 
lation  ($20,930)  and  five  in  the  mailroom 
($17,875)  will  be  eliminated. 


FROM  CANADA — INCFO  regulars  Sophie  J.  Gontarski  of  the  New  Haven 
(Conn.)  Register  and  Clem  Weinke  of  the  Miami  Herald  welcome  George  W. 
Justice  of  the  North  Bay  (Ont.)  Nugget  to  Hollywood,  Fla. 
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MARKETING  OF  NEWSPAPERS  was  Christine  D.  Urban's 
interest  in  a  seminar  for  finance  officers  in  Florida.  The 
assistant  professor  of  business  administration  at  Harvard 
was  introduced  by  Joseph  F.  Smoak,  assistant  general 
manager  of  the  Charleston  (S.C.)  Evening  Post. 


IN  FLORIDA  two  Denver  Post  financial  officers  exchange 
greetings  at  INCFO  meeting:.  Earl  R.  Moore,  left,  and 
Donald  L.  Haynie. 


Financial  data 
sought  for  use 
in  industrry  study 

Continued  prosperity  of  the  news¬ 
paper  industry  could  depend  heavily  on 
the  answers  to  a  quiz  which  was  put  to 
the  Institute  of  Newspaper  Controllers 
and  Finance  Officers  this  week  at  its 
spring  meeting  in  Hollywood,  Fla. 

Dr.  Leo  Bogart,  executive  vicepresi¬ 
dent  of  the  Newspaper  Advertising 
Bureau,  enlisted  the  help  of  the  INCFO's 
1,015  members  in  the  crusade  to  bolster 
circulation  and  advertising  income  of 
newspapers.  He  put  these  eight  ques¬ 
tions  pertaining  to  profitability  to  them: 

1.  What  is  the  ideal  ratio  of 
advertising-to-circulation  income?  He 
noted  that  the  “rare”  papers  that  have 
kept  down  their  price  have  held  circula¬ 
tion,  but,  he  asked,  has  the  advertising 
gain  outweighed  the  additional  circula¬ 
tion  revenue  that  might  have  come  from 
price  increases  with  some  loss  of  sub¬ 
scribers? 

2.  Are  preprinted  advertising  inserts  as 
profitable  as  many  publishers  have  sup¬ 
posed?  What  is  the  true  financial  picture 
for  the  newspaper  when  it  is  considered 
that  half  of  the  $1  billion  invested  in  in¬ 
serts  goes  to  production  of  them  by  inde¬ 
pendent  printers? 

3.  What  is  the  payout  experience  of  an 
investment  in  computerized  circulation 
data  banks?  Putting  all  of  this  informa- 
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tion  about  subscribers  into  a  nationwide 
system  might  be  worthwhile. 

4.  What  are  the  true  costs  and  logistics 
of  home  delivery  service? 

5.  Why  shouldn’t  newspapers  make 
subscriptions  payable  through  checkless 
banking  systems? 

6.  What  is  the  comparable  value  of  the 
virtues  of  adult  and  juvenile  carriers? 

7.  How  should  newsroom  budgets  be 
related  to  circulation  growth  and  profit¬ 
ability?  Superior  newspapers  have  been 
successful  financially  but  most  of  them 
originate  a  high  share  of  their  own  copy 
and  have  larger  budgets  than  the  aver¬ 
age. 

8.  How  much  do  you  budget  for  re¬ 
search  and  development?  The  average 
business  spend  2.7%  of.sales  income  on 
R&D. 

Bogart  warned  that  the  television  in¬ 
dustry  has  begun  an  intensive  promotion 
campaign  appealing  to  advertisers  to 
hitch  their  business  to  “a  rising  star” — 
tv.  Newspapers  are  depicted  as  being  in 
the  decline. 

An  all-out  effort  by  newspaper  indus¬ 
try  organizations, Bogart  said,  is  aimed  at 
raising  the  circulation  back  to  the  old 
one-on-one  level  of  readers  to  house¬ 
holds.  The  NAB  forecast  for  newspaper 
advertising  this  year  is  near  the  $1 1  bil¬ 
lion  mark.  This  figure,  Bogart  explained, 
includes  advertising  production  costs, 
agency  fees,  commissions,  etc.  The 
breakdown  is  Classified,  $3  billion;  na¬ 
tional  $1.7  billion,  and  retail  $6  billion. 


Newsprint  billing 
will  be  changed 
in  metric  system 

There’s  one  good  thing  about  the  met¬ 
ric  system — when  it  comes:  The  price  of 
newsprint  will  be  about  10%  higher  but  it 
really  won’t  cost  any  more  than  it  would 
under  the  present  measurement  system. 

Speaking  for  the  Canadian  Pulp  & 
Paper  Association,  Charles  A. 
Thompson  of  International  Paper  Sales 
explained  that  mind-twister  to  members 
of  the  Institute  of  Newspaper  Controllers 
and  Finance  Officers  in  a  meeting  (May 
16)  at  Hollywood,  Fla. 

Actually,  Thompson  said,  all  that’s 
going  to  change  when  the  conversion  to 
the  metric  system  is  fully  effective  on 
January  1,  1979  will  be  measurement 
language.  A  typical  invoice  for  newsprint 
recorded  in  pounds,  assuming  a  $305  per 
ton  price,  will  be  extended  to  $336.20  per 
metric  ton  which  is  2,204.6  pounds  for 
what  is  now  called  30-pound  basis 
weight. 

Basis  weight  will  be  29.98  pounds  per 
3,0{X)  square  feet — “a  very  slight  differ¬ 
ence  in  your  favor,”  Thompson  noted. 
The  label  for  a  typical  58-inch  size  roll, 
40  inches  in  diameter  and  weighing  1 ,695 
pounds,  will  be  changed  to  indicate  147.3 
cm  size  and  101 .6  cm  diameter,  weighing 
728  kilograms. 

Newsprint  customers  in  Canada  will 
go  on  the  metric  system  January  1 ,  1978. 
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Earnings  reported 
by  Minneapolis 
Star  and  Tribune 

Otto  A.  Silha,  president  of  the  Min¬ 
neapolis  Star  and  Tribune  company,  re¬ 
ported  record  high  operating  revenues, 
operating  earnings  and  net  earnings  for 
the  fiscal  year  which  ended  February  26, 
1977.  The  company  is  privately  held. 

Excluding  the  financial  impact  of  the 
WCCO  Radio  and  Television  stations 
and  their  divestiture  during  the  year,  net 
earnings  for  the  company  were 
$9,438,000,  a  \6Vi%  increase  over  the 
prior  year,  from  which  WCCO.  figures 
are  also  excluded. 

Operating  revenues  of  $125,982,000 
showed  an  increase  of  9.1%  and  operat¬ 
ing  earnings  of  $7,371 ,000  were  up  22.5% 
over  fiscal  1976. 

Silha  reported  total  net  earnings  were 
$16,658,000,  an  increase  of  76%.  “That 
total  is  distorted,”  he  said,  “by  the  fi¬ 
nancial  results  arising  from  the  divesti¬ 
ture  of  WCCO  radio  and  television, 
which  produced  a  non-recurring  gain  of 
almost  $6Vi  million  including  $970,000 
cash  and  $5‘/2  million  from  redemption  of 
our  stock.  Without  the  impact  of  this 
transaction  and  WCCO  earnings,  net 
earnings  for  the  company  were 
$9,438,000,  a  16'/i%  increase  over  the 
prior  year.” 

Silha  described  fiscal  1977  as  a  “good 
year  for  the  company”  and  said,  “We 
are  starting  off  well  in  fiscal  1978.” 

However,  he  added  that  uncertainties 
such  as  water  supply,  energy  resources 
and  costs  and  “an  economy  that  does  not 
give  a  clear  signal”  could  affect  the  com¬ 
pany's  future  performance. 

Silha  referred  to  two  previously  an¬ 
nounced  events  of  the  first  quarter  of 
fiscal  1978: 

•  Purchase  of  a  substantial  block  of 
stock  in  Harper  «&  Row,  Publishers,  Inc., 
increasing  the  Company's  ownership  to 
39%. 

•  An  agreement  to  acquire  all  the  out¬ 
standing  stock  of  Consolidated  Broad¬ 
casting  Company,  licensee  of  Television 
Station  WDRB,  an  independent  UHF 
station  in  Louisville,  Ky. 

Silha  also  reported  the  signing  of  a  let¬ 
ter  of  agreement  to  sell  the  company's 
50%  stock  interest  in  KBO  Publishers, 
Inc.,  publishers  of  Country  Music 
magazine,  to  the  three  other  partners  of 
that  company.  Jack  Killion,  Russell  Bar¬ 
nard  and  Spencer  Ottinger. 

Joyce  A.  Swan,  who  had  been  a  direc¬ 
tor  of  the  company  for  37  years,  did  not 
stand  for  re-election  to  the  Board,  which 
elected  him  an  honorary  director,  along 
with  John  Cowles,  Sr.,  founder  of  the 
Company. 

All  of  the  following  directors  were  re¬ 
elected: 


John  Cowles,  Jr.,  chairman  of  the 
board; 

David  Kruidenier,  president  and  pub¬ 
lisher,  Des  Moines  Register  and  Tribune; 
Otto  A.  Silha,  president; 

John  B.  Davis,  Jr.,  president,  Macal- 
ester  College; 

Donald  R.  Dwight,  publisher,  the 
Minneapolis  Star  and  Minneapolis 
Tribune; 

Lois  Cowles  Harrison,  vicepresident, 
Florida  League  of  Woman  Voters; 

Luther  L.  Hill,  Jr.,  executive  vice- 
president,  Equitable  of  Iowa; 

Winthrop  Knowlton,  president. 
Harper  &  Row,  Publishers,  Inc.; 

Kingsley  H.  Murphy,  Jr.,  president, 
Northland  Stations,  Inc. 

All  of  the  following  officers  of  the 
company  were  re-elected: 

Cowles,  Jr.,  chairman;  Kruidenier, 
vicechairman;  Silha,  president;  Charles 
W.  Arnason,  senior  vicepresident  and 
secretary;  Bower  Hawthorne,  vice- 
president  for  Public  Affairs;  Dwight, 
vicepresident;  Gale  W.  Freeman,  vice- 

Stauffer  changes 
corporate  name 
and  splits  stock 

Stauffer  Publications  directors  meet¬ 
ing  in  Topeka  (May  20)  elected  two  new 
officers  and  implemented  a  change  in  the 
corporate  name  to  Stauffer  Communica¬ 
tions,  Inc. 

Gerald  N.  Holley,  general  manager  of 
the  company's  WIBW-tv  station  in  To¬ 
peka  was  elected  vicepresident — 
broadcasting.  Patricia  H.  Doll  of  Topeka 
was  named  corporate  secretary. 

The  board  also  voted  a  two-for-one 
stock  split  effective  July  1  for  stockhold¬ 
ers  of  record  June  2,  which  increases  the 
the  number  of  outstanding  shares  to 
1,000,000.  The  stock  is  traded  over-the- 
counter  by  brokers  in  Kansas  City  and 
Topeka.  The  company  has  about  300 
shareholders  at  the  present. 

The  company  reported  operating  re¬ 
venue  of  $38,695,000  for  1976  with 
$4,268,000  profit  before  taxes  and 
$3,368,000  after-tax  income. 

In  1975  the  company,  which  owns  16 
newspapers  in  Kansas  and  Nebraska, 
Capper's  Weekly,  several  broadcast  sta¬ 
tions  and  an  insurance  business,  had 
operating  revenue  of  $36,960,000; 
$3,309,000  before-tax  income  and 
$1,804,000  after-tax  income. 

New  Stauffer  directors  are  E.  M. 
Douthat  Jr.  of  Kansas  City,  president  of 
the  Locke  Stove  Company;  E.  Maurice 
Nuss  of  Topeka,  Stauffer  vice- 
president — finance;  and  William  A. 
Stauffer  of  Des  Moines,  vicepresident 
and  chief  executive  officer  for  North¬ 
western  Bell  Telephone's  Iowa  opera¬ 
tions. 

A  cash  dividend  of  40C  a  share,  the 


president  (and  general  manager  of  the 
Minneapolis  Newspapers);  Robert  C. 
King,  vicepresident  (for  advertising, 
Minneapolis  Newspapers);  William  R. 
Beattie,  vicepresident  and  treasurer; 
Paul  A.  Tattersall,  vicepresident  for  Af¬ 
filiates;  Norton  L.  Armour,  assistant 
secretary  (and  general  counsel,  Min¬ 
neapolis  Newspapers);  Norman  L. 
Mitchell,  assistant  vicepresident  for  Af¬ 
filiates;  W.  Harry  Davis,  assistant  vice- 
president  for  Public  Affairs. 

Operating  divisions  and  affiliates  of 
Minneapolis  Star  and  Tribune  Company, 
in  addition  to  the  Minneapolis  Star  and 
the  Minneapolis  Tribune,  include:  the 
Rapid  City  (S.D.)  Journal;  Great  Falls 
(Mont.)  Tribune;  the  Sentinel  weekly 
newspapers  in  the  Denver  metropolitan 
area;  the  Times  weekly  newspapers  in 
the  Baltimore  metropolitan  area;  televi¬ 
sion  station  KTVH  in  Wichita- 
Hutchinson,  Kan.;  Harper's  magazine. 
New  York;  Quayle,  Plesser  &  Company, 
Inc.,  public  opinion  and  market  research 
firm.  New  York. 

same  as  paid  the  previous  quarter,  was 
declared  payable  June  15  to  stockholders 
of  record  June  1. 

Holley  succeeds  the  late  Thad  M. 
Sandstrom  who  was  killed  May  3. 

Mrs.  Doll  moves  to  secretary  from 
assistant-secretary  and  previously  had 
been  a  Topeka  Capital-Journal  classified 
advertising  supervisor. 

Douthat’ s  family  has  been  a  stockhold¬ 
er  in  Stauffer  Publications  since  its  in¬ 
corporation  in  1930.  Besides  being  chief 
executive  officer  of  the  company  that 
manufactures  and  markets  Warm  Morn¬ 
ing  gas  heaters,  furnaces  and  outdoor  gas 
grills,  Douthat  is  a  director  of  the  Live¬ 
stock  National  Bank  and  St.  Luke's 
Hospital  of  Kansas  City. 

Nuss  is  a  Topeka  native  who  was 
graduated  from  Washburn  college  in 
1936  and  Harvard  University  in  1938.  He 
was  with  Arthur  Andersen  &  Co.,  public 
accountants,  in  New  York,  Boston  and 
Kansas  City  before  returning  to  Topeka 
in  1946  to  become  vicepresident  of  the 
Menninger  Foundation. 

From  1952  to  1957  he  was  controller  of 
Capper  Publications  and  was  named  To¬ 
peka  Capital-Journal  business  manager 
in  1%3  and  a  Stauffer  vicepresident  in 
l%9. 

William  Stauffer,  a  native  of  Mary¬ 
ville,  Mo.,  was  a  1952  journalism  gradu¬ 
ate  of  Missouri  University  where  he  was 
an  all-American  basketball  player.  He 
was  an  Air  Force  officer  from  1952  to 
1954. 

Before  launching  his  telephone  career 
in  1963  he  successively  managed  two 
Stauffer  newspapers,  in  York  and  Grand 
Island,  Neb.  His  Northwestern  Bell  Ser¬ 
vice  included  several  positions  in  Ne¬ 
braska  and  Iowa  before  becoming  vice- 
president  and  chief  executive  officer  for 
North  Dakota  in  1972  and  for  Iowa  in 
1974. 

EDITOR  &  PUBLISHER  for  May  28,  1977 


lake  Your  Pick! 


Compare  our  Unified  Publishing  System  with  any  other. 
It^s  like  apples  and  oranges: 
a  real  choice  when  you  know  what  you’re  comparing. 


UPS.  A  total  newspaper  publishing  system  for  fast,  electronic  processing 
of  news,  classifieds  and  display  ads.  Back-^  without  redundant  equipment. 
Our  modularity  lets  you  start  with  the  basics  and  expand  whenj'ow  want. 
Full  editing  capabilities,  efficient  file  management  and  powerful  directories 
make  the  UPS  the  better  buy.  Hardware,  software,  training  and 
maintenance,  all  from  a  single  source  with  a  name  for  reliability. 

UPS. . .the  low-cost  full  capability  system. 


Send  for  our  brochure, 
then  we’ll  get  down  to  the  core! 
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Warren  Abrams  awarded  Taylor  eie^ed 
INPA’s  Silver  Shovel 


Warren  E.  Abrams,  circulation  promo¬ 
tion  manager  of  the  New  York  Times, 
was  named  the  1977  recipient  of  the 
Silver  Shovel  Award  for  outstanding 
service  to  the  newspaper  business  and 
the  International  Newspaper  Promotion 
Association. 

The  Silver  Shovel,  the  highest  award 
the  INPA  bestows  on  a  member,  was 
presented  to  Abrams  for  his  unselfish 
devotion  to  the  association  and  for  his 
significant  and  continuing  contributions 
to  the  newspaper  business.  He  is  the  34th 
recipient  of  the  award. 

Abrams  received  the  award  Wednes¬ 
day,  May  25,  before  400  INPA  members, 
their  wives  and  guests  attending  the  as¬ 
sociation’s  forty-seventh  International 
Conference  banquet  at  the  Washington 
Plaza  Hotel  in  Seattle,  Washington. 

34th  recipient  of  award 

William  R.  Shover,  chairman  of  the 
Silver  Shovel  Committee  and  director  of 
community  relations  and  corporate  ser¬ 
vices,  Phoenix  Republic  and  Gazette; 
was  joined  by  Vince  Spezzano,  pub¬ 
lisher,  Cape  F*ublications,  Cocoa  Beach, 
Florida;  and  Roy  C.  Follett,  advertising 
director,  Des  Moines  Register  and 
Tribune,  in  choosing  Abrams  as  the  34th 
recipient  of  the  Silver  Shovel.  Shover 
received  the  Silver  Shovel  award  in  1974, 
Spezzano  in  1975  and  Follett  in  1976. 

Abrams  joined  the  Times  in  1970.  He 
is  currently  in  charge  of  news  and  circu¬ 
lation  promotion. 

Abrams  entered  the  newspaper  busi¬ 
ness  in  1959  as  manager  of  general  adver¬ 
tising  for  the  Courier-Journal  and  Louis¬ 
ville  Times.  He  was  promotion  and  pub¬ 
lic  relations  director  in  Louisville  from 
1963  until  December,  1966  and  then 
moved  to  Washington,  D.C.,  to  become 
promotion  manager  of  the  Washington 
Post. 

For  INPA  Warren  Abrams  has  been  a 
long  and  steady  contributor.  He  has 
served  as  a  member  of  the  international 
Board  of  Directors,  a  board  member  of 
the  Eastern  Region  of  INPA,  and  has 
aided  INPA  as  editor  of  the  Advertising 
Promotion  Newsletter,  a  conference 
speaker,  and  a  seminar  discussion 
leader. -He  was  chairman  of  INPA’s 
Liaison  Committee  with  the  Newspaper 
Advertising  Bureau,  and  he  conducted 
INPA’s  Wage  and  Salary  Survey,  and  is 
currently  finishing  a  survey  on  promo¬ 
tion  department  organization. 

Irv  Taubkin,  former  promotion  man¬ 
ager  of  the  New  York  Times,  and  now 
retired,  thought  up  the  Silver  Shovel  as  a 
form  of  recognition  for  INPA  leadership 
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Warren  E.  Abrams 

as  a  sort  of  fun  thing.  The  first  shovel,  a 
dime-store  tin  shovel  which  was  sil¬ 
vered,  was  presented  to  Lee.  R.  Smith  of 
the  Pasadena  Star-News,  in  1949.  Smith 
is  also  retired. 

• 

Free  classified  ad 
offer  discontinued 

Free  classified  ads  for  individuals  in 
the  Ottawa  Journal  will  be  discontinued 
May  31,  publisher  Lou  Lalonde  said. 

Lalonde  said  that  free  want  ads  cost 
the  Journal  too  much  and  he  decided 
“not  to  give  any  free  stuff  away  any¬ 
more.’’ 

The  Journal  began  the  free  service  in 
January  in  an  effort  to  bolster  sagging 
circulation. 

Duncan  Campbell,  the  Journal’s  ad¬ 
vertising  manager  said  at  the  time,  “the 
aim  is  to  boost  the  newspaper’s  classified 
section  and  accordingly,  it’s  circula¬ 
tion.” 

The  Audit  Bureau  of  Circulation  in  To¬ 
ronto  said  Thursday  that  its  figures  for 
the  six-month  period  ending  March  31, 
show  that  the  Journal  has  lost  ground  to 
its  major  competitor,  the  Citizen. 

Average  daily  circulation  for  the  Jour¬ 
nal  had  dropped  to  75,568  by  March  31, 
from  September’s  79,873. 

During  the  same  period,  the  Citizen’s 
circulation  had  increased  to  1 1 1 ,000  from 
103,323. 


John  E.  Taylor,  marketing  services  di¬ 
rector  of  the  Toronto  Star,  was  elected 
president  (May  23)  of  the  International 
Newspaper  Promotion  Association. 

INPA  is  a  trade  association  of  news¬ 
paper  executives  with  more  than  1,200 
members  in  the  United  States,  Canada 
and  38  other  nations  who  work  to  pro¬ 
mote  newspaper  circulation,  advertising, 
research  and  public  services. 

Taylor’s  election  occurred  at  the 
INPA’s  47th  International  Conference  in 
Seattle,  Washington. 

Other  officers  and  directors  elected  at 
the  session  were  James  E.  Pauloski,  di¬ 
rector  of  promotion  and  public  relations 
for  the  Indianapolis  Star  and  News, 
president-elect;  Rikk  D.  Taylor,  pub¬ 
lisher  of  the  Columbian,  New  West¬ 
minster,  B.C.,  first  vicepresident;  and 
Donald  B.  Towles,  vicepresident  and  di¬ 
rector  of  public  affairs  for  the  Courier- 
Journal  and  Louisville  Times,  second 
vicepresident 

Elected  to  the  INPA  board  of  directors 
for  three-year  terms  were  Rudolf  R.  Del- 
ling,  Frankfurter  Allgemeine  Zeitung, 
Frankfurt,  West  Germany;  Phil  Geyer, 
San  Francisco  Newspaper  Printing  Com¬ 
pany;  John  McFarland,  Gulf  Publishing 
Company,  Biloxi,  Mississippi;  James  B. 
McGrew,  Lancaster  (Pa.)  Newspapers; 
and  Greg  Ptacin,  Cincinnati  Post. 

INPA’s  next  international  conference 
will  be  held  May  30-June  2,  1978  at  the 
Galleria  Plaza  Hotel  in  Houston,  Texas. 

• 

Allbritton’s  broadcast 
chief  picked  by  Carter 

Robert  L.  Nelson,  president  of  the 
broadcasting  division  of  Washington  Star 
Communications,  Inc.,  is  being  nomi¬ 
nated  by  President  Carter  to  be  assistant 
secretary  of  the  Army  for  manpower  and 
reserve  affairs,  it  was  announced  (May 
19)  at  the  White  House. 

Nelson,  who  is  45,  has  been  executive 
vicepresident  and  corporate  counsel  of 
Washington  Star  Communications  since 
1974.  Previously  he  had  served  as  deputy 
campaign  manager  and  treasurer  for 
Senator  Edward  Muski’s  presidential 
campaign,  and  was  executive  director  of 
the  Lawyers  Committee  for  Civil  Rights 
under  Law. 

From  1%3  to  1%6,  Nelson  was  a  spe¬ 
cial  assistant  and  program  secretary  for 
the  Agency  for  International  Develop¬ 
ment’s  programs  in  Brazil.  From  1958  to 
1963,  he  was  legislative  assistant  and 
special  assistant  to  the  director  for  the 
U.S.  Commission  on  Civil  Rights. 
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Great, 

but  it 
tEik^our 

membeis  to  make  it  woik. 


Since  fast,  dependable  telephone  service  is  essential 
to  the  way  you  live  and  work,  you  have  a  big  stake 
in  the  outcome  of  negotiations  now  underway  be¬ 
tween  the  Communications  Workers  of  America 
and  AT&T— the  Bell  System,  Western  Electric,  Bell 
Laboratories. 

We’re  negotiating  a  new  national  contract 
covering  more  than  half  a  million  CWA  members— 
the  people  who  make,  install,  operate  and  maintain 
the  complex  telephone  equipment  that  provides  you 
with  such  fast,  efficient  service. 

Our  current  contract  expires  at  midnight  on 
August  6,  1977.  We  want  you  to  know  what  we’re 
proposing  in  the  new  one,  and  why  we  deserve  it. 

The  following  national  bargaining  proposals 
are  high  on  our  agenda: 

Job  Security,  because  more  than  95,000  jobs  in 
the  telephone  industry  have  vanished  since  1973. 

Upgrading  of  Jobs  Traditionally  Held  by 
Women,  because  discrimination  against  women  is 
intolerable  and  completely  unacceptable  to  CWA. 

Pension  Improvements,  because  older  workers 
have  earned  their  right  to  retire  with  dignity  and 
with  an  income  that  will  provide  a  decent  standard 
of  living. 

Wage  Increases,  because  CWA  members  are 
among  the  most  productive  workers  in  the  nation— 
and  contributed  substantially  to  the  record  profits 
reported  by  AT&T  last  year. 

Health  Insurance  Improvements,  because 
health  care  costs  are  climbing  beyond  a  worker’s 
ability  to  pay,  and  many  health  needs  are  not  pres¬ 
ently  covered. 

In  addition  to  these  proposals,  there  will  be 
local  bargaining  on  working  conditions  with  indi¬ 
vidual  companies  of  the  Bell  System.  Local  bar¬ 
gaining  will  begin  on  June  8. 

Reasonable  Proposals 

All  of  our  proposals  are  reasonable,  and  are 
well  within  our  increased  productivity.  The  Bureau 
of  Labor  Statistics  reports  that  the  increase  in  pro¬ 


ductivity  from  1974  to  1975  in  the  telephone  indus¬ 
try  was  10.7%.  Labor  economists  expect  the  1976 
increase  to  be  at  least  that  high  when  the  figure  is 
released.  This  is  more  than  double  the  average  4.5% 
for  all  industry. 

The  superb  level  of  productivity  of  CWA 
workers  has  helped  make  American  telephone 
service  the  finest  in  the  world,  has  held  telephone 
costs  down  for  consumers,  and  has  contributed 
greatly  to  the  growth  and  success  of  AT&T  and  its 
subsidiaries.  Traditionally  in  our  free  enterprise 
economy,  workers  are  entitled  to  share  in  their 
increased  productivity. 

'This  is  what  our  bargaining  is  all  about.  We 
only  want  what  we  have  earned,  and  our  share  of 
what  we  have  helped  AT&T  earn. 


COMMUNICATIONS 
WORKERS  OF 
AMERICA,  AFL-CIO 

What  we  do  is 
important  to  you. 


GLENN  E.  WATTS 

President 


LOUIS  B.  KNECHT 

Secretary-T  reasurer 


We  installed  our  first 

computerized  newspaper  system 
13years  ago  and  we‘ze  been 
making  headlines  ever  since. 


Digital  can  figure  in  your 
headlines,  your  deadlines  and 
your  bottom  line  in  more  ways 
than  any  computer  cornpany  in 
the  world.  Because  Digital  has 
more  equipment  for  .the  news¬ 
paper  industry  than  any  com¬ 
puter  company  in  the  world  and 
more  experience  at  making 
it  work. 


We  started  in  typesetting  we  offer  everything  from  a  series 

movedintodassieedandsoon 


we  were  earning  our  way  m 
editorial,  reportorial,  circulation 
and  accounting. 

We've  learned  how  news¬ 
papers  work — big  and  small.  We 
Icno w  your  need  for  flexibility  so 


data  processing  systems.  From 
single  terminals  in  Remote 
Bureaus  to  multiple  computers, 
working  together  with  hundreds 
of  users.  M  of  our  systems  are 
modular,  to  fit  the  needs  of  your 


paper  and  your  people  today, 
and  to  grow  easUy  as  your  needs 
increase  and  your  budget  allows. 

In  addition,  only  Digital  can 
offer  you  all  of  the  other  fcnefits 
of  dealing  with  the  world's  largest 
manufacturer  of  minicomputers. 
Local  service  on  your  entire  sys¬ 
tem  including  spare  parts.  Local 
training.  Local  software  support. 


And  the  security  of  knowing  that 
your  computer  company  will  be 
around  offering  you  growth  over 
the  long  term. 

To  find  out  more  about  the 
interactive  systems  and  terminals 
that  have  made  distributed  proc¬ 
essing  the  newspaper  story  of  the 
decade,  write  Graphic  Arts  Group, 
Digital  Equipment  Corporation, 


5  Flagstone  Drive,  Hudson,  New 
Hampshire  03051.  European 
headquarters:  81  route  de  I'Aire, 
1211  Geneva  26.  Tel  42  79  50.  In 
Canada:  Dimtal  Equipment  of 
Canada,  Ltd. 

Or  come  see  us 
in  Anaheim  at  ANRA/RL 


By  Dan  Lionel 


Ad  scene 


NAAP  girds  for  national  advertising 


Almost  three-fourths  of 
the  adults  have  always  lived 
in  the  Tulsa  SMSA  or 


moved  there  prior  to 
1970.* 

That’s  the  kind  of  stabili- 
ty  that  builds  steady  cus- 
turners,  brand  loyalty  and 
high  newspaper  readership. 

If  the  products  you  sell 
.(  are  designed  for  these  kind 
of  people,  reach  them  in 
northeast  Oklahoma  with 
the  Terrific  Tulsa  newspa¬ 
pers. 

For  more  information 
about  the  Tulsa  SMSA,  ask 
your  Branham  repre- 
•  sentative  for  a  copy  of 
Tulsa’s  new  Belden  Contin- 
uing  Market  Study. 

Ili'ltli'ii  ( Murkri  StiiHy 

CTuljsu  Qlribuuc 

morning/Sunday/evening 

i'  Two  independent  and  separately 

owned  newspapers  represented 
nationally  by  Branham 


“We’ve  moved  into  the  mainstream 
of  advertising  media,  side-by-side  with 
newspapers,  radio-tv,  magazines  and  the 
rest,”  Victor  lanno,  newly-elected  pres¬ 
ident  of  the  National  Association  of  Ad¬ 
vertising  publishers  told  500  attendees 
representing  publishers  of  free  distribu¬ 
tion  shoppers  and  Pennysavers  with  over 
17  million  circulation,  at  their  27th  na¬ 
tional  convention  in  Hartford,  Conn, 
last  week.  He  described  the  meeting  as  a 
record  breaker. 

“Newspapers  can’t  put  us  out  of  busi¬ 
ness,”  he  said,  “because  readers  want 
us  or  we  wouldn’t  be  in  business.  They 
give  our  advertisers  results.” 

Noting  that  many  daily  newspapers 
are  going  into  the  shopper  business,  he 
said  that  unfair  competitive  practices 
such  as  using  their  shopper  as  a  Moss 
leader’  could  result  in  anti-trust  litiga¬ 
tion. 

Joel  Bradtke,  who  was  appointed  di¬ 
rector  of  NAAP’s  National  Advertising 
&  Distribution  Service,  gave  an  audio/ 
visual  presentation  highlighting  the  or¬ 
ganization’s  first  major  effort  to  sell  na¬ 
tional  advertising  and  distribution  ser¬ 
vices  on  a  one  order-one  bill  basis.  The 
national  sales  effort  is  being  funded  by  a 
special  assessment  to  which  members 
contributed  during  the  past  winter. 

“With  free  circulation  shopping  pa¬ 
pers,”  Bradtke  said,  “national  advertisers 
don’t  have  to  wait  for  people  to  sub¬ 
scribe.  In  the  suburbs  and  small  towns, 
where  the  middle  and  higher  income 
population  continues  to  grow,  we  offer 
saturation  coverage. 

“In  the  case  of  new  housing  develop¬ 
ments  we’re  always  one  step  ahead  of 
the  competition.  We’re  in  there  as  soon 
as  the  family  moves  in.” 

Bradtke  said  “Consumers  turn  to 
shoppers  when  they’re  ready  to  buy.  A 
national  survey  by  the  Center  for  Mar¬ 
keting  and  Research  showed  that  fewer 
than  5  out  of  100  newspaper  readers 
listed  ads  as  their  favorite  newspaper 
element.  But  among  readers  of 
advertising/shopping  guides  and  other 
community  newspapers  81  out  of  100 
readers  were  interested  solely  in  the 
ads.” 

He  said  he’d  be  telling  national  adver¬ 
tisers  that  “NADS  is  probably  the  easiest 
regional  or  national  print  buy  you’ll  ever 
make.  You  have  a  single  source  for  quo¬ 
tations  for  as  many  markets  as  you  want. 
You  can  buy  multiple  markets  with  one 
insertion  and  one  reproducible  mechani¬ 
cal.  You  have  a  single  source  for  all  tear 


Victor  lanno 

shear  sheets  and  only  one  billing  for  all 
the  markets  covered.” 

Bradtke  will  also  sell  inserts  of  pre¬ 
prints,  and,  in  some  markets,  distribu¬ 
tion  of  samples  and  magazines. 

In  support  of  its  national  ad  drive, 
NAAP  is  requiring  its  557  members  who 
publish  some  1500  papers  to  agree  to  a 
code  of  ethics  requiring  printed  rate 
cards.  “We  are  also  seeking  to  have  all 
member’s  circulation  audited,’’  said 
lanno.  “Under  consideration  is  a 
cooperative  auditing  company  of  our 
own  comparable  to  ABC  with  represen¬ 
tatives  of  advertisers,  agencies  and  pub¬ 
lishers  on  the  board.”  Presently,  shop¬ 
ping  papers  which  are  audited  subscribe 
to  Certified  Audit  of  Circulations  or  Ver¬ 
ified  Circulation  Audit. 

A  spokesman  for  Abitibi  Paper  Com¬ 
pany,  sponsor  of  a  cocktail  reception, 
estimated  that  NAAP  members  use  be¬ 
tween  75,000  and  100,000  tons  of  news¬ 
print  per  year.  Andy  Shapiro,  executive 
vicepresident  of  Metro  Associated  Ser¬ 
vices,  one  of  27  exhibitors,  said  he  was 
attending  his  12th  NAAP  convention 
with  50%  to  60%  of  the  shoppers  pres¬ 
ently  on  the  books  of  his  company. 
Three  other  principal  art  and  copy  ser¬ 
vices  were  also  pitching  their  wares — 
sew.  Multi  Ad  Services  and  Dynamic 
Graphics. 

lanno,  publisher  of  the  Scotsman 
Press,  Syracuse,  N.Y.  said  NAAP  will 
back  its  national  ad  selling  effort  with  a 
series  of  ads  in  major  advertising  publi¬ 
cations  as  well  as  a  direct  mail  drive  to 
principal  prospects  in  the  auto  after- 
market,  food  and  household  product 
area. 

(Continued  on  page  23) 
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Comics  Hall  of  Fame 
adds  four  artists 

Four  more  artists  have  been  elected  to 
the  Hall  of  Fame  at  the  Museum  of  Car¬ 
toon  Art,  Greenwich,  Conn.  The  first 
group  of  14  were  selected  two  years  ago 
by  a  jury  composed  of  editors,  car¬ 
toonists,  columnists,  and  collectors  of 
comic  art. 

The  new  selections  are:  Roy  Crane 
and  Hal  Foster,  the  first  living  members 
of  the  Hall;  and  Walt  Disney  and  E.  C. 
Segar. 

Thus  far,  Rudolph  Dirks  (The  Captain 
and  the  Kids)  remains  the  only  nominee 
who  has  received  the  votes  of  all  of  the 
1 1  judges. 

Roy  Crane  created  Wash  Tubbs  and 
Captian  Easy,  then  Buz  Sawyer.  Hal 
Foster  was  the  author-artist  of  Prince 
Valiant  for  40  years  after  having  created 
the  Tarzan  comic  strip.  Segar  made 
Popeye  a  household  character  and  Dis¬ 
ney  became  world  famous  with  his  Mick¬ 
ey  Mouse  and  many  other  productions. 


Carter  cartoons 
wanted  by  Granum 


President  Carter  is  interested  in  ob¬ 
taining  cartoons  portraying  himself,  Rex 
Granum,  deputy  press  secretary  to  the 
President,  has  alerted  the  Association  of 
American  Editorial  Cartoonists. 

Granum  said  the  President  would  like 
cartoons — “particularly  ones  critical  of 
him” — to  hang  in  the  hallway  between 
the  Oval  Office  and  his  study  area. 

Cartoonists  were  asked  to  send  origi¬ 
nals,  or  if  they  are  not  available,  veloxes 
to  (Sranum  at  The  White  House,  1600 
Pennsylvania  Ave.,  Washington,  D.C. 


You  must  see  it  perform  at  the 
ANPA  Show,  Logicon  booth  no.  1232 


Ad  scene 

(Continued  from  page  22) 


Ads  will  be  sold  at  published  national 
rates  and  member  papers  to  which  a  20% 
mark-up  will  be  added  for  administrative 
expense.  Distribution  service  rates  will 
be  sold  at  a  10%  to  15%  mark-up.  NAAP 
members  will  be  protected  from  liability 
for  the  content  of  any  ads  by  a  disclaimer. 

“There’s  no  doubt  about  it,”  said 
lanno,  “we’ll  be  taking  advertising  dol¬ 
lars  out  of  budgets  that  could  be  going 
into  other  media.  We  are  doing  it  suc¬ 
cessfully  now  because  we  are  filling  a 
need  for  the  advertiser.” 

He  pointed  out  that  shopping  news¬ 
papers  can  actually  benefit  dailies.  “We 
create  advertising  awareness.  Our  sales 
people  are  out  in  the  community  selling 
the  merchants  every  day.  Once  a  small 
advertiser  sees  the  results  of  advertising 
he  wants  to  advertise  more  than  once  a 
week  so  the  daily  newspaper  benefits.”  I 


/ 


Logicon’s  remarkable  new  EE/80 
will  be  amazing  people  from  June  11-15 
at  ANPA,  Anaheim  Convention  Center. 
Stop  by  an(j  see  for  yourself. 

You  must! 


LOGICON 
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Most  business  news 
from  outside  sources 

A  survey  of  metropolitan  newspapers 
indicates  that  two-thirds  of  all  business/ 
financial  news  coverage  is  generated  by 
souces  outside  the  newspapers. 

According  to  the  survey  conducted  by 
the  corporate  communications  division 
of  J.  Walter  Thompson  Company,  an  av¬ 
erage  of  26%  of  business/financial  news 
coverage  is  generated  by  news  releases, 
7%  by  paid  newswire  syndication  and 
33%  by  national  business  newswires.  All 
percentages  reflect  number  of  responses 
to  individual  questions. 


The  survey  consisted  of  a  four-page 
questionnaire  mailed  to  220  daily  news¬ 
paper  business  editors  in  more  than  100 
cities.  To  date,  91  completed  responses 
have  been  received  from  editors  of 
newspapers  representing  more  than 
16.8  million  total  circulation,  according 
to  Frank  Mainero,  director  of  public  af¬ 
fairs  for  the  division. 

“Although  our  results  did  not  disclose 
any  unusual  media  trends,  the  survey 
confirmed  sound  public  relations  prac¬ 
tices  for  communications  with  business/ 
financial  editors,”  said  Mr.  Mainero. 
“The  public  relations  practitioner,  in  his 
role  as  a  professional  communicator, 
serves  a  valuable  function  in  effective 


communications  between  American  bus¬ 
iness  and  the  media.” 

The  survey  was  divided  into  nine 
categories,  including:  business  reporting 
criteria;  sales  and  earnings;  new 
products/product  news;  personnel  an¬ 
nouncements;  fmancial/operating  de¬ 
velopments;  labor  news  and  editorial 
forecasts. 

The  survey  shows  that  business 
editors  rank  “company  operations”  and 
“company  problems”  as  their  first  two 
interests,  followed  by  “finance,”  “cor¬ 
porate  objectives”  and  “new  products.” 

There  is  a  strong  interest  in  industry 
round-up  articles;  85  percent  of  editors 
responding  said  they  publish  round-ups, 
with  heavy  emphasis  in  the  first  and 
fourth  quarters. 

The  majority  of  newspapers  respond¬ 
ing  publish  special  business  supplements 
(64  percent);  these  focus  (in  order  of 
priority)  on  annual  reports,  automobiles, 
real  estate,  construction,  leisure  indus¬ 
tries,  local  industries  and  the  general 
economy. 

The  three  most  important  business  is¬ 
sues  in  1977,  according  to  the  editors, 
will  be  energy,  employment  and  infla¬ 
tion. 

The  complete  results  of  the  survey  will 
be  ready  for  publication  in  early  June. 

Deaths 

John  B.  Biddle,  71,  publisher  of  the 
Huntingdon  (Pa.)  Daily  News  and  presi¬ 
dent  of  Huntingdon  Broadcasters  Inc.; 
Pennsylvania’s  Newspaper  Man  of  the 
Year  in  1956. 

^  *  Hfi 

George  Railton  Watson,  85,  former 
Los  Angeles  bureau  manager  of  Acme 
News  Pictures;  founder  of  the  Los 
Angeles  Press  Photographers  Associa¬ 
tion  and  developer  of  the  microfilm 
process  for  which  he  sold  the  rights  for 
$200;  May  12. 

* 

John  A.  Hall,  74,  former  editor  in 
chief  of  the  Jamestown  (N.Y.)  Post- 
Journal',  a  past  president  of  the  New 
York  State  Society  of  Newspaper 
Editors  and  American  Society  of  News¬ 
paper  Editors;  April  7. 

♦  ♦  * 

Oldham  Paisley,  84,  retired  publisher 
of  the  Marion  (Ill.)  Daily  Republican; 
May  1. 

♦  *  « 

Doroihy  Rit/  Isaacs,  68,  wife  of  Nor¬ 
man  E.  Isaacs  and  author  of  a  consumer 
affairs  column  for  the  Los  Angeles  Times 
Syndicate  under  her  maiden  name;  May 
14. 

9|e  4:  3|e 

Charlotte  B.  Drummond,  81,  former 
reporter  and  editor  for  the  Christian  Sci¬ 
ence  Monitor  and  wife  of  columnist  Ros- 
coe  Drummond;  May  15. 
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Unpredictable 


“If  I  had  to  label  our  editorial  policy,’’ 

says  John  P.  McGoff,  Panax  president,  “I’d 
unpredictable.’’ 

“That’s  the  excitement  in  our  profession, 
to  be  unpredictable.  To  call  them  like  we  see 
them.  To  support  what  we  believe  is  right, 
John  p  McGoff  regardless  of  the  pressures  put  against 
us  to  change.  To  be  constantly  concerned 
about  the  communities  in  which  we 
publish  our  newspapers  and  put  the  growth 
and  interest  of  these  areas  first.’’ 

“When  our  next  editorial  position  becomes 
predictable,  we’re  just  not  doing  our  job. 
That’s  what  I  tell  my  editors.  That’s  what 
I  believe.  And  that  philosophy  is  the 
cornerstone  of  Panax.” 

We're  at  home  with  you. 


P/\N/\X 


Caporation 


PO.  Box  1860 

East  Lansing,  Ml  48823 

(517)349-4100 
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Publisher  wins  ruling 
in  OCR  dispute 

Erie  (Pa.)  News  and  Times  received 
recently  a  favorable  award  from  arbi¬ 
trator  Charles  L.  Mullin,  Jr.,  in  a  dispute 
with  Typographical  Union  No.  77  (ITU) 

The  union  argued  the  indeterminate 
number  of  employes  permitted  to  type 
display  copy  as  referred  to  in  the  dis¬ 
puted  contract  language  was  ambiguous 
since  it  was  uncertain  whether  the  lan¬ 
guage  referred  to  all  employes  (as  the 
publisher  contended)  or  to  two  employes 
(as  the  union  contended). 

The  arbitrator’s  award  said  the  news¬ 
paper  had  not  violated  the  contract  with 
Local  No.  77  and  denied  the  union’s 
grievance  in  its  entirety. 

Back  in  1974  the  newspaper  had  in¬ 
stalled  an  Optical  Character  Recognition 
(OCR)  system  in  the  composing  room 
and  a  jurisdictional  dispute  which  arose 
was  resolved  through  negotiations.  The 
collective  bargaining  agreement  included 
a  supplemental  agreement  which  in¬ 
cluded  the  parties’  understanding  on  the 
use  of  the  scanner. 

The  language  in  dispute  was,  “All  dis¬ 
play  ajdvertising  matter  furnished  to  the 
composing  room  will  be  keyboarded  by 
composing  room  employes,  except  that: 
In  regard  to  display  advertising  and  clas¬ 
sified  display  advertising,  the  parties 
recognize  that  a  practice  has  heretofore 


existed  whereby  advertising  department 
employes  have  typed  some  copy  for  pro¬ 
cessing  by  composing  room  employes. 
Composing  room  employes  will  accept 
and  further  process  that  copy  typed  by 
advertising  department  employes.  The 
scope  of  the  practice  will  not  be  changed; 
however,  the  parties  recognize  that  the 
volume  of  such  copy  may  fluctuate  by 
reason  of  seasonal  and  business  factors, 
advertising  volume  increases,  advertis¬ 
ing  account  turnover  and  other  similar 
factors.” 

The  arbitrator  noted  the  company’s 
practice  was  to  have  two  typists  in  the 
retail  advertising  section  spend  most  of 
their  time  typing  display  advertising 
copy;  ten  employes  of  the  classified  ad¬ 
vertising  section  spent  about  one-third  of 
their  time  typing  display  ads;  and  one 
composing  room  employe  was  engaged 
full  time  at  this  task. 

The  union  maintained  that  the  history 
of  the  negotiations  was  that  the  excep¬ 
tion  contained  in  the  language  pertained 
only  to  two  advertising  department 
employes  whose  primary  job  was  to  type 
display  copy. 


N.Y.  News  to  200 

The  newsstand  price  of  the  New  York 
Daily  News  will  be  raised  from  150  to 
200,  starting  May  27. 


West  Coast  agency 
sues  BankAmericard 

A  suit  filed  in  San  Francisco  Superior 
Court  by  a  West  Coast  ad  agency,  could 
put  a  snag  in  the  $8.2  million  advertising 
and  promotion  campaign  that  National 
BankAmericard,  Inc.  has  undertaken  to 
support  the  distribution  of  its  credit 
cards  bearing  the  new  name — Visa. 

Hoefer,  Dieterich  &  Brown,  a  San 
Francisco  ad  agency  with  a  number  of 
large  accounts  including  Shasta  Bever¬ 
ages  and  Transamerica  Corp.,  has 
claimed  it  gave  NBI  the  Visa  name  and 
an  ad  campaign  to  promote  it  in  1973. 
The  agency  claims  it  submitted  the  name 
and  campaign  based  around  it  after  win¬ 
ning  the  account  over  several  other 
agencies. 

The  advertising  and  promotion  for  the 
new  Visa  credit  cards  currently  being 
distributed  by  NBI  is  being  handled  by 
Needham,  Harper  &  Steers  of  Los 
Angeles. 

Hoefer,  Dieterich  &  Brown  has  asked 
the  court  to  determine  the  amount  of 
damages  based  on  the  scope  of  distribu¬ 
tion  of  the  cards.  Some  44  million  card 
holders  are  expected  to  receive  the  new 
Visa  cards. 

Dee  Hock  president  of  Bank  Ameri- 
card  has  termed  the  claim  to  be  totally 
without  merit. 


With  Harris  you’ve  got  it  made/ 

bothviays* 


We’re  talking  about  our 
double-ender  press,  which 
means  you  can  run  two 
completely  independent  jobs 
at  different  speeds  on  the  same 
press  at  the  same  time. 

With  roll  stands  and  a  folder 
at  both  ends  of  a  6-unit  to  a 
10-unit  press,  your  paging 
options  are  almost  as  varied  as 
your  imagination. 

For  example,  while  you’re 
running  a  newspaper  off  of  one 


end,  you  could  be  running  a 
spot-color  commercial  piece 
off  the  other. 

Of  course,  on  heavy  paging 
days,  all  webs  can  run  into  a 
single  folder.  And  changeover 
just  takes  a  couple  of  minutes. 

At  Harris,  we  call  this  full 
flexibility.  And  it’s  available 
with  our  V-1SA  and  V-25  tubular 
and  our  N-84S  semi-cylindrical 
single-width  presses.  Each  is 
designed  to  meet  specific 


production  speed  and  paging 
requirements. 

For  full  details,  write  Harris 
Corporation,  Web  Press 
Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 


Newspeople  in  the  news 


SWEET  SENDOFF — Associates  of  Sam  Bornstein,  retired  executive 
editor  of  the  Boston  Herald  American  get  ready  to  cut  the  page  one 
cake  in  celebration  of  Bornstein's  41  years  with  the  Hearst  Newspapers 
in  Boston.  Massachusetts  Senators  Edward  M.  Kennedy  and  Edward  W. 
Brooke  attended  the  banquet  honoring  the  veteran  editor.  From  left, 
publisher  Robert  Bergenheim,  Executive  Editor  William  Mcliwain, 
Senator  Brooke,  Bornstein  and  Frank  Bennack  Jr.,  executive  vicepresi¬ 
dent  of  the  Hearst  Corporation. 


r..)Bi:Ki  J.  Eari  V.  city  editor  of  the 
Arizona  Repuhlic,  Phoenix — promoted 
to  assistant  managing  editor,  and  How 
ARD  L.  Armstrono — named  to  succeed 
Early. 

*  *  ♦ 

Jkrry  W.  Ashh — named  general  editor 
in  charge  of  local  news  operations  at  the 
Albany  (N.Y.)  Knickerbocker  News.  He 
has  been  with  the  paper  since  1%9  and 
before  that  was  city  editor  of  the  defunct 
Schenectady  (N.Y.)  Union  Star. 

Other  staff  changes:  Jamks  R.  Gray — 
from  wire  editor  to  assistant  city  editor; 
Dhan  a.  Lir  .x)krikr — from  assistant 
news  editor  to  wire  editor;  Waitkr  A. 
KoKNici — from  master  copy  editor  to 
night  city  desk;  Lkonard  P.  Stlart — 
from  reporter  to  copy  editor;  John 
LaRoichi; — from  sports  writer  to  new 
position  of  racing  editor. 
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Tina  Hii.i.s — named  woman  of  the  year 
by  the  Michigan  chapter  of  Boys  Towns 
of  Italy  Inc.  Mrs.  Hills,  president  of  El 
Mando  in  San  Juan,  P.R.,  was  honored 
for  her  services  to  children’s  welfare  and 
her  contributions  to  Boys  Town  of  Italy. 

*  *  ♦ 

Jamks  P.  Brown — named  managing 
editor  of  the  Brunswick  (Me.)  Times  Rec¬ 
ord.  He  joined  the  daily  last  January 
after  10  years  on  the  editorial  board  of 
the  New  York  Times.  He  succeeds  John 
R.  G(m)I)win — resigned. 

♦  *  * 

Stki’hkn  W.  Brown — named  Sunday 
editor  of  the  Santa  Fe  (N.M.)  New  Me.x- 
ican.  Brown  has  been  with  the  news¬ 
paper  for  the  past  year  and  a  half  and 
before  that  was  editor  of  an  employe 
publication  of  the  Lone  Star  Gas  Com¬ 
pany,  Dallas,  Texas. 

*  *  ♦ 

Gkrai.i)  Pktchkr,  publisher  of  the 
Dairyland  Af>ri-View,  a  farm  weekly  in 
Marshfield.  Wis. — named  Newspaper 
Farm  Editor  of  the  Year. 

Other  top  awards;  Farm  feature, 
Richard  Orr,  Chicaf>o  Tribune.  Spot 
News.  Ari.o  Jacobson,  Des  Moines  Reg¬ 
ister  and  Tribune.  Farm  Column,  Don 
Mlhm,  Des  Moines  Register  and 
Tribune.  Farm  series,  Gkrai.d  Pktchkr. 
*  ♦  ♦ 

Wk.si.ky  Grimks,  formerly  a  public  ac¬ 
countant  in  Champaign,  111. — appointed 
newspaper  controller  for  the  Danville 
(Ill.)  Commercial  News.  Linda  Tharp, 
classified  sales  supervisor — promoted  to 
classified  advertising  manager. 


Jack  Valknti,  president  of  the  Motion 
Picture  Association  of  America — elected 
to  the  board  of  directors  of  the  Washing¬ 
ton  Star. — Before  taking  the  MPA  A  job 
in  June,  1%6,  Valenti  was  special  assis¬ 
tant  to  President  Lyndon  B.  Johnson. 

♦  ♦  ♦ 

Robert  N.  Lkipzig — named  editor  of 
the  Milwaukee  Sentinel’s  Saturday  at 
Home  section  and  Kkith  Spork — named 
state  editor.  Leipzig,  state  editor  since 
1974,  earlier  served  in  a  number  of  edit¬ 
ing  posts.  Spore  has  been  a  reporter  with 
the  paper  since  1%7,  and  has  served  as 
an  assistant  city  editor. 

Rich  Marshall,  former  At  Home 
editor — appointed  chief  of  the  sports  de¬ 
partment  copy  desk. 

%  :ic 

M  iTCHKL  R.  Levitas — named  editor  of 
The  Week  in  Review  section  of  the  Sun¬ 
day  New  York  Times.  He  has  been 
metropolitan  editor  since  April  1976. 

Sydney  H.  Schanberg,  who  won  a 
Pulitzer  Prize  for  reporting  on  the  fall  of 
Cambodia — named  to  Levitas’  post  as 
metropolitan  editor. 

Warren  Hoge,  an  assistant  metropoli¬ 
tan  editor  in  charge  of  regional 
sections — to  deputy  metropolitan  editor. 

Barbara  Crossette,  editor  of  the 
Westchester  Weekly  section — to  assis¬ 
tant  metropolitan  editor  responsible  for 
regional  coverage,  and  Terence  Smith,  a 
former  foreign  correspondent  and  deputy 
metropolitan  editor — returns  to  his 
former  position  as  an  assistant  foreign 
editor. 

♦  ♦  * 

Bruce  Manuel — appointed  arts  and 
entertainment  editor  for  the  Christian 
Science  Monitor.  Since  he  joined  the 
Monitor  in  1970  Manuel  has  worked  as 
copyboy,  editorial  assistant  for  the 
American  and  overseas  news  depart¬ 
ments  and  most  recently  as  editor  of  the 
zee-page,  a  special  double  spread  each 
day. 

4:  aK 

John  Kkats,  author  and  journalist — 
appointed  to  the  faculty  of  the  S.  1. 
Newhouse  School  of  Public  Communica¬ 
tions.  Syracuse  University  and  will  teach 
writing  for  newspapers  and  magazines. 
After  serving  with  the  Fifth  Air  Force  in 
World  War  11,  Keats  joined  the  Washing¬ 
ton  Daily  News  as  copyboy  and  for  the 
next  7  years  was  a  reporter  and  editor. 
He  resigned  in  1953  to  become  a  free¬ 
lance  writer. 

*  ♦  ♦ 

Richard  N.  McClure — named  busi¬ 
ness  manager  of  the  Sacramento  (Calif.) 
Bee.  He  started  as  a  retail  salesman  for 
the  newspaper  in  1958  and  has  been  ad¬ 
vertising  manager  of  both  the  Modesto 
and  Sacramento  Bee  and  assistant  to  the 
business  manager  of  the  latter  paper. 
EDITOR  &  PUBLISHER  for  May  28,  1977 


1 


Newspeople  in  the  news 


Parrish  Bledsoe  Conley 

NEW  ASSIGNEMENTS— Kevin  Parrish  and 
Bob  Conley  have  been  appointed  news  editors 
and  Bruce  Bledsoe  moves  to  city  editor  of  the 
Reno  (Nev.)  Evening  Gazette  and  Nevada  State 
Journal.  Conley  succeeds  Frank  Delaplane  as 
Journal  news  editor,  with  Delaplane  elevated 
to  senior  news  editor  and  chief  assistant  to 
executive  editor  Warren  Lerude.  Parrish  suc¬ 
ceeds  John  Bromley,  who  resigned  as  Gazette 
news  editor,  and  Bledsoe  moves  to  Parrish's 
former  post  from  state  editor  of  both  papers. 


NAMED  PUBLISHER— 
Earlier  this  month  Linda  A. 
Glazer,  general  manager 
of  the  weekly  Fairpress, 
Westport,  Conn.,  became 
publisher  of  the  daily  and 
Sunday  Saratogian  of 
Saratoga  Springs,  N.Y. 
She  succeeds  Neil  P.  Col¬ 
lins,  who  was  promoted  to 
publisher  of  the  Richmond 
(Ind.)  Palladium-Item. 
Glazer,  general  manager 
of  Fairpress  since  last 
year,  was  before  that  pub¬ 
lic  service  manager  of 
Gannett's  Westchester- 
Rockland  Newspapers  for 
two  years  and  earlier 
communications  director 
of  the  United  Way  of 
Westchester  County. 


TO  EDITORIAL  PAGE— 
William  H.  Wild,  editor 
of  the  Dayton  (Ohio)  Jour¬ 
nal  Herald's  Action  Line 
since  1969,  has  been 
named  editor  of  the  edito¬ 
rial  page,  replacing  Alvin 
P.  Sanoff,  who  will  be¬ 
come  an  associate  editor 
of  U.S.  Nevrs  &  World  Re¬ 
port.  Wild  joined  the  Jour¬ 
nal  Herald  from  city  editor 
of  the  Huntington  (W.  Va.) 
Herald-Dispatch.  In  1972 
Wild  also  became  editor 
of  Direct  Line,  a  "talking 
back"  service  for  readers. 
James  J.  Zofkie  replaces 
Wild  in  both  Line  posts. 
Zofkie  has  been  in  Journal 
Herald  sports  for  more 
than  20  years. 


Chris  Bond — appointed  advertising  di¬ 
rector  of  the  Hammond  (La.)  Daily  Star. 
He  was  advertising  manager  of  the  St. 
Tammany  News-Banner  in  Covington- 
Mandeville,  and  earlier  worked  with  the 
Baton  Rouge  (La.)  Morning  Advocate. 


Jack  C.  Klinge — appointed  cable  TV 
coordinator  for  United  Press  Interna¬ 
tional  in  the  news  service’s  central  mar¬ 
keting  zone,  with  headquarters  in  Dallas. 
He  has  been  with  UPI  for  27  years  with 
extensive  experience  as  a  regional  rep- 


Robert  J.  Debono — elected  president 
of  Metropolitan  News  Co.,  a  subsidiary 
of  McGrath  Services  Corporation.  He 
joined  Metropolitan  News  in  1973  as 
executive  vicepresident  and  chief  operat¬ 
ing  officer  and  succeeds  Harold  J. 
Weinstock,  who  retired  as  president  May 
19  and  remains  a  member  of  the  board. 
Before  joining  Metropolitan  News,  De- 
Bono  worked  as  a  circulation  executive 
for  the  New  York  Times,  Hartford 
(Conn.)  Times  and  Landmark  Communi¬ 
cations,  Norfolk,  Va. 

^ 

Lawrence  E.  Burlingame — appointed 
to  the  New  York  sales  staff  of  Gannett 
Newspaper  Advertising  Sales.  Burlin¬ 
game  was  most  recently  with  the  Utica 
(N.Y.)  Obserx’er-Dispatch  and  the  Daily 
Press  and  will  be  responsible  for  upstate 
New  York  and  New  England  territories. 

*  *  ♦ 

Joseph  A.  Gutherz,  a  New  York  Daily 
News  advertising  staffer  for  over  15 
years — named  financial  advertising  man¬ 
ager.  He  joined  the  Daily  News  sales 
development  program  in  1%1. 

*  *  * 

Chris  Cheney,  ad  director,  As/«n  Wall 
Street  Journal — resigned. 
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resentative  in  the  Southwest. 

*  ♦  ♦ 

Syndicated  editorial  cartoonist 
Herblock  and  retired  White  House  cor¬ 
respondent  Carroll  Kilpatrick,  who 
have  served  the  Washington  Post  32  and 
25  years  respectively — voted  into  the 
Hall  of  Fame  of  the  Washington  Profes¬ 
sional  Chapter  of  Sigma  Delta  Chi.  They 
will  be  inducted  June  10  at  the  National 
Press  Club. 

♦  *  * 

Theodore  O.  Cron,  one  time  business 
and  finance  editor  of  the  North  American 
Newspaper  Alliance — named  director  of 
the  Office  of  Public  Information  of  the 
Federal  Trade  Commission. 

♦  ♦  ♦ 

David  Cole,  reporter  for  the  Carmel 
(Calif.)  Pine  Cone — promoted  to  editor. 
Irene  Gaasch,  Carmel  Life  editor  since 
December — named  assistant  editor. 

*  ★  * 

Laurence  M.  Grinnell — named  direc¬ 
tor  of  news  services  for  Encyclopaedia 
Britannica.  Most  recently  he  was  editor 
of  a  housing  industry  trade  magazine  and 
before  that  was  in  United  Airlines’  public 
relations  department  and  earlier  worked 
for  the  Elkhart  (Ind.)  Truth,  Chicago 
Sun-Times  and  Waukegan  (111.)  News. 


James  E.  Seaver  II,  former  Lima 
(Ohio)  News  city  editor,  and,  more  re¬ 
cently,  copy  editor  of  the  Dallas  Times 
Herald — named  editor-manager  of  the 
Canton  (Texas)  Free  State  News. 

*  ♦  ♦ 

Steve  Morris — appointed  New  York 
Daily  News  amusement  manager.  Morris 
was  an  account  executive  in  the  enter¬ 
tainment  division  of  D’Arcy-MacManus- 
Masius  Advertising. 

*  *  * 

Amon  G.  Carter,  Jr.,  publisher  of  the 
Fort  Worth  Star-Telegram  publisher — 
presented  National  Humanitarian  Award 
by  B’nai  B’rith. 

(Continued  on  page  28) 
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Newspeople  in  the  news 


(Continued  from  page  27) 


LANDMARK  MOVES — Larry  R.  Coffey,  right,  has  been  promoted  to 
vicepresident/general  manager  of  Landmark  Community  Newspapers, 
Inc.,  Shelbyville,  Ky.  John  H.  Colburn,  left,  LCNI  president,  is  returning 
to  the  corporate  staff  of  Landmark  Communications,  Inc.  Norfolk,  Va. 
as  vicepresident/corporate  development  and  is  continuing  as  presi¬ 
dent.  Colburn  joined  Landmark  5  years  ago  after  10  years  as  editor 
and  publisher  of  the  Wichita  (Kans.)  Eagle  and  Beacon,  14  years  as 
managing  editor  of  the  Richmond  (Va.)  Times-Di spate h  and  15  years 
with  Associated  Press.  Coffey  has  been  vicepresident/operations  and 
previously  was  controller  of  Landmark  Community  Newspapers. 


Several  personnel  appointments  have 
been  made  to  the  expanding  Miami 
Beach  (Fla.)  Daily  Sun  Reporter. 

William  A.  Adkinson — named  edito¬ 
rial  director  and  will  supervise  editorial 
operations  of  the  Daily  Sun  Reporter, 
Goldcoast  Scene,  a  weekly  insert 
leisure-time  and  entertainment 
magazine,  and  a  twice-weekly  suburban 
edition.  Adkinson  formerly  was  editor  of 
the  North  Dade  (Fla.)  Journal  and  assis¬ 
tant  news  editor  of  the  Fort  Lauderdale 
News. 

June  Adkinson — appointed  advertising 
director  of  the  Miami  (Fla.)  Daily  Sun 
Reporter,  recently  acquired  by  Panax 
Newspapers  Corp.  John  Golden — 
named  circulation  director  and  Harry 
Mansure,  production  manager.  Jorge 
Fiterre — joined  the  ad  staff  as  an  ac¬ 
count  executive. 

Fran  Brown — appointed  classified 
manager  of  the  Daily  Sun  Reporter  and 
its  twice-weekly  suburban  edition.  She 
formerly  was  with  the  North  Dade  Jour¬ 
nal  and  a  member  of  the  classified  sales 
staff  of  the  Tampa  (Fla.)  Tribune. 
George  Copping,  retail  advertising  direc¬ 
tor  of  the  Sun  Reporter — appointed  to 
new  position  of  promotion  director. 

♦  *  ♦ 

Michael  J.  Stedman,  former  Boston 
newsman  and  more  recently  public  rela¬ 
tions  consultant  in  economic  develop¬ 
ment  in  Massachusetts — opened  his  own 
public  relations  firm,  M.  J.  Stedman  & 
Co.,  Boston.  He  was  previously  an 
editorial  assistant  with  the  Boston  Globe 
and  on  the  news  staff,  Boston  Herald 
American. 

il/i  Hi  in 

Loretta  McLaughlin,  medical  writer, 
Boston  Globe — awarded  first  prize  for 
national  medical  writing  by  the  National 
Multiple  Sclerosis  Society  for  an  article, 
“Multiple  Sclerosis — Zeroing  in  on  the 
Cause,”  written  while  on  staff,  Boston 
Herald-Advertiser. 
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Gene  R.  Arehart,  marketing  director 
for  the  Detroit  News — named  a  vice- 
president  of  the  Evening  News  Associa¬ 
tion.  Prior  to  being  appointed  marketing 
director,  he  served  as  business  manager 
and  circulation  director.  Arehart  joined 
the  News  as  assistant  production  man¬ 
ager  in  1972  after  serving  for  ten  years  in 
production  management  with  the  Wall 
Street  Journal. 

♦  *  ♦ 

Allan  M.  Thomann — to  the  staff  of  In¬ 
ternational  Newspaper  Advertising 
Executives  as  an  administrative  assis¬ 
tant.  Thomann  was  previously  an  adver¬ 
tising  account  representative  for  the 
Danville  (111.)  Commercial-News. 

♦  ♦  ♦ 

Bill  Braucher — to  the  sports  staff  of 
the  Cincinnati  (O.)  Enquirer  as  sports 
columnist.  He  had  been  with  the  Miami 
(Fla.)  Herald  sports  department. 

in  in  ifi 

Mary  Jean  Connors — former  city  re¬ 
porter  for  the  Cincinnati  Enquirer — 
named  an  assistant  city  editor. 

^  in 

J.  D.  Maurice,  editor  of  the  Charleston 
(W.Va.)  Daily  Mail — received  the  distin¬ 
guished  alumnus  award  from  Marshall 
University.  Maurice  won  a  Pulitzer  Prize 
for  editorial  writing  in  1975  and  donated 
the  $1.()(X)  award  to  the  college's  Page 
Pitt  Scholarship  Fund. 


Bill  Kincaid — resigned  as  editor  of  the 
Lenoir  (N.C.)  News-Topic  to  become  as¬ 
sistant  editor  of  the  Hickory  (N.C.)  Daily 
Record.  Succeeding  him  at  Lenoir  is 
Steve  Sumlin — promoted  from  news 
editor  to  managing  editor. 

♦  *  ♦ 

John  L.  Hulteng,  professor  of  jour¬ 
nalism  and  former  dean  of  the  School  of 
Journalism,  University  of  Oregon — to 
Stanford  University  Department  of 
Communication  faculty,  1977-78.  Hul¬ 
teng  has  been  appointed  consulting  pro¬ 
fessor  on  part-time  basis  in  order  to  de¬ 
vote  time  to  writing  and  family  business 
interests. 

*  *  * 

Jim  Patterson,  formerly  president  of 
Shoreline  Communigraphics,  Largo, 
Florida — appointed  chief  of  the  City 
News  Bureau,  St.  Petersburg.  Patterson 
will  head  public  relations  activities  of  the 
city. 

in  in  in 

Donald  R.  Neiman — to  advertising  di¬ 
rector  of  the  Jenkintown  (Pa.)  Times 
Chronicle,  succeeding  Howard  R. 
Yoder — retiring  after  almost  50  years  in 
the  newspaper  business.  Yoder  has 
served  as  vicepresident  of  Montgomery 
Publishing  Company  and  ad  director  of 
the  Glenside  News  and  the  Globe, 
Jenkintown.  Neiman  has  been  with  the 
company  20  years  and  was  previously 
advertising  manager  of  the  Glenside 
News. 
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Report  of  Newspaper 
Advertising  Linage 
for  1976 


An  exclusive  annual 
E&P  pullout  section 


•  This  Annual  Report  includes  individual  linage  totals  for 
1,244  daily  and  Sunday  newspapers  in  760  cities  in  the 
United  States  and  Canada  for  the  year  1976.  Total  figures  are 
given  for  retail,  general,  automotive,  financial  and  classified 
advertising.  The  grand  total  for  all  newspapers  measured  is 
14,464,349,614  agate  lines. 

•  Linage  for  213  newspapers  published  in  71  cities  meas¬ 
ured  by  Media  Records,  Inc.,  was  compiled  by  that  organiza¬ 
tion  and  released  exclusively  to  E&P.  Editor  &  Publisher  sent 
questionnaires  to  all  other  daily  and  Sunday  newspapers  to 
obtain  equivalent  figures.  1,031  newspapers  in  689  cities 
reported  linage  to  E&P. 

•  Tabulations  include  national  advertising  appearing  in 
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Family  Weekly,  Parade,  Puck-the  Comic  Weekly,  and  Metro 
Sunday  Magazines,  as  well  as  other  publications  distributed 
as  sections  of  weekend  editions. 
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Source:  Audit  Bureau  of  Circulations  FAS-FAX  Report.  3/31/77—3/31/76 


One  Detroit  news- 
ps4>er  gained  16,331  in 
circuiation  iast  year. 

The  other  paper  iost 
I  2^186. 

Si'  ^ 

As  an  advertiser, 
youd  better  know 
which  one  did  what. 


We  gained.  They  lost.  It’s  that  simple. 

Since  a  year  ago,  The  Detroit  News  daily  circulation  rose  by  a 
whopping  16,331.  Free  Press  daily  circulation  dropped  by  2,186. 
The  News  Sunday  circulation  rose  by  1,528,  while  the 
Free  Press  lost  18,413. 

In  terms  of  total  circulation.  The  News  (daily)  now  has 
643,792  to  the  Free  Press’s  620,153,  a  daily  lead  of  23,639. 
Sundays,  The  News  has  826,304  to  the  Free  Press’s  716,325, 
a  lead  of  109,979. 

You  already  know  we’re  number  one  in  the  SMSA,  number  one 
in  readership,  number  one  in  ad  linage,  and  number  one  in 
circulation.  But  knowing  we’re  also  number  one  in  growth  tells 
you  we’re  continuing  to  do  a  lot  of  things  right. 

Remember  that  the  next  time  you  want  to  buy  media  in  the 
Detroit  market.  When  we  say  “everything  starts  with  The  News’,’ 
we’re  not  kidding. 

The  Detroit  News 

EVERYTHING  STARTS  WITH  THE  NEWS. 


Represented  nationally  by  Sawyer-Ferguson-Walker 


1976  Total  Advertising  Linage  in  1,244  Newspapers  (760  Cities) 


Source  Cities  Popers  Retoil  General  Automotive  Financial  ClossKied  Totols 

Medio  Records  . 71  213  2^47,095,000  374,619.000  74,009,000  78,48S,000  1.251,957,000  4,442315,000 

Editor  &  Publisher  .  689  1331  6339382.781  737,980,775  95,496,174  131.158381  2362,006,725  10321334,614 

Grand  Totol  .  760  1,244  8,986,477,781  1.112,599,n5  169305.174  209,643,081  3,613,963,725  14,464,349.614 


NOTE:  Figures  in  the  second  column  of  this  toble  (number  of  newspapers)  includes  both  doily  and  Sundoy  newspapers,  both 
for  Medio  Records  and  E&P  tobulations.  Totols  do  not  odd  ocross  since  only  maior  clossificotions  ore  shown. 

Totols  for  Media  Records  ore  on  on  8  column  basis. 


7976  Newspaper  Linage,  measured  by  Media  Records 


Totol 


Retail 

(General 

Automotive 

Finoncial 

Clossified 

Advertising 

NEWSPAPER 

Columns 

Full  Run 

Part  Run 

FuH  Run 

Part  Run 

FuR  Run 

Part  Run 

FuH  Run 

Part  Run 

Full  Run  Port  Run 

FuR  Run 

Part  Run 

ABERDEEN 

Americon  News  . 

. (t) 

M.B 

5,564,000 

680,000 

387,000 

6,000 

79,000 

63,000 

1,269,000 

7,531,000 

686,000 

i-Americon  News  . 

. (S) 

M.8 

2,286,000 

87,000 

807,000 

30,000 

35,000 

6,000 

137,000 

765,000 

4,050,000 

123,000 

S-AKRON 

Beacon  journal  . 

. (e) 

M-6 

16,013,000 

1,351,000 

1.591,000 

7,000 

211,000 

382,000 

4,000 

7,590,000 

26,176,000 

1,363,000 

Beacon  Journol  . 

. (e) 

C.8 

20,669,000 

1,393,000 

2,114,000 

7,000 

279,000 

508,000 

5,000 

7890,000 

31,549,000 

1,405,000 

p-Beacon  Journal  . 

. (S) 

6,650,000 

898,000 

1,287,000 

103,000 

1,000 

60,000 

4,486800 

12,590,000 

900,000 

p-Beocon  Journol  . 

t-ATLANTA 

Constitution  . 

. (S) 

C-B 

8,480,000 

898,000 

1,409,000 

122,000 

1,000 

80,000 

4,486,000 

14,581,000 

900,000 

. (m) 

M.8 

19,273,000 

64,000 

3,188,000 

563,000 

523,000 

12,166,000 

35,864,000 

64,000 

Journol  . 

. (t) 

M-8 

23,595,000 

2,228,000 

3,279,000 

151,000 

577,000 

61,000 

525,000 

45,000 

12,879,000 

40,976,000 

2,485,000 

Journol  &  Constitution  . 

. (S) 

M-8 

11,370,000 

324,000 

1,699,000 

237,000 

178,000 

7,654,000 

21,151,000 

324,000 

§-BALTIMORE 

p>News  Americon  . 

. (S) 

M-9 

5,668,000 

1,121,000 

1,120,000 

44,000 

174,000 

4,000 

78,000 

1,180,000 

8,231,000 

1,168,000 

P'News  Americon  . 

. (S) 

C4 

5,588,000 

1,105,000 

1,118,000 

44,000 

172,000 

4,000 

76,000 

1,180,000 

8,145,000 

1,153,000 

News  Americon  . 

. (•) 

M-9 

10,151,000 

732,000 

1,611,000 

6,000 

472,000 

327,000 

2,274,000 

15,027,000 

737,000 

News  American  . 

. (e) 

C-8 

9,956,000 

732,000 

1,567,000 

6,000 

461,000 

320,000 

2,274,000 

14,769,000 

737,000 

Sun  . 

M-9 

9,178,000 

307,000 

2,405,000 

4,000 

763,000 

481,000 

5,841,000 

18,873,000 

311,000 

Sun  . 

C-B 

8,781,000 

307,000 

2897,000 

4,000 

735,000 

462,000 

5,841,000 

18823,000 

311,000 

Sun  . 

. (•) 

M-9 

13,400,000 

654,000 

2,389,000 

4,000 

1,022,000 

494,000 

5,783,000 

23,220,000 

658,000 

Sun  . . 

. (e) 

C-8 

12,978,000 

654,000 

2,285800 

4,000 

985,000 

476,000 

5,783,000 

22,639800 

658,000 

Sun  . 

. (S) 

M-9 

15,258,000 

350,000 

1,396,000 

599,000 

233,000 

6,203,000 

23,704,000 

350,000 

Sun  . 

(  BATON  ROUGE 

^Advocate  &  States  Times  . 

. (S) 

C-B 

14,855,000 

350,000 

1,376,000 

578,000 

225,000 

6,203,000 

23,254,000 

350,000 

. (m&t) 

M-A 

17,893,000 

1,169,000 

205,000 

388,000 

8,319,000 

28,343,000 

‘Advocote  &  Stotes  Times  . 

. (m&e) 

C-B 

23,461,000 

1,559,000 

273,000 

518,000 

8819,000 

34,498,000 

p-Advocote  . 

. (S) 

M-4 

6,913,000 

1,078,000 

81,000 

175,000 

2,453,000 

10,707,000 

p'Advocote  . 

BERGEN  COUNTY 

. (S) 

C-B 

8855,000 

1,156,000 

92,000 

234,000 

2,453,000 

12,794,000 

fd-Record  . 

. (e) 

M-8 

15,643,000 

3,513,000 

2,157,000 

67,000 

411,000 

3,000 

622,000 

145,000 

6,447,000 

25,617,000 

3,728,000 

i-Record  . 

. (S) 

M-8 

8,848,000 

3,679,000 

1821,000 

20,000 

148,000 

7,000 

220,000 

1,000 

2,878,000 

13,443,000 

3,708,000 

I-BINGHAMTON 

fm,  . 

. (e) 

M-9 

15,257800 

1,002,000 

175,000 

458,000 

4,.?27,000 

21813,000 

Prejj  . 

. (t) 

C-8 

14,258,000 

912,000 

161,000 

422,000 

4,227,000 

20,175,000 

p-Press  . 

. (S) 

M-9 

5,798,000 

920,000 

95,000 

123,000 

1,321,000 

8,268,000 

p-Press  . 

BOCA  RATON 

. (S) 

C-8 

5,429,000 

910,000 

93,000 

114,000 

1,321,000 

7,876,000 

News  . 

. (•) 

M-8 

4,943800 

272,000 

60,000 

308,000 

2,284,000 

7,937,000 

i-News  . 

. (S) 

M-8 

2,391,000 

314,000 

34,000 

223,000 

943,000 

3,915,000 

BOSTON 


(-Herald  Americon  . 

M-9 

6,555,000 

370,000 

2,383,000 

1,000 

335,000 

13X100 

357,000 

3,764,000 

14,086,000 

384,000 

(•Herald  Americon  . 

. (m) 

C-8 

6,402,000 

370,000 

2,330,000 

1,000 

328,000 

13,000 

350,000 

3,764,000 

13,865,000 

384,000 

(-Herald  American  . 

. (5) 

M-9 

4,989,000 

4,089,000 

1,150,000 

95,000 

127,000 

5,000 

37X100 

2,419,000 

8,727,000 

4,189,000 

§-Herald  American  . . 

. (5) 

C-8 

4,904,000 

4,089,000 

1,138,000 

95,000 

124,000 

5,000 

37,000 

2,419,000 

8,627,000 

4,189,000 

rd-Oobe  . 

. (•) 

M-8 

9,600,000 

435,000 

3,161,000 

12,000 

465,000 

13,000 

464,000 

6,933,000 

20,852,000 

459,000 

Globe  . 

M-8 

11,694,000 

538,000 

3,520,000 

13,000 

493,000 

13,000 

492,000 

9,619,000 

25,977,000 

563,000 

p-Globe  . 

. (5) 

M-8 

9,740,000 

3,657,000 

2,869,000 

5,000 

245,000 

76,000 

10,064,000 

23,005,000 

3,663,000 

BOULDER 

Camera  . 

. (t) 

M-8 

11,577,000 

191,000 

548,000 

5,000 

727,000 

341,000 

4,686,000 

18,241,000 

195,000 

Camera  . . 

. (5) 

M-8 

4,085,000 

21,000 

226,000 

118,000 

151,000 

1,335,000 

5,926,000 

21,000 

BRADENTON 

Herald  . . 

. (e) 

M-8 

7,884,000 

449,000 

94,000 

189,000 

2,265,000 

11,279,000 

i-HeraU  . 

. (5) 

M-8 

4,018,000 

810,000 

83,000 

172,000 

744,000 

5,839,000 

BUFFALO 

Courier  Eipress  . 

. (m) 

M-8 

4,748,000 

167,000 

1,388200 

3,000 

796,000 

292,000 

4,000 

2,059,000 

9,405,000 

174,000 

Courier  Eipress  . 

. (5) 

M-8 

9,481,000 

394,000 

1,607,000 

4,000 

525,000 

106,000 

1,000 

960,000 

12,685,000 

399,000 

News  . 

. (e) 

M-8 

21,140,000 

1,348,000 

2,603,000 

1,532,000 

15,000 

829,000 

6,780,000 

33,067,000 

1,363,000 

§-CAMDEN 

Courier  Post  . 

. (•) 

M-6 

14,585,000 

1,103,000 

1,259,000 

1,000 

308,000 

510,000 

6,000 

9,379,000 

26,617,000 

1,111,000 

Courier  Pbst  . 

I-CHARIOTTE 

. (e) 

C-8 

18,815,000 

1,109,000 

1,662,000 

1,000 

406,000 

680,000 

7,000 

9,379,000 

31,517,000 

1,117,000 

ikws  . 

. (e) 

M-6 

8,034,000 

421,000 

1,612,000 

5,000 

137,000 

252,000 

7,181,000 

17,290,000 

426,000 

News  . 

. (e) 

C-8 

10,739,000 

472,000 

2,142,000 

7,000 

181,000 

336,000 

7,181,000 

20,652,000 

479,000 

Observer  . 

. (m) 

M-6 

11,078,000 

1,118,000 

1,428,000 

35,000 

127,000 

4,000 

213,000 

2,000 

7,004,000 

4,000 

19,928,000 

1,165,000 

Observer  . . 

C-8 

14,724,000 

1,162,000 

1,897,000 

37,000 

170,000 

5,000 

284,000 

3,000 

7,004,000 

4,000 

24,158,000 

1,212,000 

p-Observer  . 

. (5) 

M-6 

4,167,000 

1,036,000 

1,283,000 

67,000 

108,000 

1,000 

109,000 

3,256,000 

8,933,000 

1,105,000 

p-Observer  . 

CHIUGO 

. (S) 

C-8 

5,514,000 

1,052,000 

1,447,000 

69,000 

129,000 

1,000 

142,000 

1,000 

3,256,000 

10,498,000 

1,123,000 

(-Tribune  . . 

M-9 

25,339,000 

16,111,000 

4,982,000 

251,000 

633,000 

880,000 

1,003,000 

1,648,000 

10,427,000 

8,496,000 

42,634,000 

27,440,000 

(•Tribune  . . 

. (m) 

C-8 

22,556,000 

15,407,000 

4,428,000 

242,000 

563,000 

880,000 

892,000 

1,621,000 

10,427,000 

8,496,000 

39,115,000 

26,700,000 

(•Tribune  . 

. (5) 

M-9 

10,547,000 

8,397,000 

4,347,000 

312,000 

202,000 

37,000 

293,000 

328,000 

9,543,000 

1,088,000 

24,957,000 

10,165X100 

§-Tribune  . 

. (5) 

C-8 

9,593,000 

7,985,000 

3,970,000 

298,000 

184,000 

37,000 

263,000 

296,000 

9,543,000 

1,088,000 

23378,000 

9,706,000 

News  . 

. (e) 

M-8 

10,949,000 

5,047,000 

3273,000 

104,000 

403,000 

85,000 

832,000 

392,000 

4,720,000 

750,000 

20,584,000 

6,379,000 

Sun  Times  . 

. (m) 

M-6T 

19,634,000 

3,381,000 

2,768,000 

90,000 

274,000 

85,000 

392,000 

377,000 

10399,000 

750,000 

33,718,000 

4,684,000 

p-Sun  Times  . 

S-CINCINNATI 

. (5) 

M-6T 

7,120,000 

6,858,000 

1,621,000 

101,000 

136,000 

7,000 

99,000 

213,000 

3,504,000 

12,483,000 

7,180,000 

Enquirer  . 

. (m) 

M-9 

18,943,000 

44,000 

2,356,000 

418,000 

722,000 

12,993,000 

35,658,000 

44,000 

Enquirer  . 

. (m) 

C-8 

17,074,000 

44,000 

2,094,000 

373,000 

642,000 

12,993,000 

33,402,000 

44,000 

Enquirer  . 

. (5) 

M-9 

14,214,000 

40,000 

1,314,000 

136,000 

153,000 

5,453,000 

21,273,000 

40,000 

Enquirer  . 

. (5) 

C-8 

13,059,000 

40,000 

1,256,000 

126,000 

136,000 

5,453,000 

20,034,000 

40,000 

Post  . 

. (e) 

M-9 

18227,000 

747,000 

2,490,000 

32,000 

361,000 

31,000 

366,000 

2,000 

6,402,000 

28,080,000 

814,000 

Post  . 

S-CLEVELAND 

. (E) 

C-8 

16,335,000 

729,000 

2,224,000 

29,000 

322,000 

28,000 

325,000 

2,000 

6,402,000 

25,843,000 

788,000 

Plain  Deoler  . 

. (m) 

M-9 

19,837,000 

2,496,000 

3,069,000 

91,000 

480,000 

11,000 

877,000 

88,000 

11,962,000 

4,000 

36,643,000 

2,691,000 

Plain  Dealer  . 

. (m) 

C-8 

17,842,000 

2,313,000 

2,743,000 

87,000 

429,000 

11,000 

779,000 

79,000 

11,962,000 

4,000 

34,173,000 

2,494,000 

Plain  Deoler  . 

. (5) 

M-9 

11,633,000 

392,000 

1,846,000 

9,000 

169,000 

1,000 

137,000 

25,000 

6,380,000 

20,169,000 

427,000 

Ploin  Dealer  . 

. (5) 

C-8 

10,749,000 

355,000 

1,733,000 

8,000 

153,000 

1,000 

123,000 

25,000 

6,380,000 

19,142XK)0 

389,000 

Press  . . 

. (e) 

M-9 

17,008,000 

4,682,000 

2,616,000 

121,000 

435,000 

317,000 

491,000 

51,000 

4,096,000 

1,282,000 

24,867,000 

6,492,000 

Press  . 

. (e) 

C-8 

15.430.000 

4,342,000 

2.331.000 

113000 

391.000 

283.000 

435.000 

46,000 

4.096,000 

1,282.000 

22,907,000 

6,105,000 

PLEASE  NOTE:  Footnotes  for  above  figures,  and  the  Conversion  Methology  used  by  Media  Records  (6  to  8  column,  8  to  6 
column,  9  and  10  column  page  formats)  are  listed  and  explained  on  page  5L  following. 
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Belden  Associates  &UW 

Continuing  Market  Study  of  the 
San  Antonio  SMSA*shows  why  the 
San  Antonio  Linage  Leader  is  the 

San^^^^oLight  ^ 
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NEWSPAPCR 

Columns 

COLUMBUS  (GA.) 

‘Enquirer  &  Ledger  . . 

. (mLS) 

M-8 

p-Ledger  &  Enquirer  . 

$<0LUIIUU5  (OHIO) 

. (5) 

M-8 

Ditpotch  . 

. (e) 

M-9 

Oispotch  . 

. (e) 

C-8 

Dispatch  . 

. (5) 

M-9 

Dispotch  . 

. (5) 

C-8 

CHiien  Joumoi  . 

M-9 

Citizen  Jou  mol  . 

C-8 

S-DALIAS 

Nows  . 

. (m) 

M-9 

News  . 

. (in) 

C-8 

News  . 

. (5) 

M-9 

News  . 

. (5) 

C-8 

Times  Herald  . 

. (e) 

M-9 

Times  Herald  . 

. (e) 

C-8 

p-Times  Herald  . 

. (5) 

M-9 

p-Times  Herald  . 

. (5) 

C-8 

S-DAYION 

Jouraol  Herald  . 

M-9 

ioumol  Herald  . 

. (m) 

C-8 

News  . 

. (e) 

M-9 

News  . 

. (e) 

C-8 

p-New$  . 

. (5) 

M-9 

p4(ews  . 

. (5) 

C-8 

DENVER 

Rocky  Mt.  News  . 

. (m) 

M-6T 

p-Rocky  Mt.  News  . 

. (5) 

M-6T 

(•Post  . 

. (e) 

M-9 

f-Post  . 

. (e) 

C-8 

f-Post  . 

. (5) 

M-9 

§-Post  . . . 

. (5) 

C-8 

DETROIT 

Free  Press  . 

. (m) 

M-8 

p-Free  Press  . 

. (5) 

M-B 

{-News  . 

. (e) 

M-9 

1-News  . 

. (e) 

C-8 

{-News  . 

. (5) 

M-9 

J-News  . 

. (5) 

C-8 

S-DUIUTH 

Herald  . 

. (e) 

M-6 

Herald  . 

. (e) 

C-8 

News  Tribune  . 

. (m) 

M-6 

News  Tribune  . 

. (m) 

C-8 

News  Tribune  . 

. (S) 

M-6 

News  Tribune  . 

. (5) 

C-8 

ERIE 

‘Times  &  News  . 

. (e&m) 

M-8 

p-fimes  News  . 

. (5) 

M-B 

S-FORT  LAUDERDAlf 

Id-News 

. (e) 

M-8 

Id-News  . 

. (e) 

M-8 

p-News  . 

. (5) 

M-6 

p-News  . 

. (5) 

M-8 

News  . 

. (sol.) 

M-6 

News  . 

. (sol.) 

M-8 

GARY 

Post  Tribune  . 

. (e) 

M-9 

Pest  Tribune  . 

. (e) 

C-8 

K-Post  Tribune  . 

. (5) 

M-9 

x-Po$t  Tribune  . 

. (5) 

C-8 

GRAND  FORKS 

Herald  . 

. (e) 

M-8 

i-HeroM  . 

. (5) 

M-8 

HARTFORD 

Couront  . 

. (m) 

M-8 

p-Courant  . 

. (5) 

M-8 

•  -rimes  . 

. (e) 

M-8 

•  -i-Times  . 

. (5) 

M-8 

S-HONOIUIU 

Advertiser  . 

M-9 

Advertiser  . 

C-8 

Stor  Bulletin  . 

. (e) 

M-9 

Star  Bulletin  . 

. (e) 

C8 

p-Star-Bulletin  & 

Advertiser  . 

. (5) 

M-9 

p-Star  Bulletin  A 

Advertiser  . 

. (5) 

c-8 

Total 


Rotoil 


Gtntrol 


Autofflotivo 


Finonciot 


Clossifitd  Advertising 


Full  Run 


10,551,000 

4,457,000 

22,352,000 

20,225,000 

13,100,000 

11,9O3C0O 

6,006,000 

5,983,000 


25431,000 

22,540,000 

8,964,000 

8,114,000 

24,801,000 

22,182,000 

10,438,000 

9,514,000 


15,991,000 

14,362,000 

17,367,000 

15487,000 

7,481,000 

6,859,000 

22,274,000 

6,476,000 

21,737,000 

19,583,000 

10,971,000 

10,449,000 


15,250,000 

4,613,000 

21,477,000 

19,134,000 

9,686,000 

8,865,000 

6,156,000 

8,022,000 

6,401,000 

8,361,000 

5,510,000 

6,804,000 


12457,000 

5,460,000 


19,829,000 

25,977,000 

8,958,000 

11478,000 

5,896,000 

7,862,000 


13,199,000 

11,936,000 

7,100,000 

6,588,000 

6,585,000 

3,290,000 


18,174,000 

9,704,000 

4,165,000 

1,499,000 


20,597,000 

19,005,000 

23,635,000 

21,781,000 

7,820,000 

7,240,000 


Port  Run 

FuR  Run 

Port  Run 

FuR  Run 

Port  Run 

FuR  Run 

Port  Run 

FuR  Run 

Part  Run 

FuR  Run 

Port  Run 

698,000 

922,000 

65,000 

144,000 

3,000 

143,000 

13,000 

3,966,000 

15,748,000 

779,000 

33,000 

1,012,000 

23,000 

49,000 

1,000 

98,000 

1,008,000 

6,625,000 

58,000 

939,000 

2,525,000 

10,000 

1,400,000 

6,000 

555,000 

7,000 

7,826,000 

1,000 

34,983,000 

964,000 

853,000 

2,246,000 

9,000 

1,248,000 

6T)00 

496,000 

7,000 

7,826,000 

1,000 

32,367,000 

876,000 

171,000 

1,320,000 

2,000 

357,000 

6,000 

152,000 

6,832,000 

21,768,000 

180,000 

158,000 

1,257,000 

2,000 

321,000 

6000 

137,000 

6,832,000 

20,456,000 

166,000 

2,153,000 

567,000 

543,000 

2,491,000 

12,747,000 

1,919,000 

505,000 

486,000 

2,491  T)00 

11,681,000 

2,993,000 

3,156,000 

32,000 

463,000 

18,000 

359,000 

3,000 

15,535,000 

9,000 

45,061,000 

3,055,000 

2,993,000 

2,806,000 

32,000 

412,000 

18,000 

319,000 

3,000 

15,535,000 

9,000 

41,828,000 

3,055,000 

1,012,000 

1,773,000 

102,000 

116,000 

15,000 

120,000 

6,709,000 

15300 

17,738,000 

1,145,000 

1,012,000 

1,664,000 

102,000 

107,000 

15,000 

107,000 

6,709,000 

15,000 

16,756,000 

1,145,000 

2,030,000 

3,066,000 

106,000 

359,000 

11,000 

292,000 

4,000 

12,354,000 

7,000 

40,985,000 

2,158,000 

2,030,000 

2,726,000 

106,000 

319,000 

11,000 

259000 

4,000 

12,354,000 

7,000 

37,953,000 

2,158,000 

824,000 

2,005,000 

64,000 

137,000 

101,000 

5,314,000 

30,000 

18,009,000 

918,000 

824,000 

1,916,000 

64,000 

129,000 

91,000 

5,314,000 

30,000 

16,977,000 

918,000 

1,040,000 

1,878,000 

6,000 

403,000 

54,000 

330000 

20,000 

7,015,000 

202,000 

25,867,000 

1,323,000 

942,000 

1,672,000 

5,000 

358,000 

48,000 

293,000 

18,000 

7,015,000 

202,000 

23,950,000 

1,216,000 

1,093,000 

1,876,000 

35,000 

413,000 

58,000 

331,000 

20,000 

7,014,000 

201,000 

27,129,000 

1,407,000 

992,000 

1,667,000 

34,000 

367,000 

52,000 

294,000 

18,000 

7,014,000 

201,000 

25,159,000 

1,297,000 

1,068,000 

103,000 

121,000 

5,000 

2,341,000 

11,121,000 

5,000 

1,037,000 

96,000 

108,000 

5,000 

2,341,000 

10,448,000 

5,000 

1,968,000 

503,000 

481,000 

16,091,000 

41,378,000 

1,214,000 

94,000 

88000 

2,132,000 

10,014,000 

1,828,000 

2,842,000 

83,000 

626,000 

562,000 

25,000 

12,644,000 

38,510,000 

1,955,000 

1,625,000 

2,527400 

73,000 

558,000 

500,000 

22,000 

12,644,000 

35,911,000 

1,740,000 

1,939,000 

123,000 

221,000 

7,871,000 

21,138,000 

1,904,000 

116,000 

199,000 

7371,000 

20352,000 

2,575400 

2,888,000 

130,000 

559,000 

29,000 

327,000 

47,000 

6331,000 

25,127,000 

2,780,000 

2,775,000 

1,853,000 

113,000 

120,000 

13,000 

119,000 

33,000 

2,007,000 

8,722,000 

2,933,000 

6,228,000 

3,176,000 

171,000 

539,000 

18,000 

299,000 

45,000 

10,835,000 

36351,000 

6,465,000 

5,835,000 

2,823,000 

152,000 

479,000 

16,000 

265,000 

40,000 

10,835,000 

33,562,000 

6,047,000 

3,523,000 

1,880,000 

150,000 

159,000 

8,000 

113,000 

4,000 

6,442,000 

18,286,000 

3,685,000 

3,429,000 

1,749,000 

148,000 

145,000 

8,000 

104,000 

4,000 

6,442,000 

17,310,000 

3,589,000 

8,000 

571,000 

41,000 

87,000 

2,358,000 

9,374,000 

8,000 

8,000 

761,000 

55,000 

116,000 

2,385,000 

11,473,000 

8,000 

8,000 

577,000 

44,000 

86,000 

2,961,000 

10,172,000 

8,000 

8,000 

769,000 

58,000 

114,000 

2,961,000 

12,367,000 

8,000 

103,000 

262,000 

4,000 

7,000 

48,000 

1,021,000 

6,848,000 

107,000 

103,000 

317,000 

4,000 

9,000 

64,000 

1,021,000 

8,215,000 

107,000 

1,038,000 

54,000 

181,000 

3,992,000 

17,987,000 

1,197,000 

55,000 

166,000 

2,579,000 

9,461,000 

1,470,000 

1,688,000 

15,000 

460,000 

293,000 

626,000 

13,000 

12,252,000 

415,000 

35,385,000 

2,213,000 

1,769,000 

2,249,000 

21,000 

614,000 

391,000 

834,000 

17,000 

12,252,000 

415,000 

42,455,000 

2,619,000 

32,000 

1,578,000 

92,000 

339,000 

4,331,000 

15,394,000 

32,000 

32,000 

1,784,000 

108,000 

451,000 

4,331,000 

18,348,000 

32,000 

87,000 

39,000 

105,000 

4,097,000 

10,329,000 

116,000 

53,000 

140,000 

4,097,000 

12,372,000 

2,620,000 

1,147,000 

32,000 

281,000 

280,000 

101,000 

187,000 

5,018,000 

9,000 

20,069,000 

3,128,000 

2,418,000 

1,021,000 

29,000 

251,000 

249,000 

93,000 

166,000 

5,018,000 

9,000 

18,642,000 

2,871,000 

19400 

868,000 

40,000 

110,000 

3,000 

93,000 

1,764,000 

9,934,000 

62,000 

19,000 

859,000 

40,000 

102,000 

3,000 

84,000 

1,764,000 

9,396,000 

62,000 

61,000 

665,000 

24,000 

87,000 

294,000 

2,163,000 

9,991,000 

85,000 

145,000 

843,000 

50,000 

45,000 

7,000 

200,000 

837,000 

5,225,000 

201,000 

131,000 

2,342,000 

3,000 

613,000 

726,000 

9,000 

10,290,000 

32,493,000 

143,000 

4,626,000 

2,058,000 

38,000 

280,000 

28,000 

85,000 

11,000 

3,381,000 

15,514,000 

4,704,000 

271,000 

1,010,000 

9,000 

238,000 

16,000 

199,000 

8,000 

1,179,000 

6,920,000 

304,000 

548,000 

687,000 

3,000 

40,000 

17,000 

230,000 

2,476,000 

550,000 

1,950,000 

399,000 

1,077,000 

8,107,000 

33,601,000 

1,791,000 

368,000 

1,006,000 

8,107,000 

31,751,000 

1,958,000 

405,000 

1,074,000 

8,100,000 

35,367,000 

1,799,000 

373,000 

1,004,000 

8,100,000 

33,252,000 

1,599,000 

113,000 

302,000 

4,716,000 

14398,000 

1,543,000 

107,000 

281,000 

4,716,000 

13,936,000 

2L 
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Nearly  %  of  all 
adult  newspaper 
readers  in  the 
San  Antonio  metro 
area  read  the 


San  An^^o  Light 


SUNDAY 


72.0% 

362,000 
LIGHT 
READERS 


More  than  7  out  of 
10  adult  newspaper 
readers  in  the 
San  Antonio  metro 
area  read  the 


Total 


Retail 

General 

Automotive 

Financial 

Classified 

Advertising 

NEWSPAPER 

Columns 

FuN  Run 

Part  Run 

Full  Run 

Pert  Run 

Full  Run 

Port  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

§-HOUSTON 

. (e) 

M-9 

23,281,000 

8,238,000 

3,134,000 

140,000 

403,000 

39,000 

381,000 

83,000 

23,948,000 

1,000 

51,585,000 

8,499,000 

. (e) 

C-8 

20,891,000 

8,059,000 

2,788,000 

134,000 

358,000 

37,000 

339,000 

74,000 

23,948,000 

1,000 

48,581,000 

8,303,000 

. (S) 

M-9 

9,489,000 

2,798,000 

1,541,000 

98,000 

90,000 

8,000 

145,000 

11,000 

14,233,000 

9,000 

25,588,000 

2,920,000 

. (S) 

C-8 

8,573,000 

2,797,000 

1,458,000 

98,000 

83,000 

8,000 

131,000 

11,000 

14,233,000 

9,000 

24,544,000 

2,920,000 

M-9 

23,593,000 

4,484,000 

3,018,000 

111,000 

339,000 

4,000 

382,000 

59,000 

18,845,000 

44,454,000 

4,837,000 

C-8 

21,011,000 

4,380,000 

2,884,000 

107,000 

301,000 

4,000 

322,000 

52,000 

18,845,000 

41,480,000 

4,544,000 

. .(S) 

M-9 

7,591,000 

2,197,000 

1,488,000 

92,000 

97,000 

2,000 

118,000 

8,411,000 

17,715,000 

2,292,000 

P- 

Post . 

. (S) 

C-8 

8,828,000 

2,197,000 

1,408,000 

92,000 

93,000 

2,000 

108,000 

8,411,000 

18,878,000 

2,292,000 

i 

LEXINGTON 

21,835,000 

290,000 

^Horold  &  Uodor . 

M-9 

14,819,000 

290,000 

988,000 

188,000 

338,000 

5,532,000 

. (mJe) 

C-8 

14,098,000 

290,000 

958,000 

181,000 

328,000 

5,532,000 

21,257,000 

290,000 

. (S) 

M-9 

7,338,000 

84,000 

999,000 

121,000 

138,000 

2,000 

2,388,000 

10,973,000 

87,000 

Herald-Leader  . . 

. (S) 

C-8 

7,094,000 

84,000 

992,000 

118,000 

133,000 

2,000 

2,388,000 

10,715,000 

87,000 

Lintf  ROCK 

M-8 

12,243,000 

1,137,000 

395,000 

404,000 

4,488,000 

18,924,000 

. (S) 

M-8 

4,7S0,000 

1,114,000 

188,000 

300,000 

2,013,000 

8,389,000 

38,000 

. (e) 

M-8 

4,834,000 

38,000 

988,000 

213,000 

212,000 

1,807,000 

8,051,000 

-Arkansas  Democrat . 

. (S) 

M-8 

2,581,000 

54,000 

980,000 

128,000 

218,000 

823,000 

4,518,000 

54,000 

LONG  BEACH 

M-8 

13,028,000 

7,582,000 

2,241,000 

45,000 

430,000 

5,000 

402,000 

41,000 

9,081,000 

25,703,000 

7,853,000 

P’Pross  Tologrom . 

. (S) 

M-8 

4,722,000 

222,000 

1,235,000 

9,000 

98,000 

37,000 

0 

2,448,000 

8,538,000 

231,000 

LONG  ISLAND 

. (e) 

M-ST 

18,987,000 

8,484,000 

2,075,000 

188,000 

818,000 

24,000 

1,085,000 

722,000 

8,010,000 

53,000 

29,004,000 

7,898,000 

Ntovsdoy . 

. (S) 

M-ST 

8,872,000 

4,285,000 

1,184,000 

151,000 

178,000 

18,000 

137,000 

140,000 

1,828,000 

8,000 

9,977,000 

4,802,000 

M-8 

33,450,000 

15,515,000 

5,058,000 

488,000 

921,000 

384,000 

1,113,000 

238,000 

15,983,000 

8,327,000 

58,887,000 

24,952,000 

. (S) 

M-B 

14,327,000 

5,435,000 

3,538,000 

391,000 

183,000 

38,000 

248,000 

114,000 

9,285,000 

5,017,000 

27,549,000 

10,998,000 

. (e) 

M-8 

5,097,000 

2,039,000 

381,000 

201,000 

993,000 

8,735,000 

Hf  raid  Eiominer . . 

. (S) 

M-8 

1,353,000 

838,000 

40,000 

4,000 

537,000 

2,578,000 

NULCOM 

‘Tolopraph  &  News . 

M-8 

10,058,000 

2,000 

854,000 

2,000 

178,000 

257,000 

3,057,000 

14,457,000 

3,000 

p-Ttlegraph  &  News . 

MANCHESTER 

. (S) 

M-8 

4,408,000 

1,000 

983,000 

1,000 

111,000 

143,000 

1,185,000 

8,811,000 

2,000 

Union  Leader  . 

. (d) 

M-8 

9,853,000 

1,471,000 

158,000 

288,000 

3,338,000 

15,385,000 

I 

•New  Hompshire  News . 

. (S) 

M-8 

4,328,000 

978,000 

115,000 

78,000 

1,318,000 

8,818,000 

§-MIAMI 

Herald  . 

M-6 

23,851,000 

2,822,000 

2,494,000 

253,000 

483,000 

114,000 

458,000 

257,000 

12,024,000 

724,000 

39,231,000 

4,171,000 

Herald  . 

C-8 

31,353,000 

3,529,000 

3,323,000 

350,000 

843,000 

151,000 

810,000 

345,000 

12,024,000 

724,000 

48,074,000 

5,099,000 

Herald  . 

. (S) 

M-8 

9,425,000 

1,559,000 

1,880,000 

178,000 

123,000 

30,000 

285,000 

144,000 

9,848,000 

153,000 

21,357,000 

2,087,000 

Herald  . 

. (S) 

C-8 

12,215,000 

1,948,000 

2,259,000 

218,000 

151,000 

40,000 

348,000 

192,000 

9,848,000 

153,000 

24,837,000 

2,551,000 

News  . 

. (e) 

M-8 

4,888,000 

1,983,000 

490,000 

358,000 

233,000 

11,988,000 

19,481,000 

490,000 

News  . 

MILWAUKEE 

. (e) 

C-8 

8,508,000 

2,817,000 

853,000 

478,000 

310,000 

11,988,000 

21,953,000 

853,000 

Sentinel  . . 

M-8 

7,805,000 

22,000 

2,193,000 

893,000 

795,000 

7,242,000 

18,751,000 

22,000 

Jouraol . 

. (e) 

M-8 

25,297,000 

1,748,000 

2,548,000 

13,000 

808,000 

1,000 

888,000 

18,000 

7,994,000 

3,230,000 

37,178,000 

5,020,000 

Journal . 

. (S) 

M-8 

10,803,000 

748,000 

1,848,000 

103,000 

455,000 

1,000 

358,000 

5,000 

9,078,000 

2,892,000 

22,345,000 

3,550,000 

§-MINNIAPOLIS 

tribune . 

M-8 

5,759,000 

490,000 

1,538,000 

8,000 

570,000 

18,000 

495,000 

3,000 

10,313,000 

18,719,000 

518,000 

Tribune . 

. (m) 

C-8 

7,870,000 

849,000 

2,047,000 

9,000 

780,000 

21,000 

880,000 

3,000 

10,313,000 

21,498,000 

883,000 

Tribune . 

. (S) 

M-8 

7,217,000 

3,321,000 

1,481,000 

52,000 

151,000 

24,000 

275,000 

5,000 

9,114,000 

18,239,000 

3,402,000 

Tribune . 

. (S) 

C-8 

9,337,000 

3,381,000 

1,721,000 

80,000 

184,000 

24,000 

384,000 

5,000 

9,114,000 

20,722,000 

3,451,000 

Star  . . 

. (e) 

M-8 

10,782,000 

4,583,000 

1,581,000 

111,000 

582,000 

88,000 

490,000 

158,000 

10,318,000 

23,747,000 

4,918,000 

Star  . 

. (e) 

C-8 

14,132,000 

5,802,000 

2,107,000 

142,000 

771,000 

84,000 

853,000 

204,000 

10,318,000 

27,998,000 

8,032,000 

NASHVILLE 

Banner  . 

. (e) 

M-8 

15,892,000 

798,000 

1,713,000 

947,000 

330,000 

8,002,000 

27,014,000 

798,000 

Tennessean . 

M-8 

15,957,000 

720,000 

1,701,000 

943,000 

328,000 

7,984,000 

27,102,000 

720,000 

1 

;»-Tennesseon . 

NEW  YORK 

. .(S) 

M-8 

7,352,000 

849,000 

1,339,000 

15,000 

280,000 

82,000 

3,390,000 

12,453,000 

884,000 

1 

l-ftmes  . 

. (ni) 

M-9 

13,132,000 

8,289,000 

799,000 

2,488,000 

8,899,000 

31,791,000 

l-rimes  . 

. (m) 

C-8 

12,530,000 

5,992,000 

789,000 

2,387,000 

8,899,000 

30,781,000 

l-fimes . . 

. (S) 

M-9 

11,382,000 

7,454,000 

9,012,000 

571,000 

859,000 

154,000 

598,000 

348,000 

10,817,000 

270,000 

32,270,000 

8,795,000 

|-Times . 

. (S) 

C-8 

10,907,000 

7,221,000 

8,832,000 

580,000 

839,000 

148,000 

578,000 

338,000 

10.817,000 

270,000 

31.592.000 

8,535,000 

S-News  . 

. (m) 

M-8T 

11,191,000 

9,743,000 

2,429,000 

438,000 

528,000 

834,000 

507,000 

805,000 

1,117,000 

1,038,000 

15,827,000 

12,504,000 

|-News  . 

. (m) 

C-5T 

10,478,000 

9,142,000 

2,284,000 

412,000 

499,000 

597,000 

478,000 

584,000 

1,117,000 

1,038,000 

14,892,000 

11,799,000 

1-News . 

. (S) 

M-8T 

8,078,000 

15,027,000 

1,835,000 

403,000 

228,000 

78,000 

43.000 

285,000 

358,000 

308,000 

10,341,000 

18,080,000 

S-News . 

. (S) 

C-5T 

7,814,000 

14,237,000 

1,593,000 

384,000 

214,000 

75,000 

40,000 

253,000 

358,000 

308,000 

9,820,000 

15,258,000 

Post  . 

. (e) 

M-8T 

5,893,000 

2,320,000 

397,000 

759,000 

1,339,000 

10,852.000 

S-NEWARK 

Star  Ledger  . . 

M-9 

18,780,000 

988,000 

2,828,000 

28,000 

514,000 

18,000 

384,000 

235,000 

10,030,000 

30,881,000 

1,243,000 

Stor  Ledger  . 

C-8 

18,038,000 

929,000 

2,524,000 

25,000 

494,000 

18,000 

382,000 

228,000 

10,030.000 

29,995,000 

1,198,000 

Star  Ledger  . 

. (S) 

M-9 

13,597,000 

378,000 

1,811,000 

189,000 

13,000 

210,000 

5,818,000 

21,819,000 

392,000 

p-Stor  Ledger  . 

NILES 

. (S) 

C-8 

13,138,000 

378,000 

1,779,000 

184,000 

13,000 

202,000 

5,818,000 

21,114,000 

392,000 

Star  . 

. (e) 

M-8 

4,327,000 

153,000 

104,000 

232,000 

1,008,000 

5,913,000 

ORIANLO 

Sentinel  Star  . 

. (d) 

M-8 

20,279,000 

4,423,000 

1,888,000 

178,000 

249,000 

98,000 

288,000 

178,000 

7,908,000 

782,000 

1  30,727,000 

8,585,000 

p-Sentinel  Star  . 

. (S) 

M-8 

9,338,000 

1,134,000 

1,421,000 

133,000 

90,000 

20,000 

180,000 

144,000 

1  2,315,000 

278,000  13,359,000 

2,122,000 
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Totol 


Retail 

General 

Automotive 

Finonciol 

NEWSPAPCR 

Columns 

Full  Run 

Port  Run 

Full  Run 

Pdrt  Run 

Ful  Run 

Port  Run 

Full  Run 

Pttrt  Run 

Full  Run 

Port  Run 

FuH  Run 

Port  Run 

PASADENA 

Stor  News  . 

. (d) 

M-8 

S.733,000 

2,610,000 

1,014,000 

12,000 

261,000 

195,000 

5,000 

4,388,000 

12,114,000 

2,629,000 

p-Stor  News  . 

. (S) 

M-8 

), 478, 000 

286,000 

935,000 

18,000 

59,000 

44,000 

2,000 

1,605,000 

4,126,000 

308,000 

$-PA$SAK 

Herald  News  . 

. (#) 

M-V 

10,695,000 

3,025,000 

1,301,000 

19300 

313,000 

6,000 

627,000 

184,000 

4,067,000 

17,160,000 

3,235300 

Herald  News  . 

. (•) 

C4 

(0,383,000 

2,992,000 

1,260,000 

18,000 

296,000 

6,000 

603300 

178,000 

4,067,000 

16,767,000 

3,195,000 

PATERSON 

News  . 

. (d) 

M-8 

8322,000 

851,000 

999,000 

5300 

197,000 

19,000 

444,000 

8,000 

2,970,000 

13,375,000 

884,000 

PEORIA 

Joumol  Star  . 

. (d) 

M-8 

T337S,000 

501,000 

1,287300 

4,000 

310,000 

655,000 

7,691,000 

23,633,000 

506,000 

p-Jourael  Stor  . 

. (S) 

M-8 

S,7S7,000 

622300 

1,199,000 

2,000 

166,000 

75,000 

1,740,000 

8,939,000 

625,000 

S-PNIIADEIPHIA 

Bulletin  . 

. (•) 

M-4 

9,7TT,000 

6,401,000 

2,088,000 

196,000 

335,000 

25,000 

290,000 

61,000 

5,636,000 

157,000 

18327,000 

6,842,000 

Bulletin  . 

. (t) 

C-8 

(2,909,000 

7,469,000 

2,785,000 

259,000 

447,000 

31,000 

387,000 

78,000 

5,636,000 

157,000 

22,430,000 

7,997,000 

p-Builetin  . 

. (S) 

M-8 

3,960,000 

3,992,000 

1,624,000 

276,000 

104,000 

23,000 

43,000 

16,000 

1,607,000 

153,000 

7,342,000 

4,460300 

p-Buletin  . 

. (S) 

C-8 

4,903,000 

4324,000 

1,828,000 

298,000 

126,000 

23,000 

53,000 

19,000 

1,607,000 

153,000 

8,521,000 

4,818,000 

Iri^uirer  . 

. (m) 

M-6 

6,866,000 

1383,000 

1,886,000 

80,000 

379,000 

22,000 

361,000 

32,000 

8,788,000 

18,445,000 

1,421,000 

Inquirer  . 

. (m) 

C-8 

9,(93,000 

1338,000 

2312,000 

105,000 

505,000 

30,000 

482,000 

43,000 

8,788/)00 

21,646,000 

1,719,000 

Inquirer  . 

. (S) 

M-8 

9370,000 

5,859,000 

1,941,000 

256,000 

151,000 

65,000 

69,000 

30,000 

5312,000 

17,047,000 

6,211,000 

Inquirer  . 

. (S) 

C-8 

123(1,000 

6329,000 

2351,000 

290,000 

195,000 

68,000 

87,000 

39,000 

5312,000 

20,160,000 

6,926,000 

News  . 

. (.) 

M-S 

4,934,000 

346,000 

995,000 

393,000 

80,000 

3,000 

4,013,000 

10,740,000 

349,000 

News  . 

. (•) 

C-8 

S,920300 

367,000 

1,194,000 

472,000 

96300 

3,000 

4,013,000 

12,021,000 

370,000 

S-PtTTStURGH 

Post  Gozette  &  Sun  Telegraph  .... 

. (k) 

M-V 

5,937,000 

2,142,000 

339,000 

419,000 

1351300 

10,798,000 

Post  Gozette  &  Sun  Telegraph  .... 

C-8 

5,296,000 

1,906,000 

302,000 

372,000 

1351,000 

9,837,000 

Press  . 

. (•) 

M-9 

)4,9S3,000 

674,000 

2,495,000 

17,000 

357,000 

47,000 

461,000 

28,000 

4,988300 

86,000 

23354,000 

852,000 

Press  . 

. (•) 

C-8 

13,370300 

599,000 

2322,000 

16,000 

318300 

42,000 

410,000 

25,000 

4,988,000 

86,000 

21,608300 

768,000 

p-Prass  . 

. (S) 

M-9 

15,139,000 

1,775,000 

5,000 

150,000 

180,000 

4,655,000 

21,904,000 

5,000 

p-Prass  . 

. (S) 

C-8 

14,019,000 

1,696,000 

5,000 

139,000 

161300 

4,655,000 

20,675300 

5,000 

t-PROVIDENCE 

Bulklin  . 

. (e) 

M-8 

11,157,000 

3,145,000 

2304,000 

60,000 

328,000 

9,000 

343,000 

1,000 

6,389,000 

20,660,000 

3,216,000 

Joumol  . 

. («■) 

M-8 

8,347,000 

295300 

2360,000 

918,000 

346,000 

5,335,000 

18,018,000 

295,000 

Joumol  . 

. (S) 

M-8 

10,857,000 

762,000 

1,614,000 

910,000 

279,000 

2,045,000 

15,714,000 

762,000 

S-ROCHESTER 

Democrat  &  Chronicle  . 

. (m) 

M-9 

12,425,000 

2,413,000 

1,588,000 

1,000 

1,108,000 

436,000 

6,000 

6,246300 

22,098,000 

2,421,000 

Democrot  B  Chronicle  . 

. (">) 

C-8 

11,082,000 

2,413,00 

1,412,000 

1,000 

986,000 

388,000 

6,000 

6,246,000 

20,408,000 

2,421,000 

Democort  &  Chronicle  . 

. (S) 

M-9 

7,738,000 

1,332,000 

1,027,000 

2,000 

211,000 

231,000 

3307,000 

12,727,000 

1,385,000 

Democrat  &  Chranicle  . 

. (S) 

C-8 

7,090300 

1,332,000 

975,000 

2,000 

191,000 

206,000 

3307,000 

11,982,000 

1,335,000 

Times  Union  . . 

. (•) 

M-9 

13387,000 

2,422300 

1,656,000 

1,000 

731,000 

7,000 

472,000 

6,000 

5,604,000 

21,968,000 

2,436,000 

Times  Union  . 

. (•) 

C-8 

11,978,000 

2,422,000 

1,472,000 

1,000 

650300 

7,000 

420,000 

6,000 

5,604,000 

20,239,000 

2,436,000 

S-SACRANIENTO 

Bee  . 

. (•) 

M-9 

19,096300 

3,039,000 

2383,000 

55,000 

1,400,000 

8,000 

520,000 

9,964,000 

33317,000 

3,102,000 

Bee  . 

. (•) 

C-8 

17,258,000 

3,039,000 

2,125,000 

55,000 

1,245300 

8,000 

462,000 

9,964,000 

31,207,000 

3,102,000 

p-Bee  . . 

. (S) 

M-9 

6,028,000 

1,114,000 

1,333,000 

4,000 

124,000 

5300 

28,000 

2,000 

4391,000 

12,109,000 

1,125,000 

p-Bee  . . 

. (S) 

C-8 

5,548,000 

1,114,000 

1,289,000 

4,000 

114,000 

5,000 

25,000 

2,000 

4,591,000 

11,573300 

1,125,000 

Union  . 

. (i") 

M-9 

11,699,000 

1391,000 

1376,000 

4,000 

800,000 

5,000 

340,000 

6,626,000 

21,349,000 

1,600,000 

Union  . 

C-8 

10,747,000 

1391,000 

1,407,000 

4,000 

712,000 

5,000 

303,000 

6,626,000 

20,102,000 

1,600,000 

x>Union  . 

. (S) 

M-9 

1358,000 

144,000 

820,000 

92,000 

31,000 

1,439,000 

3,947,000 

144,000 

X'Union  . 

. .(S) 

C-8 

1,413,000 

144,000 

811,000 

85,000 

28,000 

1,439300 

3,783,000 

144300 

S-ST.  LOUIS 

Id-Globe  Democrat  . 

. (l») 

M-9 

8,453,000 

2,132,000 

2,158300 

87,000 

565,000 

4,000 

540300 

238,000 

3,121,000 

15312,000 

2,462,000 

Id-Globe  Democrot  . 

C-8 

7,726,000 

1,960,000 

1,984,000 

81,000 

515,000 

4,000 

495,000 

216,000 

3,121,000 

14,017,000 

2,261,000 

Globe  Democrat  . . 

. (wk) 

M-9 

5,029300 

194,000 

874,000 

50,000 

249,000 

7,000 

163,000 

1,904,000 

8,239,000 

251,000 

Globe  Democrot  . 

. (wk) 

C-8 

4,796,000 

194,000 

850,000 

50,000 

321,000 

7,000 

152,000 

1,904,000 

7,953,000 

251,000 

Post  Dispotch  . 

. (•) 

M-9 

13,134,000 

570,000 

2,332,000 

29,000 

374,000 

3,000 

476300 

131,000 

5327,000 

21,947,000 

734,000 

Post  Dispotch  . 

. (e) 

C-8 

12,059,000 

523,000 

2,148,000 

27,000 

341,000 

3,000 

438,000 

120,000 

5,527,000 

20318,000 

673,000 

p-Post  Dispotch  . 

. (S) 

M-9 

13,141,000 

351,000 

1,979,000 

1,000 

160,000 

134,000 

2,000 

6,246,000 

21,681,000 

355,000 

p-Post  Dis^ch  . 

. (S) 

C-8 

12,441,000 

351,000 

1,919300 

1,000 

153,000 

125,000 

2,000 

6,246,000 

20,906,000 

355,000 

S-ST.  PAUL 

Pioneer  Press  . 

. (m) 

M-8 

3,687,000 

1,483,000 

380,000 

402,000 

8,178,000 

14306,000 

Pioneer  Press  . 

C-8 

4,916,000 

1,977,000 

506,000 

536,000 

8,178,000 

16,190,000 

p-Pioneer  Press  . 

. (S) 

M-8 

7,984,000 

7,000 

1,259,000 

163,000 

178,000 

3,801,000 

13,386,000 

7,000 

p-Pioneer  Press  . 

. (S) 

C-8 

9,662,000 

7300 

1,409,000 

205,000 

238,000 

3,801,000 

15,316,1)00 

7,000 

Dispotch  . 

. (•) 

M-8 

10,210,000 

2,334,000 

1337,000 

83,000 

419,000 

9,000 

415,000 

78,000 

8,221,000 

42,000 

20,833,000 

2,548,000 

Dispotch  . 

. (•) 

C-8 

13,226,000 

3,058,000 

2,049,000 

109,000 

556,000 

1',300 

553,000 

104,000 

8,221,000 

42,000 

24,636,000 

3,325,000 

ST.  PETERSBURG 

Independent  . 

. (•) 

M-8 

12,819,000 

354,000 

2,635,000 

21,000 

419,000 

590,000 

10,074,000 

26,848,000 

375,000 

Times  . 

. (m) 

M-8 

20,488,000 

6,820,000 

2,283,000 

234,000 

611,000 

178,000 

644,000 

311,000 

9,959,000 

3,248,000 

34,104,000 

10,803,000 

p-Times  . 

. (S) 

M-8 

10,970,000 

2,400,000 

1,819,000 

143,000 

90,000 

41,000 

193,000 

92,000 

2,495,000 

664,000 

15,602,000 

3341,000 

SAN  ANTONIO 

Express  . 

. (m) 

M-8 

14377,000 

1,795,000 

i,6n,ooo 

3,000 

206,000 

260,000 

7391,000 

23,708,000 

1,798,000 

x-Express  News  . 

. (S) 

M-8 

6,924,800 

467,000 

1,195,000 

38,000 

55,000 

121,008 

3,419,000 

11,740,000 

505,000 

Express  News  . 

. (Sol) 

M-8 

2,084,000 

72,000 

13,000 

26,000 

2,853,000 

5,065,000 

(i-id-Nws  . 

. (•) 

M-8 

11,999,000 

1,604,000 

1,634,000 

3,000 

204300 

265,000 

7390,000 

21,586,000 

1306,000 

'  |-ld-Light  . 

. (•) 

M-9 

19,714,000 

1,689,000 

156,000 

256,000 

6,663,000 

28,561,000 

^|-ld-Light  . 

. (e) 

C-8 

18,685,000 

1,589,000 

148,000 

241,000 

6,663,000 

27,409,000 

‘  -p-Light  . 

. (S) 

M-9 

9,026,000 

1,349,000 

81,000 

151,000 

2,976,000 

13307,000 

'  i-p-Light  . 

. (S) 

C-8 

8,543,000 

1,329,000 

79,000 

143,000 

2,976,000 

13,095,000 

^  i-light  . 

. (Sol) 

M-9 

1,268,000 

73,000 

5300 

14,000 

2,332,000 

3,705,000 

S-uji'i  . 

. (Sol) 

C-8 

1,198,000 

68,000 

5,000 

14,000 

2,332,000 

3,630,000 

SAN  DIEGO 

Union  . 

. (oi) 

M-8 

17390,000 

1,803,000 

2,671,000 

5300 

960,000 

473,000 

1,000 

12,321,000 

34,244,000 

1,809,000 

p-Union  . 

. (S) 

M-8 

8,885,000 

369,000 

1,711,000 

190,000 

106,000 

4,008,000 

14,905,000 

369,000 

Tribune  . 

. (o) 

M-8 

21,902,000 

1,875,000 

2,894,000 

5,000 

1,024,000 

480,000 

12,285,000 

38,641,000 

1,879,000 

SAN  FRANCISCO 

Chronicle  . 

M-8 

9,601,000 

1,838,000 

3,108,000 

552,000 

706,000 

9,100,000 

23,166,000 

1,838,000 

Exominer  . 

. (o) 

M-8 

10,037,000 

1,805,000 

2,900,000 

33,000 

511,000 

608,000 

9,039,000 

23,358,000 

1.838.000 

ExominerB  Chronicle  . 

t-SAN  JOSE 

. (S) 

M-8 

6,388,000 

2,259,000 

99,000 

72,000 

4,118,000 

12,955,000 

Mercury  . . 

. (m) 

M-8 

26,783300 

1,979,000 

2,835,000 

9,000 

1,173,000 

4,000 

541,000 

45,000 

20,506,000 

51,941,000 

2337,000 

News  . 

. (o) 

M-8 

23,205,000 

1,981,000 

2,766,000 

9,000 

860,000 

4,000 

535,000 

45,000 

15,977,000 

43,428,000 

2,038,000 

p-Mercury  News  . 

SHREVEPORT 

. (S) 

M-8 

10,120,000 

1,823,000 

211,000 

78,000 

5,633,000 

17,870,000 

Joumol  . 

. (o) 

M-8 

9,845,000 

247,000 

1,024,000 

150,000 

257,000 

6307,000 

18,281,000 

Times  . 

. (m) 

M-8 

18,404,000 

449,000 

1,101,000 

150,000 

273,000 

6,592,000 

26,605,000 

Times  . 

S-SYRACUSE 

. (S) 

M-8 

7,620,000 

149,000 

520,000 

37,000 

6,000 

83,000 

2,117,000 

10.385,000 

155!oOO 

Herald  Joumol  . 

. (o) 

M-9 

13,600,000 

85,000 

1,912,000 

769,000 

522,000 

4,454,000 

21,439,000 

85,000 

Herald  Joumol  . 

. (o) 

C-8 

13,034,000 

82,000 

1,828,000 

742,000 

506,000 

4,454,000 

20,746,000 

82,000 

p-Herald  Americon  . 

. (S) 

M-9 

7307,000 

161,000 

1358,000 

563,000 

168,000 

2,312,080 

11,709,000 

161.000 

p-Herold  Americon  . 

. (S) 

C-8 

7,063,000 

153,000 

1,343,000 

545,000 

162,000 

2312,000 

11,426,000 

153.000 

Post  Stondord  . 

. (o) 

M-9 

6,666,000 

162,000 

1,825,000 

773,000 

436,000 

2,732,000 

12,837,000 

162,000 

Post  Stondord  . 

. (o) 

C-8 

6,382,000 

151,000 

1,746,000 

751,000 

424,000 

2,n2,000 

12,439,000 

152,000 

S-TALUHASSEE 

Democrat  . 

. (o) 

M-i 

11,162,000 

730,000 

40,000 

96,000 

2,000 

302,000 

4,089,000 

16,794,000 

42,000 

Democrat  . 

. (e) 

C-8 

12326,000 

852,000 

40,000 

111,000 

2,000 

332,000 

4,089,000 

18,026,000 

42,000 

p-Democrat  . 

. (S) 

M-6 

3,676,000 

1,041,000 

119,000 

108,000 

1347,000 

6,338.080 

p-Democrat  . 

$-TAMPA 

. (S) 

C-8 

4,111,000 

1,084,000 

120,000 

116,000 

1347,000 

6,825,000 

Tribune  . 

M-9 

22,119,000 

2,822,000 

2,456,000 

197,000 

523,000 

74,000 

456,000 

167,000 

10,423,000 

1,065,000 

36,199,000 

4,329,000 

C-B 

19,698,000 

2,689,000 

2,184,000 

176,000 

465,000 

66,000 

405,000 

149,000 

10,423,000 

1,065,000 

33,397,000 

4,150,000 

p-Tribune  . 

. (S) 

M.9 

8,880,000 

515,000 

1,190,000 

19,000 

152,000 

1,000 

92,000 

9,000 

4,439,000 

14,771,000 

545,000 

p-Tribune  . 

. (S) 

c-8 

7,984,000 

515,000 

1,116,000 

19,000 

139,000 

1,000 

82,000 

9,000 

4,439,000 

13,777,000 

545,000 
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In  Dallas,  the  school  bus 
took  a  different  route. 


In  other  cities  the  route  of 
school  integration  was  pock-marked 
with  violence  that  left  scars  not  only  on 
these  communities,  but  on  the  hearts  of 
their  people. 

Last  year,  the  Fifth  Circuit 
Court  of  Appeals  ordered  the  city  of 
Dallas  to  develop  a  more  extensive 
school  integration  program. 

Aware  of  the  emotional  issues 
that  had  disrupted  other  cities,  the 
Dallas  Times  Herald  made  a  major 
commitment  to  help  achieve  a  peaceful 
transition. 

For  our  efforts  we  were  re¬ 
cently  awarded  the  prestigious  Com¬ 
munity  Service  Award  by  the  Texas 
Associated  Press  Managing  Editors. 

In  the  words  of  the  AP  Judge: 
“The  planning,  the  work  that  went  into 
DTH  school  desegregation  project 


obviously  called  for  all-out  effort  and 
careful  coordination  among  all  con¬ 
cerned.  But  the  overriding  aspect ...  is 
that  the  newspaper  itself  made  the  big 
decision  to  make  the  plunge.  With 
foresight  and  great  courage  and  with 
the  public  good  at  heart,  the  Times  . 
Herald  proved  its  worth  (and  that  of  all 
good  newspapers)  with  this  great  work.” 

We  are  proud  of  this  award. 

Just  as  we  were  proud  when 
Time  Magazine  named  us  one  of  the 
South’s  five  best  newspapers. 

But,  we  are  even  more  proud 
that  the  story  of  Dallas  school  integra¬ 
tion  was  not  printed  in  the  angry  red 
of  violence,  but  peacefully  and  appro¬ 
priately  in  black  and  white. 

The  Dallas  Times  Herald 

1 101  Pacific  Avenue,  Dallas.  Texas  75202 
Represented  nationally  by  Branham  Newspaper  Sales,  Inc. 
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{•WASHINGTON 

Post  . (m) 

Post  . (m) 

p-Post  . 

p-Post  . 

Stor  . 

Stqr  . 

*-Stor  . 

i-Sfor  . 

S-t-WEST  PALM  BEACH 

Post  . 

Post  . 

Times  . 

Times  . 

p-Post  Times  . 

p-Post  Times  . 

WHITE  PLAINS 

Reporter  Oispotch  . 

x-Reporter  Oispotch  . 


S-t-WICHITA 

Eogle . 

Eogle  . 


p-Eogle  Beocon 
p -Eogle  Beocon 


M-9 

C-8 

M-6 

C-B 

M-A 

C-8 

M-6T 

M-6T 

M-9 

C-8 


Retail 

Full  flun  Pori  Run 


10,208,000 

9,107,000 

9,916,000 

12,940,000 

7,075,000 

8,596,000 

9,313,000 

1,400,000 

30,581,000 

29,096,000 


13,000 

20,000 


2,427,000 

2,313,000 


Gemrol 

Full  Run  Pbri  Run 


2,441,000 

2,170,000 

766,000 

1,018,000 

998,000 

1,068,000 

479,000 

34,000 

3,798,000 

3,610,000 


47,000 

47,000 


199,000 

187,000 


Automotive 
Full  Run  Pori  Run 

469,000 

417,000 


248.000 

328,000 

64,000 

75,000 

223,000 

7,000 

663,000 

633,000 


3,000 

3,000 


101,000 

98,000 


Finonciol 

Full  Run  Pori  Run 

302,000 
268,000 

251,000 
334,000 
77,000 
103,000 
283,000 
4,000 


Total 

Clossified  Advertising 

Full  Run  Pori  Run  Ful  Run  Pori  Run 


10,778,000 

10,778,000 

5,169,000 

5,169,000 

1,707,000 

1,707,000 

3,998,000 

567,000 


24,474,000 

23,016,000 

16,613,000 

20,052,000 

9,929,000 

11,557,000 

14,469,000 

2,018,000 


13,000 

20,000 

51,000 

51,000 


981,000 

937,000 


250,000  15,857,000 
237,000  15,857,000 


52,035,000  2,983,000 

50,288,000  2,841,000 


(S) 

M-9 

17,046,000 

4,101,000 

2,532,000 

109,000 

188,000 

6,000 

325,000 

8,172,000 

23,289,000 

4,217,000 

(S) 

C-8 

11,6S1,000 

4,101,000 

2,422,000 

109,000 

171,000 

6,000 

311,000 

8,172,000 

22,752,000 

4,217,000 

(e) 

M-9 

15,296,000 

3,615,000 

2,437,000 

41,000 

406,000 

4,000 

547,000 

35,000 

8,517,000 

251,000 

27,698,000 

3,946,000 

.(•) 

C-8 

14,584,000 

3,550,000 

2,322,000 

40,000 

387,000 

4,000 

524,000 

33,000 

8417.000 

251,000 

26,828,000 

3,878,000 

(S) 

M-9 

4,731,000 

1,813,000 

1,119,000 

133,000 

49,000 

4,000 

234,000 

2,439,000 

8,600,000 

1,950,000 

(S) 

C-8 

4,564,000 

1,813,000 

1,099,000 

133,000 

48,000 

4,000 

225,000 

2,439,000 

8,404,000 

1,950,000 

(m) 

M-6 

15,660,000 

634,000 

1,171,000 

3,000 

148,000 

14,000 

342,000 

78,000 

7411,000 

24,909,000 

729,000 

.(m) 

C-8 

20,571,000 

862,000 

U61,000 

4,000 

197,000 

20,000 

456,000 

105,000 

7,311,000 

30473,000 

991,000 

..(e) 

M-6 

14,260,000 

639,000 

1,128,000 

2,000 

140,000 

15,000 

319,000 

n,ooo 

5,626,000 

<1,498,000 

733,000 

.  (e) 

C-8 

18,661,000 

849,000 

1,503,000 

3,000 

186,000 

20,000 

425,000 

102,000 

5,626,000 

26,428,000 

975,000 

..(S) 

M-6 

7,345,000 

1,275,000 

103,000 

323,000 

1,918,000 

11,015,000 

..(S) 

C-8 

9,556,000 

1,438,000 

123,000 

431,000 

1,918,000 

13,517,000 

..(e) 

M-8 

10,730,000 

2,459,000 

2,355,000 

45,000 

403,000 

23,000 

944,000 

37,000 

3,044,000 

178,000 

17,772,000 

2,742,000 

.  (S) 

M-8 

1,468,000 

60,000 

366,000 

34,000 

68,000 

166,000 

2,102,000 

60,000 

.(m) 

M-6 

12,168,000 

2,026,000 

951,000 

2,000 

109,000 

220,000 

9,000 

7,861,000 

21,428,000 

2,037,000 

.(m) 

C-8 

16,025,000 

2,172,000 

1,264,000 

2,000 

145,000 

305,000 

9,000 

7,861,000 

25,710,000 

2,183,000 

.  .(e) 

M-6 

2,412,000 

949,000 

847,000 

18,000 

93,000 

7,000 

224,000 

5,869,000 

9,618,000 

975,000 

.  (e) 

C-8 

3,212,000 

1,261,000 

1,125,000 

24,000 

124,000 

10,000 

298,000 

5,869,000 

10,802,000 

1,296,000 

..(S) 

M-6 

3,486,000 

594,000 

1,111,000 

1,000 

90,000 

151,000 

2,644,000 

7,486,000 

595,000 

.  (S) 

C-8 

4,503,000 

594,000 

1,188,000 

1,000 

105,000 

194,000 

2,644,000 

8,640,000 

595,000 

MEDIA  RECORDS  LINAGE 
CONVERSION  METHODOLOGY 


Linoge  in  this  report  is  shown  both  os  meosured 
and  converted  6,  8  ond  9  columns.  M  =  Measured 
linoge.  C=Converied  to  8  columns.  T=Tabloid. 

AKRON  (0.) — Beacon  Joumol  (e)  and  (S)  changed 
from  eight-column  width  (2520  lines  per  page)  to 
six-column  width  (1890  lines  per  poge)  effective  June 
2,  1975. 

BALTIMORE  (M.D.)— Sun  (m),  (e)  ond  (S)  and  News 
American  (e)  ond  (S)  changed  from  eight-column 
width  (2400  lines  per  page)  to  nine-column  width 
(2700  lines  per  poge)  Sun  effective  September  6, 1976; 
News  American  effective  October  25,  1976. 

BATON  ROUGE  (LA.)— Advocate  (m)  and  (S),  ond 
Stote  Times  (e)  changed  from  eight-column  width 
(2408  lines  per  page)  to  six-column  width  (1788  lines 
per  poge)  effective  September  1,  1975. 

BINGHAMTON  (N  Y.)— Press  (e)  and  (S)  changed  from 
eight-column  width  (2400  lines  per  page)  to  nine- 
column  width  (2700  lines  per  page)  Elective  March 
29,  1976. 

BOSTON  (MASS.) — Herold  American  (m)  and  (S) 
chonged  from  eight-column  width  (2400  lines  per 
poge)  to  nine-column  width  (2700  lines  per  poge) 
effective  October  18,  1976. 

CAMDEN  (N.J.) — Courier-Post  (e)  changed  from 
eight-column  width  (2400  lines  per  poge)  to  six-column 
width  (1800  lines  per  poge)  effective  December  1, 
1975. 

CHARLOTTE  (N.C.)— Observer  (m)  ond  ($),  ond  News 
(e)  changed  from  eight-column  width  (2520  lines  per 
poge)  to  six-column  width  (1890  lines  per  page)  eHec- 
tive  June  2,  1975. 

CHICACiO  (ILL) — Tribune  (m)  and  (S)  changed  from 
eight-column  width  (2480  lines  per  poge)  to  nine- 
column  width  (2790  lines  per  poge)  effective  July  1, 
1975. 

CINCINNATI  (0.) — Post  (e)  ond  Enquirer  (m)  and  (5) 
changed  from  eight-column  width  (2520  lines  per 
poge)  to  nine-column  width  (2835  lines  per  page)  f^st 
effective  June  2, 1975;  Enquirer  effective  June  3, 1975. 
CLEVELAND  (0.) — Ploin  Dealer  (m)  and  (S)  chonged 
from  eight-column  width  (2400  lines  per  poge)  to 
nine-column  width  (2700  lines  per  poge);  Press  (e) 
from  eight-column  width  (2520  lines  per  poge)  to 
nine-column  width  (2835  lines  per  poge)  both  effective 
September  1.  1975. 

COLUMBUS  (0.) — Dispotch  (e)  and  (S),  ond  Citizen 
Joumol  (m)  changed  from  eight-column  width  (2520 
lines  per  poge)  to  nine-column  width  (2835  lines  per 
poge)  effective  Jonuory  13,  1976. 

DALLAS  (TEX.) — News  (m)  and  (S)  changed  from 
eight-column  width  (2400  lines  per  page)  to  nine- 
column  width  (2700  lines  per  poge);  Times  Herold  (e) 
and  (S)  changed  from  eight-column  width  (2408  lines 
per  page)  to  nine-column  width  (2709  tines  per  poge) 
both  effective  Decen4)er  29,  1975. 

DAYTON  (0.)— News  (e)  ond  (S),  ond  Joumol  Herald 
(m)  changed  from  eight-column  width  (2464  lines  per 
poge)  to  nine-column  width  (2835  lines  per  poge) 
effective  October  6,  1975. 

DENVER  (COLO.) — Post  (e)  and  ($)  changed  from 
eight-column  width  (2480  lines  per  page)  to  nine- 
column  width  (2790  lines  per  poge)  effective  October 
6.  1975. 

DETROIT  (MICH.) — News  (e)  ond  (S)  changed  from 
eight-column  width  (2480  lines  per  poge)  to  nine- 
column  width  (2790  lines  per  page)  effective  De¬ 
cember  29,  1975. 


DULUTH  (MINN.)— News  Tribune  (m)  and  (S),  and 
Herald  (e)  changed  from  eight-column  width  (2408 
lines  per  poge)  to  six-column  width  (1806  lines  per 
page)  eHective  May  5,  1975. 

FORT  LAUDERDALE  (FLA)— News  (e),  (S)  ond  (sat.) 
changed  from  eight-column  width  (2520  lines  per 
poge)  to  six-column  width  (1890  lines  per  page)  effec¬ 
tive  Moy  12,  1975. 

GARY  (IND.) — Post  Tribune  (e)  and  (S)  is  on  estab¬ 
lished  nine-column  format  newspaper  (2772  lines  per 
poge)  and  is  measured  occordingly. 

HONOLULU  (HA.) — Advertiser  (m),  Star  Bulletin  (e), 
ond  Stor  Bulletin  and  Advertiser  (5)  chonged  from 
eight-column  width  (2408  lines  per  poge)  to  nine- 
column  width  (2709  lines  per  poge)  effective  May  3, 
1976. 

HOUSTON  (TEX.) — Post  (m)  ond  (S),  and  Chronicle  (e) 
and  (S)  chonged  from  eight-column  width  (2400  lines 
per  poge)  to  nine-column  width  (2700  lines  per  page) 
effective  July  1,  1975. 

LEXINGTON  (KY.)— Herold  (m),  Leader  (e).  ond 
Herold  Leoder  (5)  chonged  from  eight-column  width 
(2352  lines  per  poge)  to  nine-column  width  (2646  lines 
per  page)  effective  September  20,  1976. 

MIAMI  (FLA.)— HeroM  (m)  and  (S)  ond  News  (e) 
changed  from  eight-column  width  (2520  lines  per 
page)  to  six-column  width  (1890  lines  per  poge)  eHec¬ 
tive  Morch  3,  1975. 

MINNEAPOLIS  (MINN.)— Tribune  (m)  and  ($),  ond  Stor 
(e)  changed  from  eight-column  width  (2424  lines  per 
poge)  to  six-column  (1806  lines  per  page)  eHective 
May  5,  1975. 

NEW  YORK  (N.Y.)— News  (m)  and  (S)  chonged  from 
five-column  width  (1000  lines  per  poge)  to  six-column 
width  (1200  lines  per  poge)  effective  September  6, 
1976;  Times  (m)  ond  (5)  changed  from  eight-column 
width  (2400  lines  per  poge)  to  nine-column  width 
(2700  lines  per  poge)  eHective  September  7,  1976. 
NEWARK  (N.J.) — Star-Ledger  (m)  ond  (S)  changed 
from  eight-column  width  (2520  lines  per  page)  to 
nine-column  width  (2835  lines  per  page)  eHective 
September  7,  1976. 

PASSAIC  (N.J.) — Herald  News  (e)  chonged  from 
eight-column  width  (2400  lines  per  poge)  to  nine  col¬ 
umn  width  (2700  lines  per  poge)  effective  October  4, 
1976. 

PHIUDELPHIA  (PA.)— Bulletin  (e)  ond  (S)  changed 
from  eight-column  width  (2400  lines  per  poge)  to 
six-column  width  (1800  lines  per  poge);  Inquirer  (m) 
ond  (S)  from  eight-column  width  (2520  lines  per  page) 
to  six-column  width  (1860  lines  per  page);  News  (e) 
from  six-column  width  (1152  lines  per  poge)  to  five- 
column  width  (910  lines  per  page)  oil  effective  May  19, 
1975.  The  data  in  this  report  covering  the  News  (e) 
reflects  the  converted  linoge  to  six-column  formot. 
PITTSBURGH  (PA.) — Post  (razette  (m),  ond  Press  (e) 
and  (S)  chonged  from  eight-column  width  (2520  lines 
per  poge)  to  nine-column  width  (2835  lines  per  poge) 
eHective  September  1,  1975. 

ROCHESTER  (N.Y.)— Democrat  8  Chronicle  (m)  ond 
(S),  ond  Times-Union  (e)  chonged  from  eight-column 
width  (2400  lines  per  page)  to  nine-column  width 
(2700  lines  per  page)  effective  October  20,  1975. 

ST.  LOUIS  (MO.)— Post  Dispotch  (e)  ond  (S),  ond  Globe 
Democrat  (m)  ond  (w'e)  changed  from  eight-column 
width  (2480  fines  per  poge)  to  nine-column  width 
(2790  lines  per  poge)  effective  April  5,  1976. 


ST.  PAUL  (MINN.)— Pioneer  Press  (m)  ond  (S),  cmd 
Dispotch  (e)  changed  from  eight-column  width  (2424 
tines  per  page)  to  six-column  width  (1818  lines  per 
poge)  effective  May  5,  1975. 

SACRAMENTO  (CALIF.)— Bee  (e)  and  ($),  ond  Union 
(m)  and  (S)  changed  from  eight-column  width  (2400 
lines  per  page)  to  nine-column  width  (2682  lines  per 
poge)  effective  September  1,  1975. 

SAN  ANTONIO  (TEX.)— Light  (e),  (S)  ond  (sot.) 
chonged  from  eight-column  width  (2408  lines  per 
poge)  to  nine-column  width  (2790  lines  per  page) 
eHective  June  15,  1976. 

SYRACUSE  (N.Y.)— Herold-Journol  (e),  Herold- 
American  ($),  ond  Ppst-Stondord  (m)  chonged  from 
eight-column  width  (2424  lines  per  poge)  to  nine- 
column  width  (2727  lines  per  poge)  effective  Sep¬ 
tember  1,  1976. 

TALUHASSEE  (FLA.)— Democrat  (e)  ond  (S)  changed 
from  eight-column  width  (2408  fines  per  poge)  to 
six-column  width  (1806  lines  per  poge)  eHective  Au¬ 
gust  1,  1976. 


TAMPA  (FLA.) — Tribune  (m)  ond  (S),  and  Times  (e) 
chonged  from  eight-column  width  (2408  lines  per 
poge)  to  nine-column  width  (2835  fines  per  poge) 
effective  October  27,  1975. 

TRENTON  (N.J.)— rimes  (e),  and  Times  Advertiser  (S) 
chonged  from  nine-column  width  (2772  fines  per  poge) 
to  six-column  width  (1848  lines  per  poge)  effective 
September  10, 1974.  The  data  in  this  report  reflects  the 
converted  linoge  to  eight -column  formot,  eHective 
Morch  1975. 

WASHINGTON  (D.C.)— Post  (m)  ond  (S),  ond  Star  (e) 
ond  (5)  changed  from  eight-column  width  (2472  lines 
per  poge)  to  nine-column  width  (2781  fines  per  poge) 
effective  August  2,  1976. 

WEST  PALM  BEACH  (FLA.)— Post  (m),  time  (e),  ond 
Post  Times  (S)  chonged  from  eight-column  width  (2520 
lines  per  poge)  to  six-column  width  (1890  lines  per 
poge)  effective  October  1,  1975. 

WICHITA  (KANS.)— Eogle  (m).  Beacon  (e),  ond 
Eogle-Beocon  (5)  chonged  from  eight-column  width 
(2496  lines  per  poge)  to  six-column  width  (1872  fines 
per  poge)  eHective  September  1,  1975. 


DIREaORY  OF  NOTES.  YEAR— 1976 


t  COMBINED  SATURDAY  EDITIONS: 

Atlonto,  (Go.) — Effective  September  18,  1976.  The 
Constitution  (m)  ond  Joumol  (e)  has  o  combined 
Soturdoy  edition.  The  linoge  is  only  shown  in  the 
Journal  (e). 

Providence  (R.l.) — Bulletin  (e)  and  Joumol  (m)  has  o 
combined  Soturdoy  edition.  The  linoge  is  only  shown 
in  the  Bulletin  (e). 

Son  Jose  (Colif.) — Mercury  (m)  and  News  (e)  has  o 
combined  Soturdoy  edition.  The  linoge  is  only  shown 
in  the  Mercury  (m). 

West  Polm  Bexh  (Flo.) — Post  (m)  ond  Times  (e)  hos  o 
combined  Soturdoy  edition.  The  linoge  is  only  shown 
in  the  Post  (m). 

Wichita  (Kons.)— {ogle  (m)  end  Beacon  (e)  hos  e 
combined  Saturday  edition.  The  linoge  is  only  shown 
in  the  Eogle  (m). 

'COMBINATION  NEWSPAPERS: 

Boton  Rouge  (Lo.) — Advocote  (m)  ond  State  Times  (e) 
sold  in  combination.  Linoge  of  one  edition  Advocate 
(m)  is  shown. 

Columbus  (Go.) — Enquirer  (m)  ond  Ledger  (e)  sold  in 
combinotion.  Linage  of  one  edition  Enquirer  (m)  is 
shown. 

Erie  (Po.) — Times  (e)  ond  News  (m)  sold  in  combino¬ 
tion.  Linage  of  one  edition  Times  (e)  is  shown. 


Lexington  (Ky.) — Herold  (m)  ond  Leoder  (e)  sold  in 
combinotion.  Linoge  of  one  edition  Herald  (m)  is 
shown. 

Long  Beach  (Colif.) — Independent  (m)  ond  Press  Tele¬ 
gram  (e)  sold  in  combinotion.  Unage  of  one  edition 
Independent  (m)  is  shown. 

Macon  (Go.) — Telegraph  (m)  ond  News  (e)  sold  in 
combinotion.  Linoge  of  one  edition  Telegraph  (m)  is 
shown. 

*  Hortford  (Conn.) — Times  (e)  and  (5)  discontinued 
publicotion  October  20,  1976.  Figures  in  this  report 
reflect  through  October  19.  1976. 

CWhite  Ploins  (N.Y.) — Reporter  Dispatch  Sunday  first 
publicotion  dote  September  5,  1976. 

CODE  MARKS 

§  Conversion  methodology — See  poge  6L 
m  Meosured  linage 
c  Converted  to  8  columns 
(T  5)  Tobloid  5  columns 
(T  6)  Tabloid  6  columns 

X  Includes  Family  Weekly  Linage 
p  Includes  Porode  Linoge 
fd  Published  5  doys  o  week  only 
*  Discontinued  publicotion 
C  New  publicotion 


You'll  find  things  in  Editor  &  Publisher  that  you'll  never  see  in  the 
advertising  trade  press!  E&P  is  newspaper  all  the  way.  Advertising, 
management,  production,  personalities.  A  complete  picture.  Makes 
good  reading  too.  Try  it  and  see!  Published  weekly  at  $15.00  per 
year.  A  note  on  your  letterhead  to  our  Circulation  Manager  will  bring 
E&P  to  you  on  a  four-week  basis  with  our  compliments.  Editor  & 
Publisher,  850  Third  Avenue.  New  York.  N.Y.  10022. 


6L 


EDITOR  &  PUBLISHER  for  May  28.  1977 


1976  Advertising  Linage 
Surveyed  by  Editor  &  Pubiisher 


Newspaper 


Anniston  Stor  . (e$) 

Birmingham  Post>Herold  .  .(m) 

Birmingham  News  . (e) 

Birminghom  News  . (S) 

Totols  . 

Decotur  Doily  . (eS) 

Florence  Times- 

Doily  . (eS) 

Huntsville  Times  . (eS) 

Josper  Mountain  Eagle  . .  .(e) 
Montgomery  Advertiser  (mS) 

Aioumol  . (e) 

Opelika  Auburn  Piews  . . .  .(eS) 
Tuscolooso  News  . (eS) 


Anchoroge  Times  . (eS) 

Anchoroge  News  . (m) 

Foirbanks  News-Miner  . . .  .(e) 


Kingman  Miner  . 

. (•) 

Meso  Tribune  . 

. . .  .(t) 

Phoenii  Repubkc 

. . .  .(m) 

Pfioenii  Gozette  . . . . 

. (•) 

Phoenii  Repubkc  ... 

. (5) 

Totols  . 

Scottsdole  Progress 

. . . .(.) 

Tucson  Star  . 

Tucson  Stor  . 

. (5) 

Tucson  Citizen  . 

. (.) 

Totols  . 

Yumo  Sun  . 

.  .  .  .(65) 

Camden  News  . 

. .  (e) 

El  Dorado  News-Times 

.  .(m5) 

Hope  Stor  . 

. .  (t) 

Hot  Springs 

Sentinel-Record  . . . . 

.  .(mS) 

Little  Rock  Democrat  . 

. .  .(eS) 

Mognoko  Bonner-News 

• .  .(6) 

Mono  Stor  . 

. .  .(6) 

Newport  Independent  . 

...(tS) 

Pine  BluH  Commerciol 

• .  .(tS) 

Springdole  News  .... 

. .  .(t5) 

Stuttgart  Leoder  .... 

. . .  .(•) 

Anoheim  Bulletin  . (e) 

Banning  Record  Gazette  .  .(e) 


Berkeley  (lozette  . 

.  .  .(6) 

Burbonk  Review  . 

.  .  .(6) 

Camorillo  News  . 

. .  .(m) 

Chico  Enterprise- 

Record  . 

...(•) 

Corono  Independent  . . . 

. .  .(•) 

El  Coion  Colifomion  . . . 

. .  (t) 

Escondido  Times- 

Advocote  . 

.  (65) 

Fairfield  Repubkc  . 

.  .(65) 

Fremont  Nework  Argus 

.  .(in5) 

Fresno  Bee  . 

Fontono  HeraU-News 

. .  (6) 

Glendole  News-Press 

. .  .(6) 

Honford  Sentinel  . 

...(6) 

Hoyword  Review  .... 

. .  (65) 

Holkster  Free  Lance 

.  .  .(6) 

Lo  Habro/Breo 

Stor-Pregress  . 

.  .  .  .(6) 

Livermore  Tri-Volley 

Herald  . 

.  .(in5) 

Lodi  News-Sentinel  . . . 

. .  .(mj 

Von  Nuys  Volley  News 

ond  Green  Sheet  . . .  .(mS) 

Modern  Tribune  . (e) 

Marysville  Appeal- 

Democrat  . (e) 

Merced  Sun-Stor  . (e) 

Modesto  Bee  . (eS) 

Oakland  Tribune  . (e) 

Oakland  Tribune  . (S) 

Totols  . 

Oceanside  Blode-Tribune  .(eS) 

Ontario  Report  . (eS) 

Oroville  Mercury- 

Register  . (e) 

Polm  Springs  Desert 

Sun  . (e) 

Polo  AHo  Times  . (e) 

Paso  Robles  Press  . (e) 

Porterville  Recorder  . (e) 

Redding  Record 

Seorchfight  . (e) 

Redwood  City  Tribune  . . .  .(e) 

Richmond  Independent  . . .  .(e) 

Riverside  Press- 

Enterprise  . (in»t,S) 

Saknas  Cokfornion  . (e) 

Son  Bemordino  Sun- 

Telegram  . (mS) 

Son  Luis  Obispo 

Telegram-Tribune  . (e) 

Son  Pedro  News-Pilot  . . .  .(e) 


Tatal 

Auto¬ 

Adver¬ 

R6toil 

G666ral 

motive 

Finonciol 

Classified 

tising 

ALABAMA 

9322,968 

481,992 

N.A. 

159,656 

2,464,798 

12,629,414 

8348,298 

1,523,115 

N.A. 

NA. 

6,711,684 

18,357,010 

19381,940 

1,583,678 

NA. 

NA. 

7,339,864 

30,212,364 

9,374,848 

398,608 

N.A. 

NA. 

3,683358 

13,856,878 

37,305,086 

3305,401 

N.A. 

N.A. 

17,734,906 

62,426,252 

10350,746 

383,404 

In  Class. 

In  Retail 

3,635,506 

14,452,354 

11,939,200 

701,050 

N.A. 

98,406 

3,827,488 

16,566,144 

17,974,418 

1,204,504 

N.A. 

NA. 

5,152,238 

24,497,074 

3323,912 

209,650 

In  Retoil 

212,828 

703,486 

4,649,876 

16,889,376 

1,332,142 

N.A. 

194,110 

6,045,732 

24,267,249 

8,444,184 

217,350 

In  Class. 

152,656 

2,029,146 

10,843,336 

16,022,748 

509,152 

N.A. 

293,916 

3,959,466 

20,785,282 

ALASKA 

24301,596 

872,816 

NA. 

NA. 

13,530,258 

38,904,670 

6,764,072 

627,396 

NA. 

95,326 

2,028,264 

9315,058 

5,745,824 

697,718 

N.A. 

NA. 

3,606,078 

10,049,620 

ARIZONA 

3,255,112 

269356 

NA. 

392,002 

995,844 

4,912,514 

6,693,288 

308,154 

NA. 

127,750 

3,576,174 

10,705,366 

30,098,124 

1,999,172 

500,962 

474358 

12,703316 

45,776,332 

28,799386 

1,972376 

1,617,924 

216,412 

12,706,890 

45,312,988 

11387344 

1,129,954 

412,258 

341,572 

5,045,236 

18316,564 

70,285354 

5,101,502 

2,531,144 

1,032342 

30,455,642 

109,405,884 

4,412,191 

264,157 

N.A. 

163383 

2,032,814 

6,872,745 

18,451,288 

1,751,677 

NA. 

192,973 

8303,797 

28,599,735 

5,612,653 

477340 

NA. 

10,063 

2,766,796 

8,867,052 

18,575360 

1,755,394 

NA. 

29,908 

8,189,461 

28349323 

42,639,001 

3,984,611 

NA. 

232,944 

19,160,054 

66,016,610 

7,913,206 

216,790 

N.A. 

243,824 

4,199314 

12373,134 

ARKANSAS 

2,989310 

82,390 

In  Closs. 

49350 

615,608 

3,736,558 

6,407,212 

192,038 

NA. 

120,764 

1,155,728 

7,875,742 

2,281,244 

95,942 

NA. 

58,058 

596,274 

3,031,518 

8,091,790 

213,486 

NA. 

88,662 

3,029324 

11,423,762 

7,775,992 

812,280 

N.A. 

230,412 

2,266,810 

11,115,424 

2,429307 

121,023 

NA. 

NA. 

421,267 

2,971,297 

3,806,488 

109,046 

N.A. 

32,522 

318,402 

4,265,184 

1367375 

142,214 

NA. 

33384 

110,938 

1,954,111 

9,266,054 

476,322 

NA. 

444,458 

2,088,506 

12,275,340 

20,268,960 

954,436 

NA. 

NA. 

3,027,962 

24,249358 

3,240310 

223,412 

N.A. 

47,012 

648,550 

4,159,484 

CALIFORNIA 


6329,866 

3,286,962 

N.A. 

749,462 

946,442 

11,514,732 

847,413 

103,061 

NA. 

NA. 

381,010 

1,331,484 

7312,894 

548,394 

331,828 

70,410 

4,570,174 

12,533,700 

3344,176 

549,458 

NA. 

242,256 

3,526,404 

8,162,294 

3397,840 

103,936 

NA. 

In  Ret. 

141,218 

2,922,962 

6,465,956 

8,481368 

640,311 

&  Gen. 

294,889 

4,211,074 

13,627,642 

3,043,166 

153394 

In  Class. 

124,796 

976,584 

4,298,140 

1338328 

153,622 

NA. 

274,932 

1,136,786 

3,403,968 

9,965,476 

752,836 

553,160 

777,166 

5,134,178 

17,182,816 

6,171302 

178,754 

N.A. 

212,162 

3,753362 

10,316,580 

14395,142 

794,094 

In  Class. 

163,954 

5,599,020 

21,252,210 

26,692,148 

3,460,982 

522,844 

317,128 

10338,920 

41,532,022 

1,460312 

66,906 

In  Class. 

131,194 

283,164 

1,941,576 

4,361,056 

539,224 

N.A. 

292,880 

3,519,362 

8,712,522 

4,205,054 

377,426 

NA. 

183,330 

2,237,312 

7,003,122 

18,912,348 

1,098,412 

In  Class. 

426,734 

6,260,660 

26,698,154 

3,050,068 

135,590 

In  Nat. 

147,994 

1,021,510 

4,355,162 

2,921,940 

2,456340 

273,627 

419,925 

603,820 

6,676,152 

10,281,978 

569,898 

In  Class. 

129384 

4,568,102 

15,549,562 

5301312 

234,465 

N.A. 

167379 

2,269365 

7,972,312 

20312,964 

1,949,140 

NA. 

NA. 

20,086,486 

43,412,102 

2,270354 

247,968 

3,360 

167,846 

1,069,306 

4,219,334 

9394,812 

451,934 

NA. 

229,614 

3,236,982 

13,313,342 

6,987,414 

505,442 

295,398 

357,997 

2,940,462 

10,679,172 

19384,958 

2,054,780 

N.A. 

N.A. 

6,413,610 

28,267,624 

18,191379 

3,061,027 

530,504 

463,089 

7,157,102 

29,403,301 

6,624,086 

632,941 

70301 

38,823 

2,808391 

10,174,742 

24,815365 

3,693,968 

600,805 

501,912 

9,965,693 

39378,043 

6327,438 

572,418 

NA. 

234,178 

3306,594 

10,540,628 

8,428388 

1,012,438 

NA. 

366,730 

4,929,708 

14,737,464 

3,581,732 

329,014 

117,642 

223,594 

2,220,176 

6,472,158 

7,971,408 

547,272 

In  Ret. 

266,475 

4,086,645 

12,871,800 

15,818,849 

1,327,662 

»7,342 

312,221 

6,701,632 

24,467,706 

1,338,823 

141316 

23,570 

In  Gen 

290,193 

483,416 

2,277318 

5,828,424 

166,248 

&  Closs. 

145,080 

2,477.088 

8.616.840 

9,884,728 

782,124 

N.A. 

434,168 

5,219,018 

16,320,038 

6,025,180 

884,786 

NA. 

429,954 

2,936,878 

10,276,798 

11,950,750 

548,394 

369,432 

132,390 

4,570,174 

17,571,140 

15,641,122 

2,010,386 

NA. 

NA. 

8,004,290 

25,655,798 

12,772,424 

618,632 

NA. 

421,302 

5,000,156 

18,812,514 

21316,208 

2,228,100 

In  Gen'l 

In  Gen'l 

6,848,716 

31,528318 

4,987,458 

447,748 

NA. 

401,814 

3,542,280 

9,379,300 

9366.070 

1.023,064 

In  Closs. 

173,236 

3,310,454 

13,872,824 
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Auto- 


Newspoper 

Retail 

General 

motive 

Finonciol 

Clossified 

Son  Rafoet  Independent- 
Journal  . 

..(•) 

10,136,886 

942,747 

532,070 

690,178 

8,147,216 

Santo  Ana  Register  . 

,(m) 

22,658,608 

2,666,989 

507,844 

646,299 

21,314,216 

Sonto  Ana  Register  .... 

..(•) 

22,658,608 

2,666,989 

507,844 

646,299 

21,314,216 

Sonto  Ana  Register  . . . . 

..(5) 

7304,392 

1,299,713 

31,319 

140,731 

6,725,614 

Totols  . 

52,621,608 

6,633,691 

1,047,007 

1,433,329 

49,354,046 

Santo  Borboro 

News-Press  . 

.(•5) 

17,341,171 

1,314,816 

NA. 

481,740 

7,316,897 

Sonto  Cruz  Sentinel  . .  . . 

..(e) 

10,703388 

408,814 

NA. 

562,326 

4,791,822 

Santo  Monica  (Xitlook 

..(e) 

8,405372 

879382 

N.A. 

35,750 

4,478,318 

Stockton  Record  . 

.(e5) 

12,993,678 

1,448349 

475,126 

1,075,677 

4,838,680 

Thousond  Oaks  News 
Chronicle  . 

.  .(e5) 

4,773324 

810,950 

NA. 

178,766 

4,636,478 

Torrance  Breeze  . 

.(e5) 

21344,372 

1,404,844 

N.A. 

N.A. 

14,332,934 

Tulore  Advonce- 

Register  . 

. .  .(e) 

3,373394 

276,067 

30,706 

209,426 

1,357,452 

Turlock  Journal  . 

. .  .(e) 

5319,839 

128,324 

32,412 

276,631 

1,328,026 

Ukioh  Journal  . 

..(e) 

3,486,266 

266,420 

NA. 

277,186 

1,620,024 

Vollejo  Times  Herald  . . . 

.(m5) 

6,843,732 

610,848 

NA. 

327,138 

3,245,605 

Victorville  Press  . 

.(e5) 

2,813,440 

163,459 

323,888 

339,528 

1,245,650 

Visoko  Times-Delto  . . . . 

..(e) 

9,810,808 

501,956 

162,988 

277,424 

3,132,192 

Wotsonville  Register- 
Pajoranion  . 

. .  .(e) 

5,755306 

192,539 

N.A. 

196,588 

2,230,802 

Whittier  News  . . 

. .  .(e) 

4,472,090 

245,826 

NA. 

228,872 

2,739,758 

Alomoso  Volley  Courier 

(e) 

2,242,856 

COLORADO 

150,804  In  Closi. 

62,678 

766,164 

Conon  City  Record  . 

.(e) 

3,178360 

128,450 

NA. 

74,760 

866,572 

Glenwood  Springs  Post 

(e) 

2,195,182 

170,712 

NA. 

112,210 

558,652 

Fort  Colkns 

Coloradoan  . 

(e5) 

11,622,786 

438,480 

897,372 

497,779 

3,760,946 

Fort  Morgon  Times  . .  . . 

(e) 

3,785,138 

106,394 

10,268 

83,594 

777,966 

Grand  Junction  Sentinel 

.(e) 

8315,706 

575368 

NA. 

208,488 

3,010,042 

Grand  Junction  Sentinel  . 

.(5) 

1,996,932 

79,898 

NA. 

27,944 

774,662 

Totols  . 

10312,638 

655,466 

N.A 

236,432 

3,784,704 

Greeley  Tribune 

Repubkcon  . . 

.(e) 

12,495,910 

486,234 

N.A. 

196,238 

3,788,372 

Longmont  Times-Call  . . . 

.(e) 

11,503,500 

231,700 

NA. 

166,000 

1,884,400 

Loveland  Reporter- 
Herald  . 

.(e) 

7,760,100 

190,500 

NA. 

98,500 

1,574,500 

Rocky  Ford  Gozette  . . . . 

.(e) 

N.A. 

NA. 

NA. 

NA. 

NA. 

Solida  Mountain  Moil 

.(e) 

970382 

104,107 

NA. 

92,764 

396,900 

Bristol  Press  . 

..(e) 

CONNECTICUT 

6,056,764  271,376  301,692 

90,188 

1,848,644 

Greenwich  Time  . 

..(e) 

7,165,466 

1,106,616 

NA. 

NA. 

2,981>56 

Monchester  Herald  . 

..(e) 

6,035368 

231,658 

N.A. 

114,954 

1,697,010 

Meriden,  Record  . 

•  .(m) 

9319,712 

578,424 

N.A. 

85,690 

2,362,850 

Meriden  Journal  . 

.  .(e) 

9,436330 

575,260 

N.A. 

26,936 

2,362,850 

Totols  . 

19,255,942, 

1,153,684 

NA. 

112,626 

4,725,700 

Milford  Citizen  . 

.(e,5) 

2,375,604 

119318 

NA. 

76,524 

776,734 

Middletown  Press  . 

..(e) 

5,830,020 

334,292 

NA. 

131,138 

1,261,988 

New  Britoin  Herald  . 

.  .(e) 

7,834,491 

508,182 

In  Retail 

76,630 

1,506,666 

New  Haven  Jouraol-Couriei 

■  .(m) 

7,675,290 

2,130,685 

946,255 

479,990 

4,932,200 

New  Haven  Register  . . . . 

..(e) 

14,035,539 

2,110,441 

524,601 

624,974 

6,198,822 

New  Haven  Register  . . . . 

..(5) 

12,135,375 

616353 

730,237 

275,002 

2,905,406 

Totols  . 

33,846,204 

4,857379 

2,201,063 

1,379,966 

14,036,428 

Norwalk  Hour . 

.  .(e) 

11,934,664 

1321,372 

In  Ret'l.  &  Gen. 

2,655,814 

Stamford  Advocote  . 

..(e) 

12,384,638 

1,272,250 

115,080 

544,821 

5,244,792 

Torrington  Register . 

..(e) 

7,615,636 

270,704 

In  Ooss. 

92,582 

1,732,514 

Woterirury 

Repubkcon-Americon  . 

(me) 

9,865,520 

1332,584 

In  Class. 

In  Class. 

4337,778 

Woterbury  Repubkcon  . . . 

.  (5) 

3,620,904 

128,170 

In  Closs. 

In  Class. 

1,627,892 

Totols  . 

13,486,424 

1,160,754 

In  Class. 

In  Closs. 

6,165,670 

Dover  State  News  . 

• .  .(5) 

1,779,241 

DELAWARE 

6,000  246,638 

51,945 

382,046 

Dover  State  News  . 

.  .(e) 

4,641,004 

159,299 

643,334 

242,996 

1,999,032 

Totols  . 

6,420,245 

165,299 

889,972 

294,941 

2,381,078 

Wdmington  News  Journal 

.(me) 

14,268,380 

1,633,342 

1,084,631 

816,087 

5,841,213 

Wilmington  News  Journal  . 

.  .(5) 

1,558,429 

254,313 

145,759 

54,298 

921,333 

Totals  . 

15,826,809 

1,887,655 

1,230390 

870,385 

6,762346 

Cocoa  Today  . 

.(m5) 

16,001,972 

FLORIDA 

604,072 

NA. 

NA. 

4,990,230 

Doytono  Beach 
News-Joumol  . 

(me5) 

11,303,530 

657,649 

NA. 

721,542 

5,512,505 

Delond  Sun  News  . . 

...(e) 

4,429,054 

50,610 

In  Retail 

236,751 

899,262 

Hollywood  Sun-Tattler  . . 

. .  .(e) 

16,019388 

727,636 

N.A. 

NA. 

8,813,490 

Fort  Myers  News-Press  . . 

.(m5) 

24,008,880 

602,826 

NA. 

1,524,460 

8,739,934 

Ft.  Pierce  News  Tribune  . 

. .  .(e) 

7,265,762 

173.362 

In  Closs. 

419.160 

2,227,876 

Goinesville  Sun  . 

.  (eS) 

12330.000 

527.800 

N.A. 

140,000 

4,026,400 

Loke  City  Reporter  .... 

. .  (e) 

2,721,600 

141,400 

291,550 

175,700 

541,450 

Lokeland  Ledger  . 

.  .(e5) 

12,730,200 

595,000 

NA. 

156,800 

6,601,000 

Leesburg  Grmmerciol 

.  .(e5) 

3,136,308 

100,492 

In  Class. 

186,242 

1,103,088 

Naples  News  . 

.  .(e5) 

11,647,095 

223,482 

840,825 

448,1 9^ 

1,993,393 

Ocolo  Star-Bonne r  .  . .  . 

.  (eS) 

9,413,600 

329,000 

NA. 

529,200 

3,222,800 

Polotko  News  . 

. .  (e) 

4,155,256 

171,990 

in  Retail 

237,776 

1,085,364 

Ponomo  Cty 

News-Herald  . 

.  .(m5) 

856,877 

28,007 

NA. 

26,689 

311,664 

St.  Augustine  Record  . . . 

. .  .(e) 

3,538,318 

NA. 

NA. 

NA. 

3,538,318 

Winter  Haven  News-Chief 

..(e) 

7,254310 

172,347 

NA. 

131,418 

2,370,739 

Winter  Haven  News-Chief 

..(5) 

3,001,964 

59,661 

NA. 

20,027 

1,076,908 

Totols  . 

10,256,274 

232,008 

NA. 

151,445 

3,447,647 

Albony  Herald  . 

.  .(e5) 

13,646,808 

GEORGIA 

607,124 

N.A. 

278,796 

4,028,808 

Americas  limes  Recorder 

..(e) 

3,115,854 

135,758 

N.A. 

113,806 

495,292 

Athens  Bonner  Herald  . . 

. .  (e) 

4,997,986 

296,142 

NA. 

NA. 

1,463318 

Athens  News  . 

. .  .(m) 

4,696,104 

320,600 

NA. 

N.A. 

1,519,168 

Augusta  Chronicle 

Herald  . 

.(meS) 

14,839,398 

1,537,494 

N.A. 

498,876 

5,467,448 

Dubkn  Courier  Herald  . . 

. .  .(e) 

5,724,165 

205,143 

NA. 

301,908 

306,906 

Goinesville  fimes  . .  .  . 

.  .(e5) 

5,728,877 

221,060 

230.293 

35,042 

2,008,958 

Lowrenceville 

(Wrinett  News  . 

.  .(e5) 

4343,028 

265,482 

NA. 

80,094 

2,481,878 

MouNrie  Observer . 

. .  .(e) 

5,268,536 

153,860 

NA. 

N.A. 

850,178 

Sovonnoh  News-Press  . . 

.(me5) 

15,176,644 

1,411,004 

494,454 

386,232 

6,228,138 

Statesboro  Herald  . 

. .  .(e) 

3,023,182 

56,311 

In  Closs. 

68,863 

742,990 

Tifton  (razette  . 

. .  (e) 

3,745301 

99,822 

7A14 

110,173 

1,491,735 

{Continued  on  page  lOL) 


Totol 

Adver¬ 

tising 


20,861,859 

47,793,956 

47,793,956 

15,501,769 

111,089,681 

26,454,624 

16,466,548 

14,115,022 

20,831,510 

10J99,718 

37,787,652 

5,247,245 

7,085,232 

5,649,896 

11,027,323 

4,885,965 

13,885,368 

8,375,455 

7,686,546 


3,222,502 

4,248,300 

3,036,757 

16,073,610 

4,763,360 

12,109,804 

2,879,436 

14,989,240 

16,966,936 

13,785,600 

9,623,600 

3,117,842 

1364,154 


8,266,972 

11,253,438 

8,079,190 

12,846,676 

12,401,276 

25,247,952 

3,348380 

7357,438 

9,925,969 

16,164,390 

23,494377 

16,662,573 

56321340 

16,119,946 

19,017,306 

9,711,436 

15,435,882 

5376,966 

20,812,848 


2,465,870 

7,685,665 

10,151,535 

23,643,653 

2,934,132 

26377,785 


21,569,274 

18,195,226 

5,615,677 

25,787,454 

34,876,100 

10.086,160 

17,024,200 

3,871,700 

20,083,000 

4,526,130 

15,152,987 

13,494,600 

5,650,386 

1,223,237 

3,538,318 

9,928,814 

4,158360 

14,087374 


18361,536 

3,860,710 

6,757,646 

6,535,872 

22,343,216 

6338,122 

8,224,230 

7,370,482 

6,272,574 

23,696,472 

3,891,346 

5,454,645 


7L 


rXKtO 


GSI-105 

Video  Input  Terminal 

For  System  11/70 


•  Designed  for  reporter  input, 
classified /controct  advertising 
input,  and  business  accounting 
input/ edit  control 

•  Pon  scrolling  for  eosy  reading  of 
displayed  text 

•  Displays  text  in  light  ond  bold 
face 

•  Displays  tabular  material  in 
columnor  olignment  for  simplified 
input  or  editing  of  text  such  as 
box  scores,  election  returns  and 
stocks 

•  Optional  numeric  pod 
copobility  for  simplified 
accounting  doto  input 

•  Morgin  mark-up  and  style 
command  copobility  for 
simplified  control  of  composition 
functions 

•  Text  editing  functions:  insert, 
insert  lock,  delete,  rubout  and 
word  wrap 

•  36  individuol  user  storage  bins, 
unlimited  number  of  users 

•  Unlimited  number  of  system 
wide  storage  bins 


•  Proteaed  forms  capability  for 
dossified/controa  input,  reporter 
sign-on,  copy  routing  and 
accounting 

•  User  proteaion  for  each  display 
form,  on  o  per  file  basis 

•  Headline  and  copy  fitting 
copobility 

•  Unworronted  copy  access 
prevented  by  security  sign-on 

•  Complete  System  11  /70 
directory  copobilities 

•  Audio  alerting  for  important 
message  handling 

•  4060  choroaers  of  local 
terminal  storage 

•  Two  modes  of  transmission; 
36400  baud  for  direa  computer 
attachment,  up  to  9600  baud 
modem  control  for  bureau 
opplicotions 

•  Floppy  disk  copobility  for 
volume  storage  ot  the  terminal 

•  Line  printer  port  for  locol  hard 
copy 

•  Price  $2995 


csi 

Composition  Systems,  Inc. 

. . .  software  does  moke  o  difference 

570  Toxrer  Rood,  Elmsford,  New  York  10523  •  (914)  592-3600 

Visit  us  ot  ANPA  Booth  No,  232 


Totol 

Auto-  Adver- 

Nowspopor  Rotoit  Gonenil  motive  Finonciol  Clossifjed  tiling 

IDAHO 

Burley  South  Idoho  Press  .  (eS)  3,384,843  259,714  694,918  140,SS3  420,000  4,900,028 

Idoho  Foils  Post-Register  .  .(eS)  10,955,798  381,444  31,024  183,428  3,036,670  14,588,264 

Lewiston  Tribune  . (m)  8,407,700  363,049  454,846  197,204  2,548,070  11,970,869 

Moscow  Indohonion  . (e)  4,431,378  272,636  8,526  140,854  1,444,730  6,298,124 

Nompo  Free  Press  (e)  ond 

Coldwell  News  Tribune  .  .  (e)  8,514870  141,138  24,090  230,868  2,960,844  11,871,810 

Pocotello  Idoho  Stote 

Joumol  . (eS)  9,879,996  545,104  In  Closs.  214,158  3,511,298  14,150856 


Arlington  Hts.Herald  . (m) 


(PofMock  ^bfications  Comb.) 

9,968,220 

757,688 

1813,436 

588,804 

7,295,248 

19,923,396 

Bloomington 

Pontogroph  . (All  Doyt 

11,578,868 

573,034 

123,704 

621878 

5,336,688 

18833872 

Chompoign-Urbona 

Nem-Gozotto  . 

.(eS) 

18864864 

884,114 

NA. 

180,740 

6,216,714 

25,763,052 

Clinton  JoumoUPublic  . . . 

..(e) 

1870,548 

59,990 

In  Gen'l. 

387,006 

347,802 

2,010,224 

Oonville  Commorciol-News  .(oS) 

10,254884 

551,614 

N.A. 

NA. 

3,662,568 

16,956832 

Prooport  Joumol-Mondord 

..(e) 

4,497828 

189,560 

NA. 

144,144 

2819,371 

7,337,218 

Galesburg  Register  Moil 

..(e) 

10,009,244 

315,308 

NA. 

172,942 

2,873,178 

13,370,672 

Horrisburg  Register . 

Jocksonville 

..(e) 

3,548,132 

154,488 

N.A. 

139,888 

746,382 

4,588,890 

Journal  Courier  (meS) 

7,115,157 

214,835 

224888 

NA. 

142,096 

7,696,676 

Konkokee  Joumol  . 

.(eS) 

10,749,382 

391,216 

NA. 

123858 

3,465,686 

14,730,142 

Lo  SoHe  News-Tribune  .  . . 

..(e) 

9,795,002 

231,938 

In  Gen'l. 

57896 

2,437,442 

12821,978 

Macomb  Joumol  . 

Mt.  Cormel 

..(e) 

6856,970 

240838 

In  Retail 

146,402 

871,276 

7,814,986 

Repubficon-Register 

..(e) 

2,837846 

117,733 

NA. 

93,639 

492,611 

3,541,629 

OIney  Moil  . 

..(e) 

3,435,642 

106,974 

NA. 

NA. 

816,970 

4859,586 

Ottowo  Times  . 

..(e) 

5829,118 

209,832 

48,132 

91,980 

1,712,088 

7891,150 

Rock  Island  Argus  . 

Springfield  Stote 

.(eS) 

12,880,728 

1,349,985 

85,266 

225,974 

2,699,396 

17,241,349 

Joumol-Register  .  .  .(All  Day) 

20,217,666 

1,256,752 

2,082,654 

280,336 

6,289,262 

30,126,670 

Woukegon,  News-Sun  . .  . 

..(e) 

16,183,720 

593,264 

NA. 

567,252 

5,696,908 

23,041,144 

In  Retoil 

Wheaton  Joumol  . 

..(e) 

4,017,790 

464,781 

&  Closs. 

317,388 

2,029,468 

6,829,427 

INDIANA 

Bedford  Times-Moil  . . . . 

..(e) 

4,941,132 

450854 

292,418 

281,148 

1,486,408 

7,451,360 

Bloomington  Herold-lelephone' 

Herold-rimes  . 

(eS) 

13,158,929 

446,278 

60,046 

412855 

3,710,266 

17,787874 

Bluihon  News-Bonner  . (e)  3,423,161  50,659  NA.  80,745  213,668  3,768,233 


Brozil  Times  . (e)  1,797,663  70,497  NA.  NA.  341,866  2,297,645 

Columbus  Republic  . (e)  19,987,618  947,380  N  A.  97,072  2,076,408  23,108,478 

Decolur  Democrot  . (e)  3823,299  87,024  NA.  72,835  544,803  4,027,961 

Elhhoil  Truth  . (e)  9,521,148  772,842  NA.  140,714  3,217,248  13,651,952 

Fronldort  Times  . (e)  4,601,436  119,980  14,896  112,896  1,394,050  6,243,258 

Fort  Woyne  News-Sentinel  .  .(e)  14,849,912  1,747,620  723,107  579,110  6871,855  24,271,604 

Fort  Woyne  Joumol-Cmiette  (m)  9856,414  1,608869  623,875  481,096  6885,365  18,655,319 

Fort  Woyne  Joumol-Goiette  (5)  5,942,041  1,363,418  244,216  60,095  1,418,011  9827,781 

Totols  .  30848867  4,719,607  1,591,198  1,120801  14,175831  51,954,704 

Goshen  News  . (e)  5,307,750  160,990  In  Gen'l  125,118  986,972  6880830 

Indionopohs  Stor  . (m)  21809,436  2,346,972  NA  NA  10442,506  34,298,914 

Indionopolis  News . (e)  14888,616  2,253,975  N.A.  NA.  10,421,839  27,264,430 

Indionopolis  Star . (5)  11,629,137  1,599,491  N.A.  N.A.  4,931,644  18,160.272 

Totals  .  47,727,189  6,200,438  NA.  NA.  25,795,989  79,723,616 

Kokomo  Tribune  . (eS)  10,793,720  413894  68,880  176812  4,073,650  18,065,166 

Lolnyette  Joumol  &  Courier  (eS)  14,958,174  789,922  N.A.  NA.  5,591,768  21,339,864 

Lo  Porte  Herold-Argus . (e)  5,124,042  115,108  33,726  140,546  1,462,566  6,875,988 

Lebonon  Reporter  . (e)  3,102,680  95,326  In  Gen'l.  95,186  904.050  4,197842 

Logonsport  Phoros-Tribune  (eS)  6,886,418  163,268  NA.  109,984  1,837860  8,997,030 

Morion,  Chronicle-Tribune  .(mS)  10,035,662  500,346  NA.  NA.  3,453,044  13,989,052 

New  Costle  Courier-Times  .  (e)  5831,788  98,588  27,734  74,732  1,474,214  7,007,055 

Portlond  Commerciol-Review  (e)  2,902,746  122,976  18,046  244,272  496852  3,784892 


Princeton  Clorion  . (e)  3,273,438  86,184  NA.  104814  603,386  4,067,322 

Rochester  Sentinel  . (e)  1,620,178  60,886  18,956  67,466  1,027,838  2,795824 

Shelbyville  News . (e)  5,342,596  52,808  24,990  61,908  1,028,762  6,511,064 

South  Bend  Tribune . (e)  9,725,254  811,286  NA.  NA.  3,821,510  14,358,050 

South  Bend  Tribune  . (5  )  4,731,076  222,796  NA.  NA.  1,114,246  6,068,118 

Totols  .  14,456,330  1,034,082  N.A.  NA.  4,935,756  20,426,168 

Terre  Houle  Star  . (m)  7867,920  714,126  N.A.  157,808  2,009,028  10,248,882 

Terre  Houte  Tribune  . (e)  7,391,650  709,842  N.A.  156834  2,009,840  10,267,866 

Terre  Houte  Tribune-Star .  .  .(5)  5,360,334  172,662  N.A.  42  1,626,926  7,159,964 

Totals  .  20,119,904  1,596,630  N.A.  314,384  5,645,794  27,6/6,712 

Volporoiso 

VideNe-Messenger  . (e)  6,107,472  199,150  5,334  166,460  2,289,742  8,768,158 

Wobosh  Ploin  Denier  . (e)  2,592,072  119,770  N.A.  62,468  1,145,004  3,919,314 

Woshinglon  Times-Herold  .  (e)  5845,092  140,700  112,784  80,696  1,199,814  7,079,086 


Ames  Tribune  . (e)  5,845,952  221,634  37,002  188,846  2,373,910  8,667,344 

In  Ret'l 

Atlontic  News-Telegraph  .  (e)  3,266,620  157,556  &  Gen.  81,368  368,480  3,874,024 

Boone,  News- 

Repubkcon  . .(eS)  2.166.892  142.548  NA.  92,862  801,500  3,203,802 

Corroll  Times  Herald  . (e)  2,998,954  182,238  NA.  83866  719,292  3,984,050 

Cedor  Roptds  Goietle  . .  (eS)  15838.096  1,064,560  NA  NA.  5,469,390  22,072,036 

Chorles  City  Press  . (e)  2,553,208  118,286  8,708  110,418  415,954  3,206,574 

Cherokee  Times  . (e)  3,057,544  164.990  In  Gen'l.  110,110  295,792  3,628,436 

Crestan  News  & 

Advertiser  . (e)  3,657,685  138,502  NA.  138,208  813,176  4,747,568 

Dovenport  Quod  City 

Times  . (All  Doy  5)  14,877,490  1,365,980  N.A  215,292  7,074,858  23833.620 

Des  Moines  Register  . (m)  '  3,640,046  993,338  100,775  180,522  3,679,902  8,594,633 

Des  Moines  Tribune  . (e)  6,348,075  939,655  88,011  179.405  3,679,902  11,235,048 

Des  Moines  Sundoy 

Register  . (5  )  3.591845  1,258,352  38,045  92,671  3,264,305  8,244,918 

Totals  .  13,579,666  3,191,345  226,821  452,598  10,624,109  28,074,599 

Dubuque  Telegraph  Herald  (e)  10,781,988  527,240  N.A.  173,502  3  892.022  15,074,752 

Esiherville  News  . (e)  1,991.724  113,946  N.A  71,932  420.924  2898,526 

Foiriield  Ledger  . (e)  3.084,690  119,182  NA.  72,774  497,238  3,773,884 

Fort  Modison  Democrat  .  .  .(e)  3.447,430  116,522  39,900  68886  1.220.100  4,852.638 

lowo  City 

Press-Citiien  . (e)  8,007,762  263,970  NA.  273,868  1,506,120  10,051,720 

Keokuk  Gole  City  . (e)  4,089,666  120,400  NA.  205,800  894,992  5,310,858 

LeMors  Sentinel  . (e)  2,299,318  157,878  N  A.  51,510  1,532,048  4,040,754 

Morsholltown  Times- 

Repubkcon  . (e)  3883.516  212,950  N  A.  371,238  2.496,942  6,464,646 

Moson  City 

Globe-Goierie  . (e)  6,987,183  426,286  NA.  179,172  2,201.528  9,794,169 

Mt.  PleosonI  News  . (e)  2.602,110  127,848  N.A  71,288  508,592  3,309.838 


Totol 


Newspoper 

Retail 

General 

Auto¬ 

motive 

Finonciol 

ClossHied 

Adver¬ 

tising 

Muscotine  Joumol  .... 

. .  .(•) 

5874,724 

208,614 

NA. 

N.A. 

1,208,662 

6,810,986 

Oetwein  Register  . 

. .  (t) 

3,009,076 

163,422 

NA. 

81,410 

889,756 

4,143,664 

Ottumwo  Courier  . . 

...(•) 

4,777,906 

265,426 

NA. 

146,076 

849,716 

6,039,124 

Sioui  City  Journal  . 

.(m5) 

10,818888 

702,667 

35,545 

234,668 

5,277,272 

17,068,540 

Woterloo  Courier  . 

.  (qb) 

14,969,178 

761806 

32848 

273,658 

4,636,674 

20,673,464 

Arkonsos  City 

Traveler  . 

. .  .(•) 

5,066,663 

KANSAS 

187820 

31,311 

115,304 

737,198 

6,137,796 

Atchison  Globe  . 

.  .(*5) 

3,552,206 

143,024 

19872 

114,828 

859,740 

4,689,370 

Blytheville  Courier  News 

..(•) 

4,200,000 

36,400 

87860 

72,800 

1,470.000 

5,866860 

Burlington  Repubkcon 

. .  .(•) 

1,186,283 

18,435 

4,190 

9,876 

22,400 

1,241,184 

Clov  Center  Disootch 

. .  .(#) 

1.848.448 

85.456 

NA. 

99.638 

244.636 

2278.178 

ColfeyviNe  Joumol  . . . . 

.  (#5) 

3,388,014 

92836 

13,440 

149,128 

695,044 

4.337.662 

Dodge  Ci^  Globe  . 

...(•) 

5,238,982 

259,406 

N.A. 

95836 

1.649814 

5.593,924 

Emporio  Gozette  . 

. .  .(•) 

7,384,804 

219833 

15,471 

144,094 

1,106,273 

8,870,175 

Gordon  City  Telegram 

. .  .(•) 

4,628,736 

170,131 

NA. 

NA. 

555,183 

5,354,050 

Hoys  News  . 

.  .(t5) 

5,346808 

225,876 

160,496 

106,470 

1,666832 

7,505882 

Hiowotho  World  . 

. .  (t) 

2887,143 

510,700 

5.002 

141,750 

174,775 

3,419,378 

Hutchinson  News  . .  .(All  Doy) 

8,399,398 

542,486 

In.  (yen. 

NA. 

3,741,976 

12,683,860 

Independence  Reporter 

. .  .(5) 

704,282 

13,160 

46,410 

92,190 

29,792 

885,834 

Independence  Reporter 

. .  .(•) 

2834,374 

72,806 

99,436 

100,681 

139859 

2,746,856 

Totol  . 

3,038,656 

85,966 

145,846 

192,871 

169,351 

3,632,690 

Junction  City  Union  . . . 

. .  .(#) 

2896,892 

173,888 

N.A. 

90,304 

567824 

3,228,908 

Liberal  Southwest  Times 

..(#) 

5804860 

325,200 

168,000 

154,400 

1,176,000 

7,327,960 

Monhotton  Mercury  . . . 

.  .(•5) 

9,999,486 

337,876 

NA. 

NA. 

2,577,400 

12,914,762 

McPherson  Sentinel  . . . 

...(#) 

3,465816 

131,306 

NA. 

116,060 

490,966 

4,203,948 

Newton  Konson  . 

. .  .(#) 

4,437878 

136,906 

NA. 

155,652 

1,176,868 

5,907,104 

Pittsburg  Sun  . 

.  .(m5) 

6,429804 

300,440 

NA. 

116836 

1,115,758 

7,962,038 

SoKna  Joumol  . . 

. . .  .(t) 

8,833,830 

397,257 

22,219 

115,472 

2,305,596 

11,674874 

Topeka  Copitol-Joumol 

21,749,458 

2,218,202 

NA. 

NA. 

7.766.458 

31.734.118 

Winfield  Courier  . 

. .  .(•) 

1,471,944 

42,168 

24,726 

51,210 

390,942 

1,980,990 

A^lond  Independent 

.  .(.5) 

12878825 

KENTUCKY 

$23,307 

NA. 

203,480 

2,035,082 

14,840,394 

Bowling  (^en 

Pork  City  News 

.  (.5) 

11,537,876 

525,560 

NA. 

131,390 

1,704,101 

13,898,927 

Corbin  Times-Tribune 

.  (.5) 

3,877,608 

13,074 

NA. 

69,678 

1,168,636 

5,128,996 

Covington  Kentucky  Post 

..(t) 

6,088,726 

210,448 

N.A. 

NA. 

4,034,716 

10,333,890 

Horlon  Enterprise 

. .  (t) 

3859,146 

102,060 

NA. 

101,752 

669,186 

4,231,144 

Hopkinsville  Kentucky 
New  ERA  . 

. .  .(#) 

8,897880 

317,408 

In  (mh. 

NA. 

1,364,986 

10879,674 

Louisville  Courier-Joumo 

.(m) 

18,014,166 

1,791,937 

In  RnKI  &  NaKI 

6,465,656 

26,271,759 

Louisville  fimes  . 

. .  (t) 

20,236889 

1870,434 

In  Rtrl  t  NnI'l 

6,474,710 

28,381833 

Louisville  Courier 

Joumol  B  Times 

. .  (5) 

13,479843 

1,023,625 

In  Ret'l  &  Nol'l 

3,022,923 

17,526,191 

Totol  . 

51,730,198 

4,485,966 

In  Ret'l  t  NnI'l 

15,963,289 

72,179,483 

Modisonville  Messenger 

.  .(t5) 

6,062,784 

210,448 

NA. 

138,642 

812,154 

7,224,028 

Moyfield  Messenger  . . 

. .  .(•) 

4,843,916 

146,622 

N.A. 

114874 

1,194,620 

6,299,832 

Moysville  Ledger- 
Independent  . 

. .  .(m) 

4,188,870 

92,078 

N.A. 

59,360 

339,724 

4,680,032 

Owensboro  Messenger- 
Inquirer  . 

.  .(m5) 

12,990827 

653,954 

In  Ret'l 
&  Closs. 

158,641 

1,723,702 

15826,624 

Poducoh  Sun-Oemocrot 

.  .(t5) 

13,468,812 

511,896 

38,766 

In  Closs. 

2,858,926 

16,878,400 

LOUISIANA 


Aleiondrio  Town  Talk  . . . 

.(e5) 

15889,470 

410890 

NA. 

NA. 

3,314,746 

19,014,906 

Hommond  Star  . 

.  (e) 

1,987,496 

216870 

NA. 

83,811 

509,782 

2,797,459 

Houmo  Courier  & 

Terrebonne  Press  . .  . 

.  .(e5) 

15847,968 

263,816 

1896,720 

222,124 

2,490,516 

20821,144 

Jennings  News  . 

Lake  Cnorles 

Americon  Press  .... 

. .  (e) 

3,240,027 

165,536 

NA. 

147828 

497,098 

4,050,189 

. .  (e) 

12,713,470 

715830 

NA. 

356,496 

3,776,640 

17,561,936 

Monroe  World  . 

.  .(mj 

11860,388 

536,550 

NA. 

4,718 

3,660,200 

15,561,856 

Monroe  News-Stor  .... 

.  .  .(e) 

10821,874 

515,321 

NA. 

165,956 

3,043,358 

14,246809 

Monroe  World  . 

. .  (5) 

4840877 

172872 

NA. 

826 

1,451,655 

6,165,130 

Totols  . 

26,422,539 

1,224,243 

NA. 

171800 

8,155813 

35,973,495 

Morgon  City  Review 

. .  (e) 

3,811,178 

260,666 

NA. 

315,490 

1,129,604 

5816,938 

New  Orleons  Times- 
Picayune  . 

.  (m) 

28,415,717 

2,484,947 

472802 

875,094 

11,487826 

43,735,586 

New  Orleons  Stotes- 
Item  . 

. .  (e) 

12,466,448 

2,390,259 

439,234 

841,909 

12,489,625 

28,627,475 

New  Orleons  Times- 
Picoyufte  . 

. .  (5) 

13,097,120 

1,297,496 

158,632 

287808 

4,897820 

19,737,985 

Totals  . 

53,979,285 

6,172,702 

1,070868 

2,004,511 

28,874,180 

92,101,046 

Slidell  Times  . 

.  .(e5) 

4,990,160 

236,418 

280,266 

236,908 

1,605,884 

7849,636 

Bongor  News  . 

.  .(m) 

11,018,056 

MAINE 

917.6S2 

NA. 

In.  Closs. 

2,819,137 

14,754,845 

Lewiston  Sun  . 

.  .(m) 

10,337,180 

468,342 

NA. 

NA. 

2,665,516 

13,471,038 

Lewiston  Joumol  . 

. .  (e) 

8831.986 

467,978 

NA 

NA. 

2,638,930 

11,338,894 

Totols  . 

18869,166 

936,320 

NA. 

NA. 

5,304,446 

24,809,932 

Portlond  Press  Herald 

.  .(m) 

10,083,446 

1,057,474 

NA. 

270852 

3,049,076 

14,460848 

Portlond  Express  . 

. .  (e) 

9,617,779 

1,028,455 

N.A. 

225,210 

2,946,968 

13,818,412 

Portlond  Telegram  . . .  . 

.  .  (5) 

6,167,999 

359,681 

NA. 

54855 

1,807,145 

8,389,180 

Totols  . 

25,869,224 

2,445,610 

NA. 

550,117 

7803,189 

36,668,140 

WoterviNe  Sentinel  .  .  . 

. .  .(m) 

6,474,202 

258,748 

N.A. 

N.A. 

1,805,580 

8,538,530 

Frederick  Post  . 

. .  .(m) 

17,081,694 

MARYLAND 

248,430  N.A. 

324,366 

3,188,780 

20,843,270 

Frederick  News  . 

.  .  .(e) 

17,055,038 

245,980 

NA. 

316,414 

3,179,932 

20,797864 

Totols  . 

34,136,732 

494,410 

NA. 

640,780 

6,368,712 

41,640,634 

Hogerstown  Herold  .  . . 

. .  .(m) 

17,101,630 

470,771 

NA. 

NA. 

2,705,570 

20,273,971 

Hogerstown  Moil  . 

.  .  (e) 

17,266,662 

472804 

NA. 

NA. 

2,717,281 

20,456,247 

Totals  . 

34868,292 

943,075 

NA. 

NA. 

5,422,851 

40,730,218 

Athol  News  . 

. .  .(e) 

MASSACHUSETTS 

2.294.250  90,174  83,160 

70,000 

864,108 

3,401,692 

Beverly  Times  . 

. .  (e) 

577,412 

38,658 

NA. 

NA. 

228,466 

844,536 

Foil  River  Herald-News 

. .  (e) 

13,488,172 

775,973 

690859 

620,586 

2,146,506 

17,721,596 

Gloucester  Times  . 

.  .  (e) 

709,482 

34,338 

N.A. 

NA. 

236,432 

980,252 

Greenfield  Recorder 

. .  (e) 

6,287,134 

297,850 

N  A. 

153,636 

1,082,620 

7,821,240 

Hoverhill  (yozette  . 

. .  .(e) 

4,429,200 

425,052 

N.A. 

114,000 

2,017,212 

6,985,464 

Holyoke  Transcript- 
Telegram  . 

. .  (e) 

6,708,088 

363,912 

390,000 

134,932 

937,446 

8,534878 

Hyonnis  Cope  Cod 

Times  . 

. .  .(e5) 

10,647,770 

510,048 

N.A. 

NA. 

4,442,900 

15,927,030 

Lowrence  Eagle-Tribune 

. .  (e) 

11,661,088 

1,048,839 

NA. 

NA. 

4,586,903 

17,296,830 

Lowell  Sun  . 

. . .  .(e) 

7,679,014 

1,294,272 

N.A. 

266,098 

3,069,080 

12,308.464 
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Newspoper 

Re  toil 

General  i 

Auto- 

notive  Finonciol  Classified 

Total 

Adver¬ 

tising 

..(S) 

1,969,744 

91538 

NA. 

31,220 

1,279,320 

3571,522 

Totols  . 

9,648,7S8 

1585,510 

NA. 

297,318 

4,348,400 

15,679,986 

Molden  News  . 

..(•) 

3,140,536 

260,407 

611,520 

155,466 

1599,192 

5,567,121 

Marlboro  Enterprise-Sun 

..(•) 

2,662,751 

191569 

NA. 

NA. 

954557 

3,808,777 

Medford  Mercury  . 

..(•) 

3,215,316 

260,479 

546,000 

154,704 

1592,3)8 

5568,837 

..(t) 

..(•) 

2,545,445 

247,247 

174,720 

152,454 

1,372,090 

4,491,956 

Milford  News  . 

4,623,934 

N5. 

538592 

73,262 

1,861,664 

7,097552 

New  Bedford  Standord- 
Times  . . 

. .  .(•) 

9,514,932 

1,123,472 

NA. 

440,090 

2,706,746 

13,785,240 

New  Bedford  Stondord- 
Times  . . 

. .  (S) 

3,763,942 

161,168 

NA. 

24,416 

1,272,908 

5,222,434 

Totals  . 

13,278,874 

1,284,640 

NA. 

464506 

3,979,654 

19,007574 

Newburyport  News  . . . . 

...(#) 

748570 

36508 

NA. 

NA. 

231,672 

1,016,750 

North  Adams  Transcript 

. .  .(•) 

5,656,052 

338,800 

NA. 

183,435 

1,468,460 

7,610,060 

Northampton  Hampshire 
Goiette  . . 

. .  .(•) 

8,687,392 

311,430 

N.A. 

160566 

1,785550 

10,944,738 

Peobody  Times  . 

. .  (t) 

485,167 

23,327 

NA. 

NA. 

231,434 

739,928 

Solem  News  . 

. .  .(•) 

5544,272 

606585 

In  Class. 

In  Class. 

3,572570 

10,023,727 

Wolthom  News-Tribune 

. .  (t) 

3,714,886 

681,758 

229,600 

12,890 

68,050 

5500,112 

Alpena  News  . 

. .  .(t) 

. .  .(•) 

5512,142 

MICHIGAN 

259,294 

In  Ret'l 
&  Gen. 

113,904 

1,398,894 

7,584,234 

Ann  Arbor  News  . 

16,037,616 

722,120 

NA. 

NA. 

5,090540 

21,850,276 

Battle  Creek 

Enquirer  &  News  . . . 

.  US) 

13,775,258 

715,792 

NA. 

44,982 

4,121,7)2 

18,657,744 

Benton  Harbor 

HeraU-Pollodium  . . . 

. .  .(•) 

10,748,640 

490,392 

38,122 

520,142 

2,469,418 

14,266,714 

Esconobo  Press  . 

...(#) 

410576 

19,923 

3,192 

19,356 

40,407 

546,938 

Grand  Hoven  Tribune  . . 

. .  .(t) 

4,807,012 

81522 

17,444 

92,792 

1,313,144 

6511,914 

Grand  Ropids  Press  . . . 

. .  .(•) 

22518550 

1,964,704 

NA. 

NA. 

11,470,130 

35,953,484 

Grand  Rapids  Press  . . . 

...(S) 

8590,352 

578,704 

N.A. 

NA. 

2,973,138 

11,842,194 

Totals  . 

30509,002 

2543,408 

NA. 

N.A 

14,443,268 

47,795,678 

Hillsdale  News  . 

. .  .(•) 

2596,937 

112,980 

NA. 

115,080 

746,256 

3571,253 

Iron  Mountain  News 

. .  .(•) 

4,460,106 

232,288 

NA. 

26516 

825,580 

5544,490 

Ironwood  Globe  . 

. .  .(t) 

4567,136 

33,656 

56578 

90,846 

607,950 

5,964,182 

Jackson  Citizen 

Patriot  . 

.  US) 

16,218,174 

694,442 

NA. 

NA. 

4,486,146 

21598,762 

Kolomozoo  Gozette  . . . 

...U) 

135S5566 

870,212 

U  Rtl'l 
&  Gan'l 

In  RefI 
&  Geni 

2,977,268 

17,402546 

Kolomozoo  Gazette  . . . 

...(S) 

55S0514 

171,626 

In  Rtl'l 
&  Gtn'l 

In  Refl 
&  Gen'l 

1,219596 

6,742536 

Totols  . 

Lansing  Stote  Joumol 

. .  .(•) 

18,905,880 

17,455,522 

1,041538 

1,256,696 

NA. 

NA. 

4,196,864 

6,418,118 

24,144582 

25,130,336 

Lonsing  State  Joumol 

...(S) 

6,997,480 

201,334 

NA. 

NA. 

2557,466 

9,856,280 

Totals  . 

24,453502 

1,458,030 

NA. 

NA. 

9,075,584 

34,986,616 

Manistee  News- 
Advocate  . . 

. . .  .(•) 

2,933546 

176,442 

25,424 

169,120 

564590 

3,869,222 

Morquette  Mining 

. . .  U) 

7,684,204 

336,112 

172,018 

240,348 

1,044,852 

9,477,534 

Monroe  News  . . 

....(#) 

10502536 

441,938 

In  Rtt1 

203,882 

1,998,122 

13,445,978 

Ml.  Oemens 

Mocomb  Doily  .... 

...U) 

7,607586 

268,996 

407,862 

169,008 

3,593,016 

12,046,468 

Muskegon  Chronicle  . . 

....(•) 

10511,120 

677,418 

N.A. 

N.A. 

2,045582 

12,734,120 

Muskegon  Chronicle  . . 

....(S) 

2,459,646 

85,876 

NA. 

NA. 

470,708 

3,016,230 

12,470,766 

763594 

NA. 

NA. 

2516,290 

15,750,350 

Petoskey  News-Review 

....(•) 

5,157,712 

175574 

10534 

103510 

1,419,852 

6,867,482 

Pontioc  Ooklond  Press  . 

. .  .<m) 

16,190,000 

976,000 

NA. 

211,000 

4,813,000 

22,190,000 

Port  Huron  Times 

. .  US) 

10,992,366 

546,014 

NA. 

116,746 

2,961,630 

14,616,756 

....U) 

...U) 

1,707,048 

104,412 

NA. 

93,870 

380,338 

2,285,668 

Sturgis  Joumol  . 

4,907574 

131,950 

144,704 

287,994 

1,247,820 

6,720,042 

Ypsilonti  Press  . 

. . .  .U) 

7,583,030 

218,890 

265,160 

119,700 

538556 

11,048,982 

MINNESOTA 


Foirmont  Sentinel  . 

..(#) 

3503564 

78,638 

9,800 

76,762 

1,174,950 

4,844,014 

Faribouh  News  . 

..U) 

4,795,238 

219,730 

32,074 

139,888 

1,266,244 

6,453,174 

Hibbing  Tribune  . 

US) 

4,429,212 

191,772 

NA. 

55,152 

1,182,288 

5,858,424 

Mankoto  Free  Press  . . . . 

..U) 

7,569506 

324,758 

In  Class. 

&  Gen. 

114,730 

2,756,194 

10,765,188 

Morshell  Independent 

.  .(m) 

3575,236 

104,258 

NA. 

83,216 

878,136 

4,640,846 

New  Ulm  Journal  . 

.US) 

5546570 

102,382 

244,552 

100,000 

733,684 

6527,288 

Owatonna  People's 

Press  . 

.  .(m) 

4,957,596 

409504 

7,042 

130,620 

1596,098 

7,100,660 

Red  Wing  Repubkcon- 
Eogle  . 

...U) 

3,193,862 

137514 

19,488 

108,192 

1,632,106 

5,090562 

Rochester  Post- 

Bulletin  . 

. .  .U) 

10,600,380 

428574 

33,286 

167,734 

4559,328 

15,289502 

. .  U) 

1576,000 

99,846 

3,412 

197,819 

280,000 

2558,077 

Waseca  Journal  . 

.  .  .U) 

3,048,696 

145,139 

21,371 

85,841 

1,184,540 

4,485587 

Willmor  West 

Central  Tribune  .... 

. .  U) 

5516,594 

224,812 

10,360 

129520 

1,383,256 

7564,242 

Winono  News  . 

.  .(tS) 

5,654,026 

357,868 

NA. 

123,316 

1,451,212 

7586,422 

Worthington  Globe 

. .  U) 

4,857,538 

125,916 

11,746 

92,400 

1,271,802 

6,359,402 

Biloii-GuHport- 

Sun,  Herald  . 

.(nmS) 

23534,272 

MISSISSIPPI 

1,202,656  NA. 

N.A. 

5,685,323 

30,222,251 

Cleveland  Bolivar 

Commerciol  . 

. .  .(t) 

2,150,806 

174,398 

NA. 

219520 

363,230 

2,907,954 

Greenville  Deho 

. .  US) 

9,796,962 

334,866 

N.A. 

183,778 

1,890,672 

12,206578 

.  .  .(t) 

2,684,755 

117,390 

205,247 

269,626 

417,886 

3,694,904 

.  .(tS) 

7,213,080 

349,608 

N.A. 

157,346 

1,961,288 

9,681,322 

Notchez  Democrat  . . , . 

.  .(mS) 

7559,006 

176596 

473,663 

555,968 

555,562 

9,320,795 

Poscogoulo  Press  . 

. .  U) 

6,621,118 

802,900 

109,200 

1,058,106 

1,768,186 

10,359510 

Poscogoula  Press- 
Register  . 

. . .  .(S) 

3,129,840 

89,516 

72,800 

127,456 

524,860 

3,944,472 

9,750,958 

892,416 

182,000 

1,185562 

2,293,046 

14,303,982 

. . .  .(t) 

.  .  .(m) 

3,819,228 

191,422 

N.A. 

203,112 

637,084 

4,850,846 

Tupelo  Joumol  . 

11,904,942 

430,780 

NA. 

162,330 

2513,234 

14,811,286 

West  Point 

Times  Lender  . 

.  .  .  U) 

2,031,008 

134588 

13,776 

230,132 

245,868 

2,655,072 

Yozoo  City  Herald  . .  . 

.  . .  U) 

2,255,382 

193,795 

NA. 

NA. 

249,505 

2,698,682 

Boonville  News  . 

.  .  .  U) 

2585,856 

MISSOURI 

119,259  N.A. 

102521 

499,702 

3,307538 

Cape  Girardeou 

Southeast  Missourion 

.  .(tS) 

6,770,596 

445,312 

266,938 

103,502 

2,207,352 

9,526,762 

Columbio  Missourion 

.  .(mS) 

3,311,686 

195,916 

NA. 

124,936 

1,113,070 

4,745,608 

Deiter  Stotesman- 
Messenger  . 

...M 

3,144502 

73,745 

NA. 

43,260 

330,547 

3,261,637 

<? 

Represented  by 

Cresmer, 

Woodward,  O'Mara  & 

Ormsbee,  Inc. 

L 
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Hannibal  Couritr-Past 


Macon  Chronicla- 

Herold  . 

Marsholl  Oemocret- 

News  . 


Retail  (^nerol  motive  Finoncioi  Clossified 

rising 

Newspoper 

Retail 

(Mneroi 

motive  Financial  Clossified 

tising 

. .  .(e) 

4,582,494 

221,736 

16,642 

142,464 

1,123,668 

6,087,004 

New  Rochelle 

. .  .(e) 

3,422J46 

202470 

N4. 

HA. 

2,533,440 

6,158476 

Stondord-Star  . 

. .  (S) 

1,224,202 

84,406 

N4. 

NA. 

176,988 

1,485,596 

.  .(mS) 

9,909 J98 

565474 

N.A. 

58,856 

4,476442 

15,034,922 

Totols  . 

10,059,462 

2,672,432 

N.A. 

NA. 

2,776450 

15,508,444 

North  fonowondo  News 

...(e) 

3,934,409 

400,647 

In  Closs. 

63,103 

1,502,040 

5,900,199 

. .  (e) 

2,517,732 

166,082 

In  Reri 

122,556 

434,378 

3,240,748 

Nyock  Journal-News  . . . . 

. .  .(e) 

13,981,982 

2,438,338 

NA. 

NA. 

3,692,360 

20,112,680 

Nyock  Joumol-News  . . . . 

. .  (S) 

3,101,112 

188428 

NA. 

NA. 

633,248 

3,922,688 

. .  .(e) 

3,187,492 

171,108 

NA. 

96,432 

671414 

4,126446 

Totals  . 

17,083,094 

2,626,666 

NA. 

NA. 

4,325408 

24,035468 

. .  (e) 

231,569 

9,790 

NJk. 

7,485 

45425 

299,296 

Oleon  Times  . 

. .  (e) 

6,403,502 

503,636 

NA. 

139,216 

1,669,346 

8,715,700 

...(e) 

4,049,772 

201 4S8 

5,446 

97,454 

1,033,200 

5,407,430 

Ossining  Ctizen- 

.  (eS) 

246,991 

96490 

38,986 

98,168 

574,966 

1,055,701 

Register  . 

Ossining  Citizen- 

. .  .(e) 

8,498,728 

2430,668 

NA. 

N.A. 

2443,170 

13.572466 

. .  .(e) 

7,009434 

266,168 

NJk. 

8,666 

163,184 

7,447,552 

Register  . 

. .  .(S) 

1472,194 

112,924 

NA. 

NA. 

176,330 

1,561,448 

Poplor  BluH 

Americon  Republic  . (e) 

St.  Charles  Bonner-News  .  .(e) 

St.  Joseph  (Mzette  . (m) 

St.  Joseph  News-Press  . . .  .(e) 
St.  Joseph  News-Press  . . .  .(S) 

Totols  . 

Sedolio  Democrot  . .(e) 

Sedalio  CopHot  . (m) 

Sedolio  Democrot- 

Copitol  . (S) 

Totols  . 

Springfield  News.^Leoder  & 
Pres^News  &  Uoder 

. (mesot.mS) 

Worrensburg  Stor-Joumol  .(e) 
West  Ploins  Ouill  . (e) 


Greot  Foils  Tribune  . (m)  7,889,560  806,792 

Greot  Foils  Tribune  . (S)  3,092,810  207,466 

Totols  .  10,982,370  1,014,258 

Kolispell  Inter  Lohe  . (eS)  5,460,070  197,582 


2,523,080  10,727,752 
524,048  3,751,426 

5,076,442  22,220,100 
701,862  6,857,816 

701,862  6,857,816 


3,993,801  20472.212 
809,166  4,691,680 

243,852  4429477 


HA.  HA.  2,661,694  11,358,046 

HA.  N.A.  995,470  4,295.746 

HA.  N.A.  3,657,164  15,653,792 

HA.  160,776  1,443,036  7  422,336 


Allionce  Times-Herold 

. .  .(t) 

2,923,690 

189,602 

14,784 

129,038 

658,266 

3,915,380 

Beotrice  Sun  . 

. .  .(•) 

4440,060 

297,500 

70,014 

406,126 

856,254 

6,169,954 

Columbus  Telegram  .  . . 

. .  .(•) 

6424.388 

298,424 

NA. 

261,772 

1,906,492 

8,791,076 

Foils  City  Joumol  . 

. .  .(•) 

1,922,522 

338,450 

N.A. 

74,928 

100,268 

2,461,606 

Grand  Islond  Independent 

(t) 

13,445,544 

661,234 

NA. 

242.284 

2.806,062 

17,155,124 

Hostings  Tribune  . 

. . .(.) 

10,233,412 

411,950 

32,970 

299,838 

2,182,502 

13,160,672 

Holdrege  Citizen  . 

.  .(t) 

1,969,744 

149,324 

44,688 

218,722 

409,626 

2,792,104 

Kearny  Hub  . 

...(•) 

6054,216 

529,032 

16,268 

255,486 

1,682,198 

10,838,688 

Lincoln  Joumol-Star 

(meS) 

16,165,835 

926,618 

58,711 

215,713 

6,652,394 

24,019,271 

North  Plotte  Telegraph 

. .  .(•) 

6,821444 

416,492 

NA. 

196,126 

1,107,638 

8,541,600 

Scottsbiuff  Star- 

Herald  . 

.(m5) 

7461,688 

591,430 

NA. 

229,096 

1,962,688 

10,044,902 

York  News-limes  . 

. .  .(•) 

2,965,085 

187,457 

21,068 

114,177 

620,067 

3,907,854 

NEVADA 

Elko  Free  Press  . 

.  .  (e) 

1,786,813 

103,037 

28,260 

101,394 

192,941 

2,212,445 

NEW  HAMPSHIRE 

Keene  Sentinel  . 

. .  .(e) 

5,329,086 

312,158 

376,124 

77,658 

1,140,706 

7,235,732 

Loconio  Citizen  . 

. .  .(e) 

4,462,961 

171473 

NA. 

NA. 

1,260,998 

5,772,326 

Lebonon  Volley  News  .  . 

. .  .(e) 

6,255,062 

285,782 

NA. 

N.A. 

1,343,496 

7,884,340 

Noshuo  Telegraph  .... 

. .  .(e) 

10,102,183 

671,111 

NA. 

111,419 

4,145,820 

15,030,533 

Atlontic  City  Press  . 

(m) 

8,880,530 

807,501 

NA. 

211,030 

2,780,252 

13,459,993 

Atlontic  City  Press  . 

..(S) 

2,751,545 

93,262 

NA. 

5,460 

1,037,755 

4,986,192 

Totols  . 

11,632,075 

900,763 

NA. 

216,490 

3,818,007 

18,446,185 

Bridgeton  News  . 

.  .(e) 

5,820,549 

373,807 

NA. 

16,365 

1,411.403 

7,622,124 

Bridgewater  Courier-News 

(e) 

12,657,778 

955,780 

N.A. 

NA 

4,741,114 

18,354,672 

Morristown  Record  .... 
New  Brunswick 

..(e) 

7,158,331 

394,510 

In  Closs. 

282,021 

3,665,725 

11,500,587 

Home  News  . 

..(e) 

14,547,470 

1,372,479 

NA. 

467,967 

6,324,334 

22,712,250 

Poterson  News  . (All  Doy) 

Willingboro  Burlington 

9,172,436 

1,003,830 

216,712 

895,203 

2,970,110 

14,258,291 

County  Times  . 

.(eS) 

12,134,454 

733,327 

1,145,889 

334,344 

1,725,799 

16,479,041 

Alomogordo  News  .  .  . 

. .  .(e5) 

4,550,532 

139,272 

N.A. 

116,410 

922,670 

5,728,884 

Albuquerque  Journol 

. .  .(m5) 

29,706,950 

1,730,190 

NA. 

488,542 

9,290,470 

41,216,154 

Albuquerque  Tribune 

. . .  .(e) 

20,482,770 

1,302,602 

N.A. 

272,664 

6,685,980 

28,744,016 

Totols  . 

50,189,720 

3,032,792 

N.A. 

761,206 

15,976,450 

69,960,170 

Clovis  News-Joumol 

. . .  .(e) 

7,707,644 

280,756 

NA. 

84,882 

1,798,174 

9,871,456 

Formington  Times 

. .  .(e5) 

7,033,754 

200,452 

N.A. 

156,912 

811,300 

8,202,418 

(raliup  Independent 

. . .  .(e) 

1,451,332 

169382 

268,800 

138,619 

570,678 

2399,006 

Hobbs  News-Sun 

.  .  .(e5) 

7,491,400 

211,162 

295,120 

350,742 

1,230,250 

9,578374 

Los  Cruces  Sun-News 

. .  .(e5) 

10,408,790 

318,290 

NA. 

100,494 

1,841,491 

12,669,065 

Roswell  Record  .... 

. . .  (e) 

6,286,924 

229,866 

NA. 

165,998 

2,841,762 

9,524,550 

Albony  Times-Union 

Albony  Knickerbocker 

.  (m) 

9,970312 

2,190,805 

N.A. 

N.A. 

6,427,978 

18,589,295 

News  . 

. .  .(e) 

8,166,789 

2,071,843 

N  A. 

NA. 

3,167,242 

13,405,874 

Albony  Times-Union  ... 

..(S) 

5,827,203 

583,716 

NA. 

NA. 

2,920,849 

9331,768 

Totals  . 

23,964,504 

4,846,364 

N.A. 

NA. 

12,516,069 

41,326,937 

Amsterdom  Recorder 

..(e) 

5,438,958 

375,188 

NA. 

128,594 

1,263,948 

7,207,048 

Conondoiguo  Messenger 

..(e) 

3,290,994 

165,550 

In  Ret. 

127,526 

919,338 

4,503,408 

Cotskill  Moil  . 

..(e) 

3,199,252 

122,920 

In  Ret. 

264,964 

598,556 

4,416.608 

Cortlond  Standord  .... 

..(e) 

6363,801 

334,930 

In  (^n'l 

In  (Mni 

1,043,406 

7,942,137 

Dunkirk  Observer  . 

Gloversville-Johnstown 

..(e) 

6,192,977 

344,393 

In  Ret. 

115,304 

975,808 

2,545,200 

Lender  Herald  . 

..(e) 

5,636,750 

334344 

NA. 

227,934 

1,425,676 

7,698,446 

Kingston  Freemon  .... 

(eS) 

9,231376 

531,636 

In  Gen’I. 

279,048 

1,775,956 

11,818,016 

Little  Foils  Times  . 

..(e) 

1,646,484 

171341 

N.A 

165,858 

391,818 

3,932,753 

Molone  Telegram  . 

..(e) 

3,851,516 

229,166 

NA. 

173,850 

281,288 

4,535,822 

Momoroneck  Times  .  .  . 

..(e) 

8,933,400 

2,539,572 

NA. 

NA 

2,421,790 

13,894,762 

Momoroneck  Times 

..(S) 

1,199,604 

84,406 

N.A. 

NA. 

172,886 

1,456,896 

Totols  . 

10,133,004 

2,623,978 

NA. 

NA. 

2,594,676 

15,351,658 

Mt.  Vernon  Argus  .... 

..(e) 

9,106,370 

2,556,764 

NA. 

NA. 

2,533,230 

14,196,364 

Mt.  Vernon  Argus  .  .  .  . 

..(5) 

1,269,058 

116,718 

NA. 

N.A. 

181,034 

1366,810 

Totols  . 

10,375,428 

2,673,482 

NA. 

NA 

2,714,264 

15,763,174 

Newburgh  News  . 

New  Rochelle 

(eS) 

12,502,840 

543,508 

72,912 

344,176 

2.231,264 

15,694,700 

Stondard-Stor  . 

.  (e) 

8,835,260 

2,588,026 

NA. 

NA 

2,599,562 

14,022,848 

Totols  . 

Oswego  Pollodium- 

Times  . (e) 

Peeksliill  Star  . (eS) 

Plottd>urgh  Press- 

Republicon  . (m) 

Port  Chester  Item  . (e) 

Port  Chester  Item  . (S) 

Totols  . 

Poughkeepsie  Journal  . . .  .(eS) 

Rome  Sentinel  . (e) 

Solomonco  Republican- 


319,961  In  Ret'l  &  Closs. 


535,010  833,896  154432 

2489,832  N.A.  HA. 

84,406  N.A.  HA. 

2474,238  HA.  N.A. 

871,717  N4.  391,818 

436,406  N.A.  155,952 


2,719400  15,134,014 

806,722  4,733417 

662,396  9,853,782 

1420,732  11,043,480 
2,637.950  15,076,068 
180,390  1  420.190 

2,818,340  16496,258 
4,128,862  22403.065 
1,712,970  2,542493 


Press  . 

. (e) 

1,154348 

190,428 

NA. 

Sorotogo  Soratagion 

. (e) 

4,508,085 

310,492 

2,076,718 

Soratogo  Soratagion 

. (S) 

1,597,708 

36,694 

1,562368 

Totals  . 

6,105,793 

347,186 

3,639,286 

Schenectody  (razette 

. (m) 

17,827,906 

1,603,475 

In  (ran'I. 

Staten  Islond  Advonce 

. .  (eS) 

12,937,848 

1,580,730 

1,773,659 

Torrytawn  News  . . . . 

. (e) 

8,548312 

2309,570 

NA. 

Torr^wn  News  . . . . 

. (S) 

1,240,148 

115,542 

NA. 

Totals  . 

9.788360 

2,625,112 

NA. 

Watertown  Times 

(All  Doy) 

6,426,789 

627,440 

NA. 

Yonkers  Herald 

Statesman  . . 

. (e) 

11312304 

2,597,826 

NA. 

Yonken  Herald 

Statesman  . 

. (S) 

1,448,062 

119304 

NA. 

Totals  . 

12,760366 

2,717330 

NA. 

NORTH  CAROLINA 

Asheville  Citizen  . . . 

. (i») 

11,380,278 

901,404 

NA. 

Asheville  Times  . . . . 

. (e) 

11,253,438 

901,754 

NA. 

Asheville  Citizen- 

Times  . 

. (S) 

5,639,074 

124,110 

NA. 

3,117,982  17,028,312 


205,100  1.772,666 

3,323,082  18.800,978 


Totols  .  28,272,790 

Burlington  Times-News  . .  .(eS)  10,401414 

Concord  Tribune  . (eS)  7,205,576 

Durhom  Herald  . (m)  12464448 

Durbom  Sun  . (e)  12436,874 

Durhom  Herald  . (S)  5,048496 

Totals  .  29,950,018 

Fayetteville  Observer- 


Times  . 

.(mAS) 

23,392,936 

858371 

NA. 

274,267 

7,476,420 

(}oldsbora  News-Argus 

. .  .(t5) 

8,721,741 

348,705 

NA. 

110,649 

2,642,619 

(^eenville  Reflector 

. .  .(.5) 

7,288,134 

388,346 

N.A. 

103,978 

2,061,472 

Henderson  Dispotch 

. . .  .(•) 

5,351,080 

59,220 

NA. 

105,826 

675,066 

Hickory  Record  .... 

. . .  .(#) 

11,958,387 

335,244 

442,708 

98,987 

1,810,095 

High  Ftaint  Enterprise 

,...(.5) 

14,075316 

660,282 

NA. 

NA. 

4,833,024 

Jacksonville  News 

. . .  .(•) 

9,258,949 

250,152 

NA. 

96,845 

3,998,127 

Kinston  Free  Press  . . 

. . .  .(tS) 

7,465,990 

239,554 

NA. 

136,304 

1,136,226 

Lumberton  Robesonion 

. .  .(•$) 

6,955,584 

300,000 

50,000 

111,000 

700,000 

Monroe  Enquirer- 
Jouraol  . 

. . .  .(•) 

5365.965 

94,649 

70,000 

165,536 

232,512 

Reidsville  Review  . . . . 

. . .  .(#) 

4,218,690 

108,976 

In  RnI'l. 

96,082 

411,446 

Solisbury  Post  . 

. .  (tS) 

12,165352 

363,832 

N.A. 

108,206 

3,220,910 

Sonford  Herald  . 

. (t) 

5,647,334 

345,688 

NA. 

NA. 

530,236 

Thomosville  Times  . . . 

.  .  .  .(m) 

5322.302 

609,784 

NA. 

NA. 

886,438 

Wilmington  Star-News 

. .  .(m5) 

11360,558 

631,540 

1,169,854 

171,528 

3,478,440 

Wilson  Times  . . 

. (•) 

8,935,734 

204,410 

389,550 

221,798 

1,629,852 

NORTH  DAKOTA 

Bismarck  Tribune  . (e)  10,006,528  602,042 

Dickinson  Press  . (m)  9,094,694  247413 


Bismorck  Tribune  . (e)  10,006,528  602,042  NA.  HA.  3,274,292  14,181,776 

Dickinson  Press  . (m)  9,094.694  247413  N.A.  N.A.  833,476  10,175,683 

Forgo  Forum  . (All  Day)  9,100,063  775,594  61,264  378,317  3,095,083  13,410,321 

Forgo  Forum  . (S)  5,270,628  188,740  HA.  N.A.  999,619  6,458,987 


Forgo  Forum  . (S)  5,270,628  188,740  HA.  N.A.  999,619  6,458,987 

Totals  .  14,370,691  964,334  61,264  378,317  4.094,702  19.869,308 

Minot  News  . (e)  10.390.996  468,720  523,929  472,136  2.643,872  13.926,290 


Volley  City  Times- 

Record  . (e)  2411,984 


.(e)  3,563488  205.758 


Allionce  Review  . (e) 

Ashlond  Times- 

Goiette  . (e) 

Athens  Messenger  . (eS) 

Bellefontoine 

Eiominer  . (e) 

Bowling  Green 

Sentinel-Tribune  . (e) 

Cambridge  JeHersonion  .  .  .(e) 

Chillicothe  (jozette  . (e) 

Clevelond  Plain  Deoler  .  .(mS) 


I  Ret.  78.708  394,058  3,395,536 

N.A.  195.734  1,029,070  4,994,150 


829,934  447.058  2,010,108  9,622,578 


N.A.  2,013,718  6,175,125 
N.A.  2,030,406  7,129,469 


HA.  144,690  922,026  6,063,150 


Defionce  Crescent-News 

..(*) 

5,621,532 

'm,m 

NA. 

110364 

Delphos  Herald  . 

.  .(•) 

2,945,166 

50,834 

In  Cbss. 

NA. 

In  Retail 

Delowore  (razette  . 

.  .(•) 

3,300,346 

107,583 

&  Not'l. 

107,541 

Elyria  Chronicle-Telegrom 

.(•5) 

20,545,245 

410,137 

NA. 

223,769 

Foirborn  Herold  . 

..(•) 

4,422,000 

89,000 

NA. 

109,000 

Findloy  Courier  . 

(m) 

8,950,494 

208,637 

31362 

118,342 

Freemont  News- 

Messenger  . 

..(t) 

6392,754 

156,072 

41,468 

551,054 

Homilton  Joumol-News 

..(e) 

9344,542 

547,680 

In  Class. 

176,834 

Ironton  Tribune  . 

.(e5) 

3,642,192 

237,294 

In  Closs. 

133,788 

Kenton  Times  . 

..(e) 

3,774,148 

125,118 

NA. 

71,834 

Lorain  Joumol  . 

.(e5) 

18,404,960 

N.A 

240,187 

Mansfield  News  Journol  . 

.(eS) 

13,364,736 

60 1  ;usu 

NA. 

179,508 

Nopoleon  Northwest- 

Signal  . 

..(e) 

1,900,388 

122,584 

244,818 

102,522 

Rovenno  Record-Courier 

(eS) 

6,583,920 

NA. 

N.A. 

NA. 

Sandusky  Register  . 

.  (e) 

11,389,126 

194,292 

24,304 

601,846 

Tiffin  Advertiser- 

Tribune  . 

..(e) 

6,156,010 

103,026 

NA. 

59,010 
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Newspoper 

Retoil 

General 

Auto¬ 

motive 

Finoncial 

Classified 

Total 

Adver¬ 

tising 

Tol«do  Blode  . 

..(•) 

18,531,014 

1,704,715 

In  Retail 
&  Gen1 

In  Retail 
&  Gen'l 

6,421,786 

26,657415 

Toledo  Blode  . 

..(S) 

9,519,405 

1,113,863 

In  Retoil 
&  Gen1 

In  Retail 
&  Gen'l 

3,139,626 

13,772,894 

Totals  . 

28,050,419 

2,818,578 

In  Retail 
&  Gen'l 

In  Retail 
&  Gen'l 

9,561,412 

40,430,409 

Troy  News  . 

8,014,524 

27,174 

32,704 

148,624 

1,775,228 

9,998,254 

Urbano  Citizen  . 

..(•) 

3,249,092 

103,334 

In  Gen'l 

132,202 

1,104,152 

4,588,780 

Wopokoneto  News  . 

..(•) 

2,353,876 

72,618 

21,126 

289,772 

661,668 

3,399,060 

Worren  Tribune  Chronicle  (e) 

18,508,728 

696,682 

In  Class. 

72,224 

5,013,078 

24,290,712 

Washington  Court  House 
Record-Herald  . 

..(•) 

4,560,710 

142,604 

N.A. 

116,634 

720,860 

5,540,808 

Willoughby  News-Herold 

.(.S) 

8,952,468 

384,090 

NA. 

213,332 

5,272,442 

15,029,840 

Wilmington  News-ioumol 

..(t) 

4,790,198 

154,644 

N.A. 

94,234 

985,068 

6,024,144 

Wooster  Record  . 

..(t) 

7,154,336 

208,854 

N.A. 

34,006 

2,415,112 

9,817408 

Xenio  Gazette  . 

..(•) 

4,006,870 

158412 

239,162 

226,162 

1,683,570 

6,314,042 

OKLAHOMA 


AHus  Times-Oemocrot  . .  . 

.(eS) 

5,284,216 

133422 

NA. 

50440 

1,043,252 

6411,330 

Ardmore  Ardmoreite  . . . . 

.(•S) 

8,927,114 

233,688 

NA. 

151,886 

1,723,638 

11,036,326 

Blockwell  Journal-Tribune 

.(•5) 

3,710,840 

87,346 

In  Retail 

70,588 

826,742 

4,695,516 

Claremore  Progress . 

.(•5) 

4447,024 

57,960 

NA. 

212,856 

1,235,150 

6,352,990 

Ouncon  Banner  . 

.(•5) 

7,093462 

227,150 

N.A. 

107,940 

1,776,446 

9,205,098 

El  Reno  Tribune  . 

2,179498 

54,180 

5,556 

122,374 

495,992 

2,858,000 

El  Reno  Tribune  . 

..(5) 

980,686 

4,550 

980 

5472 

127,036 

1,118424 

Totals  . 

3,160,584 

58,730 

6,536 

127,946 

623,028 

3,976,824 

Idabel  McCurtain  Gozette 

2,993496 

95,382 

299,208 

355,446 

447,062 

4,190,494 

Muskogee  Phoenii  . 

.(inS) 

8,702,918 

438,697 

N.A. 

167,776 

2,813,146 

12,122,537 

Norman  Transcript  . 

10427,132 

325,402 

In  Retail 

In  Gen'l. 

209,664 

3,167474 

14,229,572 

Oklohomo  City  Oklahomon 

■  .(m) 

19,730,652 

1,730418 

&  Closs. 

In  Gen'l. 

217,952 

4,688,222 

30,075,355 

Oklohomo  Gty  Times  .  . .  . 

..(•) 

16441,285 

1,651,192 

&  Class. 

In  Gen'l. 

125424 

5429  A83 

26,575,570 

Oklohomo  Cty  Oklohoman 

..(5) 

7,919,999 

1419474 

&  Qoss. 

In  Gen'l. 

81,984 

3,108463 

13,148,056 

Totals  . 

43,991,936 

4,601,284 

&  Closs. 

425,460 

13,326,468 

69,798,981 

Pftnco  City  News  . 

.  .US) 

6,489,126 

242,718 

In  Gen'l. 

141,890 

1,925432 

8,799,266 

Pryor  ftmes  . 

.  .(tS) 

2461,342 

131,362 

In  Closs. 

56404 

574,700 

3,323,908 

Sopulpa  Herald  . . 

.  (i5) 

6,858496 

52,262 

NA. 

82,068 

467,236 

7,459  662 

Shownee  News-Star  . . . . 

.(mS) 

8,400,000 

182,000 

102,000 

76,300 

1,930,  628 

10,690,928 

Slillwotar  News.Prass  . . 

. .  .(t) 

6,905,430 

196,742 

NA. 

153,776 

2,328,326 

9,584,274 

Tulso  World  . 

.  .(">) 

13425434 

1,218,357 

N.A. 

NJ^. 

7,298,126 

22,141417 

Tulsa  Tribune  . 

. .  .(•) 

13480,179 

1,207,195 

NA. 

N.A. 

7,279429 

22,166,903 

Tulso  World  . 

. .  .(5) 

5411,759 

550,864 

NA. 

NA. 

3,238,403 

9,001,026 

Totals  . 

32,517,272 

2,976,416 

NA. 

NA. 

17,816,058 

53,309,746 

Weotherlord  News  .... 

.  .(.S) 

2,995,916 

55,790 

NA. 

40,166 

261,240 

3,353,112 

OREGON 

Astorio  Astorion  . 

. .  .(t) 

3.128,860 

199,612 

288,472 

127,736 

1,048,684 

4.793.364 

Corvalfis  Gozetta-Times  . 

. .  .(•) 

8,094,142 

267,628 

28,159 

895,616 

3,380,296 

12,665,842 

Grants  Poss  Courier . 

Klomoth  Foils  Herald  & 

. .  .(t) 

7,023,492 

270,102 

N.A. 

179,536 

1,025,038 

8,318.632 

Niws  . 

.  .(#5) 

725,405 

37.308 

NA. 

13,319 

238,457 

1,014,489 

Lo  Grande  Observer  . . . 

• .  .(t) 

t61 6,978 

153,076 

NA. 

73.640 

747,460 

3,591,154 

Medford  Moil  Tribune  . . 

.  .(tS) 

11,165,749 

741,741 

NA. 

242,830 

5,088,258 

17,238,578 

Ontario  Argus  Observer  . 
Oregon  City 

. .  .(•) 

3,226,748 

198416 

In  Class. 

94,066 

1,746,080 

5,265,210 

Enterprise-Courier 

. .  .(t) 

1,900,094 

252,378 

NA. 

375,228 

809,046 

3,336,746 

Pendleton  Eost  Oregonion 

..(#) 

4410438 

324,513 

NA. 

NA. 

1,651,153 

6496476 

Portlond  Oregonion  . . . 

.  .(mS) 

34,133,652 

3493,694 

NA. 

N.A. 

18,371,710 

56,399,056 

Portlond  Oregon  Journol 

. .  .(•) 

5,815,376 

2,766,428 

N.A. 

NA. 

6,443,388 

15,025,192 

Totals  . 

39,949,028 

6,660,122 

NA. 

N.A. 

24,815,098 

71,424,248 

Solem  Oregon  Statesman 

■  .(m) 

12,832,750 

1,102,192 

NA. 

NA. 

6,360,060 

20,295,002 

Salem  Capitol  Journal  . . 

. .  .(•) 

10,435,180 

1,041,978 

NA. 

NA. 

4,769,828 

16,246,986 

Salem  Statesrrton  Journol 

..(5) 

3,736,278 

121,926 

NA. 

NA. 

1,174,404 

5,032,608 

Totals  . . 

27,004,208 

2,266,096 

N.A. 

NA. 

12404,292 

41,574496 

PENNSYLVANIA 

Allentown  Coll  . 

. .  .(m) 

14445,842 

1,047,718 

NA. 

409,164 

5,996,620 

21,799,344 

Allentown  Chronicle  .  . . 

. .  .(t) 

12438,498 

977,452 

N.A. 

68,502 

4,849,894 

18,434446 

Allentown  Coil-Chronicle 

. .  .(5) 

7,202,076 

229,978 

N.A. 

2,814 

2,051,294 

9,486,162 

Totals  . 

34,086,416 

2,255,148 

N.A. 

480,480 

12,897,808 

49,719,852 

Altoona  Mirror  . 

. .  .(•) 

14,860,209 

993,062 

NA. 

212,996 

3,499,391 

19,565,658 

Beover  County  Times  . .  . 

. .  .(•) 

15,732489 

516,099 

N.A. 

237,325 

2,154,824 

18,641,137 

Bedford  Gozette  . 

. .  .(m) 

2,724,892 

130,214 

NA. 

50,009 

615,848 

3,520,963 

Bethlehem  Globe-Times  . 

.  .  .(•) 

9,531,116 

537,194 

N.A. 

148,204 

2,993,620 

13,201,134 

Brownsville  Telegraph  .  . 

. .  .(•) 

3,368,582 

205,436 

N.A. 

88,326 

528,206 

4,190450 

Corlisle  Sentinel  . 

.  .  .(#) 

8,537,480 

238,070 

NA. 

144,998 

1,609,846 

10,530,394 

Cteorfield  Progress  . . .  . 

.  .  .(e) 

7,459,298 

233,324 

NA. 

93,436 

1,694,448 

9,480,506 

Danville  News  . 

. .  (e) 

2,890,937 

117,061 

NA. 

93,716 

550,932 

3,652,646 

Doylestown  Intellegencer 

..(e) 

5,459,415 

508,370 

N.A. 

230,999 

2,547,695 

8,746,479 

Newspoper 

Retail 

(Mneral  1 

Auto¬ 
motive  Finoncial  Clossified 

Total 

Adver¬ 

tising 

Ellwood  City  Ledger  . 

.(t) 

4,006,982 

120,954 

8,000 

53,480 

961,786 

5,151402 

Greensburg 

Tribune  Review  . .  .(All  Day) 

8,928,626 

453,936 

In  Closs. 

126,630 

3,194,758 

12,703,950 

Greensburg  Tribune  Review 

(5) 

2497,260 

39,928 

In  Class. 

980 

906,948 

3,245,116 

Totals  . 

11,225,886 

493,864 

In  Closs. 

127,610 

4,101,706 

15,949,066 

Hazleton 

Standard-Speaker  ..(All Day) 

11,100,264 

325,962 

NA. 

117,544 

2,373,266 

13,917,036 

Huntinodon  News  . 

.(•) 

6.271.784 

196.714 

NA. 

149,272 

863.502 

7,481,272 

Jeannette  News-Dispotch  . . 

.(t) 

5445,260 

331,406 

114,918 

823,762 

375,556 

7,190,902 

Kone  Repubficon  . 

.(#) 

1,484,308 

85,694 

NA. 

33,040 

411,768 

2,014,810 

Loncoster  Intelligencer 
Journol  . 

(m) 

14,623,976 

1,313,846 

138,914 

25,847 

6,028,229 

22,130,812 

Loncoster  New  Era  . 

.(•) 

15,203,405 

1,328,360 

141,604 

25,847 

5,991,844 

22,691,060 

Loncoster  News  . 

.(S) 

6423,426 

656,911 

30,297 

6,698 

2,000,886 

9,218,218 

Totals  . 

36,350,807 

3,299,117 

310,815 

58,392 

14,020,959 

54,040,090 

Lonsdale  North  Penn 

Reporter  . 

.(•) 

10,508,785 

245,227 

In  Class. 

In  Closs. 

2,608,913 

13,362,925 

Lebanon  News  . 

.(•) 

13,169,100 

560,882 

NA. 

191,380 

2,846,130 

19,413,492 

Milton  Stondord  . 

..(•) 

3455431 

135,991 

NA. 

51,812 

306,730 

4,050474 

New  CosHe  News  . 

..(•) 

11,156,418 

430,528 

N.A. 

96,235 

2,057,175 

13,740,356 

Norristown  Times  Herald  . 

..(6) 

9,890449 

640,498 

In  Closs. 

245,598 

3,304,845 

14,081>0 

Pottstown  Mercury . 

.(m) 

12,195,083 

534,739 

NA. 

NA. 

3,885478 

17,494,918 

St.  Morys  Press  . 

..(•) 

2437,472 

70,332 

N.A. 

61,353 

344,417 

3493,574 

Soyre  Times  . 

.(m) 

3,876,838 

152,154 

NA. 

53,223 

1,040,393 

5,122,608 

Scranton  Times  . 

..(•) 

9,141438 

1,115,072 

644,952 

159,852 

906428 

11,967,942 

Scranton  Times  . . 

..(5) 

1,739,304 

165,620 

324,716 

3,304 

155,932 

2488,876 

Totals  . 

10,880442 

1,280,692 

969,668 

163,156 

1,062,460 

14456,818 

Sharon  Herald  . . 

.  .(•) 

10,614,688 

349,496 

NA. 

NA. 

2,665,320 

13,799,604 

bhenondooh  Herald . 

..(•) 

5483,928 

253,685 

NA. 

143,570 

744,604 

6,725,787 

Somerset  American  . 

.(m) 

3,637,665 

101,542 

NA. 

156,027 

1,108,213 

5,003,447 

Sunbury  Item  . 

..(•) 

8,002,050 

326,970 

In  (ran'I. 

152,446 

2,949.842 

11,431,300 

Titusville  Herald  . 

.(m) 

3.722406 

105,456 

1,011,136 

38,035 

In  Auto. 

38,876,933 

Towondo,  Review . 

.(m) 

3,259,858 

195,104 

N.A. 

99,470 

974458 

4428.790 

Union  town 

Herald-Standord  .... 

(me) 

10451477 

506,128 

18,102 

181,475 

2,196,523 

13,153,805 

Vondergrift  News-Citizen  . 

..(t) 

1,668,884 

69,286 

NA. 

65,492 

181,104 

1,984,766 

Worren  Times  &  Observer  . 

(m) 

5,140,256 

222,838 

242,484 

147,210 

940,128 

6,692,916 

Woshington 

Observer-Reporter  .(AR  Day) 

9,200,681 

539,488 

1,049,890 

545,195 

1,560,382 

12,895,636 

Williamsport  bun-Gozette 

..(«) 

9,016,308 

470,792 

In  Closs. 

NA. 

3497,974 

13,185,074 

Wilkes-Borre  Times-Leoder- 
News-Record  . (All  Day) 

11451,424 

1,195,656 

N.A. 

313,418 

2,786,336 

15,646,834 

RHODE  ISLAND 


POwtucket  Times  . . . . 

. (•) 

7,124,114 

388,714 

In  Retail 

169404 

1,873,608 

9455,940 

Westerly  Sun  . 

. (.5) 

6,471,640 

184,436 

NA. 

NA. 

972,202 

7,628,278 

Woonsocket  Coil  . . . 

. (•) 

7,957,088 

369,101 

N.A. 

NA. 

1,698,312 

10.024401 

SOUTH  CAROLINA 


Beaufort  (razette . 

. . .  .(•) 

4,034,602 

114,126 

In  Retail 

224,868 

341,096 

4,714,692 

Florence  News . 

.  .  .(mS) 

10427,050 

558,208 

NA. 

221,620 

2,666,524 

11,673,402 

Greenville  News . 

. .  .(mS) 

19,125,932 

1,681,498 

N.A. 

165,634 

8,162,630 

29,135,694 

Greenville  Piedmont  . 

. (.) 

11,465,720 

1,333,262 

N.A. 

605,230 

4,649,372 

18,053484 

Totals  . 

30,591,652 

3,014,760 

NA. 

770,864 

12,812,002 

47,189478 

Sumter  Item . 

. (t) 

10,074,330 

389,802 

In  (ran'l 

210,000 

2,503,214 

13,177,346 

SOUTH  DAKOTA 


Bookings  Register  .  .  . 

. (•) 

2,400,776 

122,719 

14,481 

170,310 

346,696 

2,400,776 

Huron  Plainsman  .... 

. . .  .(.5) 

4,192,328 

222472 

39,284 

301,854 

1,488,634 

6,244,672 

Modison  Lender . 

. (•) 

2,216000 

126,000 

NA. 

150,000 

410,500 

2,902,500 

Roptd  City  Journal  .  . . 

. . .  (eS) 

7,675,500 

491,372 

41,412 

423,332 

3,698406 

12,330,122 

Sioux  Foils  Argus- 
Leoder  . 

. . .  (.5) 

13,775,356 

798,896 

NA. 

340,816 

4,812,248 

19,727416 

Watertown 

Public  Opinion  .  .  .  . 

. (.) 

5,287,898 

234,412 

40,534 

189,000 

1,515,696 

7,267,540 

Yonkton  Press  & 
Dakotan  . 

. (e) 

3446,952 

210,630 

35,896 

128,884 

616,770 

4,339,132 

TENNESSEE 


Athens  Post-Athenian  . . . 

. .  .(•) 

4,193,112 

215,082 

NA. 

165,354 

303,912 

4477,460 

Clarksville  Leof  Chronicle 

.  .(.5) 

9,772,168 

301,756 

N.A. 

149,604 

1,550,360 

11,773,888 

Cleveland  Banner . 

.  .(*5) 

8,114,288 

170,534 

236,544 

70,756 

1,029,014 

9,621,136 

Cookville  Herald-Citizen  . 

. .  .(e) 

3,028,063 

194,050 

In  Retail 

36,060 

275,541 

3,533,708 

Greenville  Sun . 

. .  .(e) 

7,400,000 

125,381 

In  Closs. 

NA. 

1,541,000 

9,066,381 

Jackson  Sun . 

.  .(eS) 

12,845,427 

558,851 

In  Closs. 

In  Closs. 

2,568,156 

15,972,434 

Johnson  City  Press- 
Chronicle  . 

.(meS) 

9440,210 

581432 

In  Retail 

52,696 

2,719,556 

12,593,994 

Kingsport  Times-News  .  . 

.(me5) 

11,771,452 

470,526 

N.A. 

52,428 

3,476,364 

15,770,770 

Knoxville  News-Sentinel  . 

.  .  .(e) 

13,090,490 

1,433,897 

N.A. 

N.A. 

4.434.094 

18.958.478 

GOING  PLACES  IN  A  HURRY? 


Test  FAST  .  .  .  test  BEST  in  Central  Pennsylvania 


When  the  word  is  'go'  on  a  new  product,  package  or  campaign,  the  place 
to  go  is  ALTOONA — 'Test-Town,  Pa.'  In  our  compact,  one-county  SAASA, 
distribution  and  merchandising  are  a  breeze — economical  of  time  and 
money,  too.  Outside  metro  influences  just  don't  register  here,  and  4  out  of 
5  homes  get  almost  all  their  news,  and  all  their  daily  shopping  information 
from  one  newspaper — the  ALTOONA  MIRROR. 

Schedule  ALTOONA  for  valid  test  results — almost  overnight! 


ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Eltoona  SHlirrot 


ALTOONA,  PA.  16603 


Add  a  $118-million  retail  companion  mar¬ 
ket  to  your  Central  Pennsylvania  test  pack¬ 
age  with  advertising  in  the  Pennsylvania 
Mirror,  State  College,  Pa. 


PENNSYLVANIA  MIRROR  STATE  COLLEGE,  PA.  16801 

Another  world  of  news  with  the  local  point  of  view 
EDITOR  &  PUBLISHER  for  May  28,  1977 
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Newspoper 

Retail 

(ranerol 

Auto¬ 

motive 

Finonciol 

ClossHied 

Totol 

Adver¬ 

tising 

Knoxville  News-Sentinel  . . 

..(S) 

6,760,628 

404,530 

N3. 

N3. 

2319,776 

9,684,934 

Knoxville  iournol  . 

.  .(m) 

7373,706 

1,400,854 

N.A. 

N3. 

4327,068 

113,501328 

Totals  . 

27,424,824 

3,239378 

N3. 

N3. 

11,480,938 

42,145340 

Moryville  Times . 

..(t) 

7,106,624 

222,894 

808,444 

63,938 

2,300,578 

10,502,478 

Memphis  Commerciol 
Appeal . 

•  .(m) 

20,558,608 

1,935,626 

N3. 

N3. 

7,783,804 

30,278338 

Memphis  Commerciol . . . . 

..(S) 

8,993,712 

1,206,212 

N3. 

N3. 

3,763,480 

13,963,404 

Memphis  Pross-Scimitor . 

11382392 

2,202,508 

N3. 

N3. 

7,924,434 

21,709334 

Totals  . 

41,134,912 

5344,346 

N3. 

N3. 

19,471,718 

65,950,976 

Morristown  Citizen 

Tribune . 

.(•S) 

8,004,083 

158,659 

In  Closs. 

In  Closs. 

2,486,232 

10,648,974 

Noshville  Tennesseon  . . . 

■  (i") 

17,158310 

1,697386 

942,841 

328,233 

8,106,128 

28,233,298 

Noshville  Bonner . 

..(#) 

17,154,119 

1395357 

946328 

3»,267 

8,073,607 

28300,678 

Noshville  Tennesseon  . .  . . 

..(i) 

7,554,916 

298,270 

279380 

82,496 

3,430,858 

11,646,420 

Totals  . 

41,867345 

3392,013 

2,169349 

740,996 

19,610393 

68,080396 

bris  Post-InteHigencer  . . 

..(t) 

4349362 

134,428 

N3. 

80,878 

1346,430 

5,911398 

Shelbyville  Times-Ciozette  . 

..(•) 

3,880,016 

153324 

N3. 

52,738 

366306 

4,452,784 

TEXAS 


Abilene  Reporter-News 

•  (m) 

Arlington  News  . 

.  US) 

Athens  Review  . 

.  .(i5) 

Big  Spring  Herald  .... 

.  .(tS) 

Borger  News-Herald  . . . 

.  .(.5) 

Brown  wood  Bulletin  . . . 

.  .(t5) 

Bryon-College  Station 

Eogle  . 

. .  .(#) 

Corsicono  Sun  . 

.  (tS) 

Denton  Record- 

Chronicle  . 

.  .(•5) 

El  Peso  Times  . 

El  Poso  Herald-Post  ... 

. .  .(•) 

El  Pbso  Times  . 

. .  .(5) 

Totals  . 

Fort  Worth  Star- 

Telegram  . 

Fort  Worth  Star- 

Telegrom  . 

...(•) 

Fort  Worth  Star- 

Telegram  . 

. .  (5) 

Totals  . 

Goinesville  Register  . . . 

...(•) 

Greenville  Herald- 

Bonner  . . 

,  .(m5) 

Henderson  News  . 

.  (tS) 

Huntsville  hem  . 

.  .(«5) 

Teios  Mid-Cities  News  . 

.  (tS) 

iocksonville  Progress 

.  .(•5) 

Kilgore  News  Herald 

.  US) 

Killeen  Herald  . 

.  .(tS) 

Loredo  Times  . 

.  US) 

Lubbock  Avolonche- 

iournol  . 

Midlond  Reporter- 

ItUfram  . 

.  US) 

Orange  Lender  . 

.  .(.5) 

Posodeno  News  Citizen 

.(mS) 

Plano  Star-Courier  .... 

■ .  U) 

Plono  Star-Courier  .... 

. .  .(5) 

Totals  . 

Port  Arthur  News  . 

.  US) 

Son  Angelo  Standord 

Times  . 

.(m«S) 

Stephenvilie  Empire- 

Tribune  . 

.  US) 

Temple  Telegram  . 

.(mS) 

Texas  City  Sun  . 

.  .US) 

Victorio  Advocate  . 

Woco  Tribune-HeraU 

Wichita  Foils  Record  News  (m) 

Wichita  Foils  limes  ... 

. .  .(•) 

Wichita  Falls  Times  . . . 

. .  .(5) 

Totals  . 

Ogden  Standard  Examiner 

US) 

Soh  Loke  City  Tribune  . 

. .  .(5) 

Soh  Lake  City  Tribune  . . 

Soh  Loke  City 

Deseret  News  . 

• .  U) 

Totals 


13,067,222 

648334 

NA. 

3,870,174 

N3. 

NA. 

4,301,290 

124,432 

140300 

6330,114 

268,730 

NA. 

3,861,226 

102,858 

NA. 

5337384 

in,870 

NA. 

8356384 

266360 

367300 

5,861306 

151,692 

In  Gnn'l 

9331332 

319378 

NA. 

18301,608 

966356 

NA. 

13320,674 

930,062 

NA. 

7,776360 

194,194 

NA. 

40399,142 

2,090312 

NA. 

14,047,712 

2301,702 

NA. 

19,158,538 

2,435,678 

N.A 

10311386 

552,846 

NA. 

43,417336 

5,490326 

N.A 

4,090320 

92,805 

NA. 

6,442,800 

155,400 

16396 

3317,996 

123,676 

NA. 

4,032,028 

198,856 

NA. 

3,287,774 

N3. 

NA. 

4,234,272 

77,308 

NA. 

4,623275 

202,769 

NA. 

8,165,178 

607,194 

N.A 

8379,732 

306,236 

NA. 

15,412,684 

990331 

NA. 

12,433,806 

599,998 

NA. 

5,152,976 

238,911 

In  Qoss. 

9353,936 

In  Rntnil 

NA. 

2,718,030 

150300 

NA. 

I3153O6 

23,300 

N.A 

4333,036 

173,800 

NA. 

8,946,084 

634,956 

NA. 

15350,482 

706,902 

NA. 

2,942314 

305,424 

NA. 

11,629362 

416,766 

NA. 

6,007,813 

99,932 

NA. 

14,010,528 

313,922 

In  Closs. 

15,458,926 

816,484 

NA. 

7,882,931 

490,954 

54,738 

7303,239 

482,722 

54,738 

2,806,412 

79,156 

NA. 

18,292,582 

1352,832 

109,476 

UTAH 

20,156,472 

1368,024 

99378 

9388,712 

1,113,866 

NA. 

23,251,094 

2,635,726, 

NA. 

22,458,896 

2,131,166 

NA. 

55398,702 

5,880,758 

NA. 

VERMONT 


NA. 

4,233,208 

17,948,964 

NA. 

1,451,940 

5322,114 

58380 

917336 

5341,438 

33,012 

1,697,738 

8329394 

NA. 

1,045,114 

5,009,198 

NA 

1371,106 

7,486,360 

114,716 

2,702330 

11,808390 

42310 

1328316 

7393,916 

64,946 

3,140390 

12,456346 

117394 

7,062,076 

26,947334 

35,420 

7363,126 

21349382 

20386 

1,655,990 

9,647330 

173,600 

15,781,192 

58,444346 

NA. 

9,473,758 

26,023,172 

NA. 

8,255,758 

29,849,974 

NA 

4,236374 

15,000,706 

NA. 

21,965,790 

70,873352 

12375 

511,756 

4,707,456 

19,600 

1,653,400 

8,287,296 

20,909 

817348 

4,779,929 

27336 

1,638308 

5,896,828 

47320 

731318 

4,066,412 

NA. 

1,214,242 

5325,822 

28381 

667367 

5321,292 

NA 

2,945,768 

11,718,140 

99,988 

1349344 

10335300 

258,131 

12,096,770 

28,757,816 

88,942 

4,340,448 

17,463,194 

In  Qoss. 

1,815,044 

7,206,931 

NA. 

6382387 

15353,936 

NA. 

785326 

3,654,056 

NA. 

222300 

1,760,906 

NA. 

1,008,126 

5,414,962 

98336 

3,252,816 

12,932,192 

NA 

6,774334 

22,831,718 

35,196 

1,796,088 

5,079322 

NA. 

3330,038 

15,276,366 

NA. 

1,775353 

7382,798 

In  Closs. 

3,996,440 

18,320,890 

42,420 

4,894,288 

21312,128 

NA. 

2,870,714 

11,299337 

NA 

2,345300 

10,485,699 

NA. 

789382 

3374,650 

NA. 

6,004,796 

25,459,686 

167,944 

4,967,186 

26,758,704 

43,832 

2,690,290 

13,236,700 

267,594 

10,156,523 

36,310,937 

254,189 

10,156323 

35,000,774 

S6S31S 

23303336 

84348,411 

Bennington  Bonner 

. . .  U) 

3,750376 

237,496 

NA. 

86356 

1,001,490 

5,076,218 

Brattlebofo  Reformer  . 

. . .  .(•) 

3,161378 

136,808 

NA. 

NA. 

1,292336 

4390,922 

Burkngtan  Free  Press 

...(mS) 

14,112,420 

2,434,908 

In  Rnfl  t  Gtn'l 

4,736378 

21,283,906 

Newport  Express  .... 

. . .  U) 

3,114397 

95335 

NA. 

27388 

237,022 

3,474,842 

Rutlond  Herold  . 

. .  .(mS) 

6,078,295 

784300 

In  Closs. 

NA. 

2,629,391 

9,492,186 

St.  Albons  Messenger  . 

. . .  .(#) 

89,452 

4,216 

In  (ran'I. 

NA. 

27,757 

121,425 

VIRGINIA 


Bristol  Horeld  Courier  ft 
Virginio-ToiNiossoon  .(m^3) 

Covington  Virginian  . (o) 

Culpopor  Star-Expooonf  . .  .(m) 
froidoricbburg  Froo  Lonco 

. (o) 

Lynchburg  Nows  . (mS) 

Lynchburg  Advonce  . (o) 

Totals  . 

Newport  Press  . (m) 

New^rt  Press  . (S) 

Newport  HeroU  . (t) 

Totals  . 

Richmond  rimes>Dispot^  ,{m) 
Richmond  News  Le^r  . .  .(e) 
Richmond  Times-Dispotch  .  .(S) 

Totals  . 

Roonoke  Times  . (m) 

Roonoke  World-News  . (e) 

Roonoke  Times  ft 

World-News  . (Sot.) 

14L 


9,963,240 

572,096 

In  Closs. 
3  Gon. 

4,482382 

106,149 

NA. 

2,829,419 

130312 

NA. 

6374,699 

288,922 

NA. 

11,863,866 

659,722 

NA. 

11,325,678 

613,102 

NA. 

23,189344 

1,272324 

NA. 

19,077,072 

1,132,012 

N.A 

11372362 

455,770 

NA. 

16376,252 

1,100358 

NA. 

47,226,186 

2388,140 

NA. 

13375300 

1,795,976 

N.A 

12,433322 

1,758316 

NA. 

10,878,229 

497,245 

NA. 

37,186,951 

4351,237 

NA. 

11,486,824 

1,036,193 

NA. 

12,179304 

1,007,037 

NA. 

391,442 

10,373 

NA. 

55,720 

572,096 

13,739,922 

In  CUss. 

186,156 

4,774,887 

43,354 

469,048 

3,472,333 

NA. 

1,163,938 

8327359 

NA. 

2,786,000 

15309388 

NA. 

1,879398 

13318,378 

NA. 

4,665398 

29,127,966 

NA. 

5,954,886 

26,163,970 

NA. 

1,278,494 

13307,126 

N.A 

S3n,796 

23,254,406 

N.A 

12,811,176 

62,725302 

NA. 

6387,818 

22,259394 

NA. 

6,293366 

20,484304 

NA. 

3348,896 

14,624,370 

NA. 

16,130,080 

57368,268 

105362 

4,137,905 

16,766,484 

147,227 

4,020,828 

17354,296 

7,035 

301,491 

710,341 

Newspoper 

Roonoke  Times  ft 
World-News  . . . . 

Totals  . 

Strosburg  Northern 
Vtrginio  Doily  . . 
Suffolk  News-Hereld 


Retoil 

Gonofol 

Auto¬ 
motive  1 

Finonciol 

ClossHied 

Totol 

Adver¬ 

tising 

..(5) 

5393355 

358,014 

NA. 

25,721 

1,307,004 

7,084,094 

29,450,825 

2,411,617 

NA. 

285345 

9,767,228 

41,915,215 

.  .(m) 

6391,047 

139,685 

NA. 

NA. 

604,110 

7,134,842 

.US) 

3,742,n4 

109,130 

NA. 

81,788 

589,778 

4323,470 

Aberdeen  World  . (eS) 

Bellinghom  Herold  . (eS) 

CentroKo  Chronicle  . (e) 

Longview  News  . (e) 

Ofympio  Olympion  . (eS) 

Posco-Kennewick-Richlond 

Tri-City  Herold  . (eS) 

Port  Angeles  News  . (eS) 

Seottle  Post- 

Intelligencer  . (mS) 

Spohone  Spokesmen  Review  (m) 
Spokone  Spokesmon  Review  (S) 

Spobne  Chronicle  . (e) 

Totals  . 

Tocomo  News  Tribune  . .  .(eS) 
Voncouver  Cohimbion  . . .  .(e$) 
WoNo  WoHo  Union- 
Bulletin  . (eS) 

Wenotchee  World  . (eS) 


Bluefield  Telegraph  . (mS) 

Clorbsburg  Eiponent  . (m) 

Clorluburg  Telegram  . (e) 

Clorksburg  Eiponent- 

Telegram  . .($) 

Totals  . .• . 


Chippewa  Falls  Herald 

Telegram  . 

Eau  Cbire  Leoder- 

...U) 

Teleoram  . 

Fort  Atkinton  JoHerson 

--.(0) 

County  Union  . 

(zreen  Boy  Press- 

...U) 

(razette  . 

.  US) 

Morshfield  News-Herold  (e) 

Monroe  Times  . 

- .  .(0) 

Odikosh  Northwestern 

. .  U) 

Sheboygon  Press  .... 

-..(0) 

Stevens  Point  iournol  . 

. .  .(e) 

Superior  Tolegram  . . . 

...(e) 

Watertown  Times  .... 

- .  (0) 

Woukesho  Freemen 

.  -  (0) 

Wausau  Record-Herald 

...(0) 

West  Bend  News  . 

...(0) 

Cosper  Star-Tribune 

...(mS) 

Rowfins  Times  . 

. (m) 

Skeridon  Press . 

. (0) 

Worlond  Northern 

Wyoming  News  . . . 

- (m) 

WASHINGTON 


6,952,220 

325,682 

NA. 

9,418348 

715330 

In  Closs. 

5,951,162 

460,022 

In  Rotoil 

9,088398 

399,588 

NA. 

9328,760 

497,863 

NA. 

10,063,102 

817,278 

In  CUss. 

5399,820 

200398 

In  Closs. 

14337,300 

3327310 

353325 

10387313 

1,153,110 

594,702 

6,167,175 

1,184,050 

203,192 

113S2320 

1,164,117 

644,385 

28,106,908 

3301377 

1,442379 

21,928308 

2,798363 

1,240392 

551,110 

8,755,432 

NA. 

7,758,702 

445396 

NA. 
In  Rotoil 

8328,968 

351,281 

&  (loni 

WEST  VIRGINIA 

8399,158 

429322 

NA. 

5,447374 

403,2n 

NA. 

5,476304 

407,165 

NA. 

5352312 

80,150 

NA. 

15,976390 

890392 

NA. 

WISCONSIN 

3,959306 

135310 

N.A. 

9,418340 

530322 

NA. 

2,934,750 

89,600 

9,450 

16,039316 

1310,258 

49336 

3,476,914 

222384 

16,912 

3,139,374 

109396 

In  Rotoil 

8369,878 

532,924 

NA. 

11387,418 

513,114 

NA. 

7361326 

323387 

N.A. 

4,985380 

292362 

426398 

4,134,088 

128320 

33328 

7,797,832 

86,982 

4376 

10399,750 

518,714 

336,854 

4,800,152 

201390 

In  Gon'I. 

WYOMING 

684,452 

53385 

NA. 

3315,964 

91354 

NA. 

3,900358 

135398 

19,484 

1,987,762 

64,036 

75,936 

CANADA 


143,038 

3,263,904 

10,686,844 

In  Rotoil 

3381,720 

13,711370 

110,754 

3,138,910 

9,360,848 

189310 

2,9m,284 

12,663,980 

NA. 

5,278,294 

15,104,917 

266,938 

5,923340 

17,070,858 

192,444 

2,189,852 

8,282,414 

351,565 

8352,800 

26,522,500 

NA. 

4,575348 

16,943,220 

NA. 

2,427,898 

10,166,765 

NA. 

4,491,655 

18,091370 

NA. 

11,495,401 

45,201355 

626,786 

8384,708 

35,178,557 

315,210 

5,n5,960 

15397,712 

79,170 

2,125354 

10,408,622 

In  Rotoil 

8.  Gon'I 

2,841,174 

12,087,838 

91302 

3,223,864 

12,043,946 

94,265 

843,636 

6,788,452 

104,086 

914351 

6,902,706 

NA. 

756346 

5,888,708 

198351 

2314333 

19379,866 

200,900 

1,121,274 

5,417,090 

243,208 

3332,886 

13,825356 

73,962 

761,110 

3,868,872 

149,450 

7,609,252 

25,057312 

96,390 

1,534,792 

5,347392 

134,260 

1,983,114 

5,366,144 

269376 

2,038,236 

11310314 

191,422 

3359,740 

15,751,694 

72,786 

1,930,544 

9,888,443 

176,652 

1355,228 

7,236,320 

150368 

1,312,122 

5,759326 

146,482 

2,179,912 

10,215,884 

NA. 

3352,342 

14307,660 

226354 

1,981,028 

7,208324 

24310 

322,525 

1384,872 

270,786 

413,742 

3,781346 

260,106 

1,056374 

5,372,220 

65340 

310374 

2303,748 

ALBERTA 


Colgory  Herald  . 

. .  U) 

24,994,916 

7,220350 

NA. 

NA. 

15320,262 

47,736328 

Edmonton  Joumol  . . . . , 

. .  U) 

28362,967 

6,177,899 

NA. 

NA. 

18,071,230 

52,912,096 

Lethbridge  Herald  .... 

. .  .(•) 

11,694,051 

1,272,731 

NA. 

NA. 

3,493,080 

16,459,862 

Medtcine  Hot  News  . . . 

. .  U) 

5324,000 

940,000 

NA. 

NA. 

1,959,000 

8,423,000 

BRITISH  COLUAABIA 

Kelowno  Courier  . 

...(•) 

5346317 

730,677 

N.A 

NA. 

2354,025 

8,430,919 

New  Westminister 

Columbion  . 

...(•) 

5,161,292 

967,922 

n7398 

175,668 

3,217,466 

10,299,646 

Voncouver  Province  . . . . 

.  .(m) 

9,278,807 

4,089316 

755,472 

1,153,079 

5,844,244 

21,141,218 

Vancouver  Sun  . 

.  .(m) 

19,730,625 

6,253,913 

In  (bn'l. 

In  Gen'I. 

24,270,119 

50,254,657 

Victoria  Colonist  . 

.  (mS) 

12388383 

2,310,743 

N.A 

NA. 

9,180310 

23,879,336 

Victoria  Times  . 

. .  U) 

12346,435 

2,305,669 

NA. 

NA. 

9,145341 

23,797,145 

Totals  . 

24,734,718 

4,616,412 

NA. 

NA 

18,325,351 

47,676,481 

MANITOBA 

Brandon  Sun  . 

. .  .(•) 

5328,857 

1,029356 

NA. 

NA. 

1,872350 

8330363 

Winnipeg  Free  Press 

...(t) 

17320,648 

4361,063 

NA. 

NA. 

14,147,267 

36328,987 

Winnipeg  Tribune  . 

..(•) 

10,963395 

3,315,959 

NA. 

NA. 

13,211,814 

27,491,368 

NEW  BRUNSWICK 

Moncton  1  Evongebne  . . 

.  (m) 

673320 

3334,776 

NA. 

NA. 

194388 

4,202,884 

Moncton  Times  . 

.  .(m) 

4,126354 

1351,439 

N.A 

NA. 

1,084,060 

6,561353 

Moncton  Transcript  . . . , 

...(•) 

13,323347 

1,348,180 

N.A 

NA. 

2,885,997 

17,557,824 

Totals  . 

17,449,701 

2399,619 

NA. 

NA. 

3,970,057 

24,119377 

ONTARIO 

Brantford  Ei^ositor  ... 

. .  U) 

11363,977 

983,029 

NA. 

NA. 

3,933,264 

16,480,270 

Brackville  Recorder 

ond  Times  . 

.  .(m) 

5,763355 

469,930 

NA. 

NA. 

1,435,250 

7368.235 

Kitchener-Woterloo  Record  (e) 

20,162,392 

2,579,145 

NA. 

N.A 

8,985,229 

31,726,766 

North  Boy  Nugget  . . . . . 

..(•) 

8349,864 

1313,073 

NA. 

NA. 

3,359,800 

13,022,737 

Ottawa  Citizen  . 

..(•) 

21,342,283 

3,672,588 

NA. 

NA. 

15,462,498 

40,477369 

Ottowo  le  Droit  . 

..(t) 

15,481,671 

2,in,432 

NA. 

NA. 

8,070,054 

25,729,157 

Owen  Sound  Sun  Times 

..(•) 

5,743,934 

506,112 

NA. 

NA. 

1397,134 

8,147,180 

St.  Cotharines  Standord 

..U) 

23,854331 

1,855,804 

NA. 

N.A. 

2,448,717 

28.159,052 

Souh  Ste.  Morie  Star 

..U) 

10343350 

1,000,480 

NA. 

N.A. 

2,936,468 

14,480,498 

Simcoe  Reformer  . . 

..U) 

2,875,381 

443,778 

In  Retail 

1,039,900 

4,359,059 

Thunder  Boy  Times-News 

ft  Chronicle-Joumol 

.(im) 

9374,086 

1332,659 

NA. 

NA. 

3,367,339 

13,774,084 
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Total 

Auto- 

Adver- 

Newspaper 

Retail 

(Mnerol 

motive 

Financial 

ClossHied 

tising 

Toronto  Stor  . 

. (t) 

30,097,725 

5,215,724 

614,752 

504406 

20,280,209 

55,593,658 

Windsor  Stor  . 

. (•) 

14,505,531 

2,830,081 

NA. 

NA. 

6,261,810 

23497,422 

PRINCE  EDWARD  ISLAND 

Summerside, 

ioumal-Pioneer 

. (#) 

3,438,853 

363,168 

NA. 

NA. 

1,470,728 

5,272,749 

QUEBEC 

Montreol  Dimonche-Motin  (S) 

2,842,MI 

1,267,256 

NA. 

NA. 

N.A 

4,801,281* 

1  *Grond  Total  includes  268,908  insert  lines;  402,376  perspectives 

Montreal  Lo  Presse 

. (e) 

24,592,636 

7423,129 

1475,163 

479,107 

9,784,100 

44,054,135 

Oe  Montreol  . . . 

.(oil  doy) 

8,782,246 

1498,000 

NA. 

NA. 

1,302,246 

11,682,492 

Montreol  Matin  . . . 

. . .  .(mS) 

4,401,046 

1,996,285 

525,748 

106,382 

3,467,865 

10,497426 

Quebec  U  Joumol 

de  Quebec  .... 

. (m) 

5,028,246 

601,152 

N.A. 

NA. 

395,903 

6,025401 

Qutlwc  SoUil  _ 

. (•) 

22,445,195 

5,709,890 

Ret'l/Gen 

R<t'l/Gm 

6498,470 

35,053455 

TroiS'Rivieres 

Le  NouvelKste  . . 

. (m) 

11,744486 

1,254,808 

411,000 

74,000 

2,755436 

16,239,730 

SASKATCHEWAN 

Regino  Leoder-Pest 

. (.) 

15,063,000 

2,461,000 

NA. 

NA. 

10429,000 

28,052,000 

Editorial  workshop  By  Roy  H.  Copperud 


Slinging  Slang-No.  518 

Two  more  slang  expressions  are  wait¬ 
ing  to  be  welcomed,  or  deplored,  accord¬ 
ing  to  taste.  First  we  have  cheap  shot, 
which,  although  it  has  been  around  for  a 
few  years,  is  to  be  found  in  no  reference 
work  I  can  lay  my  hands  on.  The  context 
always  clearly  indicates  its  meaning:  an 
unwarranted  or  unworthy  criticism,  a 
blow'  below  the  belt.  But  it  is  hard  to  see 
what  there  is  about  the  expression  that 
propelled  it  into  popularity.  Does  it  have 
a  literal  origin  that  gives  it  piquancy?  I 
hesitate  to  ask  the  question,  because  the 
last  time  I  did  something  like  this  it  was 
concerning  “bite  the  bullet.”  I  am  still 
smarting  from  the  realization  that  I  was 
probably  the  only  one  in  the  country  who 
did  not  know  where  “bite  the  bullet” 
came  from,  to  judge  by  the  letters  that 
inundated  me. 

Somewhat  newer,  I  believe,  is  laid 
back,  which  I  first  encountered  in  re¬ 
views  of  popular  records.  Newsweek 
used  it  twice  in  a  recent  edition:  first  to 
describe  the  caution  with  which  special- 
interest  groups  reacted  to  the  president’s 
energy  address,  and  then  to  characterize 
one  of  his  advisers,  Hamilton  Jordan. 
Sometimes  it  seems  to  mean  “relaxed” 
(as  in  music  reviews)  and  sometimes 
“wary”  (as  in  the  examples  just  cited). 

The  larger  question  is:  when  may  slang 
properly  be  used  in  news  stories,  if  at  all? 
Well,  sportswriting  has  a  pretty  free 
license  here.  So  do  direct  quotations  in 
any  kind  of  story.  Otherwise,  the  writer 
should  avoid  slang  unless  it  is  unavoida¬ 
ble,  as  when  the  subject  of  slang  itself  is 
being  discussed,  or  unless  it  fits  the  tone 
of  the  story.  The  tone  of  newswriting  is 
conversational,  but  a  slang  expression, 
such  as  ripped  off,  in  a  serious  and 
otherwise  slang-free  account,  may  be 
jarring  and  inappropriate.  The  writer 
who  has  a  finely  tuned  ear  will  not  be 
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guilty  of  such  shocks.  Above  all,  when 
slang  is  appropriate,  it  should  not  be 
apologized  for  by  enclosing  it  in  quota¬ 
tion  marks.  The  same  reasoning  applies 
here  as  to  the  speaker  who  apologizes  for 
his  speech;  he  leaves  no  way  to  explain 
why  he  is  giving  it  at  all. 

Wayward  Words 

A  news  story  reported  that  two  con¬ 
gressmen  were  about  to  break  up  after  24 
years  of  cohabitation  in  Washington.  Not 
a  happy  choice  of  language,  since  there 
was  no  suggestion  of  an  abnormal  as- 
socaition.  True,  cohabit  can  mean  sim¬ 
ply  “live  together,”  but  the  sense  that 
greatly  predominates,  and  the  only  one 
that  some  dictionaries  give,  denotes  a 
sexual  relationship.  The  writer  and  his 
paper  were  guilty  of  unconscious  humor. 

♦  *  9|( 

It  may  be  just  perversity  on  my  part, 
but  I  am  always  irked  by  weather  fore¬ 
casts  that  use  should:  “Rain  should  fall 
before  morning”;  “Tomorrow’s  high 
temperature  should  reach  75  degrees.” 
Should  seems  to  me  to  absurdly  suggest 
an  obligation.  Perhaps  the  weatherman 
feels  that  the  elements  are  obligated  not 
to  embarrass  him  by  failing  to  bear  out 
his  prediction.  “Is  expected  to”  seems 
preferable  in  such  contexts. 

♦  *  * 

A  headline  read,  “Airlines  Should 
Alert  Public  of  Overbooking,  CAB 
Says.”  Glaringly  unidiomatic;  alert  takes 
to,  not  of:  "to  overbooking.”  What  to  do 
when  uncertainty  arises  over  matching 
prepositions  with  verbs?  Well,  first  the 
uncertainty  must  arise,  as  evidently  it  did 
not  in  this  case.  But  when  it  does,  Webs¬ 
ter  III  can  often  be  helpful.  At  the  ends 
of  the  definitions  of  many  words,  it 
quotes  sentences  illustrating  how  the 
word  just  defined  has  been  used.  The 


entry  for  alert,  for  example,  ends  with 
the  citations  “alerted  a  community  to  the 
need  for  better  schools”  and  “a  matter 
of  alerting  teachers  to  their  responsibil¬ 
ity.” 

Former  ad  reporter 
gets  another  title 

Philip  Geier,  Jr.,  has  been  elected 
president  and  chief  operating  officer  of 
The  Interpublic  Group  of  Companies  and 
Carl  Spielvogel,  vicechairman  of  the 
board,  was  elected  chairman  of  the 
executive  committee. 

Paul  Foley  continues  as  chairman  and 
chief  operating  officer. 

Spielvogel  is  a  former  reporter  and  ad 
news  columnist  for  the  New  York  Times 
who  joined  Interpublic  in  1960.  Foley  is 
also  a  former  newspaper  reporter  for  As¬ 
sociated  Press. 


Mintz  wins  award 

Morton  Mintz,  national  news  reporter 
specializing  in  consumer  affairs  for  the 
Washington  Post,  has  been  awarded  the 
$1,000  Worth  Bingham  Prize  for  his  in¬ 
vestigative  reporting  on  the  pharmaceuf 
ical  industry’s  failure  to  impose  standard 
controls  on  the  production  and  market¬ 
ing  of  new  prescription  drugs. 
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Tucson  schools  teach 
by  AP  news  wire 

An  AP  teletype  machine  in  elemen¬ 
tary,  junior  and  senior  high  schools? 
Yes — in  Tucson  where  three  schools 
were  selected  last  October  by  AP  for  a 
2-year  pilot  program  using  wire  copy  as 
part  of  instruction. 

The  presidential  election  is  a  classic 
instance  of  how  the  project  works.  At 
Flowing  Wells  High  School,  instructor 
Leonard  Skobel  and  students  in  his  En¬ 
glish  class  remained  in  the  classroom 
throughout  the  night  watching  the  clatter 
of  returns  on  the  teletype.  In  the  morning 
with  the  floor  covered  with  wire  copy, 
teacher  Skobel,  wearily  began  the  day’s 
lesson  with  students  sifting  through  and 
analyzing  the  copy. 

Carson  Junior  High  and  Erickson 
Elementary  are  the  two  other  schools  in¬ 
volved  in  this  project ‘which  AP  hopes 
can  be  marketed  to  schools  nationwide. 
According  to  an  AP  spokesman  in  New 
York,  the  wire  service  already  has  been 
sold  to  nine  schools  mostly  in  Arizona 
and  other  western  states.  By  fall  of  this 
year  AP  has  hopes  to  place  the  program 
in  at  least  40  schools  at  a  yearly  cost  of 
around  $2,000  each. 

While  the  teletype  endlessly  pours  out 
baseball  scores,  weather  reports,  na¬ 
tional  and  international  dispatches  in  a 
third-grade  classroom,  experience  has 
proved  that  the  fast-breaking  AP  stories 
attract  the  young  students  more  than  any 
textbook.  Wire  service  instructional 
method  has  served  as  reading  and  gram¬ 
mar  textbooks,”  a  historical  document, 
has  provided  research  material,  and 
supplied  contemporary  news  and  class¬ 
room  project  ideas. 

For  example,  when  balloonist  Karl 
Thomas  landed  unexpectedly  in  foothills 
near  Yuma,  Ariz.,  students  at  Carson 
Junior  High  marked  on  a  map  the  start  of 
the  cross-country  journey  and  where 
suddenly  landed;  encyclopedia  research 
on  hot  air  balloons;  circle  nouns  and  un¬ 
derline  verbs  in  copy,  and  check  Arizona 
weather  reports.  “Its  a  good  motivator, 
and  its  a  good  filler  of  free  time,”  com¬ 
mented  one  teacher. 

At  Carson  Junior  High,  John  E.  Bart,  a 
social  studies  teacher,  stated  “Its  a  good 
teaching  supplement,  but  as  far  as  being 
a  boon  to  education,  I  am  not  sure.”  He 
and  other  Carson  social  studies  teachers 
have  greatly  reduced  use  of  wire  copy, 
but  some  of  the  English  teachers  foresee 
broad  use  of  wire  service  in  their  class¬ 
rooms. 

Says  English  teacher  Rita  P.  Irwin; 
“The  whole  purpose  is  to  get  students  to 
read.  So  many  of  them  grew  up  with  only 
television,  and  they  don't  know  how  to 
read.  To  me,  its  what  I've  been  looking 
for  all  my  teaching  years — and  that's 
relevancy.”  Another  Carson  English 
teacher,  Toby  F.  Drakulich,  commented 


that  the  wire  copy  has  provided  some  of 
her  students  with  a  new  interest  in  read¬ 
ing. 

A  Maryland  teacher,  and  weekend 
disc  jockey.  Rocky  Curtis,  sold  the  idea 
to  AP  last  summer  after  acquiring  the 
idea  of  wire  copy  use  in  classrooms, 
when  he  noticed  the  interest  of  his  stu¬ 
dents  in  the  teletype  machine  at  the  radio 
station  where  he  took  his  students  on 
weekends. 

• 

AP’s  DigitalStocks 
goes  on-stream 

Associated  Press  has  gone  on-stream 
to  the  Chicago  Tribune,  Chicago  Sun- 
Times  and  Chicago  Daily  News  with 
their  ultra-high  speed  stock  table  deliv¬ 
ery  system  called  DigitalStocks. 

The  AP  system  transmits  over  AT&T 
digital  circuits  the  complete  New  York 
Stock  Exchange  table  in  just  V/i  minutes 
at  10,000  words  per  minute. 

Computers  (PDP-IO  and  PDP-11)  in 
AP's  New  York  stock  market  depart¬ 
ment  are  moving  stock  tables  in  compu¬ 
ter  readable  ASCII  code  to  member 
newspapers’  computers  directly.  Tape  is 
eliminated  thus  saving  monies  on  paper 
tape  as  well  as  eliminating  errors  that  can 
occur  when  a  repunching  function  is  part 
of  the  system. 

At  the  Chicago  Sun-Times  and 
Chicago  Daily  News  the  AP  signal  is  cap¬ 
tured  by  an  IBM  System  7  computer  and 
the  Chicago  Tribune  uses  an  IMSAI 
80-80  computer  configuration.  Both  sys¬ 
tems  receive,  process  and  set  about 
4,000  lines  of  stocks  and  bonds  in  about 
10  minutes.  This  includes  the  New  York 
Stock  Exchange,  American  Stock  Ex¬ 
change  and  New  York  and  American 
bonds. 

The  special  format  of  the  ASCII 
transmission  means  newspaper  compu¬ 
ter  programers  can  produce  the  style  of 
tables  wanted.  This  includes  wide  mea¬ 
sure  at  14'/i  picas,  one  column  in  lOVi 
picas  or  Wi  picas.  Other  formats  are 
half-column  in  SVz  picas  or  two-thirds 
column  in  7'/i  or  8  picas. 

Other  newspapers  now  programing  to 
receive  DigitalStocks  are  San  Francisco 
Chronicle  and  San  Francisco  Kxaminer, 
Los  Angeles  Times,  Los  Angeles 
Herald-Examiner  and  the  St.  Louis 
Post-Dispatch. 

The  AT&T  digital  circuit  is  available  in 
24  cities.  The  Federal  Communications 
Commission  presently  is  not  allowing  ex¬ 
tension  of  the  circuit  to  other  cities. 

Cities  with  digital  circuits  are  Atlanta, 
Baltimore.  Boston,  Chicago.  Cleveland, 
Dallas.  Denver.  Detroit,  Hartford,  Hous¬ 
ton,  Kansas  City,  Los  Angeles,  Miami, 
Milwaukee,  Minneapolis,  Newark,  New 
Haven,  New  York,  Philadelphia,  Pitts¬ 
burgh,  Portland,  Ore.,  San  Francisco, 
St.  Louis  and  Washington,  D.C. 


Editor  urges  readers 
to  lobby’  for  stories 

Ron  Levett,  managing  editor  of  St. 

Thomas  (Ont.)  Times-Journal,  said  (May 
12)  that  if  community  groups  do  not  like 
the  amount  or  kind  of  coverage  they  get 
in  a  newspaper,  they  should  appeal  to  a 
competing  medium  or  apply  pressure 
through  the  newspaper's  advertisers. 

The  groups  should  threaten  to  stop 
shopping  at  particular  stores  unless  the 
merchants  put  pressure  on  the  news¬ 
paper  to  provide  the  type  of  coverage  the 
groups  demand,  Levett  said  at  the  found¬ 
ing  convention  of  the  Ontario  Block  Pa-  ' 

rent  advisory  committee.  1 

He  said  groups  unhappy  with  coverage 
received  should  go  to  newspapers’  i 

editors  and  lobby  for  the  type  of  cover¬ 
age  desired. 

“You’d  be  amazed  how  much  pres¬ 
sure  you  can  bring  to  bear,”  he  said. 

A  number  of  delegates  complained 
that  they  had  problems  getting  coverage 
to  make  people  aware  of  the  Block  Pa¬ 
rent  organization,  which  recruits  per¬ 
sons,  screened  by  police,  to  give  shelter 
and  help  to  children  lost  or  in  trouble. 

Margaret  MacGee,  a  Block  Parent  or¬ 
ganizer  in  London  who  was  elected  to 
the  advisory  committee,  said  the  group 
did  not  want  to  get  publicity  through 
stories  about  children  encountering  prob¬ 
lems  on  the  streets. 

Dan  Roney,  a  member  of  the  Quebec 
advisory  council  of  Block  Parents,  said 
such  publicity  should  not  be  stopped. 

If  children  are  bothered  by  other  chil¬ 
dren  or  molested  by  adults,  parents 
should  be  made  aware  of  the  situation  so 
that  a  solution  is  found,  he  said. 

• 

Neyer  too  late 

It's  never  too  late  if  you  follow  the 
example  of  one  St.  Catharines,  Ontario 
man. 

The  man  phoned  the  Standard,  asking 
for  a  correction  to  his  father's  obituary  to 
help  clear  things  up.  He  told  the  editor  it 
ran  some  time  ago. 

“It  was  in  •1952,”  the  man  said. 

“That's  25  years  ago,”  gasped  the 
editor.  “1  wasn't  even  working  then.” 

“1  know  that,”  replied  the  caller.  “But 
1  knew  the  fellows  who  did  your  job  and 
they  told  me  it  wouldn't  be  any  problem 
to  get  a  correction  in.” 

Backe  heads  CBS 

John  D.  Backe  has  been  named  to  suc¬ 
ceed  William  S.  Paley  as  chief  executive 
officer  of  CBS  Inc.  Paley,  who  held  the 
post  for  49  years,  will  continue  as  chair¬ 
man.  Backe  was  named  president  and 
chief  operating  officer  last  October.  He 
had  been  president  of  the  CBS/ 
Publishing  Group. 
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Golf,  tennis,  or  name  any  sport 
—you’ll  find  the  champions 
using  equipment  that’s 
made  in  New  England 
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Golf  balls  and  clubs,  tennis  baUs  and  rackets,  boats  and  sails,  skiis, 
fishing  tackle,  hunting  and  camping  equipment  and  every  kind  of  athletic 
shoe — among  all  these  products,  many  of  the  best  and  most  widely  used 
are  made  in  New  England.  Spalding,  Acushnet,  Bancroft,  Royal,  L.  L. 
Bean,  Gladding  and  Old  Town  are  all  names  to  conjure  with  when  it 
comes  to  sports  equipment.  The  more  than  fifty  New  England-based 
firms  that  specialize  in  the  production  of  sporting  goods,  outerwear  and 
shoes  have  annual  sales  that  total  more  than  a  billion  dollars. 

That  means  jobs  and  steady  pay  for  thousands  in  factories  and  offices 
large  and  small  scattered  throughout  the  six  New  England  states.  Golf 
tournaments  in  Atlanta  or  Akron,  World  Team  Tennis — and  millions  of 
ordinary  players  everywhere — are  helping  to  pay  for  the  products 
advertised  in  that  best-selling  advertising  medium — the  local  New 
England  daily  newspaper. 


Advertising  gets  results  in  these  ieading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  lE&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Is  your  medium 
winning  the  toss-ups? 

Advertisers  and  media  buyers  publications  can  be  a  powerful  factor 

don’t  really  flip  coins.  in  breaking  the  tie. 

W inning  the  order  when  Your  ads  reinforce  your  sales 

somebody  else’s  CPM,  reach  and  story,  over  and  over  again.  They 

demographics  are  competitive  with  build  your  prestige  throughout  the 

yours  isn’t  just  a  matter  of  luck.  •  advertising  community.  And  they 

You  win  when  you’ve  f  \  keep  the  right  people  thinking  the 
made  greater  impact  on  right  thoughts  about  your  medium, 

the  buyer  than  the  So  when  toss-up  time  comes, 

other  guy.  you’ve  already  given  yourself  the  edge 

Your  own  ad  you  need  to  help  you  win. 

campaign  in  advertising  And  winning  is  the  name  of 

trade  and  reference  the  game. 


This  message  is  one  in  the  series,  THE  CASE  FOR  ADVERTISING  IN  ADVERTISING  PUBLICATIONS. 

Sponsored  by:  SAM,  SOUTHERN  ADVERTISING/MARKETS,  SOUTHWEST  ADVERTISING  AND 
MARKETING,  STANDARD  RATE  &  DATA  SERVICE  PUBLICATIONS,  ANNY,  EDITOR  &  PUBLISHER, 
MAC,  MADISON  AVENUE,  MEDIA  DECISIONS,  NEW  ENGLAND  ADVERTISING  WTEK. 


100  years  of  Southam  group — 
from  one  ‘sinking’  newspaper 


Here  are  some  unlikely  ingredients  of 
a  nationwide  chain  of  newspapers: 

The  Hamilton  (Ont.)  Spectator — A 
“sinking”  property  that  is  quickly  fading 
because  it  doesn’t  support  the  Liberal 
government  and  thus  loses  advertising 
revenue  and  other  favors.  Staffers  trade 
ad  space  for  shoes  and  clothing  and  even 
for  burial  of  relatives. 

The  Ottawa  (Ont.)  Citizen — Shoulder 
power  was  applied  to  get  the  presses 
running  because  the  iron  cores  of  the 
newsprint  roll  wouldn’t  fit  the  chucks  on 
the  press.  As  a  circulation  builder  it  ran 
such  items  as  one  about  a  doctor  who 
was  charged  with  raping  a  female  patient 
who  had  gone  to  him  to  be  fitted  for  an 
elastic  stocking.  But  the  publishers  de¬ 
clined  ads  for  alcohol  or  patent  medicine 
“which  more  often  than  not  were  one 
and  the  same  commodity.” 

The  Calgary  (Alta.)  Herald,  Mining 
and  Ranclie  Advocate  and  General 
Advertiser — of  humble  birth  in  a  tent  by 
the  Elbow  River. 

The  Edmonton  (Alta.)  Journal — 
started  in  a  fruit  store  and  competed 
against  a  rival’s  slogan:  “Read  the  Bible 
and  the  Bulletin.” 

The  Winnipeg  (Man.)  Tribune — 
emerged  from  the  ruins  of  a  former  paper 
and  gained  readers  by  printing  the  texts 
of  sermons  by  a  minister  who  chided  the 
fashionable  set. 

In  a  tabernacle 

The  Vancouver  (B.C.)  Province — a 
weekly  published  from  an  abandoned 


tabernacle.  Reporters  had  to  be  good 
drinkers,  “an  obligation  many  fulfilled 
with  enthusiasm,”  but  the  city  editor 
fired  one  who  went  on  the  wagon  and  lost 
his  most  reliable  sources  of  news. 

The  Medicine  Hat  (Alta.)  News — pub¬ 
lished  in  the  “relative  luxury  of  an 
abandoned  box  car  for  the  first  two 
years.” 

The  North  Bay  (Ont.)  Nugget — where 
a  man’s  request  for  the  price  of  a  birth 
announcement  ad  broke  the  story  of  the 
Dionne  Quintuplets. 

$300  million  gross 

Put  all  of  these  nuggets  of  journalism 
together  and  you  have  the  makings  of  a 
golden  empire  known  as  Southam  Press 
Limited.  Of  course  other  elements — 
newspapers,  broadcast  stations,  printing 
houses,  magazines  and  trade  .shows — 
have  embellished  the  humble  beginnings 
over  a  period  of  lOO  years.  So  much  so 
that  in  1 976  the  parent  company  had 
gross  revenues  of  nearly  $300  million  and 
paid  out  $l  16  million  to  7,314  employes. 

As  an  extra  dividend  this  year, 
Southam  Press  which  went  public  in  1945 
distributed  to  its  shareholders  a  brochure 
entitled  “A  Century  of  Southam,”  con¬ 
taining  the  folksy  biographical  record  by 
David  Parry.  The  introduction  observes, 
“In  1877  William  Southam  and  his  part¬ 
ner  went  to  Hamilton,  Ontario,  and 
bought  a  newspaper  business  that  many 
said  wouldn’t  last.  It  did.” 

Southam’s  investment  in  the  Spectator 
was  $4,000.  The  onetime  newsboy  had 
the  genius  to  convert  one  struggling 


newspaper  after  another  to  a  profitable 
enterprise  and  trained  his  sons  to  manage 
as  well  as  he  did,  if  not  better.  The  found¬ 
er  would  introduce  his  sons  by  saying, 
“When  he  takes  off  his  coat  forget  he’s 
my  son.” 

Possession  of  a  new  home  for  the 
Hamilton  Spectator  that  cost  $23  million 
highlights  the  Southam  centennial.  Parry 
says  “it  may  be  the  finest  newspaper 
building  in  the  world.”  It  has  a  160-seat 
auditorium,  skylight  roof  and  a  news¬ 
room  as  long  as  a  Canadian  football  field. 
Should  there  ever  be  a  need  to  knock  a 
hole  in  the  building  to  bring  in  more 
presses  (it  now  has  three  banks  of  press 
units  colored  red,  blue  and  green)  a  spe¬ 
cial  plywood  crate  has  been  set  aside  on 
the  bottom  floor.  It’s  filled  with  bricks 
that  match  the  outside  wall. 

• 

Hangley  replaces  Hutton 
in  Ad  Council  post 

Robert  L.  Hutton,  Jr.,  a  campaign 
manager  for  The  Advertising  Council, 
will  retire  on  June  30  and  be  succeeded 
by  Elenore  Hangley. 

Hutton  joined  the  Ad  Council  in  1973 
and  has  been  serving  as  campaign  man¬ 
ager  for  seven  public  service  ad  cam¬ 
paigns.  Hangley  is  a  former  staff  member 
of  the  Ad  Council  who  is  returning  after  a 
10  year  absence. 


Hamilton  Spectator's  modern  plant 
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Cost-conscious  agencies 
may  spend  less  in  tv 


By  John  Consoli 

By  the  end  of  this  year,  Benton  & 
Bowles  will  have  either  transferred  or 
recommended  the  transfer  of  some  $40 
million  in  advertising  expenditures  from 
television  to  newspapers,  magazines  and 
radio. 

The  move  is  being  made  in  response  to 
what  the  agency  feels  are  inflationary  ad 
cost  increases  by  television.  It  is  a  bold 
move,  considering  Benton  &  Bowles 
clients  spend  over  80%  of  their  dollars  in 
tv. 

Thus  far,  Benton  &  Bowles  has  gotten 
25  clients  to  test  alternate  media  adver¬ 
tising  for  some  30  brands.  By  the  end 
of  the  year,  the  agency  hopes  to  have 
each  one  of  its  clients  who  now  use  tv 
advertising  almost  exclusively,  into  a 
test  program  with  one  or  all  of  the  other 
media. 

Magazines  will  initially  benefit  most 
from  the  transfer,  according  to  George 
Simko,  senior  vicepresident  and  group 
executive  for  Benton  &  Bowles,  but  he 
believes  the  transfer  will  have  an  evolu¬ 
tionary  effect.  “The  primary  thing  is  to 
get  these  advertisers  into  media  other 
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than  tv,”  he  told  E  &  P.  “Once  they  are 
in  print  or  magazines,  they  can  experi¬ 
ment  with  newspapers.” 

Speaking  before  the  American  Associ¬ 
ation  of  Advertising  Agencies  annual 
convention  at  The  Greenbrier  last  week, 
Simko  pointed  out  that  the  top  50  adver¬ 
tisers  put  almost  70%  of  their  media 
budget  in  tv  and  the  top  10  package 
goods  advertisers  place  nearly  90%  of 
their  budgets  in  tv. 

“If  you  told  a  national  advertiser  to  try 
something  like  this  five  years  ago,  he 
would  have  thrown  you  out  of  his  of¬ 
fice,”  Simko  said.  Times,  however,  are 
changing.  Although  the  proposal  has 
raised  some  eyebrows  among  Benton  & 
Bowles  package  goods  advertisers,  most 
are  going  along  with  the  test. 

“We  certainly  shouldn’t  expect  a  mass 
defection  from  the  medium  by  these  ad¬ 
vertisers  who  have  relied  so  heavily  on 
tv,”  he  said.  “In  my  opinion,  that  isn’t 
even  warranted.  But,  clearly,  we  should 
expect  something  other  than  an  attitude 
of  ‘business  as  usual,  only  more  expen¬ 
sive,’  ”  Simko  said. 

“We’ve  come  to  grudgingly  accept 
certain  media  rate  increases,  such  as 
those  relating  to  the  print  media,”  he 
said,  “because  they  are  primarily  a  result 
of  external  factors  which  influence  the 
cost  of  paper,  printing  and  postal  rates. 

“But  most  of  the  advertisers  we  do 
business  with  are  particularly  concerned 
and  frustrated  by  the  magnitude  of  the 
increases  which  have  taken  place  in  the 
cost  of  tv  commercial  time. 

“Increases  of  upwards  of  20%  annu¬ 
ally  in  tv  costs-per-thousand  hit  these 
major  advertisers  right  where  they  live  in 
terms  of  their  ability  to  effectively  im¬ 
plement  their  marketing  plans  or  to  effec¬ 
tively  introduce  new  products  or  just  to 
sustain  reasonable  levels  of  brand 
awareness,”  Simko  said. 

As  of  February,  Benton  &  Bowles  had 
transferred  or  recommended  the  transfer 
of  $30  million  out  of  tv  and  at  the  present 
time,  that  figure  totals  $35  million. 

“Wherever  possible  and  practical,  we 
have  developed  alternative  plans  shifting 
differing  levels  of  tv  activity  into  media 
like  newspapers,  magazines  and  radio,” 
Simko  said.  “In  each  case  we  have  also 
embarked  on  creative  development  in 
these  other  media,  because  in  our  ex¬ 
perience,  too  many  good  ideas  have 
never  seen  the  light  of  day  because 
someone  made  the  judgment  that  it 
couldn’t  be  executed  creatively.” 

Simko  also  cited  other  agencies — 
BBDO,  Foote  Cone  &  Belding  and  J. 
Walter  Thompson  as  among  those  get¬ 
ting  their  clients  to  seek  out  alternative 


Ney  elected  chairman 
of  ad  agency  group 

Edward  Ney,  chairman  and  chief  ex¬ 
ecutive  officer  of  Young  &  Rubicam, 
Inc.,  was  elected  chairman  of  the  board 
of  the  American  Association  of  Adver¬ 
tising  Agencies  (4  A’s.) 

Ney,  who  had  been  vice  chairman  of 
the  4  A’s,  succeeded  Richard  Christian, 
chairman  of  Marsteller  Inc. 

John  Pingel,  president  of  Ross  Roy, 
was  elected  vice  chairman  and  Robert  L. 
Christiansen,  president  and  chief  execu¬ 
tive  officer  of  The  Cramer- Krasselt  Co., 
was  elected  secretary-treasurer. 

John  Crichton  continues  as  4  A’s 
president  and  director. 


media.  He  pointed  out  how  J.  Walter 
Thompson  got  Champion  Spark  Plugs  for 
1977  to  go  with  general  magazines  and 
radio  to  reach  some  of  the  same  audience 
it  reached  with  tv  last  year. 

In  a  session  on  tv  violence,  James 
Duffy,  president  of  ABC-tv  network, 
told  ad  executives  it  is  time  to  stop  mak¬ 
ing  the  network  a  scapegoat  when  it 
comes  to  tv  violence.  Duffy  admitted 
that  there  was  “an  over  reliance  on  the 
drama  often  associated  with  violence,” 
but  said  networks  have  taken  steps  to 
alter  this.  He  said  only  two  of  his  net¬ 
work’s  prime  time  shows  are  of  the 
police-action  variety. 

Duffy  said  some  critics  have  “gone 
beyond  the  realm  of  reason.”  As  the  in¬ 
cidence  of  violence  on  tv  has  decreased, 
he  said,  the  volume  of  criticism  has  in¬ 
creased.  “These  critics  are  engaging  in 
overkill,  in  beating  a  dead  horse.  The 
criticism  has  become  irresponsible,  de¬ 
tached  from  reality.  In  so  distorting  an 
issue,  the  critics  themselves  are  commit¬ 
ting  an  act  of  violence.” 

Duffy  called  on  the  ad  execs  to  “join 
with  us,  now  and  in  the  future,  to  help 
make  sure  that  criticism  is  responsible 
and  productive.” 

Also  on  that  panel  was  Don  Johnston, 
president  of  J.  Walter  Thompson,  whose 
agency  has  come  out  strongly  against 
violence  on  tv,  and  Arthur  Woelfle,  pres¬ 
ident  of  Kraft,  Inc.,  whose  company  has 
a  long  standing  policy  against  advertising 
on  programs  whose  theme  is  violence  or 
sexual  permissiveness. 

Johnston  agreed  with  Duffy  that  the 
incidence  of  violence  on  tv  programs  has 
declined  and  said  he  “seriously  ques¬ 
tions  the  efforts  of  groups  who  say  vio¬ 
lence  on  tv  continues  to  rise.” 

Woelfle  disagreed.  He  feels  there  is 
still  too  much  violence  on  tv  and  said  his 
company  has  eliminated  3 1  of  66  hours  of 
programming  on  which  to  advertise  due 
to  some  type  of  violence  or  permissive¬ 
ness  in  its  content.  “We  at  Kraft  cannot 

{Continued  on  page  37) 
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Stitchery  editor 
revives  old-time 
quilting  contest 

The  re-creation  of  a  1929  quilting  con¬ 
test  has  turned  into  a  highly  successful 
promotion  venture  for  the  Indianapolis 
Star  and  the  Wm.  H.  Block  Co.,  an  In¬ 
dianapolis  department  store  chain. 

The  Flower  Garden  Quilt  Contest  orig¬ 
inally  was  run  by  the  Star  in  early- 
depression  days  when  quilting  enjoyed 
immense  popularity.  If  results  of  the 
1977  event  are  an  indication  of  the  pas¬ 
time  is  undergoing  a  resurgence. 

More  than  6,500  persons  visited 
Block’s  downtown  auditorium  to  view  a 
week-long  exhibit  which  featured  104 
outstanding  entries  in  the  contest  includ¬ 
ing  the  10  top  prize  winners.  On  at  least 
one  occasion  during  the  exhibit,  people 
were  lined  up  outside  the  store  at  open¬ 
ing  time  to  get  in  to  view  the  colorful 
quilts. 

The  recent  promotion  was  the  result  of 
a  chance  meeting  between  Susan  Mc¬ 
Kee,  sewing  and  stitchery  editor  of  the 
Star,  and  the  daughter  of  a  contestant  in 
the  1929  event  who  still  had  her  mother’s 
contest  quilt.  McKee  was  intrigued  with 
the  story  of  the  newspaper-sponsored 
quilting  contest  and  printed  a  photograph 
of  the  47-year-old  quilt  in  her  column. 

The  mail  started  pouring  in — some  of¬ 
fering  the  whereabouts  of  winners  in  the 
original  competition,  others  wanting 
hints  on  quilting.  But  some  requested  a 
re-run  of  the  contest. 

McKee  contacted  her  managing  editor 
who  gave  the  green  light  to  formulate 
plans  with  The  Star’s  promotion  depart¬ 
ment  for  the  unique  re-run. 

Starting  in  March  1976,  the  Sunday 
Star  announced  the  contest  and  offered 
$950  in  cash  prizes  to  the  top  ten 
finishers.  The  Star  published  one  pattern 
each  week  (in  the  women’s  section) 
through  September.  Each  entrant  was 
required  to  use  25  floral  patterns  in  mak¬ 
ing  a  quilt.  However,  a  wide  latitude  was 
allowed  for  individual  technique. 

Entries  were  received  from  throughout 
Indiana  and  1 1  other  states.  They  ranged 
in  size  from  a  doll  bed  to  a  king-sized 
quilt. 

Nearly  300  quilts  were  entered  in  the 
contest.  A  panel  of  judges  selected  out¬ 
standing  works  that  were  part  of  the 
exhibit.  In  addition  to  the  huge  crowds 
the  display  drew  at  the  Block  au¬ 
ditorium,  there  were  other  positive  fac¬ 
tors  to  the  contest. 

Correspondence  with  quilters  pro¬ 
vided  material  for  more  than  two  dozen 
quilting-related  columns  run  along  with 
contest  information  between  March  1976 
and  the  contest  entry  deadline,  March 
1977.  Hundreds  of  letters  have  been  re¬ 
ceived  by  The  Star  since  the  contest  was 
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announced  and  Mrs.  McKee  says  reader 
involvement  was  very  heavy. 

The  Star  made  available  to  the  public, 
at  IOC  each,  duplicates  of  the  published 
patterns  so  that  readers  who  missed  a 
particular  issue  of  The  Star  would  still  be 
able  to  complete  a  quilt.  About  15,000  of 
the  duplicate  patterns  were  sold  through 
The  Star’s  public  relations  department. 

Since  Block’s  is  one  of  the  Star’s 
largest  advertisers,  the  success  of  the 
promotion  was  also  a  worthwhile  ven¬ 
ture  for  the  Star  from  the  standpoint  of 
good  will  between  the  two  firms. 

The  Star  and  Block’s  are  considering 
repeating  the  contest  again  in  the  future. 

A  suggestion  box  was  placed  in  the 


exhibit  room  for  use  by  visitors  who 
filled  it  several  times.  Many  of  the  esti¬ 
mated  one  thousand  comments 
suggested,  “Please  do  this  again.’’ 

• 

TNG’s  Peterson  quits 

Barney  Peterson  announced  his  resig¬ 
nation  as  International  Chairperson  of 
The  Newspaper  Guild.  He  has  been  a 
Guild  leader  since  1934. 

Harry  S.  Culver,  TNG  at-large  vice- 
president,  of  the  Wire  Service  Guild,  has 
announced  his  candidacy  for  the  vacated 
position.  Culver  is  a  reporter  with  UPI  in 
Oklahoma  City. 


This  announcement  appears  as  a  matter  of  record. 

$20,000,000 

Gannett  Co.,  Inc. 

Promissory  Notes  due  1980 

The  undersigned  arranged  the  direct  placement 
of  these  T^otes  with  an  institutional  investor. 
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Equipment 

Revolutionary  folder  enclosures 


The  Torrance  (Calif.)  Daily  Breeze  has 
installed  revolutionary  new  folder  enclo¬ 
sures  on  their  12-unit  Goss  Metro  offset 
press.  The  enclosures  are  of  original  de¬ 
sign  and  have  effectively  cut  press  noise 
level  at  the  folder  from  120  to  %  db. 

Production  manager.  Merle  F.  Yeag¬ 
er’s  goal  was  the  development  of  a  folder 
enclosure  which  would  reduce  folder 
noise  levels,  yet  would  be  simple  and 
inexpensive  to  construct  and  install. 

Yeager  worked  with  Paul  Romano, 
president  of  the  Acoustic  Standards 
Company  in  tackling  the  problem.  To¬ 
gether  they  worked  for  a  year  testing  var¬ 
ious  designs  and  materials  before  decid¬ 
ing  to  try  a  totally  original  folder  enclo¬ 
sure  system  at  the  Daily  Breeze. 

No  press  modifications  were  required. 
The  enclosures  themselves  are  sus¬ 
pended  from  a  simple  drape-style  track 
seven  feet  above  the  pressroom  floor, 
surrounding  each  folder.  Suspended 
from  the  tracks  are  vinyl-covered  panels 
of  sound-absorbing  material,  each  eight 
inches  wide  and  two  inches  thick.  The 
panels  are  in  four-foot  sections  and  can 
be  pulled  back,  folding  upon  themselves 
accordion  style,  allowing  easy  access  to 
the  folder.  Between  each  accoustic  panel 
is  a  strip  of  1/32"  plexiglass,  allowing  fold¬ 
er  operations  to  be  viewed  even  when 
the  enclosure  is  closed.  The  sections  join 
together  with  permanent  adhesive  strip¬ 
ping. 

The  new  system  reduces  noise  level  at 
the  folder  considerably,  yet  easy  access 
to  the  folders  is  still  possible  and  the  total 
cost  of  construction  and  implementation 
was  less  than  $3,500,  dramatically  less 
than  what  other,  more  complicated  en¬ 
closure  systems  would  have  cost. 

For  more  information  concerning  the 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERnSlNG  NEWS 


(Published  every  second  Friday) 
The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertisint  News,  432-436  Elizabeth  St., 

Surry  Hills,  Sydney,  Australia  2010 

Send  a  copy  o1  each  issue  for  one  year, 
including  FREE;— 

Guide.to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies'  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— U  S. A.,  SA40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME 

ADDRESS  . 

CITY 

STATE . ZIP  .. 


Daily  Breeze’s  folder  enclosure  system, 
contact  Paul  Romano,  president.  Acous¬ 
tic  Standards,  at  2902  Quincy  Avenue, 
Orange,  California.  92667.  Telephone 
(714)  639-3812. 


Daily  Breeze  Production  Manager, 
Merle  F.  Yeager,  points  to  his  press 
tachometer,  visible  through  a  plexi¬ 
glass  window  inserted  in  one  of  the  new 
folder  enclosure's  accoustical  panels. 
Plexiglass  strips  between  the  panels 
allow  the  viewing  of  folder  operations 
even  when  fully  enclosed. 


EASY  ACCESS— The  Daily  Breeze's 
new  folder  enclosure  is  suspended 
from  a  drape-style  track,  allowing 
quick  and  easy  folder  access. 


Chicago  Tribune 
piaces  order  for 
Hendrix  system 

Chicago  Tribune  disclosed  plans  for  a 
total  publishing  system  to  be  designed 
and  installed  by  Hendrix  Electronics. 
Cost  of  the  total  publishing  system  was 
not  available  from  either  the  Tribune  or 
the  vendor,  however,  the  estimated  cost 
ranges  between  $7.5  and  $9.5  million. 

The  system  includes  editorial, pre¬ 
press,  classified  and  business  functions. 
Additional  functions  and  equipment  can 
be  added  later  due  to  the  modular  design 
of  the  system.  The  system  configuration 
will  handle  virtually  every  pre-press  pro¬ 
cess  but  final  make-up. 

Hardware  for  the  system  includes 
DEC  System  10  large  main  frame  com¬ 
puters,  24  terminal  controller  minicom¬ 
puters  and  more  than  300  terminals  with 
a  mass  storage  capability  of  more  than 
1.5  billion  characters.  The  Tribune  sys¬ 
tem  will  also  have  the  facility  for  storing 
over  75  million  characters  at  24  terminal 
controllers  for  local  use. 

In  operation,  a  reporter  will  be  able  to 
write  his  copy,  make  changes,  strike  out 
lines,  rearrange  paragraphs  (on  a  15" 
VDT),  store  this  version,  view  the  clean 
electronically  edited  copy,  check  against 
wire  service  information,  recheck  the 
original  copy  that  is  electronically 
stored;  assign  it  to  an  editor  for  final 
mark  up  at  another  terminal  where  it  is 
electronically  set  for  galleys  complete 
with  headlines  ready  for  paste  up  and 
printing.  The  system  includes  a  facility 
for  working  on  copy  and  storing  it  for 
another  time  and  for  gaining  access  to 
any  other  copy  being  prepared  that  is 
relevant  and  for  which  the  reporter  or 
editor  has  been  assigned  access  permis¬ 
sion. 

Personnel  in  the  classified  advertising 
section  can  handle  their  copy  similarly 
with  the  added  ability  to  check  credit 
references,  price  differentials  and  even 
get  coaching  on  points  of  interest  to  the 
advertiser  involved.  The  classified  func¬ 
tion  becomes  an  “on  line’’  system. 

The  business  function  has  the  capabil¬ 
ity  to  handle  all  accounting,  payroll,  ac¬ 
counts  receivable  and  circulation  data. 

The  screen  enables  the  reversing  of 
words  in  black  or  white  to  highlight 
them,  underlining,  use  of  solid  or  broken 
underlines,  lines  through  a  word,  foot 
noting  and  moving  paragraphs  and  words 
around  to  justify  a  line  or  make  a  thought 
clearer.  The  system  has  a  present  capa¬ 
bility  of  handling,  storing  and  viewing 
three  versions  of  the  same  story  plus  all 
of  the  accessory  data  from  other  sources 
such  as  wire  service  copy,  background 
information  and  other  stories  being  writ¬ 
ten  on  the  same  subject. 

The  Hendrix  system  is  expected  to  be 
operational  in  October,  1979. 
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Tulsa  newspapers  sue  Wood  Industries 


Newspaper  Printing  Corporation, 
agent  for  the  Tulsa  (Okla.)  Tribune  and 
Tulsa  World,  filed  May  17  in  Northern 
District  Federal  Court  of  Oklahoma  a 
breach  of  contract  suit  for  $870,000 
against  Wood  Industries. 

In  the  Fall  of  1974  Newspaper  Printing 
Corporation  purchased  2  Colormatic 
presses  (16  units)  for  approximately  $4.3 
million  from  Wood-Hoe  a  division  of 
Wood  Industries,  Inc.  It  claims  the  pres¬ 
ses  were  late  in  being  installed  and  only 
became  operative  in  the  summer  of  1976. 

Newspaper  Printing  Corporation 
further  claims  in  the  suit  that  the  units 
were  throwing  plates  due  to  a  malfunc¬ 
tioning  plate  clip  design.  Press  speeds 
are  currently  held  down  and  the  units  are 
throwing  ink,  according  to  a  spokesman 
for  the  newspaper  corporation. 


Family-owned  papers 
sold  to  Freedom  group 

The  W.  H.  Greenhow  Co.,  publisher 
of  Hornell  (N.Y.)  Evening  Tribune,  was 
sold  (May  18)  to  Freedom  Newspapers, 
Inc.,  of  Santa  Ana,  Calif. 

The  announcement  was  made  by 
Louis  G.  Buisch,  president  of  the  Hor¬ 
nell  firm,  and  David  Threshie,  vice- 
president  of  Freedom. 

Freedom  also  has  purchased  Green- 
how  Newspapers,  Inc.,  of  Hornell,  a  re¬ 
lated  company. 

In  addition  to  the  Evening  Tribune,  the 
two  Hornell  firms  publish  the  Wellsville 
Daily  Reporter,  Sunday  Spectator; 
Genesee  Country  Express,  in  Dansville; 
Nunda  News,  the  Bath  Courier- 
Advocate;  Penn  Yan  Chronicle  Express; 
Newark  Courier-Gazette;  and  five  shop¬ 
pers. 

J.  N.  Wells  Co.,  Oak  Park,  111.,  news¬ 
paper  brokers,  acted  as  consultant  to 
Freedom  in  the  sale. 

The  sale  marks  the  end  of  107  years  of 
Greenhow  and  Buisch  family  ownership, 
spanning  five  generations  of  the  com¬ 
pany  which  originally  was  involved  in 
the  publication  of  the  Evening  Tribune  in 
Hornell. 

Commenting  for  the  family,  Buisch, 
who  is  also  retired  editor,  noted:  “The 
end  of  what  amounts  to  a  family  way  of 
life  cannot  but  leave  us  all  with  feelings 
which  must  be  our  personal  concern.” 

Freedom  publishes  daily  newspapers 
in  California,  Ohio,  Florida,  Colorado, 
North  Carolina,  Indiana,  Texas,  New 
Mexico  and  Nebraska. 

Freedom  was  founded  in  Ohio  early  in 
the  century  by  the  late  R.  C.  Hoiles.  His 
eldest  son,  C.  H.  Hoiles,  is  chairman  of 
the  board  and  his  younger  son,  Harry 
Hoiles,  is  president  of  the  corporation. 
His  son-in-law  and  daughter,  Mr.  and 
Mrs.  R.  C.  Hardie  of  Marysville,  Calif., 
are  officers  and  directors  of  the  corpora¬ 
tion. 
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A  supplemental  purchase  contract  was 
signed  in  May  of  1976  more  than  two 
years  after  the  signing  of  the  first  con¬ 
tract. 

Daniel  McColley,  chairman  and  presi¬ 
dent,  Wood  Industries  Inc.,  issued  the 
following  statement  to  E&P  when  con¬ 
tacted  about  the  suit;  “We  have  made 
every  reasonable  effort  to  satisfy  their 
complaints,  many  of  which  were  un¬ 
reasonable  and  unjustified. 

“We  have  continued  to  indicate  a  will¬ 
ingness  to  work  with  Tulsa  to  eliminate 
any  remaining  problems  which  they  may 
claim  to  have. 

“Their  suit  is  therefore  completely  un¬ 
justified  and  unreasonable.  We  have  ad¬ 
vised  our  attorneys  to  make  a  counter 
claim.” 


The  newspapers  acquired  Wednesday 
from  the  Buisch  family  bring  to  26  the 
number  of  dailies  published  by  Freedom 
with  a  total  circulation  in  excess  of 
600,000. 

Charles  Fischer,  29,  formerly  of 
Panama  City,  Fla.,  has  been  named  pub¬ 
lisher  of  the  Evening  Tribune.  He  is 
vicepresident  of  the  W.  H.  Greenhow 
Co.  William  H.  Buisch  will  continue  as 
editor. 


Pollution  standards 
to  be  set  for  plants 

The  Environmental  Protection  Agency 
has  contracted  a  Gainesville,  Fla.  firm  to 
conduct  a  study  of  the  printing  and  pub¬ 
lishing  business  to  develop  effluent  limi¬ 
tation  standards.  The  study  deals  with 
industrial  wastewater  discharges. 

The  EPA  says  it  will  distribute  a  ques¬ 
tionnaire  to  about  250  newspapers  within 
the  next  few  months. 

The  Research  Institute  of  the  Ameri¬ 
can  Newspaper  Publishers  Association 
will  be  working  with  the  EPA  and  its 
contractor  on  the  technical  aspects  of 
newspaper  environmental  problems. 

The  regulatory  guidelines,  to  be  effec¬ 
tive  on  June  30,  1983,  will  be  based  on 
pollutant  removal  capacity  of  the  “Best 
Available  Technology  Economically 
Available”  (BAT).  These  guidelines  will, 
according  to  the  EPA,  represent  prog¬ 
ress  toward  the  national  goal  of  eliminat¬ 
ing  pollutant  discharge. 

Ayer  selected 

The  First  Boston  Corporation,  an  in¬ 
vestment  banking  firm,  has  selected  N 
W.  Ayer  ABH  International  to  handle  its 
advertising  and  public  relation  assign¬ 
ments. 


SOtHNERtm  LATER, 
PRCttAHySOtmER. 

VOUIX  NEED  A  DECiaON  ON 
CONHUNICArKmS  LAIK 

BNA’s  new  weeWy  MEDIA  LAW  REPORTER  gives  you  instant  access  to  the 
full  text  of  current  federal  and  state  court  decisions  that  affect . . . 

•  newspapers  •  magazines  •  television  •  radio 
The  decisions  cover  prior  restraint;  newsgathering;  fair  trial,  free  press; 
obscenity;  libel;  and  other  vital  issues  affecting  media.  Selected  agency 
rulings  are  included. 

The  information  is  carefully  headnoted  and  indexed  for  fast,  easy 
reference— prepared  by  the  lawyer-editors  of  Washington’s  largest  private 
employer  of  information  specialists.  Order  now  at  charter  rate. 

SPECIAL  13-WEEK  CHARTER  SUBSCRIPTION  RATE... 
MAIL  COUPON  r 


1  THE  BUREAU  OF  NATIONAL  AFFAIRS,  INC. 

SNA  i  Dept.  MED-503-EP 

.  Ji  1231  25th  St..  N.W.,  Washington,  D.C.  20037 

□  Enrol)  me  as  a  charter  subscriber  at  your  special  □  Please  enter  a  one- 

1 3-week  rate  of  $63.25. 1  understand  that  my  year  subscription  at 

subscription  includes  any  bound  volumes  of  current  the  rate  of  $245.00 

decisions  issued  during  its  term  and  a  "lie-flat”  binder  per  annum, 
to  house  weekly  issues  of  the  Reporter. 


Signed  . 
Name— 


Organization - 
Street _ 


City/State/Zip- 
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Phoenix  Project  reporters 
lash  out  at  their  critics 


Bob  Greene,  head  of  the  Investigative 
Reporters  and  Editors  team  that  pro¬ 
duced  the  23-article  series  on  organized 
crime  in  Arizona,  told  the  Deadline  Club 
in  New  York  this  week  that  the  Los 
Angeles  Times’,  New  York  Times’  and 
Washinf>ton  Post’s  opposition  to  the  in¬ 
vestigative  teamwork  concept  had  been 
caused  by  “resentment.” 

Citing  the  Boston  Globe,  NewsJay, 
the  Miami  Herald  and  the  Detroit  News 
(all  had  reporters  working  on  the  investi¬ 
gation,  which  they  published  in  full)  as 
“leaders  and  innovators”  in  the  news¬ 
paper  industry,  Greene,  Suffolk  County 
editor  of  Newsday,  said,  “There  is  re¬ 
sentment  on  the  part  of  the  big  news¬ 
papers  that  they  are  not  the  sole  leaders.” 

“1  wonder  if  the  Ben  Bradlees  of  this 
world  think  too  much  of  themselves  as 
the  only  leaders  in  American  jour¬ 
nalism,”  he  stated.  “There  is  a  period  of 
self-anointment,  and  Bradlee  (managing 
editor  of  the  Post)  has  reached  it.” 

He  also  said  the  New  York  Times 
chose  not  to  publish  the  IRE  findings  in 
full  because  Times  management  believed 
the  team  idea  “bites  at  the  heart  of  the 
free  enterprise  system.” 

“The  New  York  Times  is  part  of  the 
Associated  Press,  and  it  has  salesmen 
running  all  over  the  United  States  insist¬ 
ing  newspapers  take  the  New  York  Times 
news  service,”  Greene  noted. 

Results  given 

Asked  to  comment  on  results  brought 
by  the  investigation,  Greene  said  the 
Phoenix,  Ariz.  intelligence  squad  has 
been  doubled  and  the  Arizona  public 
safety  and  narcotics  budgets  tripled.  In 
addition,  eleven  assistant  U.S.  attorneys 
have  been  named,  the  state  legislature 
has  established  a  permanent  committee 
with  subpoena  powers  on  organized 
crime,  and  a  federal  grand  jury  has  been 
seated  to  investigate  the  team's  findings. 

The  IRE.  which  is  holding  a  meeting 
June  14-17  at  Ohio  State  University. 
Columbus,  hopes  to  add  .‘'(X)  members  to 
its  first  500  and  is  planning  to  establish  a 
librarv,  Greene  also  reported. 

“Corruption  was  allowed  to  go  on  in 
Arizona  because  the  media  is  gutless."  a 
member  of  the  Investigative  Reporters 
and  Editors  (IRE)  told  a  group  May  12 
when  the  IRE  was  honored,  as  well  as 
the  late  Don  Bolles.  with  a  “Conscience 
in  the  Media”  award. 

Alex  Dreschler.  reporter  for  the 
Arizona  Star  in  Tucson,  made  this  com¬ 
ment  in  accepting  the  award  for  Bolles  in 
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New  York  from  the  American  Society  of 
Journalists  and  Authors.  Bob  Greene, 
who  manages  50  reporters  as  Suffolk 
editor  of  Newsday  now  but  headed  the 
IRE  team  which  probed  corruption  in 
Arizona,  accepted  for  the  IRE. 

“Our  publishers  are  scared.  Reporters 
are  frustrated,”  Dreschler  said. 

“I'm  pessimistic  what  will  happen.  We 
have  all  this  action  going  on,”  Dreschler 
said,  in  referring  to  the  four  persons  in¬ 
dicted  and  10  implicated  who  are  among 
the  23  named  in  the  23-part  IRE  series 
and  the  beefed-up  police  force.  “But 
what  good  is  this  if  the  media  doesn’t 
want  to  print  what  all  we've  written? 

Fear  ad  losses 

“Our  publishers  would  say,  for  in¬ 
stance,  ‘If  you  do  this  story,  we'll  lose 
advertising  dollars.'  1  think  the  IRE 
series  showed  that  journalism  is  in  trou¬ 
ble.  Even  the  Tucson  paper  where  I 
work  only  carried  70%  of  the  IRE 
series,"  Dreschler  said.  The  Arizona 
Republic  in  Phoenix  that  employed  re¬ 
porter  Bolles,  killed  by  a  bomb  that 
exploded  in  his  car,  didn't  carry  the  IRE 
series. 

Dreschler  said  he  would  deliver  the 
gold  medal  to  Rosalie  Bolles,  Don 
Bolles'  widow,  a  housewife  in  Phoenix 
who  has  been  staying  away  from  most 
presentations.  But  a  message  was  deliv¬ 
ered  from  Mrs.  Bolles.  saying,  “The 
children  and  1  appreciate  you  honoring 
Don.  .  .  ."  “It  was  said  that  Bolles  died 
vainly,  that  had  he  not  died  the  way  he 
did,  he  might  have  died  of  a  broken 
heart,  that  he  was  also  killed  by  blue 
pencils.” 

“Don  Bolles  told  me  last  year,"  said 
Dreschler,  “that  he  wouldn't  do  inves¬ 
tigative  journalism  any  more,  that  it 
wasn't  worth  it.  He  said  he  wished  he 
could  tell  journalism  students  to  give  up. 

.  .  .  But  then  we  wondered.  ‘What 
about  the  public?'  Hopefully,  because  of 
this  series,  some  publishers  will  dig  a 
little  deeper. 

“It's  mind-boggling  for  me  to  fly  to 
New  York  to  accept  this  award,  when  in 
Arizona  we've  had  nothing  but  animosi¬ 
ty.  ..  .  This  award  makes  me  think 
there  are  people  out  there  who  care,” 
Dreschler  said. 

“We  did  what  we  did  because  we  had 
to — for  all  of  you.”  Greene  said  in  his 
speech.  About  20  from  the  editorial  staff 
of  Newsday.  which  printed  most  of  the 
IRE's  work  as  a  daily  series,  attended 
the  awards  presentation.  When  one 
woman  questioned  why  the  IRE  stopped 
with  Arizona  when  there  is  crime  every¬ 


where,  Greene  said,  “Certainly,  there  is 
political  corruption  everywhere,  but 
we’re  not  a  permanent  investigative 
body.  .  .  . 

“The  Chicago  papers  are  doing  a  good 
job  with  organized  crime;  the  New  York 
papers  are  doing  a  lousy  job;  the  Miami 
papers,  a  so-so-job,”  said  Greene. 

Greene  said  the  IRE  wanted  the  public 
to  know  that  because  of  the  Phoenix 
Project:  “No  matter  how  bad  the  Mob  is, 
if  you  step  on  the  media,  you’re  stepping 
on  rattlesnakes.”  He  said  that  if  one  re¬ 
porter  goes  down,  there  would  be  at  least 
36  arising  up  to  take  his  place. 

He  told  the  story  of  Arrowhead 
Ranch — owned  by  Sen.  Barry  Goldwa- 
ter’s  brother  Robert — which  hires  hun¬ 
dreds  of  illegal  Mexican  laborers  who  are 
“sick  and  over- worked”  and  who  have 
to  walk  through  the  desert,  some  dying 
along  the  way,  to  get  there.  Greene  said 
he  didn't  think  anyone  on  any  newspaper 
has  written  about  the  plight  of  Gold- 
water’s  exploited  workers  or  that  any¬ 
thing  has  been  done  about  the  situation. 

Nat  Hentoff,  Village  Voice  columnist 
and  freelance  journalist,  said  he  was 
speaking  to  journalists  present  about 
their  “consciences.”  He  said  it  was  usu¬ 
ally  better  to  be  a  freelance  journalist 
than  a  reporter  on  a  newspaper.  “Being 
anyone’s  full-time  employe  is  still  too 
close  to  being  an  indentured  servant. 
And  if  you  can’t  have  fun  in  journalism, 
you  might  as  well  go  into  public  rela¬ 
tions." 

The  Arizona  Project,  Hentoff  said,  is 
“part  of  history  that  will  translate  itself 
into  legend.”  Cooperation,  he  said,  is 
better  than  “the  ‘scoop’  mentality. 
There  is  nothing  wrong  with  journalists 
sharing  leads.  ...  It  was  freelancers 
who  covered  the  Washington  Post 
union-busing  operation."  The  News¬ 
paper  Guild  “is  very  hostile  to  free¬ 
lancers,”  Hentoff  said,  which  is  why  the 
Voice,  he  said,  decided  to  join  District  65 
in  New  York:  “to  promote  freelance 
writers.” 

Someone  in  the  audience  suggested 
the  IRE  investigate  the  George  Polk  kill¬ 
ing  (in  Athens),  saying  “it  was  swept 
under  the  rug  because  it  was  overseas, 
but  it  was  banner  heads  in  Europe.”  The 
Polk  death  was  said  to  be  “more  hein¬ 
ous”  than  Bolles,”  but  “it's  hard  to  get 
people  excited  about  something  that  took 
place  30  years  ago."  Greene  said  the 
Polk  matter  would  be  brought  up  by  the 
IRE. 

Legal  newsletter 

McGraw-Hill  is  offering  a  free  two- 
months  subscription  to  its  new 
newsletter — Legal  Briefs  for  Editors, 
Publishers  and  Writers.  The  monthly 
newsletter  will  cover  matters  related  to 
copyrights,  libel  and  privacy.  The  annual 
subscription  rate  is  $72.00. 
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‘Drouth  hotline’  operated 
by  Idaho  Stage  j-school 


calls  in  Pocatello  were  interesting 
enough  that  they  made  running  down  the 
answers  as  worthwhile  as  running  down 
a  story,”  Lindley  said. 


A  “drouth  hotline,”  using  some  of 
the  techniques  of  a  radio  talk  show,  was 
operated  at  the  Idaho  State  Journal  in 
Pocatello  recently. 

Though  concern  about  the  drouth  has 
not  reached  a  high  level  in  Idaho,  38  calls 
were  received  in  the  space  of  114  hours. 
Some  callers  had  comments  or  sugges¬ 
tions,  which  the  Journal  printed.  Most 
had  questions  for  the  experts. 

Journalism  students  from  Idaho  State 
University,  who  took  the  calls,  are  get¬ 
ting  answers  from  experts  on  weather, 
water,  energy  and  soils.  These  will  be 
printed  later  in  the  Journal.  Managing 
editor  Lyle  Olson  is  coordinating  the  pro¬ 
ject. 

Provide  more  access 

The  idea  of  a  call-in  on  some  current 
problem  had  been  talked  about  in  the 
ISU  Department  of  Journalism  for 
months.  The  main  idea  was  to  provide 
more  access  to  the  media. 

“1  think  that  letters  do  the  job  only  in 
part,”  said  William  R.  Lindley,  an  ISU 
faculty  member.  “When  you  work  in  a 
newsroom,  you  often  meet  people  who 
bring  in  letters  with  some  reluctance. 
They  apologize  for  their  writing  and  ask 
you  to  fix  it  up. 

“Think  of  the  other  people  who  don’t 
bring  letters  in  at  all.  And  then  there 
probably  are  people  who  find  it  quicker 
and  more  convenient  to  pick  up  the 
phone.” 

Lindley  said  the  department  put  off  the 
call-in  because  of  a  lack  of  crises  to 
stimulate  calls  and  because  the  first 
editor  approached  (not  in  Pocatello)  took 
the  matter  under  advisement  for  some 
time. 

Meanwhile,  the  New  York  Daily  News 
launched  what  appears  to  be  a  highly 
successful  call-in  feature.  Because  of  the 
volume,  incoming  calls  are  taped  by  the 
News. 

Did  the  Journal  call-in  attract,  people 
who  usually  don’t  seek  access  to  the 
media?  Evidently. 

In  a  city  the  size  of  Pocatello  (44,000), 
there  are  a  number  of  regulars  among  the 
letter  writers.  Some  of  these  also  called 
in,  but  most  of  the  names  appeared  to  be 
different. 

In  the  38  calls  there  wasn’t  a  single 
crank  comment  or  useless  question, 
Lindley  said.  Callers  did  not  ramble,  but 
got  to  the  point. 

Setting  up  the  hotline  was  easy.  An 
afternoon  paper,  the  Journal  takes  calls 
until  7  p.m.  on  nondelivery  of  papers.  By 
8  p.m.  it  was  possible  for  the  students  to 
staff  all  the  newspaper’s  trunk  lines. 
Comments  or  questions  were  taken  as 
dictation. 


Getting  answers  to  the  questions 
shouldn’t  take  long.  They  have  been 
grouped  for  efficient  contact  of  the  ex¬ 
perts.  For  instance,  one  student  was 
given  several  for  the  power  company.  All 
those  answers  can  be  obtained  in  a  single 
interview,  but,  interspersed  with  other 
topics,  they  can  be  run  separately,  if  the 
editor  wishes. 

While  the  journalism  department  does 
not  plan  further  call-ins  this  semester, 
readers  who  missed  the  opportunity  will 
be  encouraged  to  write  letters  to  the 
editor.  There  won’t  be  more  call-ins  soon 
because  it’s  getting  near  exam  time. 

He  added  that  the  call-in  appears  to  be 
a  way  of  tapping  new  subscriber  input 
and  answering  the  critics,  and  is  work¬ 
able  in  cities  of  any  size.  At  the  New 
York  Daily  News,  a  topic  of  the  week  is 
chosen  and  a  quota  of  calls  established; 
currently  the  first  1,000  calls  are  ac¬ 
cepted.  Callers  are  connected  to  an  au¬ 
tomatic  recording  device  and  have  1  mi¬ 
nute  and  15  seconds  to  speak  before  a 
disconnect  is  made  automatically. 
Editors  choose  the  “most  interesting  and 
helpful”  calls  for  publication. 

“It  sounds  like  some  extra  work,  par¬ 
ticularly  if  you  take  questions,  but  the 


Telephone  age  paper 
celebrates  100th  year 

Bloomington  (Ind.)  Herald-Telephone, 
celebrated  its  lOOth  birthday  on  May  12, 
with  a  special  104  page  edition.  The 
theme  of  the  Centennial  Edition  was 
“Focus  Tomorrow,”  a  look  into  the  fu¬ 
ture  of  the  community  and  surrounding 
area.  Also  3  open  house’s  were  held,  and 
2  banquets,  one  for  employees,  and  one 
for  civic  leaders. 

The  Bloomington  Telephone  was 
started  May  12,  1877  by  Walter  S.  Brad- 
fute,  a  young  graduate  student  of  Indiana 
University  who  believed  Alexandra 
Graham  Bell’s  invention  the  year  before 
was  a  method  of  communication  that 
would  revolutionize  the  social  and  busi¬ 
ness  world.  In  1943  the  Telephone 
merged  with  the  Evening  World,  and  in 
1950  the  World  and  Telephone  merged 
with  the  Daily  Herald  creating  the 
Herald-Telephone. 

The  Herald-Telephone  is  part  of  the 
Herald-Times,  Inc.,  a  division  of  Schurz 
Communications,  Inc.  Scott  C.  Schurz  is 
president  and  publisher. 


“An  excellent  way  to  motivate  students 
—  yes,  even  parents  —  to  read  the 
newspaper  daily.  Thank  you  for  this 
splendid  service.” 

ALBERT  EINSTEIN  SR.  HIGH  SCHOOL 
KENSINGTON,  MARYLAND 

Is  your  school  program 
receiving  comments  like  this? 


The  Whshin^nStar 
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VEC,  INC. 

P.O.  BOX  52 
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think 

DOUGLAS  WHITING.  LTD. 
930  DE  COURCELLE  ST. 
MONTREAL,  QUE.  H4C3C8 
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Rowdy  crowd  disrupts  courtroom 


during  sentencing 

In  a  court  appearance  that  ended  with 
outbursts  of  cursing,  shouting  and  chant¬ 
ing,  14  former  Washington  Post 
pressmen  last  week  (May  20)  were  given 
sentences  ranging  from  a  year  in  jail  to  a 
$250  fine  on  misdemeanor  charges 
stemming  from  incidents  during  the  be¬ 
ginning  of  a  strike  at  the  newspaper  Oc¬ 
tober  1,  1975. 

The  disturbance  began  after  D.  C. 
Superior  Court  Judge  Sylvia  Bacon  is¬ 
sued  the  one-year  sentence  to  Jack  D. 
McIntosh.  He  had  previously  been  con¬ 
victed  by  a  jury  of  assaulting  former  Post 
reporter  Jules  Witcover  and  had  pleaded 
guilty  to  damaging  the  newspaper's 
presses. 

As  McIntosh’s  wife  began  screaming, 
one  man  in  the  packed  courtroom 
jumped  up  and  shouted  “There  is  no  jus¬ 
tice  in  this  court.”  Judge  Bacon  finally 
quieted  the  crowd  and  said  that  family 
members  could  meet  later  with  defense 
attorneys  about  making  additional  pleas 
about  the  sentences. 

After  the  next  sentence,  a  120-day  jail 
term  to  John  H.  Raffo  for  his  guilty  plea 
to  simple  assault,  the  outburst  was  re¬ 
newed.  As  Bacon  granted  a  request  by 
defense  attorney  David  Rein  that  the  six 
men  getting  jail  terms  be  given  a  week  to 
report,  the  crowd  began  singing  the 
hymn  “We  Shall  Not  Be  Moved.”  Amid 
singing  and  shouting,  U.S.  Marshal 
George  McKinney  grabbed  a  micro¬ 
phone  and  announced  the  court  was  ad¬ 
journed. 

As  Bacon  left  the  bench,  the  crowd, 
consisting  mainly  of  the  defendants’ 
families  and  striking  members  of  Local  6, 
International  Printing  and  Graphics 
Communications  Union,  swarmed  to  the 
front  of  the  courtroom.  As  the  two  main 
prosecutors.  Assistant  U.S.  Attorneys 
Lawrence  Wechsler  and  Dick  Chapman, 
were  leaving,  the  union  members 
shouted  obscenities  at  them.  About  a 
dozen  deputy  marshals  formed  a  wall  in 
front  of  the  bench  and  slowly  forced  the 
crowd  into  the  hallway,  where  they 
milled  about  before  moving  to  a  rally 
outside  the  courthouse. 

Rein,  who  called  the  sentences  “sav¬ 
age,”  said  the  pressmen  got  such  big  sen¬ 
tences  because  they  were  on  strike 
against  The  Washington  Post. 
“Otherwise  they  would  have  gotten  pro¬ 
bation,”  he  said. 

In  addition  to  McIntosh  and  Raffo, 
those  receiving  jail  terms  were:  Eugene 
O’Sullivan  and  Cecil  E.  Rust,  120  days 
each  for  guilty  pleas  to  simple  assault 
and  attempted  grand  larceny,  and  Gil  W. 
Fowler  and  Michael  Tenorio,  60  days 
each  for  guilty  pleas  to  simple  assault 
and  destruction  of  property,  respective¬ 
ly. 
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of  pressmen 

All  the  jail  terms  except  that  given  to 
McIntosh  are  to  be  served  on  work  re¬ 
lease,  under  which  a  man  is  allowed  to 
work  but  must  report  back  to  jail  at  night 
and  on  weekends.  Most  of  the  men  now 
have  jobs  in  other  cities. 

Those  given  suspended  jail  terms  and 
fines  were;  Fred  F.  Tweedlie,  $750,  at¬ 
tempted  grand  larceny;  Walter  J.  Stahli, 
$500,  destruction  of  property;  Lawrence 
H.  Boyd,  $250,  destruction  of  property, 
and  Dennis  Hughes,  Joseph  E.  Mozingo, 
John  B.  Zarbrough,  Joseph  J. 
Schumacher,  and  Luciius  J.  Smith,  all 
$250  fines  for  guilty  pleas  to  disorderly 
conduct.  All  but  McIntosh  also  were 
placed  on  one-year  probation,  most  of 
which  is  to  be  served  under  supervision 
of  an  AFL-CIO  community  services  pro¬ 
gram. 

Wechsler  asked  Bacon  to  impose  sub¬ 
stantial  sentences  to  “deter  such  acts  in 
future.”  He  went  on;  “This  cannot  be 
tolerated  in  a  civilized  society.  Labor  has 
tools  in  its  arsenal — picketing,  boycotts, 
strikes — but  this  arsenal  cannot  include 
destroying  or  stealing  property,  or  as¬ 
saulting  or  threatening  witnesses.” 

Before  imposing  sentence.  Bacon  said 
it  was  difficult  to  balance  “serious  and 
unjustified  conduct  that  resulted  in  phys¬ 
ical  injury  and  property  damage”  with 
the  problems  faced  by  the  families  of  the 
defendants. 

“But  the  court  concluded  that  the  vio¬ 
lence  that  occurred  must  be  deterred  and 
punished,  because  it  was  created  by 
purposeful  acts  designed  to  benefit  the 
perpetrators,”  she  said.  “The  court  will 
impose  substantial  sentences  with  condi¬ 
tions  to  minimize  the  effects  on  the 
families,”  she  added,  in  an  apparent  ref¬ 
erence  to  the  work-release  sentences 
she  was  about  to  issue. 

Stylebook  orders 
accepted  by  UPl 

United  Press  International  is  accepting 
advance  prepaid  orders  for  its  new 
stylebook  with  shipments  expected  to 
start  in  July. 

It  will  be  sold  to  UPl  newspaper  sub¬ 
scribers  for  $2.25  per  copy.  Others  may 
purchase  it  at  $2.75  per  copy.  UPl  pays 
all  shipping  or  mailing  costs. 

A  UPl-AP  committee  has  been  at  work 
on  this  project  for  more  than  two  years. 
The  new  stylebook  replaces  a  52-page 
book  in  use  since  1%0  when  UPl  and  AP 
adopted  a  joint  style. 

Orders  accompanied  by  checks  or 
money  orders  should  be  directed  to: 
Newswire  Stylebook.  United  Press  In¬ 
ternational,  220  East  42nd  St..  New 
York.  N.Y.  10017. 


APPOINTED  TO  BOARD— Richard 
H.  Leonard,  editor  of  the  Milwaukee 
Journal  and  president  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi,  has  become  the  second  journalist 
to  sit  on  the  national  board  that  over¬ 
sees  Courses  by  Newspaper.  Other 
members  are  scholars  and  educators. 
Leonard's  newspaper  is  among  400 
newspapers  currently  carrying  CbN's 
"Moral  Choices  in  Contemporary  Soci¬ 
ety."  More  than  200  colleges  and  uni¬ 
versities  are  offering  a  course  based 
on  the  newspaper  series.  Leonard  has 
been  appointed  for  a  two-year  term  by 
Chancellor  William  D.  McElroy  of  the 

University  of  California,  San  Diego. 

Tucson  news  people 
form  media  group 

The  Pietren  Dooner  Society  has  been 
organized  in  Tucson  by  media  personnel 
to  combat  professional  journalism 
groups  controlled  by  non-newsmen  and 
women. 

Membership  in  the  Society,  named 
after  one  of  Tucson’s  first  newspaper 
editors,  is  limited  to  members  of  the 
working  news  media.  Its  objective  is 
making  local  media  more  effective. 

Providing  a  forum  for  members  to  dis¬ 
cuss  ideas  and  problems,  the  Society  is 
preparing  a  statement  on  the  Investiga¬ 
tive  Reporters  and  Editors  series  on 
crime  in  Arizona.  The  group  hopes  to 
develop  a  program  for  grade  and  high 
school  students  enabling  them  to  better 
understand  the  role  of  the  press.  Plans 
also  include  guest  speakers,  workshops 
and  clinics. 

With  an  initial  membership  of  around 
25  persons,  co-chairpersons  elected  are 
Charles  Graham,  Tucson  Daily  Citizen 
staff  writer,  and  Toni  Stanton,  news  di¬ 
rector  for  radio  KTKT.  Other  officers 
elected  at  the  organizational  meeting  in¬ 
clude  Art  Lingle,  UPl  bureau  chief,  and 
Ken  Burton  and  Julie  Tripp,  the  Arizona 
Daily  Star  reporters. 

EDITOR  &  PUBLISHER  for  May  28.  1977 


Ad  costs 

(Continued  from  page  30) 


afford  our  association  with  this  socio¬ 
cultural  junk,"  he  said. 

Both  Johnston  and  Woelfle  said  they 
felt  the  quality  of  tv  programming  could 
be  improved  if  there  was  more  interac¬ 
tion  permitted  by  the  advertiser  and 
agency. 

In  another  session,  Thomas  Lane,  as¬ 
sistant  director  of  public  affairs  for  Bos¬ 
ton  Edison  Co.  and  recent  past  president 
of  Public  Utilities  Communicators  As¬ 
sociation,  called  on  the  4  A's  to  help  the 
utility  industry  in  fighting  for  its  right  to 
advertise. 

“We  have  not  been  without  advertis¬ 
ing,  don’t  let  me  give  you  a  false  impres¬ 
sion,”  he  said,  “but  almost  all  the  adver¬ 
tising  we  are  permitted  is  conservational 
rather  than  promotional  or  institution¬ 
al.” 

Lane  admitted  that  the  utility  industry, 
over  the  years,  has  contributed  to  its 
own  problems  by  not  advertising  often 
enough.  “Too  stubborn  management  on 
our  part,  not  enough  persuasive  push  on 
yours — the  advertising  industry  must 
share  a  piece  of  the  blame,”  he  said. 

“In  the  past,  we  felt  our  business  was 
too  complex  for  the  public  to  under¬ 
stand.  Today,  we  feel  the  public  needs  to 
know,  wants  to  know  and  has  a  right  to 
know. 

“Had  we  utilities  been  more  positive, 
more  often,  we  would  be  less  defensive 
now.  We’ve  now  got  to  take  a  stand  and 
we  need  the  support  of  the  top  ad  execu¬ 
tives  of  the  nation.” 

Another  speaker,  Eugene  Cafiero, 
president  of  Chrysler  Corporation,  told 
agency  executives  to  get  their  agencies 
involved  in  attempting  to  solve  some  of 
the  nation’s  “social  ills.” 

“I  realize  that  you  collectively  and  as 
individual  agencies  are  already  helping  to 
solve  or  at  least  ameliorate  many  social 
problems  through  your  Ad  Council’s  na¬ 
tional  campaigns  and  by  advertisements 
for  local  and  pet  charities,”  he  said. 

“What  I  am  calling  for  is  a  release  of 
the  imagination  from  the  bounds  of  a 
newspaper  page;  from  the  tyranny  of  the 
trim  size  of  a  magazine;  from  the  shack¬ 
les  of  a  busy  30  second  stopwatch. 

“Let  fly.  Come  up  with  ideas,  ap¬ 
proaches,  impossible  dreams  that  no 
politician,  educator,  businessman, 
bureaucrat  or  sociologist  could  ever  con¬ 
ceive  of  approving  much  less  conceive 
himself. 

“Last  week  President  Carter  signed  a 
bill  providing  a  billion  or  so  to  create 
public  service  jobs  for  young  people,”  he 
said.  “I  am  not  familiar  with  the  particu¬ 
lars  of  the  bill  or  how  it  will  be  adminis¬ 
tered,  but  I  surely  would  like  to  know 
what  alternative  means  of  spending  that 
billion  dollars  your  ingenuity  could 
scheme  up.” 
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In  closing  out  the  convention,  outgo¬ 
ing  4  A’s  chairman  Richard  Christian, 
president  of  Marsteller,  Inc.  told  mem¬ 
bers;  “We  must  get  the  consumer  to 
understand  that  we  are  natural  allies  and 
that  she  needs  us  and  we  need  her.  It  is 
high  time  we  take  the  initiative  and 
answer  some  of  the  inaccurate  or  simply 
foolish  characterizations  of  our  business.” 

Christian  said  efforts  made  to  get  the 
advertising  industry  better  analyzed  and 
better  understood  have  so  far  been 
“scatter-shot.”  He  recommended  that 
agencies  begin  grooming  more  young 
people  to  aggressively  speak  out  and  rep¬ 
resent  the  industry. 

9|c  :|c 

Newspapers  represented 

More  newspaper  people  attended  this 
year’s  4  A’s  convention  (as  guests)  than 
in  the  past — in  excess  of  25.  A  4  A 
spokesman  said  this  was  simply  because 
more  had  accepted  invitations  than  in  the 
years  past.  Among  the  newspaper  people 
in  attendance  were  Dean  Bartee,  San 
Jose  (Cal.)  Mercury  &  News;  Dave  Targe, 
Newsday;  Joseph  Flanagan,  Milwaukee 
Journal-Sentinel;  Leo  Kubiet,  St. 
Petersburg  Times;  Peter  Bonanni,  Phil 
Dougherty,  Bob  Czufm,  Walter  Mattson 
and  Fred  Thompson  of  the  New  York 
Times;  Jerry  West  and  Frank  Flood  and 
Val  Palmer  of  the  New  York  News; 
Henry  Wurzer,  Harold  Lifvendahl  and 
Bob  Hunt  and  George  Lazarus  of  the 
Chicago  Tribune;  Chuck  Fegert  of  the 
Chicago  Sun-Times  and  Daily  News; 
Tom  McCartin  of  the  Dallas  Times 
Herald;  John  Orr,  National  Observer; 
Ed  Parmelee,  Knight- Ridder;  Bill  Shan¬ 
non,  Gannett;  Frank  Stapleton,  Bran¬ 
ham;  Steve  Sullivan,  Harte-Hanks;  Vance 
Stickell,  Los  Angeles  Times;  Joe  Kase- 
low.  New  York  Post;  and  Jack  Kauffman 
and  Mac  Morris  of  the  Newspaper  Ad 
Bureau. 

9K  sic 

Private  showing 

TvB  President  Roger  Rice  attended 
the  convention  and  sat  in  on  George 
Simko’s  tv  inflation  talk.  Rice  told  E&P 
he  was  visited  last  week  by  Charles  Kin¬ 
solving  of  the  Newspaper  Advertising 
Bureau  who  requested  a  private  showing 
of  TvB’s  new  marketing  film  “The  Sum 
of  the  Alternatives”  which  will  be  shown 
to  retailers  and  advertisers  in  most  major 
markets  by  the  end  of  the  month. 

*  *  ♦ 

Rumor  of  sale  denied 

Rumors  circulating  during  the  cocktail 
parties  at  The  Greenbrier  had  Gannett 
planning  to  purchase  Playboy  Magzine. 
Gannett  president  and  chief  executive  of¬ 
ficer  Allen  Neuharth  is  a  long  time  friend 
of  Playboy  president  Derrick  Daniels. 
Daniels  came  to  Playboy  from  the 
Knight- Ridder  Group.  Contacted  by  E&P, 
Neuharth  denied  that  any  such  move  is 
pending. 


Violence  in  music 
hit  by  press  critic 

A  report  to  the  royal  commission  on 
violence  in  the  communications  industry 
says  the  rock  music  industry  has  become 
so  big  that  musicians  are  increasingly 
able  to  manipulate  their  audiences. 

It  is  the  manipulation  that  represents 
the  true  violence  in  popular  music,  says 
the  report,  prepared  by  Peter  Goddard, 
music  critic  for  Toronto  Star. 

The  report,  which  examined  violence 
in  popular  music  and  in  pop  music  cul¬ 
ture,  is  the  26th  of  28  commissioned. 

“Frequently  the  image  created  by  the 
makers  of  pop  music  today  is  deliber¬ 
ately  designed  to  portray  the  world  as  a 
violent,  chaotic  place,  and  the  world  of 
popular  music  in  particular  as  being  one 
filled  with  violence,”  the  report  says. 

It  also  blames  those  who  package  and 
sell  rock  music,  unconcerned  about  the 
effect  of  the  packaging.  Musicians  are 
exploited  by  record  companies  which 
keep  them  constantly  on  tour  and  take 
unfair  shares  of  royalties. 

The  report  says  this  creates  gloomy 
feelings  among  musicians  who  reflect 
those  feelings  in  their  music. 

Promoters  and  agents  use  popular 
musicians  as  drawing  power  and  put  au¬ 
diences  in  situations  which  lead  to  out¬ 
breaks  of  violence. 

Many  rock  groups  create  loud,  simple 
and  deadening  music  with  the  intended 
effect  of  creating  a  “brutal,  but  neutral 
condition  that  is  totalitarian  in  nature.” 

“The  audience  must  do  what  the  band 
wants  it  to  do.” 

The  report  also  concludes  that  rock 
has  been  generally  male-oriented  and 
sexism  is  still  much  in  evidence. 

Aitkin-Kynett  sold 

Foote,  Cone  &  Belding  Communica¬ 
tions,  Inc.  has  reached  agreement  to  ac¬ 
quire  Aitkin-Kynett  Company,  Inc.,  one 
of  the  largest  advertising  agencies  in 
Philadelphia,  it  was  announced  by  Ar¬ 
thur  W.  Schultz,  Chairman  of  FCB. 
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How  editors  feel  about 
investigative  reporting 


By  Thomas  E.  Harmening 

One  newspaper  called  it  “Project  Phoenix,”  while  another 
termed  the  24-part  series  of  more  than  50  articles  “Legacy  of 
a  Murder,”  and  illustrated  the  series  with  a  map  of  Arizona 
nearly  covered  by  a  large  octopus  labeled  “political  corrup¬ 
tion.” 

The  reports  of  the  team  of  investigative  reporters  which 
converged  in  Arizona  following  the  bombing  death  of  repor¬ 
ter  Don  Bolles  of  the  Arizona  Republic  were  making  news. 

But  also  making  the  headlines  were  reports  about  the 
“task  force”  concept  of  the  team,  with  reporters  moving  en 
masse  into  the  area  from  different  newsgathering  organiza¬ 
tions  in  different  parts  of  the  country. 

The  week  following  the  first  appearance  of  the  series,  both 
Time  and  Newsweek  carried  articles  which,  while  they 
touched  on  the  findings  of  the  reporters,  dealt  more  with  the 
operation  of  the  task  force. 

The  newsmen  were,  in  fact,  often  the  newsmakers. 
Despite  the  national  attention  given  to  the  investigation  in 
Arizona,  however,  nearly  two-thirds  of  the  managing  editors 
of  the  larger  newspapers  in  the  country  responding  to  a  mail 
questionnaire  say  they’ve  ruled  out  taking  part  in  inter¬ 
newspaper  investigative  efforts  in  the  future. 

The  editors,  surveyed  before  the  series  on  corruption  in 
Arizona  appeared,  also  said  they  wouldn't  consider 
cooperating  with  television,  radio  or  other  newspaper 
newsmen  on  local  investigative  efforts  in  their  circulation 
areas. 

The  questionnaires,  dealing  with  many  aspects  ot  inves¬ 
tigative  reporting,  were  sent  to  the  managing  editors  of  all 
newspapers  of  25.000  circulation  or  more,  based  on  figures 
from  the  1976  Editor  &  Publisher  Yearbook.  A  total  of  474 
forms  were  mailed  and  177  editors  (37  per  cent)  responded. 
On  those  papers  not  listing  a  managing  editor's  post,  the 
questionnaires  were  sent  to  the  editor,  or  in  lieu  of  that,  the 
executive  editor. 

The  editors  also  set  high  standards  of  conduct  for  inves¬ 
tigative  reporters  working  in  the  field  and  a  majority  said 
while  they  felt  the  role  of  the  investigative  reporter  in  Ameri¬ 
can  journalism  has  been  overemphasized  since  the  Water¬ 
gate  investigation,  they  expect  investigative  reporting  to  be¬ 
come  more  common  in  the  next  five  years. 

All  respondents  were  promised  anonymity. 

A  majority  of  the  editors  also  agreed  the  term  “investiga¬ 
tive  reporting”  poses  a  problem  for  them,  saying  by  a  nearly 
two-to-one  margin  that  the  phrase  is  redundant  “because  all 
good  reporting  is  investigative.” 

It  was.  however,  the  question  of  sending  a  reporter  to  a 
cooperative  national  investigative  effort .  such  as  the  one  in 
Arizona,  that  drew  many  of  the  comments  from  the  editors. 

Asked  “if  another  newspaper  in  another  section  of  the 
country  asked  you  to  send  one  or  more  reporters  to  a  diffe¬ 
rent  part  of  the  country  to  help  uncover  information  of  na¬ 
tional  significance,  would  you  be  willing  to  contribute  a 
reporter  or  reporters?,”  only  36  percent  said  they  would. 

Editors  of  the  larger  papers  in  the  study  (those  over 
1(X).(X)1  circulation)  were  more  willing,  however,  to  take  part 

(The  survey  by  Thomas  E.  Harmening  was  financed  by  the 
Center  for  New  Communication,  School  of  Journalism,  In¬ 
diana  University.  Harmening  conducted  the  survey  while 
working  on  his  masters  degree  at  the  university.  He  completed 
his  studies  this  month  and  rejoined  the  Portland  Oregonian 
where  he  is  a  reporter.) 
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in  such  an  endeavor.  Of  those  responding,  15  of  37  editors 
(40  per  cent)  said  they  would  send  at  least  one  reporter, 
while  only  36  of  105  (34  percent)  of  the  editors  of  the  news¬ 
papers  under  100,000  circulation  said  they'd  send  help. 

Groups  found  more  willing 

Newspapers  owned  by  a  group  were  more  willing  to  join  in 
a  cooperative  national  investigation  than  non-group  papers. 
Thirty  of  77  editors  (39  percent)  of  group  papers  said  they 
would  join  the  effort,  while  only  18  of  56  (32  percent)  of  the 
non-group  editors  were  willing  to  go  along. 

One  editor,  calling  such  cooperative  ventures  “pack  jour¬ 
nalism,”  said  he  didn't  feel  the  efforts  of  his  reporters  in 
another  part  of  the  country  “would  really  pay  off  for  us  here 
on  the  local  scene.” 

The  managing  editor  of  a  small  (less  than  100.000  circula¬ 
tion)  newspaper  in  The  Southeast  said  he  would  contribute  a 
reporter  to  the  national  effort  only  if  it  were  set  up  by 
Associated  Press,  the  wire  service  received  by  his  paper. 

“Otherwise.  1  am  very  leery  of ‘vigilante’  groups  of  repor¬ 
ters,”  he  said.  “They  wouldn't  know  the  area  and  they'd  get 
in  the  way.” 

The  managing  editor  of  a  large  paper  on  the  East  Coast 
said  he  would  oppose  sending  reporters  to  join  a  “task 
force”  because,  as  he  put  it,  “we  would  be  putting  our  own 
credibility  on  the  shoulders  of  a  lot  of  reporters  we  don’t 
know  and,  therefore,  can't  trust.” 

Another  editor,  with  a  large  paper  in  the  Western  part  of 
the  country,  said  he  worries  about  the  “difficulty  of  control¬ 
ling  the  direction  of  such  task  force  investigations.” 

But  the  reason  most  often  cited  for  not  taking  part  in  a 
national  reporting  task  force  was  a  shortage  of  manpower 
and  resources.  “Hell,  we  have  enough  trouble  just  covering 
our  own  area,”  a  Southern  editor  wrote.  “We’re  not  rich 
enough  to  send  a  reporter  elsewhere.” 

Many  of  the  editors  who  said  they  would  take  part  in  a 
national  endeavor,  however,  claimed  the  task  force  concept 
is  needed  if  certain  investigations  are  to  get  off  the  ground. 

“I  don't  think  it's  any  secret  that  in  some  instances  the 
local  paper  either  can't  or  won't  handle  a  local  problem,” 
one  editor  said.  “If  that  is  the  case  in  the  future,  there's  no 
reason  why  the  problem  should  go  unsolved.” 

There  was  less  reluctance,  however,  on  the  part  of  editors 
when  it  came  to  joining  reporting  forces  with  other  media  to 
investigate  a  local  problem. 

Asked  if  they'd  be  willing  to  join  forces  with  another  local 
newspaper,  radio  or  television  station  “in  an  effort  to  ferret 
out  information  important  to  the  public  well  being,”  46  per 
cent  responded  affirmatively,  compared  to  the  36  per  cent 
who  were  willing  to  send  a  reporter  to  another  part  of  the 
country. 

Somewhat  striking,  however,  was  the  response  of  the 
smaller  papers.  Fifty  percent  of  the  editors  of  the  1 16  papers 
under  1()0,(KK)  circulation  said  they'd  join  in  the  multi-media 
effort,  while  only  32  percent  of  the  editors  of  the  40  larger 
papers  responding  to  the  question  were  willing  to  consider 
such  an  arrangement. 

Nearly  all  (%  percent)  of  those  who  said  they'd  join  in 
such  a  project  were  willing  to  keep  the  reporter  on  their 
payroll  while  he  took  part  in  the  investigation. 

The  most  often  cited  reason  for  not  taking  part  in  a  local 
reporting  cooperative  was  the  loss  of  competitiveness  which 
would  result. 

EDITOR  &  PUBLISHER  for  May  28,  1977 


“We  aren’t  bedfellows  with  the  other  media  around  here,” 
the  managing  editor  of  a  large  Illinois  paper  said.  “We  are 
quite  keen  on  beating  everyone  else  to  a  story.” 

The  editor  of  a  small  upper-Midwest  paper  put  it  another 
way:  “To  join  with  other  news  departments  locally  would  be 
shirking  our  duty.  (The  investigation)  should  be  a  responsi¬ 
bility  we  accept  as  individual  newspapers.” 

The  managing  editor  of  a  larger  paper  in  the  Pacific 
Northwest  said  he  wouldn't  want  to  break  the  “routine”  of 
newsgathering  in  the  area.  “There  is  a  local  tradition  of 
springing  your  own  surprises  around  here,”  he  said. 

But  the  editor  of  a  California  paper  said  his  newsroom  has 
worked  with  other  media  on  local  stories  “and  it  worked  out 
well,  although  before  you  begin  there  have  to  be  agreements 
on  breaking  story,  giving  the  credit,  etc.” 

And  would  the  editors  ever  consider  calling  for  help  from 
other  local  media  in  an  investigative  effort  started  by  their 
newspaper? 

Overall,  56  percent  said  no.  But  there  was  a  sharp  division 
of  opinion  between  the  larger  and  smaller  papers. 

Only  28  percent  of  the  editors  of  the  46  larger  papers 
responding  said  they  would  consider  calling  for  help  from 
other  media  in  their  area,  while  49  percent  of  the  126  smaller 
newspapers’  editors  said  they  would. 

“If  we  can’t  handle  it,  they  (the  other  media  in  the  area) 
sure  as  hell  can’t,”  the  editor  of  a  large  newspaper  in  the 
Southwest  said.  “It  just  wouldn’t  make  sense  to  go  to  them 
for  help.” 

Others  pointed  out,  once  again,  the  need  for  competition 
as  the  reason  they  wouldn't  take  part.  The  managing  editor 
of  a  small  paper  in  the  Midwest  said  he’d  consider  hiring 
extra  help  rather  than  enter  a  joint  investigation  with  other 
local  media. 

Need  for  competition  cited 

“We'd  just  have  to  hire  whatever  help  we’d  need,”  he 
said,  “and  we  don’t  even  have  enough  reporters  to  cover  our 
own  turf  adequately  now.  .  .  .  nor  the  money.” 

The  editor  of  a  small  California  paper  said  while  he  is  short 
staffed,  “we’ve  taken  up  to  two  years  to  break  a  story  rather 
than  send  out  a  ‘mayday’  for  help  to  the  others  in  town.” 

Others,  however,  said  they  wouldn’t  consider  joining 
other  local  media  either  because  the  other  news  operations 
are  to  small  or  they  don’t  want,  as  one  editor  put  it,  “to  get 
mixed  up  in  the  show  business  of  television  news.” 

“If  we  did  get  into  a  joint  local  project  with  the  others.”  a 
Southern  editor  wrote,  “we  would  end  up  carrying  the  whole 
load.  We  have  the  only  people  in  the  area  with  the  ability  to 
do  the  job  right.” 

But  the  editor  of  a  small  daily  in  the  Far  West  brought  up 
another  problem.  “1  don't  think  we  could  get  anyone  else  in 
our  area  to  help  out,  so  we  won’t  ask,  although  it  would  be 
nice  to  have  help  at  times  for  a  small  operation  like  ours,”  he 
said. 

Another  editor  said  his  paper  has  cooperated  with  the  local 
radio  station's  news  department  in  the  past  “and  it  worked 
out  well  for  both  of  us  because  neither  of  us  have  investiga¬ 
tive  reporters  as  part  of  the  staff.” 

He  was,  according  to  the  survey  results,  not  alone.  When 
asked  if  they  have  one  or  more  persons  on  their  staffs  with 
the  title  of  “investigative  reporter,”  only  32  per  cent  of  the 
managing  editors  said  they  did.  As  might  be  expected,  more 
than  twice  as  many  larger  papers  (52  percent)  reported  inves¬ 
tigative  reporters  on  the  payroll  than  did  the  smaller  papers 
(25  percent). 

Chain  or  group  owned  papers  reported  fewer  investigative 
reporters  than  did  the  non-chain  papers.  Only  24  percent  of 
the  89  chain  papers  said  they  had  designated  investigators  in 
the  newsroom,  while  40  percent  of  the  77  non-chain  papers 
said  they  did. 
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Even  fewer  papers  reported  standing  teams  of  investiga¬ 
tive  reporters.  Overall,  only  25  percent  said  they  have  teams 
and  only  16  percent  of  the  papers  with  less  than  100,000 
circulation  said  they  did. 

Nearly  half  (49  percent)  of  the  papers  over  100,001  circula¬ 
tion  said  they  have  a  standing  team  of  reporters  ready  to  take 
on  investigations. 

But  while  relatively  few  editors  reported  “official”  inves¬ 
tigative  reporters  or  teams,  an  overwhelming  majority,  90 
percent,  of  the  editors  said  their  staffs  had  worked  and 
published  at  least  one  investigative  piece  within  the  past 
year. 

Investigative  reporting  defined 

The  questionnaire  defined  investigative  reporting  as  “the 
gathering  and  publishing  of  information  important  to  the 
public  which  somebody  wants  to  keep  secret,”  and  98  per¬ 
cent  of  the  editors  of  the  larger  papers  said  they  had  printed 
such  articles  while  88  per  cent  of  the  smaller  papers  reported 
they  had. 

There  was  little  difference  in  the  response  from  the  89 
chain  and  77  non-group  papers  responding,  with  about  90 
percent  of  both  groups  saying  they  had  written  and  published 
investigative  articles  within  the  past  12  months. 

Most  of  the  papers  which  did  not  have  standing  teams  of 
investigative  reporters  said  they  “put  something  together” 
when  the  need  for  an  investigation  arises 

“While  we  don’t  have  anyone  sitting  around  with  a  sign 
saying  ‘investigator’  sitting  on  his  desk,”  A  Midwest  editor 
said,  “we  know  pretty  well  who  we  will  go  to  when  a  beat 
reporter  stumbles  onto  something  we  feel  should  be 
checked.” 

Others  said  they  refreiin  from  using  titles  because,  as  one 
Texas  editor  put  it,  “the  title  ‘investigative  reporter’  nowa¬ 
days  seems  to  go  to  a  reporter’s  head.  We  want  to  avoid  that 
and  tell  all  our  reporters  to  be  investigators.  ...  no  matter 
what  they  do.  All  reporters  are  investigators,  or  at  least  they 
should  be.” 

Other  editors  apparently  agree  that  all  reporting  is,  in  fact, 
investigative  by  nature.  Asked  if  the  phrase  “investigative 
reporting”  is  redundant  because  “all  good  reporting  is  inves¬ 
tigative,”  65  per  cent  of  the  168  respondents  said  they 
agreed. 

But  there  was  less  agreement,  although  still  a  majority, 
among  the  larger  papers  where  much  of  the  investigative 
work  is  taking  place. 

Fifty-four  percent  of  the  editors  of  the  46  papers  of  100,001 
or  more  circulation  said  they  felt  all  reporting  is  investiga¬ 
tive,  while  69  per  cent  of  the  editors  of  the  122  smaller  papers 
agreed. 

There  was  little  difference  of  opinion  between  the  chain 
and  non-chain  papers,  with  about  M  per  cent  of  both  groups 
agreeing  with  the  statement. 

Some  editors,  however,  felt  the  premise  that  all  reporting 
is  investigative  reporting  is  absurd. 

“My  definition  of  investigative  reporting  includes  giving 
reporters  ample  time  away  from  the  beat  and  office  to  de¬ 
velop  stories,”  the  editor  of  a  small  Southern  paper  said. 
“That’s  something  not  done  in  normal,  everyday  reporting.” 

The  editor  of  another  small  paper,  this  one  on  the  West 
Coast,  said  not  only  time,  but  money,  distinguishes  inves¬ 
tigative  reporting  from  regular  reporting. 

“We  smaller  papers  shouldn’t  ignore  investigative  report¬ 
ing  even  though  it  may  cut  deeply  into  our  regular  coverage 
and  our  office  budget,”  he  said.  “We  have  found  we  have  to 
be  very  selective  about  what  areas  we  investigate  because 
the  return  in  copy  is  very  small  compared  to  the  time  spent 
on  the  project.  You  have  to  walk  carefully  .  .  .  and  slowly.” 
Just  how  carefully  an  investigative  reporter  has  to  walk 
(Continued  on  page  40) 
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(and  where  he  walks)  was  the  subject  of  a  series  of  questions 
on  the  ethics  of  investigative  reporting.  The  editors  respond¬ 
ing  set  strict  standards  for  all  but  one  of  the  ethical  questions 
asked. 

The  editors  were  asked  about  reporters  revealing  their 
identity  to  sources,  illegally  taking  documents,  accepting 
documents  known  to  be  stolen,  accepting  documents  clas¬ 
sified  by  the  government,  paying  for  source  supplied  infor¬ 
mation  and  revealing  the  names  of  their  sources  to  their 
managing  editors. 

Uncover  work  examined 

Sixty-eight  percent  of  the  editors  said  a  reporter  is  compel¬ 
led  to  identify  himself  as  a  reporter  when  dealing  with 
sources  on  an  investigative  assignment.  Slightly  fewer  of  the 
editors  of  the  larger  papers  (64  percent)  felt  it  was  necessary 
to  do  so,  while  70  percent  of  the  editors  of  the  smaller  papers 
said  it  was.  There  was  little  difference  in  the  response  of  the 
chain  groups  with  about  68  percent  of  each  group  saying  a 
reporter  should  identify  himself. 

Several  editors,  however,  were  undecided  and  one  said 
he'd  take  a  middle  road  on  the  issue. 

*‘l  think  a  reporter  should  tell  a  contact  that  he  is  a  repor¬ 
ter  if  the  contact  asks,"  he  said.  “But  1  don't  think  there  has 
to  be  a  sign  around  your  neck.  In  other  words,  don't  volun¬ 
teer  the  information.” 

Another  editor  said  his  paper  has  a  rule  that  requires  all 
reporters  to  identify  themselves  as  reporters  “at  the  start  of 
any  conversation."  There  is  one  exeption,  he  said,  “and 
that's  when  we  get  a  complaint  from  a  reader  who  has  been 
mistreated  by  a  government  agency.  We  go  in  and  pretend  to 
be  a  regular  citizen  to  see  what  happens  because  if  we  let  it 
be  known  we're  the  press,  the  red  carpet  is  usually  rolled 
out." 

A  majority  of  the  editors  also  agreed  that  an  investigative 
reporter  is  compelled  to  refuse  to  accept  documents  known 
to  be  stolen.  Fifty-eight  percent  said  the  documents  should 
be  refused,  with  both  the  large  and  small  papers  answering 
about  the  same. 

But  the  editors  seem  to  be  making  the  same  distinction 
several  courts  have  made  between  accepting  stolen  docu¬ 
ments  and  actually  taking  the  material. 

Asked  if  a  reporter  should  be  forbidden  to  illegally  take 
documents  while  doing  investigative  work,  89  percent  of  the 
editors  said  yes.  Several  courts  have  ruled  that  accepting 
documents  known  to  be  stolen  cannot  be  considered  a  crime 
for  a  reporter,  while  actually  taking  the  documents  could  be. 

While  31  percent  more  of  the  editors  felt  there  was  a 
dilTerence,  the  question  of  stolen  documents  (and  who  does 
the  actual  stealing)  bothered  several  of  the  respondents.  One 
New  Jersey  editor  noted: 

“Do  we  feel  a  reporter  is  compelled  to  refrain  from  illeg¬ 
ally  taking  documents?  Most  certainly,  UK)  percent.  That's 
stealing  and  it's  unconscionable  and  indefensible."  he  said. 
“But  when  you  asked  me  what  my  moral  rationale  is  be¬ 
tween  my  answers  (he  answered  he  felt  it  permissible  for  a 
reporter  to  accept  documents  known  to  be  stolen  by  the 
source).  1  will  tell  you  1  don't  know.  I  admit  it  sounds 
incongruous,  contradictory  and  maybe  even  two-faced  to 
say  we  won't  steal  documents  but  will  accept  documents  we 
know  are  stolen.  All  1  can  say  is  that  if  you  show  me  docu¬ 
ments  1  wouldn't  steal  but  1  know  are  stolen,  I'd  look." 

The  editor  of  a  small  paper  in  the  Midwest  said  the  differ¬ 
ence.  as  far  as  he  was  concerned,  revolved  around  the  actual 
taking  of  the  documents. 

"I'd  say  a  reporter  can  look  at  documents  once  they  are 
taken,  but  not  take  them  himself.”  he  said.  “Looking  is  one 
thing.  Stealing  and  then  looking  is  another." 

In  response  to  a  third  question  about  documents,  the 
editors  said  they  didn't  feel  a  reporter  is  compelled  to  refuse 
to  accept  government-classified  documents. 
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Only  26  percent  of  the  editors  said  a  reporter  should  not  be 
allowed  to  accept  government-classified  documents. 

.Seventy-six  percent  of  the  editors  of  the  larger  papers 
were  opposed  to  such  a  restriction,  while  seventy-four  per¬ 
cent  of  the  editors  of  the  smaller  papers  agreed. 

“1  think  the  big  issue  here  is  not  the  role  of  the  press,  but 
the  role  of  the  government,"  one  Florida  editor  said.  “Too 
many  useless  documents  are  classified  and  if  the  government 
responded  by  declassifying  more  documents,  we  might  be 
able  to  use  more  restraint  in  regards  to  the  ones  that  really 
should  be  classified." 

And  should  a  reporter  be  banned  from  paying  for  source- 
supplied  information  when  working  on  an  investigative 
story? 

Sixty  percent  felt  such  payments  should  not  be  allowed, 
with  both  large  and  small  papers  answering  at  about  the  same 
rate.  One  editor  of  a  paper  in  the  Midwest  said  he  will 
authorize  payment  to  a  source  “if  the  source  has  incurred 
some  expenses  in  getting  the  information  .  .  .  but  nothing 
more." 

An  East  Coast  editor  said  he  has  a  fund  for  payments  to 
sources,  “but  we  use  it  to  pay  for  good  news  tips,  not 
necessarily  investigative  related.” 

Editors  want  to  know  sources 

A  final  question  on  ethics  concerned  an  internal  issue  at 
some  papers:  Should  a  reporter  be  forced  to  reveal  the  iden¬ 
tity  of  his  sources  of  his  managing  editor? 

Sixty-seven  percent  of  those  responding  felt  he  should. 
The  feeling  was  slightly  stronger  on  the  125  smaller  papers, 
with  86  of  125  editors  (69  percent)  answering  in  the  affirma¬ 
tive  and  30  of  the  47  editors  (64  percent)  of  the  larger  papers 
agreeing. 

A  managing  editor  of  a  New  England  paper  put  it  this  way: 
“1  feel  1  have  a  right  to  know,  just  in  case  we’re  faced  with  a 
lawsuit.  1  trust  most  of  our  reporters,  however,  and  try  not  to 
ask." 

When  asked  about  the  quality  of  investigative  work  done 
by  the  wire  services  received  by  their  newspapers,  most  of 
the  editors  gave  the  wires  fairly  high  marks. 

Associated  Press,  for  example,  received  “excellent”  of 
“good”  ratings  from  38  percent  of  its  151  users,  with  another 
41  percent  saying  the  service  is  “fair,”  and  the  remainder 
listing  AP's  investigative  work  as  “poor"  or  “very  poor." 

United  Press  International  received  “excellent"  or 
“good"  marks  from  22  percent  of  its  103  users,  with  47 
percent  saying  the  wire  is  “fair."  and  another  23  percent 
feeling  it  is  “poor."  Eight  percent  said  UPl's  investigative 
efforts  are  “very  poor." 

Faring  considerably  better  was  the  New  York  Times  News 
Service,  which  received  “excellent”  ratings  from  23  percent 
of  its  56  users.  Fifty-nine  percent  said  it  is  “good,"  16 
percent  said  it  is  “fair,"  and  only  two  percent  said  it  is  either 
“poor”  or  “very  poor.” 

The  Washington  Post-Los  Angeles  Times  Service  was 
rated  “excellent”  by  34  percent  of  its  users,  with  “good" 
ratings  from  another  41  percent,  “fair"  from  21  percent  and 
"poor”  or  “very  poor"  from  only  two  percent. 

When  asked  what  improvements  they'd  like  to  see  in  the 
wire  services.  23  percent  of  the  editors  asked  for  more  inves¬ 
tigative  reporting,  27  percent  wanted  more  analysis  of  “some 
balance  as  now.”  and  only  13  percent  asked  for  more  spot 
news  coverage. 

Finally,  the  editors  were  asked  their  opinions  on  the 
scope,  nature  and  future  of  investigative  reporting  in  the 
U.S. 

While  over  two-thirds  (69  percent)  s;iid  they  feel  investiga¬ 
tive  reporting  will  become  more  commonplace  in  the  U.S.  in 
the  next  five  years,  there  appears  to  be  a  division  of  opinion 
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concerning  the  role  of  the  investigative  reporter  in  American 
journalism. 

One  East  Coast  editor,  for  example,  said  he  feels  inves¬ 
tigative  reporters  are  giving  the  Journalism  profession  "a  bad 
name.”  Too  many  investigative  articles,  he  said,  “have  be¬ 
come  circuses  .  .  .  many  issues  lack  perspective  and  ‘pissing 
matches’  between  competitors.  We  don't  need  it.” 

Another  editor  said  he  feels  investigative  reporting  will 
diminish  in  scope  in  the  next  five  years  “because  it  is  dif¬ 
ficult  to  do  right.  You  need  good  people  and,  as  it  stands 
now,  too  much  emphasis  has  been  given  to  the  natural  con¬ 
flict  between  government  and  the  press.” 

The  editor  said  newspapers  have  to  get  away  from  the 
“assumption  of  wrongdoing”  when  investigation  stories. 
“Sometimes  merely  revealing  what  is  being  done  or  not 
being  done  is  the  most  valuable  type  of  investigation,”  he 
said. 

The  editor  of  a  small  paper  in  the  East  said  he  plans  to  cut 
back  on  investigative  efforts  in  the  future  because  of  a  local 
“backlash.” 

“We’re  getting  somewhat  of  a  backlash  when  we  do  inves¬ 
tigative  stuff  on  a  local  level,”  he  said,  “because  we’re 
dealing  with  people  who  are  real  in  the  community  .  .  . 
people  our  readers  know  as  nice,  not  evil.” 

The  public,  the  editor  said,  “is  sometimes  more  irate  with 
us  for  carrying  the  bad  message  than  with  the  wrongdoer. 
We  have  to  make  the  investigative  ‘bad  news’  more  palatable 
to  our  readers — but  how?” 

A  Southern  editor  said  he  has  his  own  personal  backlash 


against  investigative  reporting.  “I  think  readers,  like  me,  are 
getting  tired  of  incessant  attacks  on  all  institutions,”  he  said. 
“We’ve  always  had  muckrakers  in  this  business.  I  think 
consumer  investigative  reporting  is  the  most  desirable  to¬ 
day.” 

But  among  those  who  felt  investigative  reporting  will  con¬ 
tinue  to  grow  in  the  next  five  years,  many  said  it  was  a  task 
particularly  suited  for  the  print  media. 

“Let’s  face  it,”  a  Southswest  editor  said.  “Investigative 
reporting  is  one  thing  we  (newspapers)  do  better  than  the 
electronic  media.  It’sjust  too  complex  for  them  to  handle.  I 
think  we  should  encourage  more  of  it.” 

Another  editor,  from  the  South,  said  investigative  report¬ 
ing  will  not  only  grow,  but  mature,  in  the  next  five  years. 

“We  have  to  go  through  a  needed  process  of  maturing  in  this 
area,”  he  said.  “I  think  that  maturing  is  already  taking  place. 
1,  for  one,  feel  the  people  coming  from  the  schools  today  are 
brighter  and  more  objective  than  in  the  past.” 

An  Ohio  editor  put  it  another  way:  “We  have  an  ax  to 
grind,  frankly.  But  whatever  we  do,  to  do  investigative  re¬ 
porting  right,  we  can’t  let  that  ax  be  seen.” 

And  has  the  role  of  the  investigative  reporter  in  journalism 
been  overemphasized  by  the  news  media  since  the  Water¬ 
gate  investigation? 

Sixty-three  percent  of  the  editors  said  it  has,  with  65 
percent  of  the  smaller  papers’  editors  feeling  the  role  has 
been  overemphasized,  compared  to  59  percent  of  the  editors 
of  the  larger  papers. 

“There’s  been  a  lot  of  glory  to  date,”  is  how  one  Far  West 
editor  put  it.  “But  it’s  time  to  stop  talking  about  it.  We  have 
to  do  away  with  the  glory  and  get  down  to  work.” 


Record  profit 
predicted  for 
Wash.  Post  Co. 

Washington  Post  Co.  stockholders 
were  told  (May  1 1)  by  chairman 
Katharine  Graham  that,  unless  there  is  a 
major  setback  in  the  economy,  the  com¬ 
pany’s  profits  this  year  will  surpass  the 
record  set  in  1976. 

Mrs.  Graham  told  the  company’s  an¬ 
nual  meeting  that  the  rate  of  gain  for  the 
full  year  will  not  match  increases  in  the 
first  quarter  of  1977 — when  Post  Co.  prof¬ 
its  jumped  32  per  cent  from  the  year 
earlier  period  to  $5  million  (57  cents  a 
share)  from  $3.8  million  (42  cents)  and 
revenues  rose  by  18  per  cent  to  $94.6 
million. 

For  all  of  1976,  the  firm’s  profits  to¬ 
taled  $24.5  million  ($2.72  a  share)  com¬ 
pared  with  $12.04  million  ($1.27)  in  the 
strike-depressed  1975  period. 

The  key  development  at  the  Post, 
Graham  said,  was  circulation  growth 
after  a  pressman’s  strike  that  began  Oc¬ 
tober  I,  1975  and  was  substantially  con¬ 
cluded  by  mid-February  of  1976.  Post 
circulation  is  up  40,000  from  a  year  ago 
to  555,000  daily  and  766,000  on  Sundays. 
Post  revenues  in  the  first  quarter  were  up 
32  per  cent. 

Graham  said  an  increase  in  pre-tax 
profits  for  broadcasting  last  year  to  $15 
million  from  more  than  $8  million  was 
made  possible  by  groundwork  in  prior 
years  when  broadcast  profitability  was  at 
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a  level  below  other  firms.  For  example, 
she  cited  a  computerized  pricing  and  in¬ 
ventory  control  system  over  advertising 
time  at  WTOP-tv  developed  by  general 
sales  manager  James  Boaz. 

She  also  noted  that  Newsweek  has 
added  full  color  availability  to  all  pages 
this  year,  permitting  much  wider  use  of 
editorial  color,  even  on  stories  breaking 
as  late  as  Saturday,  press  time  being  on 
Sunday. 

Noting  that  the  Post  Co.  split  its  stock 
two  for  one  last  December  and  increased 
its  cash  payout  for  1977  by  44  per  cent, 
Graham  said  dividend  policy  will  be  re¬ 
viewed  periodically.  But  management 
believes  it  is  advisable  not  to  have  a  high 
dividend  ratio  but  to  strive  for  growth 
internally  and  by  means  of  acquisiton. 

Starting  in  1975,  the  Post  Co.  has 
purchased  about  1.6  million  shares  of  its 
Class  B  common  stock  on  the  open  mar¬ 
ket  at  a  cost  of  $29.5  million  ($18.30  a 
share),  something  Mrs.  Graham  termed 
“an  excellent  use  of  our  cash.”  Post  Co. 
stock  has  been  traded  on  the  American 
Stock  Exchange  this  year  in  a  range  of 
$21.50  to  more  than  $25  a  share. 

Details  of  former  company  president 
Larry  H.  Israel’s  resignation,  effective 
last  February  I,  are  not  such  that  any 
company  would  want  to  discuss  them, 
Graham  said.  His  departure  was  by 
mutual  agreement  and  nothing  more  will 
be  said,  she  declared.  Israel  will  be  paid 
his  salary  of  $225,000  a  year  through 
1978  and  a  $200,000  severance  payment 
early  in  1979. 

Post  Co.  legal  fees  in  1976  totaled  $1.4 
million,  an  unusually  high  amount  be¬ 


cause  of  the  defense  of  an  anti-trust  suit 
filed  by  distributors  of  The  Post,  one 
soon  to  come  to  trial. 

Newspaper  division  president  Mark  J. 
Meagher  said  the  Post  would  not  actively 
oppose  an  attempt  to  unionize  the  cur¬ 
rently  non-union  pressroom  but  “I  can’t 
envision  anything  that  would  make  them 
(pressroom  workers  who  replaced  strik¬ 
ing  union  workers)  want  to  unionize.” 

• 


National  Tennis  Week 

National  Tennis  Week  will  be  con¬ 
ducted  at  more  than  1,100  sites  on  June 
18-26.  The  week  is  sponsored  by  Lipton 
Iced  Tea. 
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Third  world  news 

(Continued  from  page  13) 

danger,  we  feel,  that  an  alliance  of 
nationally-financed  agencies  could  lead 
to  a  restriction  of  this  access.  We  have 
seen  it  already  in  some  parts  of  the 
world.” 

UNESCO  criticized 

Another  controversial  topic  was  the 
role  played  by  UNESCO  in  the  interna¬ 
tional  news  flow  debate.  The  U.N. 
organization  sponsored  the  1976  meeting 
in  Nairobi,  where  Western  and  some 
Third  World  delegates  defeated  efforts 
by  Russia  and  other  Third  World  nations 
to  put  news  media  under  government 
control  to  promote  official  policy. 

Tatarian  said  he  had  “doubts  whether 
UNESCO  can  really  be  part  of  the  solu¬ 
tion  to  the  problem.  1  have  an  uncom¬ 
fortable  feeling  it  is  part  of  the  problem.” 

“It’s  pretty  dangerous  to  prescribe 
government  control  of  the  press  to  cure 
ills,”  he  added.  “The  solution  is  obvi¬ 
ous,  increase  coverage  and  decrease  im¬ 
balances.” 
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Stevenson  seconded  Tatarian’s  prop¬ 
osition,  claiming  that  UNESCO  “has 
become  highly  charged  and  politicized. 
We  feel  there  are  a  substantial  number  of 
nations  with  widely  varying  political 
structures  who  would  like  to  see  these 
issues  resolved  in  a  less  volatile  atmos¬ 
phere.” 

And  Peter  Galliner,  director  of  the  In¬ 
ternational  Press  Institute,  London,  said 
that  in  his  experience  at  UNESCO  meet¬ 
ings,  “some  who  have  taken  part  have 
not  had  practical  experience  and  know¬ 
how.  They  hide  their  ignorance  and  prej¬ 
udice  with  a  mixture  of  arrogance,  par¬ 
ticularly  those  who  represent  a  govern¬ 
ment  cause.” 

Coming  to  UNESCO's  defense  was 
Gunnar  Naesselund,  deputy  assistant  di¬ 
rector  general  for  culture  and  communi¬ 
cations  of  UNESCO,  Paris.  “UNESCO, 
doesn’t  create  problems,  it  reflects  prob¬ 
lems,”  he  declared.  “The  international 
community  itself  works  through  com¬ 
munication  by  communication.  We  see 
UNESCO  as  the  best  place  for  com¬ 
munication  that  can  avoid  conflict.” 

Also  debated  were  a  number  of 
specific  solutions  to  the  news  flow  prob¬ 
lem,  including  the  Non-Aligned  News 
Agency  pool,  and  Third  World  national 
and  regional  wire  services,  both  politi¬ 
cally  controlled  and  independent. 

Mentioned,  in  addition,  was 
technological  and  educational  assistance 
from  Western  nations,  with  funds  filtered 
through  the  United  Nations  or  the  Third 
World  Press  Freedom  Development 
Committee,  whose  formation  was  an¬ 
nounced  at  the  ANPA  San  Francisco 
meeting  April  25.  (E&P,  April  30) 
Funding  for  the  New  York  conference, 
totaling  $50,000,  was  donated,  according 
to  co-chairman  Philip  C.  Horton,  direc¬ 
tor  of  the  Murrow  Center,  by  the  Inter¬ 
public  Group  of  Companies,  Markle 
Foundation,  McCormick  Charitable 
Trust,  Philip  Graham  Fund,  New  York 
Times  Foundation,  and  Poynter  Fund. 
Time,  Inc.  also  contributed  its  facilities. 

Participants  were  chosen  to  represent 
an  “ideological  and  geographic  spec¬ 
trum”  from  Latin  America,  Black  Afri¬ 
ca,  North  Africa,  the  Middle  East,  and 
Asia,  said  Horton. 

Latin  American  nations  in  attendance 
were  Argentina,  Dominican  Republic 
and  Trinidad:  African  nations,  Nigeria, 
South  Africa,  and  Tunisia;  Middle  East, 
Egypt;  and  Asia,  Bangladesh,  Hong 
Kong,  India,  Indonesia,  and  Philippines. 
Mexican,  Tanzanian  and  Kenyan  dele¬ 
gates  were  also  invited  but  could  not  at¬ 
tend. 

Ad  director 

David  A.  Holland  has  been  appointed 
advertising  director  at  the  True  Temper 
Corporation,  a  Cleveland-based  man¬ 
ufacturer  of  lawn,  garden,  and  farm 
tools,  sporting  equipment. 


Gannett  arranges 
full  pensions  for 
former  employees 

Gannett  Co.,  Inc.,  said  this  week  that 
arrangements  have  been  completed  for 
Travelers  Insurance  Co.  to  guarantee  the 
full  pension  benefits  of  former  employes 
of  the  Hartford  Times,  which  discon¬ 
tinued  publication  after  it  was  sold  by 
Gannett  to  the  Register  Publishing  Co.  of 
New  Haven. 

Allen  H.  Neuharth,  Gannett  president 
and  chief  executive,  said  that  under  a 
contract  with  Gannett,  Travelers  will 
take  responsibility  for  payment  and  ad¬ 
ministration  of  the  pension  benefits  and 
will  formally  notify  the  employes  cov¬ 
ered  as  soon  as  the  plan  gets  required 
government  approval. 


Publisher  is  guilty 
of  'surface  bargaining 

In  an  order  dated  March  14,  1977, 
Thomas  R.  Wilks  administrative  law 
judge,  found  the  Leavenworth  (Kans.) 
Times  had  engaged  in  “surface  bargain¬ 
ing”  with  the  local  typographical  union, 
which  was  certified  in  1974  to  represent 
newsroom  employes.  The  law  judge  in 
concurring  with  the  NLRB  regional  di¬ 
rector  issued  a  remedy  that  includes  a 
broad  bfu'gaining  order,  back  pay  from 
January  1,  1976  and  the  requirement  that 
the  publisher  furnish  information  on  sick 
leave. 


Institute  to  look 
at  sports  and  tv 

David  Klatell,  assistant  professor  of 
graduate  broadcast  journalism  at  Boston 
University,  has  organized  the  Institute  in 
Broadcast  Sports  as  part  of  the  school’s 
summer  term  to  look  into  big  business, 
legal  and  journalistic  side  of  sports  on  tv 
and  radio.  Jack  Craig,  sports  columnist, 
Boston  Globe,  and  Robert  Berry,  law 
professor  at  Boston  College  Law  School 
and  a  specialist  in  sports  law,  will  be 
co-directors  of  the  institute,  which  will 
be  held  July  6-August  12.  Tuition  is  $600 
plus  a  $25  registration  fee. 


Promotion  manager 

Gail  M.  Meyl  has  been  named  promo¬ 
tion  manager  for  Capital  Newspapers, 
Albany,  N.Y.  Meyl  previously  served  as 
director  of  public  relations  for  St.  Peter’s 
Hospital,  director  of  public  relations  and 
development  for  Kenwood  Academy, 
and  before  that  director  of  public  rela¬ 
tions  for  Macy’s,  all  of  Albany. 
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Dailies  urged  to  print 
more  reader  comments 


veyed.  He  stated  the  most  important  fac¬ 
tor  in  increasing  the  number  received  is 
careful  handling,  accuracy  of  reproduc¬ 
tion  and  prompt  publication,  with  letters 
published  in  every  issue.  “Instant 
gratification”  for  the  writer  is  the  key,  he 
stated. 


“We  need  to  listen  more  to  the  publics 
we  serve  and  those  we  hope  to  serve,” 
the  members  of  the  New  York  State  Cir¬ 
culation  Managers  Association  were  ad¬ 
vised  by  J.  Warren  McClure,  president 
of  McClure  Media  Marketing  Motivation 
Co. 

McClure,  in  preparation  of  his  address 
to  the  NYSCMA  meeting  (May  8),  sur¬ 
veyed  daily  newspapers  in  the  state  and 
found  that  only  2  of  a  group  of  56  re¬ 
sponding  to  his  survey  provide  facilities 
for  telephoned  opinions  from  the  area 
they  serve. 

“It’s  strange  that  so  few  newspapers 
emulate  some  smaller  dailies  and  week¬ 
lies,  as  well  as  the  largest  U.S.  daily,  the 
New  York  Daily  News,  in  providing  what 
can  be  the  best-read  local  feature,  next  to 
Letters-To-The  Editor,”  McClure 
stated. 

“An  astute  editor’s  review  of  several 
hundred  telephone  recorded  opinions 
can  keep  him  or  her  more  in  touch  with 
what  people  are  thinking,  recognizing  the 
importance  of  detecting  ‘crusades,’  ” 
McClure  said. 

He  cited  the  New  York  Daily  News 
“Speak  Out”  program  wherein  readers’ 
opinions  are  selected  from  a  maximum  of 
1,0(X)  telephone  calls  to  the  newspaper. 
The  best  comments  are  selected  and  pub¬ 
lished  once  a  week.  Opinions  are  expres¬ 
sed  each  week  on  a  different 
newspaper-designated  subject;  tele¬ 
phone  calls  to  the  newspaper  are  au¬ 
tomatically  tape  recorded.  All  opinions 
are  heard  and  those  to  be  published  are 
verified  and  include  the  readers’  name, 
age,  borough  and  occupation. 

“The  only  other  New  York  paper  1 
find  doing  this  is  the  Niagara  Gazette,  a 
33,(X)0  circulation  newspaper  that  stole 
the  Daily  News  idea,”  McClure  stated. 

“The  most  important  ‘license’  you 
find  in  the  newspaper  business  is  the 
‘license  to  steal  good  ideas’  from  news¬ 
papers  of  any  size,”  he  said.  He  feels 
there  should  be  even  more  “cross  fertili¬ 
zation”  smaller  to  larger,  larger  to 
smaller. 

“For  all  1  know,  the  News  may  have 
stolen  the  idea  from  a  weekly  client  that 
has  had  a  telephone  column  called 
‘Sound  Off’  for  2  or  3  years.  It’s  the 
19,000  circulation  the  Lapeer  Country’ 
Press  in  Michigan,  a  highly  successful 
publication.  They  average  200  recorded 
calls  from  6  p.m.  Wednesday,  to  8  a.m. 
Friday,  but  publish  no  names  in  their 
column. 

“The  secret,  like  Letters-To-The- 
Editor,  is  to  keep  opinions  short,”  he 
advised. 

McClure  said  this  feature  is  not  to  be 


confused  with  many  newspapers  which 
for  year  have  had  telephone  polls  inviting 
readers  to  call  one  number  to  vote  “for” 
and  another  to  vote  “against”  certain 
issues. 

He  stressed  the  point  that  an  editor’s 
review  of  several  hundred  telephone  re¬ 
corded  opinions  can  keep  him  or  her 
much  more  in  touch  with  what  people 
think,  recognizing  the  importance  of  de¬ 
tecting  “crusades.” 

“This  feature  can  be  merely  a  more 
expanded  and  sophisticated  ‘Inquiring 
Reporter’  technique,  properly 
handled — and  may  well  have  a  much 
broader  intent  than  ‘Action  Line’  or 
‘Help’  columns,”  he  said. 

McClure  provided  an  analysis  by  cir¬ 
culation  group  of  the  number  of  tradi¬ 
tional  Letters-To-The-Editor  that  were 
published  in  1976  in  newspapers  he  sur- 


Photographs  of  letter  writers  or  photos 
of  letter  subjects  increase  the  number  of 
letters  and  readership. 

He  cited  the  Herald  Statesman,  Yon¬ 
kers,  N.Y.,  which  at  year  end  ran  the 
names  of  1 ,200  persons  who  had  letters 
published  in  the  newspapers  in  1976. 

McClure  encouraged  the  circulation 
executives  to  place  even  more  emphasis 
on  written  Letters-To-The-Editor  than 
they  might  put  into  an  Opinion  phone-in 
feature.  “After  all,  most  people  have  to 
think  more  when  they  write  than  when 
they  speak!”  he  said. 

He  encouraged  NSYCMA  members  to 
institute  his  practice  of  researching  what 
each  person  employed  by  the  newspaper 
thinks  of  the  newspaper  news  content. 
He  detailed  his  “Better  Input  For  Better 
Output”  procedures  that  work  in  any 
size  newspaper. 


Estimates  By  NYSCMA  Newspapers 
in  MMMM  Survey 


DAILY 

CIRCULATION 

LETTERS-TO-THE 
EDITOR  PUBLISHED 

NEWSPAPER 

CITY 

4,400 

200 

Daily  Reporter 

Wellsville 

4,860 

230 

Union  Gazette 

Port  Jervis 

10,000 

400 

Daily  Messinger 

Canandaigua 

11,500 

300 

Paladium-Times 

Oswego 

11,550 

250 

Daily  Dispatch 

Oneida 

13,000 

921 

Saratogian 

Saratoga  Springs 

13,000 

1,000 

Star 

Peekskill 

13,300 

620 

Standard 

Cortland 

13,400 

430 

Register-Star 

Husdon 

14,500 

700 

Daiiy  Argus 

Mount  Vernon 

14,525 

1,078 

Recorder 

Amsterdam 

15,000 

200 

Leader  Herald 

Gloversville 

16,907 

1,200 

Union  Sun  &  Journai 

Lockport 

17,600 

1,750 

News 

N.  Tonawanda 

17,652 

705 

Star 

Oneonta 

18,800 

350 

Times 

Geneva 

19,300 

1,000 

Sentinel 

Rome 

20,700 

1,207 

Journal 

Ithaca 

22,000 

1,500 

Freeman 

Kingston 

25,439 

1,200 

Times  Herald 

Clean 

31,450 

500 

Post  Star 

Glens  Falls 

33,000 

1,200 

Gazette 

Niagara  Falls 

39,000 

2,190 

Journal 

Poughkeepsie 

41,000 

1,000 

Daily  Times 

Watertown 

42,000 

1,500 

Herald  Statesman 

Yonkers 

42,300 

1,100 

Star  Gazette 

Elmira 

46,200 

1,700 

Times  Record 

Troy 

58,000 

1,000 

Herald  Record 

Middletown 

64,000 

5,634 

Gazette 

Schenectady 

101,058 

2,867 

Sun-Bulletin  Press 

Binghamton 

Buffalo 

123,000 

3,000 

Courier  Express 

140,000 

3,550 

News-Times  Union 

Albany 

206,648 

7,300 

Post/Std.-Her./Jour. 

Syracuse 

259,976 

3,332 

Dem./Chron.-Times-Un. 

Rochester 

280,000 

2,750 

Evening  News 

Buffalo 

480,000 

3,000 

Newsday 

Garden  City 

866,904 

3,000 

Times 

New  York 

2,000,000 

4,745 

News 

New  York 

Former  newspaperman 
promoted  by  agency 

Bud  Gilson  has  been  named  a  vice- 
president  at  Van  Leeuwen  Advertising, 
Inc. 

Gilson  has  been  serving  as  account 
supervisor  for  Peugot  Motors  of  Ameri¬ 
ca  during  the  past  two  and  one-half 
years.  He  has  also  served  as  national  ad 
director  for  Alfa  Romeo  and  been 
employed  by  Knight-Ridder  Newspa¬ 
pers,  ABC  radio  and  the  Minneapolis  Star 
and  Tribune  Company. 
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Media  business  coverage: 
unbiased  but  unreliable 


Results  of  a  national  research  study 
conducted  by  Louis  Harris  and  As¬ 
sociates  shows  that  increasing  the  pub¬ 
lic’s  acceptance  of  consumer  affairs  and 
business  coverage  by  the  media  is  not  so 
much  a  question  of  eliminating  media 
bias,  as  it  is  of  improving  media  accuracy 
and  reliability. 

The  widespread  assumption  in  busi¬ 
ness  and  other  circles  that  the  media  are 
hostile  and  bias  against  business,  was  not 
supported  by  the  public  in  this  survey. 

The  survey  of  1,510  adults,  commis¬ 
sioned  by  Sentry  Insurance,  shows  that 
47%  of  those  polled  believe  newspapers, 
magazines  and  tv  programs  cover  con¬ 
sumer  affairs  and  business  news  in  an 
unbiased  manner.  Only  8%  believe  the 
media,  in  its  reporting,  is  biased  against 
business,  while  a  surprising  25%  believe 
the  media,  if  anything,  is  biased  in  favor 
of  business. 

On  the  other  hand,  the  public  was  seen 
as  being  extremely  skeptical  of  using 
magazine  and  newspaper  articles  or  paid 
ads  in  newspapers,  magazines  or  on  tv  as 
an  accurate  and  reliable  source  of  con¬ 
sumer  information. 

Only  10%  of  those  polled  said  they  felt 
magazine  and  newspaper  articles  on  con¬ 
sumer  topics  could  be  considered  most 
accurate  and  reliable  and  only  12%  rated 
media  ads  on  consumer  topics  as  being 
most  reliable.  This  was  despite  the  fact 
that  media  ads  and  articles  were  de¬ 
scribed  by  those  surveyed  as  one  of  the 
most  often  used  sources  of  information 
when  buying  products  and  services. 

The  public  considers  advice  from 
friends  and  relatives  (43%),  independent 
literature  such  as  Consumer  Reports 
(44%),  information  from  Better  Business 
Bureau’s  (26%)  and  consumer  literature 
from  the  government  (19%)  as  being 
more  accurate  and  reliable  sources  than 
media  articles  (9%)  or  ads  (7%). 
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When  it  comes  to  future  consumer  in¬ 
formation  requirements,  there  is  little  en¬ 
thusiasm  for  more  advertising,  for  litera¬ 
ture  from  companies  or  information  from 
magazine  or  newspaper  articles.  Most  of 
those  polled  wanted,  instead,  to  see 
more  consumer  information  come  from 
independent  literature  (Consumer  Re¬ 
ports)  and  from  government  sources  and 
Better  Business  Bureaus. 

In  general,  the  public  feels  too  little 
attention  is  given  by  the  media  to  report¬ 
ing  consumer  affairs.  Of  those  inter¬ 
viewed,  54%  said  not  enough  attention 
was  being  given  by  newspapers, 
magazines  and  tv  to  consumer  affairs. 
Only  6%  said  too  much  attention  was 
being  given. 

The  public  overall  feels  overwhelm¬ 
ingly  (72%)  that  the  media  would  do  a 
better  job  if  companies  were  more  honest 
in  dealing  with  them.  They  also  feel 
overwhelmingly  (71%)  that  most  repor¬ 
ters  for  the  news  media  try  to  report 
business  and  consumer  affairs  as  accu¬ 
rately  as  possible. 

Business  executives  polled  separately, 
however,  are  much  more  hostile  toward 
and  suspicious  of  the  media.  A  minority 
believe  that  most  reporters  try  to  do  an 
accurate  job  and  even  more  strongly  than 
the  public,  they  believe  that  the  news¬ 
papers’  only  real  interest  in  business  is 
the  bad  news  and  wrongdoings.  Six  out 
of  10  members  of  the  general  public  be¬ 
lieve  this,  while  9  out  of  10  members  of 
business  feel  this  way. 

Both  newspapers  and  tv  score  poorly 
in  ratings  on  the  type  of  job  they  have 
done  in  protecting  the  interests  of  con¬ 
sumers. 

Of  those  polled,  only  31%  said  televi¬ 
sion  has  done  a  good  job  and  only  34% 
said  newspapers  have  done  a  good  job  in 
protecting  the  interests  of  consumers.  Tv 
and  newspapers  are  rated  ahead  of  the 
federal,  state  and  local  governments, 
however. 

Almost  everyone  polled  believes  that 
some  advertising  is  misleading.  Forty-six 
per  cent  of  the  public  thinks  that  most  or 
all  of  tv  advertising  is  “seriously  mis¬ 
leading’’  and  28%  hold  similar  views 
about  advertising  in  the  print  media. 
Another  39%  feel  some  tv  advertising  is 
“seriously  misleading’’  and  50%  believe 
at  least  some  print  ads  are  misleading. 

Almost  everyone  polled  is  in  agree¬ 
ment  that,  where  a  company’s  advertis¬ 
ing  is  proven  false,  the  company  should 
be  forced  to  take  additional  advertising 
to  make  corrections.  Seventy-eight  per¬ 
cent  of  the  public  go  further  and  also 
endorse  a  much  more  radical  idea  that  a 
company  responsible  for  advertising. 


which  has  been  proven  false  or  mislead¬ 
ing,  should  be  barred  from  advertising 
that  product  or  service  for  a  period  of 
time. 

The  study,  entitled.  Consumerism  At 
the  Crossroads,  is  the  fourth  in  a  series 
of  major  opinion  research  studies  which 
Sentry  Insurance  has  commissioned  over 
the  last  four  years.  The  people  in  this 
latest  survey  were  interviewed  in  late 
1976. 

The  segment  touching  on  the  public’s 
attitudes  toward  the  media  and  advertis¬ 
ing  in  its  coverage  of  business  and  con¬ 
sumer  affairs  is  only  one  of  several  areas 
covered. 

The  survey  was  developed  by  Market¬ 
ing  Science  Institute,  a  non-profit  re¬ 
search  organization  in  the  field  of  mar¬ 
keting  which  is  associated  with  Harvard 
Business  School. 

Shaw  Printing  Co. 
buys  semi-weekly 

Princeton  (\\\.)  Bureau  County  Repub¬ 
lican  and  Record,  a  semi-weekly  with  a 
paid  circulation  of  7,291,  has  been  ac¬ 
quired  by  B.  F.  Shaw  Printing  Co.,  pub¬ 
lisher  of  the  Dixon  (III.)  Evening  Tele¬ 
graph  and  other  daily  and  weekly  papers 
in  Illinois  and  Iowa. 

The  papers,  previously  owned  by 
Mary  Bailey,  Princeton,  and  William  P. 
Johnson,  Evergree,  Colo.,  publish  on 
Tuesday  and  Thursday  from  a  plant  built 
in  1950  and  converted  to  offset  in  1964. 

During  the  Princeton  revival  campaign 
by  Billy  Sunday  in  1906,  the  newspaper 
was  published  on  a  daily  basis,  contain¬ 
ing  the  full  text  of  Sunday’s  sermons. 
When  H.  U.  Bailey  met  the  evangelist  in 
later  years,  Sunday  said  that  his  visit  to 
Princeton  was  the  only  time  in  his  career 
when  he  had  advocated  from  the  pulpit 
that  the  people  who  came  to  worship 
should  buy  a  newspaper. 

Mary  Bailey,  who  succeeded  her  hus¬ 
band  John  Bailey  III  as  publisher  after  he 
was  killed  in  a  house  fire  in  1946,  was 
honored  last  year  by  the  National  News¬ 
paper  Association. 

Bato  plans  mill 
near  Richmond,  Va. 

Bato  Company  (owner  ot  F.  F.  Soucy) 
is  studying  the  feasibility  of  a  newsprint 
mill  near  Richmond,  Va. 

The  proposed  mill,  which  will  use  the 
thermo  mechanical  pulping  process,  will 
have  an  annual  capacity  of  about  130,(X)0 
tons. 

Gilman  Paper  Co.  said  it  has  post¬ 
poned  the  construction  of  the  newsprint 
complex  that  it  plans  at  its  St.  Mary’s 
Ga.  mill  pending  a  further  study  of  gov¬ 
ernmental,  environmental  and  energy  re¬ 
lated  considerations. 
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Bell’s  directive  expected 
to  make  documents  available 


By  I.  William  Hill 

As  a  result  of  a  warning  by  Attorney 
General  Griffin  Bell,  government  agen¬ 
cies  have  begun  to  provide  more  and 
more  information  sought  under  the  Free¬ 
dom  of  Information  Act  but  previously 
withheld  and,  as  a  result,  many  suits  are 
being  dropped. 

This  was  one  of  the  messages  brought 
by  Jody  Powell,  White  House  press  sec¬ 
retary,  to  the  Public  Relations  Society  of 
America  at  an  all-day  session  in  Wash¬ 
ington  (May  24)  that  was  entitled  “A  Day 
with  the  Carter  Administration  Public 
Affairs  Team.” 

On  May  5,  Bell  had  written  govern¬ 
ment  departments  to  say  “over  600  cases 
are  now  pending  in  federal  courts”  in 
which  government  agencies  are  being 
sued  to  release  information.  Bell  de¬ 
scribed  this  as  the  tip  of  the  iceberg, 
suggesting  "a  much  larger  volume  of 
administrative  disputes  over  access  to 
documents.”  Saying  the  Justice  Depart¬ 
ment  was  reviewing  all  Fol  litigation. 
Bell  went  on  to  say  his  department  “will 
defend  Fol  suits  only  when  disclosure  is 
demonstrably  harmful.” 


quests  from  Congress,  Powell  declared 
that  the  White  House  faces  two  barrages, 
one  saying  the  President  is  flooding  Con¬ 
gress  with  requests  and  the  other  con¬ 
tending  this  administration  is  “all  style 
and  no  substance.”  He  went  on  to  add: 

“Every  available  source  tends  to  agree 
that  what  is  most  wanted  from  a  Presi¬ 
dent  is  honesty  and  frankness,”  what¬ 
ever  be  the  temper  and  condition  of  the 
times.” 

Asked  how  much  the  White  House 
press  office  maintains  a  liaison  with 
agency  public  affairs  officers,  Powell 
said  that  at  first  there  were  once-a-week 
meetings  that  have  now  become  about 
once-a-month  get-togethers. 

Needs  help 

“I’m  not  exactly  sure  what  the  rela¬ 
tionship  of  the  White  House  press  office 
and  those  of  the  departments  should 
be,”  Powell  said.  “1  don’t  think  it  should 
be  restrictive.  I  value  the  relationship 
highly.  We  at  the  White  House  need  all 
the  help  we  can  get.” 

Asked  how  much  of  a  propagandist  for 
the  President  a  government  public  affairs 


officer  was,  Powell  said:  “It’s  part  of  my 
job  to  promote  the  presidential  view¬ 
point.  1  work  for  the  President,  but  the 
limits  of  what  I  do  are  imposed  only  by 
myself.  I  will  tell  you,  though,  that  I  will 
present  the  policies,  programs  and  argu¬ 
ments  of  President  Carter  in  the  best 
possible  light.” 

He  went  on  to  say  that  public  affairs 
officers  for  the  various  government  de¬ 
partments  probably  act  in  the  same  way. 
If  one  of  them  should  put  out  information 
in  conflict  with  White  House  policy, 
Powell  said  he’d  get  in  touch  with  them. 

Asked  what  he  hoped  to  be  remem¬ 
bered  for,  Powell  said  he  hadn’t  thought 
along  those  lines.  “If  I’m  remembered  at 
all,”  he  said,  “it  will  depend  on  how  the 
President  is  remembered.” 

The  sessions  of  the  all-day  meeting 
were  divided  by  panels  handling  various 
types  of  subject  matter:  the  economy  and 
the  government-business  relationship; 
energy  and  the  environment;  the  con¬ 
sumer  and  the  government;  economic 
policies  and  financial  affairs;  interna¬ 
tional  trade  and  investment;  con¬ 
sumerism  and  health;  and  energy  and 
environment.  The  gathering  was  spon¬ 
sored  by  the  government  relations  com¬ 
mittee  of  the  society,  with  John  J.  Daly, 
of  John  Jay  Daly  Associates  serving  as 
general  chairman. 


Biggest  problem 

Powell’s  appearance  before  the  meet¬ 
ing  of  approximately  300  public  relations 
representatives  of  corporations,  trade 
associations  and  government  agencies 
consisted  of  brief  remarks  and  then 
answering  10  questions  asked  from  the 
floor. 

His  opening  message  largely  described 
the  biggest  problem  of  his  job  as  the  Pres¬ 
ident’s  press  secretary.  “It  arises  from 
the  tendency  of  both  government  and 
press  to  take  themselves  too  seriously,” 
he  said.  “Both  need  to  realize  their  true 
insignificance  in  the  scheme  of  things. 
Every  question  isn’t  really  a  First 
Amendment  issue  and  every  leak  isn’t  a 
political  threat.” 

He  went  on  to  say  that  the  White 
House  press  office  is  trying  to  take  all 
pomposity  out  of  its  relationship  with  the 
press  and  he  feels  progress  already  is 
being  made  along  this  line. 

Asked  from  the  floor  to  enlarge  on 
this,  Powell  said  the  luck  he’d  had  with 
the  press  was  limited  by  a  public  lack  of 
credibility  in  both  government  and  press. 

“What  improvement  that’s  been 
made,  however,  should  not  be  attributed 
to  President  Carter  nor  to  me,”  he  said, 
“but  rather  to  the  clean  break  between 
this  administration  and  what  went  on  be¬ 
fore.  If  Ford  had  had  that  break,  he  too 
could  have  improved  his  relations  with 
the  press.” 

Questioned  about  what  was  described 
as  a  “lack  of  substance”  in  Carter's  re- 


INTERNATIONAL 

“PRESS  ERECTORS'* 


ALBOQUERGIOE 
NEW  MEXICO 


EDITOR  &  PUBLISHER  for  May  28,  1977 


45 


Syndicates 


By  Lenora  Williamson 


Former  United  Press  International 
foreign  editor  Wilbur  Landrey,  who  has 
been  making  a  name  for  himself  as 
foreign  editor  of  the  St.  Petersburg 
Times,  is  back  national  again  via  United 
Feature  Syndicate.  Landrey  is  in  the 
Middle  East  talking  to  Arab  and  Israeli 
leaders  and  reports  he  is  filing  over  the 
next  several  weeks  to  St.  Petersburg  are 
also  going  to  a  group  of  papers  around 
the  country.  They  include:  Atlanta  Con¬ 
stitution,  Boston  Globe,  Chicago  Sun- 
Times,  Dallas  Morning  News,  Philadel¬ 
phia  Inquirer,  Raleigh  News  and  Ob¬ 
server,  St.  Louis  Post-Dispatch,  San 
Francisco  Examiner,  San  Jose  Mercury- 
News  and  San  Diego  Union. 

* 

Newsweek  International  Editorial 
Service  has  taken  aboard  a  new  artist  for 
newspaper  syndication.  He’s  Ib 
Ohlsson,  Newsweek's  staff  artist.  The 
International  Editorial  Service  will  sup¬ 
ply  subscribing  editors  with  a  steady 
flow  of  Ohlssons — two  or  three  a  week 
for  immediate  reproduction  or  banking 
for  future  use.  Ohisson’s  work  is  seen 
regularly  on  Newsweek  pages  in  both 
serious,  expository  illustrations  and  in 
light  touch  graphic  commentary  on  the 
state  of  the  world. 


Polowetzky  Buell 


APPOINTMENTS  of  Associated 
Press  executives  Harold  G.  Buell  and 
Nate  Polowetzky  as  assistant  general 
managers  were  announced  by  Keith 
Fuller,  president  and  general  man¬ 
ager.  Fuller  said  their  present  respon¬ 
sibilities  would  continue.  Buell  is 
executive  newsphoto  editor  and 
Polowetzky  is  foreign  editor  of  the 
worldwide  news  cooperative.  The  ap¬ 
pointments  are  effective  June  1 . 


Advice  columnist  Abigail  Van  Buren 
was  given  the  Robert  T.  Morse  Writer’s 
Award  of  the  American  Psychiatric  As¬ 
sociation  during  the  association  meeting 
in  Toronto  May  3.  Her  column  is  syndi¬ 
cated  by  the  Chicago  Tribune-New  York 
News  Syndicate.  The  award  goes  to  a 
writer  making  an  “outstanding  and  sus¬ 
tained  contribution’’  to  public  under¬ 
standing  of  psychiatry. 
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UPl  news  guide 
for  covering 
extremists  issued 

United  Press  International  has  issued 
its  guidelines  in  reporting  and  writing 
about  acts  of  terrorism  and  kidnappings. 

In  making  the  announcement,  Paul  G. 
Eberhart,  managing  editor,  said: 

“There  can  be  no  clearly  defined  pol¬ 
icy  for  terrorist  and  kidnapping  stories 
since  the  circumstances  vary  in  each 
story.  However,  we  have  established  a 
set  of  guidelines  that  we  think  are  work¬ 
able  in  most  circumstances.’’ 

The  UPI  guidelines: 

— Each  story  will  be  judged  on  its  own 
and  if  a  story  is  newsworthy  it  will  be 
reported  despite  the  dangers  of  conta¬ 
gion. 

— Coverage  will  be  thoughtful,  con¬ 
scientious  and  show  restraint. 

— Stories  will  not  be  sensationalized 
beyond  the  fact  of  their  being  sensation¬ 
al. 

— Demands  of  terrorists  and  kidnap¬ 
pers  will  be  reported  as  an  essential  point 
of  the  story  but  not  provide  an  excessive 
platform  for  their  demands. 

— Nothing  will  be  done  to  jeopardize 
lives. 

— Reporters,  photographers  and 
editors  will  not  become  a  part  of  the 
story. 

— If  staffers  do  talk  to  kidnappers  or 
terrorist  they  will  not  become  a  part  of 
the  negotiations. 

— If  there  has  been  no  mention  of  a 
deadline,  kidnappers  or  terrorists  will 
not  be  asked  if  there  is  one. 

— In  all  cases  apply  the  rule  of  com¬ 
mon  sense. 

Paying  for  college 
course  is  a  sellout 

When  the  Allentown  (Pa.)  Morning 
Call  offered  its  readers  a  free  course  in 
“How  to  Finance  a  College  Education,” 
almost  400  applied. 

The  three-part  course  was  taught  by  its 
originator  Renee  Saleh,  director  of  fi¬ 
nancial  aid  at  a  local  community  college, 
on  Saturday  afternoons  and  Wednesday 
evenings  at  the  newspaper  plant. 

In  the  course,  parents  discovered  fund 
sources,  found  out  about  eligibility, 
learned  how  to  apply  for  aid  and  what 
forms  to  use,  and  dissected  the  in- 
tracacies  of  need  analyses,  college 
budgets  and  financial  aid  packaging. 

Seating  was  limited  to  75  per  session, 
and  tickets  were  free  to  the  first  140  per¬ 
sons  who  mailed  in  a  coupon  in  the  Call’s 
Saturday  tabloid  Weekender. 

The  demand  for  tickets  was  so  great 
the  newspaper  scheduled  a  third  session 
on  Thursday  nights. 
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The  Greefest  Name  in  Famity  Fnferfainmenf 

Walt  Disney's  great  comic  strips  and  Sunday  exclusively 

from  King  Features— are  created  with  youngsters  and  their  par¬ 
ents  in  mind.  And  they're  equally  popular  with  readers  of  all  ages. 
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He's  the  one/ The  on/// The  original!  His  irascible  wise  quacks  have 
established  Donald  Duck  as  a  favorite  throughout  the  world.  D&S. 


Mickey  Mouse 


Walt  Disney's  original  comics  character.  The  new 
Mickey  Mouse  Club  TV  series  has  had  a  spectac¬ 
ular  launching,  with  ratings  showing  it  to  be  No. 
1  in  its  time  period  across  the  country.  D&S. 
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Scamp 

Walt  Disney's  cuddly  canine  is  so  cute  and  funny 
that  he  gives  all  readers  a  case  of  puppy  love.  D&S. 
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Reporters  urged 
to  cover  open 
meetings  in  D.C. 

By  I.  WiUiam  Hill 

The  press  in  Washington  have  the  re¬ 
sponsibility  of  making  sure  the  two- 
month-old  “Government  in  the  Sun¬ 
shine”  law  actually  brings  government 
operations  into  the  open,  a  seminar  of 
Washington  reporters  and  lawyers  was 
told  this  week. 

The  meeting,  arranged  by  the  Profes¬ 
sional  Relations  Committee  of  the  Na¬ 
tional  Press  Club,  was  addressed  by 
Senator  Lawton  Chiles  (D.  of  Fla.),  who 
shepherded  the  open-meetings  bill 
through  Congress;  William  T.  (Mr.  Sun¬ 
shine)  Bagley,  father  of  the  first  local 
govemment-in-the-sunshine  legislation 
in  California  24  years  ago,  who  is  now 
chairman  of  the  Commodity  Futures 
Trading  Commission;  and  Diane  Cohen, 
an  attorney  connected  with  the  Freedom 
of  Information  Clearing  House.  Dan 
Moskowitz  (McGraw-Hill)  served  as 
moderator. 

With  present  newspaper  apathy  to¬ 
ward  closed  meetings  in  Washington, 
Bagley  said,  it  may  take  20  years  before 
government  agencies  change  their  tradi¬ 
tional  desire  to  conduct  their  business 
behind  closed  doors. 

Few  reporters  present 

“They  even  wonder  whether  the 
media  want  open  meetings,”  Bagley 
said.  “That’s  because  now,  if  anyone  at 
all  shows  up  for  an  open  meeting  that 
was  closed  before  enactment  of  the 
govemment-in-the-sunshine  act,  they  are 
more  apt  than  not  to  be  totally  ignorant 
of  what  is  going  on.” 

Looking  back  on  the  history  of  what 
was  called  the  “secret  meeting  law”  in 
California,  Bagley  declared  that  it  may 
be  that  the  states  will  have  to  serve  as  the 
“harbingers  of  progress.” 

“The  first  thing  I  noticed  when  I  came 
to  Washington,”  he  said,  “was  the  at¬ 
mosphere  of  secrecy.  Washington  is  so 
conditioned  to  it  that  it  may  take  a  politi¬ 
cal  generation  before  a  new  attitude  can 
be  developed  and  government  agencies 
really  accept  the  philosophy  that  meet¬ 
ings  should  be  open  to  the  press  and 
public.” 

At  one  point.  Senator  Chiles  said  he 
had  noted  a  poll  of  Washington  colum¬ 
nists  on  the  subject  of  open  meetings  in 
which  the  respondents  had  indicated 
they  saw  no  use  in  the  government  in  the 
sunshine  legislation. 

“That  attitude  has  to  change,”  Bagley 
said.  “Reporters  have  got  to  realize  they 
have  a  responsibility.  It’s  up  to  them  to 
go  after  any  three  or  four  agency  officials 
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who  conduct  agency  business  privately 
togethe*',  whether  it’s  over  lunch,  on  the 
golf  course,  or  wherever.” 

Bagley  cited  a  memorandum  written 
November  12,  1976,  by  the  then  director 
of  President  Ford’s  (iMTice  of  Manage¬ 
ment  and  Budget,  James  T.  Lynn,  in 
which  ways  to  make  sure  a  meeting 
might  be  kept  closed  were  mentioned. 
He  then  pointed  out  that,  four  days  after 
the  Carter  administration  took  over,  the 
new  OMB  director,  Bert  Lance,  notified 
his  agency  that  the  November  12  memo 
was  still  in  effect. 

“That  will  change,”  Bagley  said. 
“Lance  was  new  to  the  job  then.” 

The  CFTC  chairman  pointed  out  that 
one  difficulty  in  seeing  that  government 
agency  meetings  generally  aren’t  thrown 
open  the  way  he’s  opened  them  up  in  his 
Washington  office,  is  because  no  one  is 
actually  in  charge  of  seeing  that  the  pro¬ 
visions  of  the  government  in  the  sun¬ 
shine  act  are  observed. 

“In  the  case  of  the  Freedom  of  Infor¬ 
mation  Act,  the  Justice  Department  has 
responsibility,  but  no  one  is  seeing  to  the 
enforcement  of  the  law  requiring  open 
meetings,”  Bagley  said.  “Just  because, 
in  the  past,  a  meeting  was  closed  while  it 
was  decided  whether  $10,000  or  $100,000 
should  be  spent  for  telephones,  is  no 
reason  it  shouldn’t  now  be  opened  up.” 

Senator  Chiles,  whose  opening  re¬ 
marks  covered  the  history  of  the  sun¬ 
shine  bill  from  a  time  when,  in  a  commit¬ 
tee  meeting  to  mark  up  a  flue-cured  to¬ 
bacco  bill,  he  began  to  wonder  why  such 
business  had  to  be  conducted  behind 
closed  doors. 

In  later  discussion.  Chiles  said  that 
back  in  Florida  it  was  considered  an 
honor  by  a  reporter  if  he  was  thrown  out 
of  a  meeting  his  newspaper  thought 
should  be  open  to  the  press. 

“In  Washington,  reporters  seem  so 
used  to  the  system  that  they  accept  being 
thrown  out  without  question,”  he  said. 

Must  educate  public 

Cohen,  in  her  remarks,  also  declared 
that  it  was  up  to  the  media  to  educate  the 
public.  She  then  told  how  the  Fol  Clear¬ 
ing  House  in  one  instance  had  been  able 
to  have  a  meeting  of  the  Federal  Reserve 
Board  opened  to  the  press.  She  also 
called  attention  to  a  letter  from  Attorney 
General  Griffin  Bell  calling  on  all  gov¬ 
ernment  agencies  for  cooperation  in  ob¬ 
serving  the  provisions  of  Senator  Chiles’ 
bill. 

“When  meetings  are  held  behind 
closed  doors,  the  fact  should  always  be 
challenged  by  the  press,”  she  said. 

Chiles  reminded  his  audience  that,  if 
an  agency  is  found  in  violation,  any  ac¬ 
tions  taken  by  that  agency  while  behind 
illegally  closed  doors  can  be  entirely  re¬ 
scinded. 

In  a  discussion  of  how  the  press  can 


force  the  release  of  documents  without 
going  through  the  lengthy  process  pro¬ 
vided  by  the  Freedom  of  Information 
Act,  Chiles  suggested  that,  if  a  document 
is  quoted  from  during  discussion  at  an 
agency  meeting,  the  reporter  should  de¬ 
mand  that  he  be  allowed  to  see  a  copy  of 
the  document. 

“Suppose  they  won’t  release  it?”  he 
was  asked. 

“Then  you  have  a  story,”  the  Senator 
said.  “Or,  if  they  eject  you  for  interrupt¬ 
ing  the  meeting,  you  have  an  entirely 
different  story.” 

4  A  agencies  gain  $ 
from  house  agencies 

The  net  movement  of  advertising  dol¬ 
lars  from  business  “in-house”  agencies 
to  member  agencies  of  the  American  As¬ 
sociation  of  Advertising  Agencies  (4  A’s) 
was  $41  million  in  1976,  according  to  a 
new  report  recently  released. 

A  total  of  53  accounts  went  from  4  A 
Agencies  to  business  “house”  agencies 
during  1976,  with  a  total  budget  of  $1 1.7 
million  or  an  average  $221,000  per  ac¬ 
count.  The  same  group  of  4  A  agencies, 
however,  gained  31  accounts  in  1976 
with  a  total  budget  of  $52.7  million  or  an 
average  of  $1.7  million  per  account.  The 
net  movement  to  4  A  agencies  from 
house  agencies  was  a  fraction  of  1%. 

“The  creation  of  many  house  agencies 
stems  from  the  notion  of  an  individual 
that  he  can  manage  to  do  internally  the 
advertising  function  more  efficiently  and 
better  than  the  independent  agency,” 
said  John  Crichton,  president  of  the  4 
A’s.  “This  is  usually  an  illusion.  But  be¬ 
cause  it  is  sold  by  an  individual  to  the 
management  of  a  company,  it  frequently 
requires  the  disillusionment  of  the 
management  before  any  change  will  be 
made,”  Crichton  said. 

• 

Newspaper 
commercial 
wins  top  award 

Television  commercials  promoting  the 
move  by  the  Calfiory  Alherlan  news¬ 
paper  to  its  tabloid  format  won  the  top 
award  in  a  world-wide  competition. 

The  “Golden  Circle  Award”  went  to 
the  Vancouver  office  of  advertising 
agency  Baker.  Lovick  Limited  for  its 
two  3()-second  commercials  based  on  the 
theme  “Pick  up  the  Tab-Lloyd.”  The 
award  was  in  the  consumer  television 
category. 

The  award  was  presented  to  Baker. 
Lovick  Vancouver  manager  Doug  Lamb 
at  the  recent  annual  meeting  of  the  Af¬ 
filiated  Advertising  Agencies  Interna¬ 
tional  in  Inisbrook,  Florida. 
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By  Carla  Rupp 

“WANT-a-DATE?  TRY  DIAL-a- 
MATE!  ...”  You’ve  probably  seen 
those  ads  in  newspaper  “Personal  Ser¬ 
vice”  columns.  Detroit  News  reporter 
Shelley  Eichenhom  exposed  one  service 
as  a  front  for  a  prostitution  ring,  and 
since  her  story  the  ads  stopped  running 
in  the  News,  the  Detroit  Free  Press  and 
weeklies;  the  IRS  is  investigating — and 
the  ring  has  moved  underground,  she 
learned  from  a  tipster.  To  apply  at  the 
service,  Shelley  borrowed  a  tight  skirt 
from  someone  in  the  newsroom  and  put 
on  more  makeup  than  usual  to  show  she 
was  “available.”  At  her  appointment, 
Shelley  was  told  by  Yvette  that  all  the 
arrangements  would  be  made  if  she 
wanted  to  charge  for  sex  with  men  who 
pay  from  $35  to  $50  for  a  date.  Yvette 
told  Shelley  about  a  judge  in  the  service 
who  pays  the  rent  instead  of  giving 
money  to  make  it  “legal.”  Shelley  was 
asked  to  fill  out  application  forms  and 
told  that  Dial-a-Mate  also  offers  other 
clubs,  such  as  Nurse  Abby’s  Enema 
Club  and  Photo  and  Peeping  Tom  Studio. 
The  story  idea  actually  came  from  a 
woman  who  complained  to  the  Better 
Business  Bureau. 


Posing  as  a  student 


In  doing  this  story,  Shelley,  27,  who 
previously  had  worked  on  a  suburban 
weekly,  the  Rochester  (Mich.) 
Observer-Eccentric ,  learned  a  lot  about 
the  police.  When  she  first  called  and 
mentioned  the  sex  ring,  policemen  said 
they  were  busy.  “When  I  called  back  to 
say  I  had  the  story  and  it  was  running, 
the  police  attitude  switched  from  abso¬ 
lute  apathy  to  hysteria.”  A  sergeant,  she 
says,  threatened  to  go  to  the  publisher 
and  said  he  would  never  talk  with  the 
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News  again.  “He  wanted  me  to  call 
another  officer  and  read  him  my  story. 
The  whole  story  was  truly  bizarre.  It’s 
fascinating  to  see  the  corruption,  drugs 
and  prostitution  in  this  city.”  She  said  a 
doctor  and  certain  pharmacies  were  also 
cooperating  with  the  dating  service  in 
supplying  prescriptions  without  exami¬ 
nations. 

Besides  playing  the  role  of  a  woman 
interested  in  a  date  and  possibly  par¬ 
ticipating  in  a  call-girl  operation,  Shelley 
has  also  posed  as  a  high  school  student. 
At  Cody  High  School,  Shelley,  who 
holds  a  secondary  teaching  certificate 
from  Wayne  State  University  and  who 
taught  English  for  four  years,  found 
armed  teachers,  guards  and  students;  she 
found  incompetence,  filthy  lan¬ 
guage  .  .  .  Her  story  of  what  life  was  like 
in  her  classes  in  American  History,  Rus¬ 
sian,  biology,  literature  and  ROTC — 
“Portrait  of  confusion,  fear  and 
indifference” — won  her  first  prize  for 
features  in  the  Education  Writers  As¬ 
sociation  Charles  Stewart  Mott  competi¬ 
tion. 

To  write  “The  quiet  dignity  of  Mafia 
wives”  for  the  News,  Shelley  didn’t 
have  to  impersonate  anyone,  but  she  did 
have  to  gain  the  confidence  of  the  “re¬ 
spected”  Mafia  women  of  Michigan, 
whom  she  described  in  detail.  Her  ac¬ 
count  was  reprinted  in  last  week’s  Time 
magazine,  which  had  a  cover  story  on 
the  Mafia. 

As  a  reporter,  Shelley  says  she  feels 
“it  is  really  more  meaningful  for  the  re¬ 
porter  to  experience  things  first-hand 
and  get  as  close  to  the  subject  to  really 
uncover  the  facts — bypassing  the  p.r. 
people,  the  anonymous  sources  and  the 
hashed-over  second-hand  accounts.” 
This  she  says  puts  a  burden  on  the  “un¬ 
der  cover”  reporter  to  be  objective  and 
fair  so  the  reader  trusts  the  reporter’s 
perceptions. 

It’s  important,  she  says,  for  the  editor 
not  to  make  the  reporter  compromise. 
Executive  editor  of  the  News  for  20 
years,  Martin  S.  Hayden,  who  is  retiring, 
“always  backed  me  up  and  never  com¬ 
promised  the  meaning  of  my  stories,” 
Shelley  said.  “This  is  not  p.r.  for  the 
News,  but  a  positive,  truthful  side  of  an 
editor  and  his  paper,  much  aligned  by 
Nora  Ephron  and  other  in  the  national 
media.  Like  all  stories,  there  is  another 
side  to  the  News.” 

*  *  * 

When  the  American  Society  of  News¬ 
paper  Editors  conventioned  in  Hawaii, 
George  Daacon,  columnist  for  the  Hon¬ 
olulu  Advertiser,  set  a  goal  of  meeting 
and  making  an  impression  on 
Washington  Post  editor  Ben  Bradlee. 
This  is  how  he  says  he  did  it:  After  he 
saw  Ben  sitting  with  Sally  Quinn,  Boston 
Globe  editor  Tom  Winship  and  others  at 
the  Sheraton’s  Hanohano  Room,  he  had 
the  waiter  deliver  Ben  a  drink  with  his 
card  on  which  he’d  written:  “with  my 


compliments — I  may  need  a  job  some¬ 
day.”  Ben  looked  around  the  room,  but 
George  didn’t  let  on  he  had  sent  the 
drink.  Then  George  had  asked  band 
leader  Trummy  Young  to  announce: 
“Ladies  and  gentlemen,  we  have  a  very 
distinguished  newspaperman  in  the  audi¬ 
ence  tonight  I’d  like  to  introduce.”  Ben 
started  slinking  in  his  chair  as  Trummy 
continued:  “I’m  sure  that  after  today’s 
Richard  Nixon  interview,  you’ll  be  seeing 
this  man’s  comments  in  the  morning 
paper.”  Then  Trummy  said,  “Please  say 
hello — to  Advertiser  columnist  George 
Daacon!  .  .  .  George  took  a  bow  and 
claims  Ben  and  Sally  were  “doubled 
over  with  laughter”  with  their  seven 
tablemates.  George  says  Ben  and  Sally 
waltzed  onto  the  dance  floor  and  Ben 
“displayed  the  same  technique  his  paper 
used  in  uncovering  Watergate — he  didn’t 
care  whose  toes  he  stepped  on!”  Later 
George  and  his  wife  managed  to  waltz 
over  to  Ben  and  Sally’s  table. 

*  *  * 

Gloria  Grace  Berry  Langdon,  a  50- 
year-old  newspaperwoman  and  grand¬ 
mother  from  Tonkawa,  Okla.,  was 
named  National  American  Mother  of 
1977.  She  oversees  the  editorial  content 
of  the  semi-weekly  Tonkawa  News,  with 
a  circulation  of  1 ,950  and  which  is  pub¬ 
lished  by  her  and  her  husband.  She  had 
dreams  of  being  a  musical  comedy  star 
on  Broadway,  but  said  when  she  was 
picked  at  New  York’s  Waldorf  Astoria 
Hotel:  “Nothing  could  be  as  wonderful 
as  the  life  I’ve  had.”  She  sings  in  the 
Tonkawa  United  Methodist  Church 
choir  every  week  and  backs  the  Equal 
Rights  Amendment.  She  does  a  column 
on  Thursdays  and  her  husband  does  one 
on  Mondays.  “Motherhood  is  the  most 
beautiful  thing  in  the  world.  The  days 
babies  are  bom  are  the  most  beautif^ul 
days — my  first  grandchild  was  born 
three  weeks  ago.”  She  has  a  son  and 
four  daughters,  ages  15-26, 

*  *  * 

We  know  where  90-year-old  Oscar 
Stauffer  was  the  other  Wednesday  even¬ 
ing.  He  was  playing  bridge  with  Virginia 
Docking,  76,  the  wife  and  mother  of  two 
former  Kansas  governors,  the  late  Gov. 
George  Docking  and  son,  George,  Jr., 
who  after  four  terms  went  into  banking  in 
Arkansas  City  and  heads  the  University 
of  Kansas  Alumni.  Stauffer,  of  course,  is 
publisher  and  chairman  of  the  board  of 
the  Topeka  Capital  and  State  Journal. 

:f(  :(c 

Wall  Street  Journal  reports  Mark  Hal- 
len,  a  young  man  in  New  York,  seeking  a 
job  in  journalism,  is  sending  editors  a 
printed  notice  headlined:  “I’ve  been  on 
your  payroll  for  the  last  seven  months!” 
He  explains  that  they  have  been  sub¬ 
sidizing  his  unemployment  benefits 
through  their  taxes  and  concludes:  “As 
long  as  you’re  paying  me  anyway,  I 
might  as  well  be  working  for  you.” 
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Gassified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


_ CARTOONS _ 

FIGLEAVES— “A  ribtickling  Paradise 
Lost."  Weekly  cartoon.  Good  rates— 
FREE  samples.  Sandcastles-EP,  Box 
1356,  Newport  News,  Va.  23601. 


COMIC  STRIPS 


A  COMPLETE  COMIC  SECTION  for  $4 
per  week.  Try  the  feature  for  1  month  at 
our  expense.  Send  for  set  of  free  proofs 
today!  Box  834,  Editor  &  Publisher. 


FILLERS 


FOR  27  YEARS  Snappy  Fillers  have  been 
your  best  buy.  5  columns  a  week, 
typeset,  on  newsprint  or  repros.  Sample 
free.  610  Wataga,  Louisville,  Ky.  40206. 


THE  TRUTH  of  the  matter  is  that  fillers 
are  enjoyed  by  newspaper  readers.  If 
your  newspaper  uses  fillers,  it  needs 
good  ones.  That's  where  we  come  in.  Ask 
us,  on  your  letterhead,  for  a  sample  of 
Robbins  Filler  Service.  This  is  our  21st 
year.  Robbins  &  Associates,  P.  0.  Box 
780,  Seattle,  Wash.  98111. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson 
Inc.,  1640  Statler-Hilton,  Buffalo,  N.Y. 
14202. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


TENANT-APARTMENT  LIVING  publication 
seeks  investor  with  experience/interest 
building  a  New  York  City  news  magazine. 
We  have  the  ambition  and  energy.  We 
know  our  market  but  need  money  to  ex¬ 
pand  our  editorial  content  and  advertising 
space  to  approach  readership  potential.  If 
you're  ready  for  a  promising  challenge. 
Contact  us.  Box  860,  Editor  &  Publisher. 


NEW!— "How  to  Start  Your  Own  Commun¬ 
ity  Newspaper,”  a  big  136-page  working 
manual  by  an  experienced  weekly  pub¬ 
lisher  who's  done  it  all  and  made  it  pay. 
New  York  Times  says:  "Covers  every  con¬ 
ceivable  facet  of  weekly  newspaper  pub¬ 
lishing."  $9.95  with  10-day  guarantee. 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
N.Y.  11777. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


HUMOR 


SORRY  TO  BOTHER  YOU. 
A  Rustic  Humor  Column. 
Treat  Your  Readers. 

For  samples  and  rates  write 
J.  J.  (Jim)  Wilson 
Box  42 

Casper,  Wyo.  82602 


_ MEDICAL _ 

MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


"MORE  FOR  YOUR  MONEY" 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Sarnples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


ROCK  AND  ROLLERS  need  something  to 
read!  Give  them  the  lively  and  inexpen¬ 
sive  THEME  SONG!  For  information, 
write  to  THEME  SONG,  85  Shaw  Rd., 
Belmont,  Mass. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office:  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


NEWSPAPERS  FOR  SALE 


TELEVISION 


MINI  REVIEWS  of  Home  Box  Office 
Movies.  Add  them  to  your  TV  section. 
Camera  ready.  Samples:  Cineman  Syn¬ 
dicate,  7  Charles  Court,  Middletown, 
N.Y.  10940. 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Send  for  6  free  copies,  prices.  #1  Easy 
St.,  Aptos,  Calif.  95003. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobi'e,  Ala.  (205)  666-0893 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ZONE  9,  paid  business-legal.  Growth  capi¬ 
tal  need^  in  large  metro  market.  Man¬ 
agement  available.  Gross  $80,0(X).  Price 
$70,000.  Box  992,  Editor  &  Publisher. 


COUNTY  SEAT  WEEKLY— No  competi¬ 
tion— Southwest  Texas— Price  $55,000 
cash,  slightly  over  gross.  Box  940,  Editor  & 
Publisher. 


RESORT  AREA.  Two  weeklies.  Instant 
print  shop.  Other  publications.  Bargain 
terms.  P.  0.  Box  1490,  Hot  Springs,  Ark. 
71901. 


VIRGINIA  WEEKLY  in  growing  market, 
$80,(X)0  gross,  minimum  down  payment 
for  strong  buyer.  Box  1011,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 

WANTED:  Weekly  with  5000  circulation 
grossing  minimum  $300,000  in  Zone 
3,4,6,8.  Box  l(j04.  Editor  &  Publisher. 


COMMUNITY  NEWSPAPERS 
PROFITABLE  GROUPS 
TEXAS  -  CALIFORNIA  -  FLORIDA 

Details  upon  request  to 
financially  responsible  principal  only. 

PRESTIGE  PUBLISHING 
COMPANY 

A  modern  offset  plant  doing  $1.6  MM  gross  with 
$200,000  net  in  Western  state  for  $1,750,000. 

OTHER  LISTINGS:  Many  other  weeklies, 
magazines  and  printing/publishing  plants  are 
available  throughout  the  country. 

Don  Malcolm,  Carillon  Tower  West, 

13601  Preston  Rd.,  Suite  417, 

Dallas,  Texas  75240  (214)  233-4334 


•Im 


Doubleday  Media 

Brokers  of  fiodio,  TV,  CATV  and  Newspaper  Properties 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490.  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


NEW  ENGLAND  WEEKLY 
4000  paid  (2nd  class).  $73,(X)0  gross. 
Profitable  but  not  achieving  potential 
under  out-of-state  owner.  Ideal  for 
right  sales-oriented  publisher.  Asking 
$50,000.  Will  consider  conditional 
terms.  Box  916,  Editor  &  Publisher. 


ROGUE  VALLEY-SOUTHERN  OREGON. 
Attractive  new  weekly  tabloid  advertiser 
and  TV  guide,  begging  for  immediate  ex¬ 
pansion.  Owner  must  sell  due  to  vital  out  of 
state  interests.  Asking  $45,CX)0  with  good 
terms.  Write:  Advertiser,  P.  0.  Box  2211, 
White  City,  Oreg. 


15-YEAR-OLD  growing  North  Texas  week¬ 
ly.  $54,000  gross.  Will  sell  for  $65,000 
cash,  filo  composing  equipment.  Need 
money  for  larger  investment.  Box  1006, 
Editor  &  Publisher. 

NEWSPAPER,  California  weekly  group, 
$1.4  million  sales.  $2  million  by  1980. 
12S  pro-forma  cash  flow.  Excellent  man¬ 
agement  available.  Price:  $2,0(X),CX)0.  Mel 
Hodell,  Broker,  Box  2277,  Montclair,  Calif. 
91763.  (714)  626-6440. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


TRAVELITOURS 


MIDDLE  EAST  UPDATE,  15-day  October 
tour  of  Egypt,  Syria.  Jordan,  Israel.  Visit 
Suez  Canal,  refugee  camp.  Good  Fence 
Golan  Heights  installations.  Lectures,  in 
terviews.  For  brochure,  write  John  Cham 
bers,  Topeka  Capital-Journal,  616  Jeffer 
son.  Topeka.  Kans.  66607. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


y  group,  BUY!  New,  Used,  Rebuilt  Cameras,  Pro 
by  1980.  cessors  and  other  Pre-Press  Equipment 
ent  man-  Unbeatable  Prices.  Installed  and  Guaran 
,000.  Mel  teed. 

lair  Calif  ELLIS  GRAPHICS  CORPORATION; 

(201)  933-6755 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

CAMERA  &  DARKROOM 

MAILROOM 

PHOTOTYPESETTING 

USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


OISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 


STA-HI  257  STACKER. 
EXCELLENT  CONDITION. 

BOX  594,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P,and  24P  inserters.  Spares 
ncluded.  Very  good  condition.  Box  382, 
Editor  &  Publisher. 

STA-HI  251  Counterstacker  available  im¬ 
mediately.  Very  good  condition.  Box  415, 
Editor  &  Publisher. 

SHERIDAN  72P  INSERTER 

VERY  GOOD  CONDITION 

BOX  421,  EDITOR  &  PUBLISHER 

MUELLER  227  INSERTER  AND  231 
STACKER.  2  YEARS  OLD.  BOX  418, 
EDITOR  &  PUBLISHER. 

ADDRESSOGRAPH-MULTIGRAPH  5000 
automatic  printer,  Graphotype  63(X)  plate 
maker,  portable  filing  cabinet.  (618)  395- 
7414. 

CUTLER-HAMMER  MARK  III  STACKER. 
EXCELLENT  CONDITION. 

BOX  582,  EDITOR  &  PUBLISHER. 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 

NEWSPRINT 

SQUeeze  lerises  save  newsprint .  .  . 

CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1(367,  Redondo  Beach,  Calif.  90278 

NEW  RACKS 

SETTLE  LAW  SUIT 

500,  approximately,  tabloid  size  wire 
racks,  for  inside  display — offers  needed  on 
all  or  part.  Call  G.  C.  Tulin,  Attorney,  (305) 
6^-7886  for  details. 

PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 

Box  5500,  Akron,  Ohio  44313 

PHOTOTYPESETTING 

2  MARK  III  PACESETTERS,  16x12, 
$18,500  each.  Microdata  controllers. 
Available  immediately.  Stanton  Composing 
Equipment  Inc.,  (603)  893-4361. 

COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

OUR  COMPUGRAPHIC  UNIVERSAL 
VIDEOSETTER  now  installed,  so  one- 
year-old  Videosetter  II  with  complete  spare 
parts  kit  and  fonts  in  excellent  condition 
must  go.  Best  offer,  call  Mike  Abbott 
(604)  273-1571.  Evenings  (604)  738-9636. 

COMPUWRITER  I  with  about  $2000  in 
fonts,  set  gears,  width  plugs,  spare  parts. 
First  $3500  takes  it  all.  (609)  234-8275. 


VARISYSTEMS  KEYBOARDS 
Model  2000  with  video  and  reader,  $2500, 
two  only. 

3(X)8  Video  and  reader,  $3900,  one  only. 
3104  Video  and  reader,  $2800,  one  only. 
Stanton  Composing  Equipment  Inc. 
(603)  893-4361 


TWO  (2)  COMPUGRAPHIC  7200’s,  serial 
numbers  1323  and  3239.  Large  list  of 
spare  PC  boards  and  other  parts.  Lar^e 
library  of  font  strips.  Make  offer.  Call  Jim 
Robinson  or  Dick  Sullivan,  (612)  222- 
5011. 


COMPUGRAPHIC 
FACTORY  RECONDITIONED 
PHOTOTYPESETTING  EQUIPMENT 
ACM9001  Photo  Unit  and  Tape  Reader 
with  Keyboard  Displ^  Terminal  (KDT). 
Choice  of  Low  Range  (6  pt.-36  pg.)  or  High 
Range  (6  pt.-72  pt.)  Will  accommodate  8 
typefaces  ror  setting  12  sizes.  Original  new 
price  was  $23,4(X).  Our  price  rMuced  to 
$13,500. 

9100  Autotape  Keyboard  with  16  memory 
locations  of  32  codes  each  for  formatting 
visual  character  display.  Ideal  off-line 
keyboard  for  use  with  ACM9001  or  Compu- 
tape  II.  Price  =  $3500. 

CompuTape  II— For  fast  tape  operation  60 
LPM— Sets  5Vz  point-24  point.  4  typefaces 
on  line.  Price  =  $7950. 

4961TL— 6  level  tape  input.  Excellent  for 
straight  matter  and  ad  guts.  Sets  type 
sizes  from  SVz  point-24  point.  Price  = 
$4250. 

Autotape  Keyboard— Model  4961C  late 
style;  79  Keys,  secretary  shift,  has  12  two 
code  super  function  keys.  The  ideal 
keyboard  for  producing  6  level  unjustified 
tape  for  Models  4%1TL  or  CompuTape  II. 
Price  =  $1995. 

Installed  by  Compugraphic:  Written  War¬ 
ranty  by  Inland. 

Call  Now  TOLL  FREE;  (800)  255-6746. 
Inland  Printing  Equipment  Inc. 

105th  St.  &  Santa  Fe  Drive 
P.  0.  Box  5487 

_ Lenexa,  Kansas  66215 _ 


PRESSES 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Cottrell  V-22,  6  units,  1969 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  45^6" 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  HEADLINER  PRESS 
23  9/16  CUTOFF,  EXCELLENT  CONDI¬ 
TION.  6  units  and  Goss  2:1  and  3:2  fold¬ 
ers.  Includes  saddles  for  direct  printing. 
Complete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 


FOR  SALE:  Colormatic,  manufactured  ap¬ 
proximately  1967. 4  units,  1  color  cylinder, 
3:2  folder,  21V^  cutoff.  Excellent.  Can  be 
seen  operating.  Available  1-2  months.  Box 
942,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 

4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Tinte 

Box  numbers,  mailed  each  iay  as  the]/  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 

Address 

City _ 

Phone 


State 


Zip 


Authorized  by 

Classification  _ 

Copy  - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: _  _Weeks  _  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  t  publisher  •  850  Third  Ave.  •  New  York.  N.Y.  10022 


PRESSES 


MUST  SELL— WEB  PRESS 

WOOD  “Colormaster,"  6-UNIT  Perfector  Web  Offset  Press 
with  22W  cut-off  &  36"  web  width  equipped  with  the  Model 
UB-30  High-Speed  Folder  to  handle  25,000  papers  per 
hour.  Press  is  in  excellent  condition  &  only  AVa  years  old. 
Press  may  be  inspected  under  power.  First  $95,000  check 
takes  it.  Act  fast.  Contact:  Print-Art  Services,  Inc.,  277 
Broadway,  New  York,  N.Y.  10007  -  (212)  964-2350. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


HELP  WANTED 


ACADEMIC 


HELP  WANTED 


CIRCULATION 


GOSS  COMMUNITY  2  unit  web  offset 
newspaper  press,  with  Vi  and  folder, 
side  lay  register.  Immaculate,  available 
immediately.  Call  Joseph  Koravos,  (617) 
475-3210. 


GOSS  URBANITE  ROLLSTANDS,  available 
in  September.  1  left  hand.  4  position,  5 
tension;  1  right  hand,  3  position,  5  tension. 
New  1975.  Will  not  separate.  $50,000 
FOB,  San  Juan,  Puerto  Rico.  Also  5  com¬ 
plete  page  compensators  assemblies, 
$18(X)  each.  Contact:  Gasper  Roca,  P.  0. 
Box  3831,  Old  San  Juan  Sta.,  San  Juan, 
Puerto  Rico  00904.  (809)  723-0481.  Telex: 
385-836.  Phone  from  8  AM  to  5  PM  EST. 


WANTED  TO  BUY 


NEWSRACKS— COIN 
Must  be  in  good  condition. 
(404)  875-0&1,  Mr.  Brown. 


17Vi  X  22V2  BELL  AND  HOWELL  BAUM 
FOLDER  WITH  TABLOID  FRICTION  FEED. 
BOX  951,  EDITOR  &  PUBLISHER. 


NEED  1  Suburban  SC  folder  and  2  Com¬ 
munity  units,  6  years  or  better.  Box  936, 
Editor  &  Publisher. 


ANYONE  who  might  have  Compugraphic 
Editwriter  7500  scheduled  for  delivery 
prior  to  July  20th  who  would  like  to  ex¬ 
change  for  October  delivery,  please  con¬ 
tact  Box  818,  Editor  &  Publisher. 


WANTED  TO  BUY  —  One  used  ECRM 
Scanner,  Model  700  or  updated  1800. 
Contact  Gerald  T.  Socia,  Production  Man¬ 
ager,  (313)  767-0660,  Collect. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  259 
COUNTER  STACKER. 

BOX  804,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WANTED  FOR  EXPORT: 
GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  878-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


MUELLER  227  INSERTER 
Must  see  in  operation. 
Box  801,  Editor  &  Publisher. 


WANTED  BY  PU  BLISH  ER:  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-6600. 


WANTED:  Used  Compugraphic  2961  high 
speed  from  private  owner.  Wayne  Town¬ 
send,  P.O.  Drawer  1,  Tuscaloosa,  Ala. 
35401. 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley- Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


WE  PRESENTLY  CONDUCT  telephone  and 
door-to-door  sales  for  3  major  East  Coast 
newspapers.  We  are  looking  to  expand 
throughout  the  U.S.  If  your  circulation 
could  use  an  increase,  give  us  a  call  and 
let’s  talk  it  over.  Call  collect  (215)  265- 
0350.  American  Newspaper  Sales  Inc., 
580  Valley  Forge  Plaza,  King  of  Prussia, 
Pa.  194(16. 


CREATIVE  SERVICES 


CRITIQUE:  Want  an  outside  news  look  at 
your  paper?  Overall  or  a  section?  Veteran 
editor  will  do  it.  Box  945,  Editor  &  Publisher. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 


TUTORIAL  SERVICES 


JOURNALISM  TUTOR:  I  can  improve  your 
writing.  Expert  or  novice.  Send  sample. 
Box  931,  Editor  &  Publisher. 


SHERIDAN  24P  OR  48P 
INSERTER 

BOX  809,  EDITOR  &  PUBLISHER. 


HALFDECK,  Goss  Headliner  Mark  I,  A-80, 
22Vi  cut-off,  tension  plate  lock-up. 
DOUBLE  BALLOON  FORMER  for  Goss 
Mark  I,  A-80  folder,  inverted  drive.  Will 
consider  buying  complete  folder. 

R.  G.  Dashiell,  Virginian-Pilot  Ledger-Star. 
(804)  446-2358. 


WANTED:  Late  Model  F  Intertype  mixer 
with  Model  F  Star  Quadder  and  Autosetter, 
4  mold  disc.  Must  be  in  A-1  condition.  Re¬ 
gency.  725  Clayton  Ave.,  Waynesboro,  Pa. 
17268.  (717)  762-7161  or  (2 1 5)  922-663 1 : 
ask  for  Bob  Salvini. 


INDUSTRY  SERVICES 
CIRCULATION  BOOSTERS 

CIRCULATION  BOOSTER.  Take  advantage 
of  your  readers’  interest  in  their  roots  by 
offering  family  tree  charts.  $1.98  for  one. 
Write  for  quantity  discounts  to  Useful  Gifts 
and  Books  (12A),  1540  Broadway  (Suite 
303),  New  York,  N.Y.  10036. 


Help 

Wented... 


ACADEMIC 


SEEKING  IMAGINATIVE  PERSON  with 
PhD  and  professional  experience  to  help 
develop  relatively  new  journalism  cur¬ 
riculum  and  coordinate  it  with  Radio-TV- 
Film  Communication  Theory  and  Theatre 
in  same  department.  Teach  variety  of  print 
journalism  courses  beginning  Fall,  1977. 
Assistant  Professor.  Equal  Opportunity/ 
Affirmative  Action  Employer.  Contact:  t. 
Samuel  Dudley,  Head,  Department  of 
Communication,  Drawer  NJ,  Mississippi 
State  University  39762. 


JOURNALISM  INSTRUCTOR.  1  year  tem¬ 
porary  appointment.  Fall  1977.  Print 
media  experience  and  teaching  creden¬ 
tials.  MA  or  higher  required.  To  teach  re¬ 
porting,  editing,  other  basic  print  media 
courses.  Program  is  job  orient^  and  dedi¬ 
cated  to  serving  small  and  middle  size 
newspapers.  Send  resume  by  July  1,  1977 
to  Dr.  Tom  Kakonis,  Head,  [Jepartment  of 
Language  and  Literature,  Ferris  State  Col¬ 
lege,  Big  Rapids,  Mich.  49307.  An  Equal 
Opportunity/Affirmative  Action  Employer. 


CHALLENGING  OPPORTUNITY  to  head 
expending  6-member  journalism  depart¬ 
ment  at  state  university  in  Kansas’  largest 
city.  Candidate  should  have  significant 
news  experience  and  demonstrated  qual¬ 
ities  of  leadership.  College  teaching  ex¬ 
perience  desirable.  Masters  degree  re¬ 
quired.  Salary  range  $22,000 « .  Deadline 
for  application,  June  17,  1977.  Appoint¬ 
ment  effective  August  15.  An  Affirmative 
Action/Equal  Opportunity  Employer.  Send 
letter  of  application,  including  resume  and 
references  to  Cleve  Mathews.  Dept,  of 
Journalism,  Wichita  State  University, 
Wichita.  Kans.  67208. 


ASSISTANT  PROFESSOR  to  teach  inter¬ 
mediate  reporting  course  beginning  Fall 
Semester  1977.  Must  have  Masters  degree 
and  strong  newspaper  experience  in  public 
affairs  reporting.  Must  be  able  to  work 
closely  and  cooperatively  with  student 
daily  staff.  Nine-month  appointment.  Sal¬ 
ary:  $15,000.  Send  resume  to  Bob  G. 
Rogers.  Head,  Department  of  Communica¬ 
tions,  Texas  A&M  University,  College  Sta¬ 
tion,  Texas  77843.  Closing  date;  June  15. 
Texas  A&M  University  is  an  Equal  Oppor¬ 
tunity  Employer. 


ADJUNCT  PROFESSOR  of  Journalism,  ex¬ 
perienced  news  executive  to  teach  one 
news  editing  and  newspaper  management 
classes.  May  be  part-time,  minimum  part- 
time  salary  $10,800.  Write  School  of  Jour¬ 
nalism,  Kent  State  University,  Kent,  Ohio 
44242.  Deadline:  June  15. 


JOURNALISM  lecturer  or  instructor  to 
teach  full  time  load,  basic  undergraduate 
journalism  curriculum  with  public  rela¬ 
tions,  advertising  and/or  photojournalism 
emphasis.  One  year  appointment  with  pos¬ 
sible  renewal.  Rapidly  growing  Mass  (Com¬ 
munication  department  in  suburban  New 
York  metropolitan  area.  Professional  ex¬ 
perience  and  PhD  or  progress  towards  de¬ 
gree  required:  teaching  experience  pre¬ 
ferred.  Start  Fall  1977.  Equal  Opportunity/ 
Affirmative  Action  Employer.  Send  re¬ 
sume  and  references  (before  June  20, 
1977)  to  Box  1000,  Editor  &  Publisher. 


ADMINISTRATIVE 


WEEKLY  GROU  P  needs  ad  director  or  gen¬ 
eral  manager  who  can  handle  double  our 
volume  of  $375,000  in  the  next  few  years. 
Must  have  sales  background.  Starting  sal¬ 
ary  $18-20,(X)0,  plus  bonus.  In  growth 
area  of  Upstate  New  York.  Send  resume  to 
Box  1(X)5,  Editor  &  Publisher. 


BUSINESS  MANAGER 
FOR  NEWSPAPER 

Top  accounting  position,  report  to  pub¬ 
lisher.  Full  responsibility  for  billing,  collec¬ 
tions,  payables,  payroll,  general  ledger, 
payroll  and  local  taxes,  monthly  financial 
statements.  Box  999,  Editor  &  Publisher. 


GENERAL  MANAGER— University  daily. 
Circulation:  9000  free,  400()  paid. 
$250,000  gross  revenues  and  increasing. 
All  editorial  responsibilities  under  student 
control.  Salary  in  mid-teens  and  negoti¬ 
able.  Position  available  immediately.  Lib¬ 
eral  vacations,  academic  environment. 
Responsible  for  supervising  production, 
circulation,  advertising  and  business  staff. 
Professional  managerial  experience  and 
technical  background  desired.  Send  re¬ 
sume  to:  Purdue  Student  Publishing 
Foundation,  do  Purdue  Exponent,  Memo¬ 
rial  Union,  West  Lafayette,  Ind.  47907. 


4  WEEKLY  NEWSPAPERS  need  aggressive 
manager  capable  of  building  circulation, 
advertising  and  editorial  intereets.  If  you 
are  looking  for  an  interesting  and  challeng¬ 
ing  position,  contact  John  Haines,  El 
Dorado  Times,  El  Dorado,  Kans.  67(142. 
(316)  321-1120. 


CIRCULATION 


CITY  CIRCULATION  MANAGER  for  Zone  2 
morning-evening-Sunday  200,000  plus. 
Independent  Contractor  System.  Proven 
record  with  independents  a  must.  Strong 
in  Sales,  Motivation  and  Leadership.  Good 
salary,  expenses,  bonus  incentives.  Send 
complete  resume  and  salary  requirements 
to  Box  948,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
Apply  for  this  position  if  you  are  an  experi¬ 
enced  circulation  director  who  has  exhi¬ 
bited  proven  performance  in  your  present 
position.  This  opportunity,  to  be  the  ac¬ 
countable  circulation  department  head  on 
our  18,000  ABC  AM  and  Sunday,  will  only 
be  offered  to  an  individual  who  seeks 
challenge,  has  a  track  record  of  inventive¬ 
ness,  innovation,  and  marketing  results. 
Prior  circulation  computer  experience  de¬ 
sired  but  not  necessary  to  person  with 
high  math  aptitude.  Must  be  self  starter 
who  is  goal  oriented,  can  manage  others, 
and  communicate  well  with  staff  and  other 
department  heads.  Report  exclusively 
to  publisher.  Paper  located  in  Rocky 
Mountain  high  plains  area,  three  hours 
from  Denver.  Dry,  mild  climate,  ideal  area 
to  raise  family.  Submit  resume  to  Box  954, 
Editor  &  Publisher. 

CIRCULATION  MANAGER 
If  you  are  enthusiastic,  energetic  and 
would  like  to  move  up  to  the  position  of 
MANAGER  then  we  want  to  talk  to 
you  .  .  .  but  you  must  know  how  to 
BUILD  circulation!  We’re  a  small  PM  daily 
and  involved  in  head-to-head  competition 
with  neighboring  larger  paper  in  Zone  3. 
Very  good  working  conditions  and  benefits! 
Write  in  confidence,  with  history  and  sal¬ 
ary,  to  Box  973,  Editor  &  Publisher. 


CIRCULATION 

DIRECTOR 

22,000  afternoon  offset  daily  needs  an 
energetic,  objective-oriented  person  who 
can  conceive,  plan,  organize,  implement 
and  manage  effective  promotion,  sales, 
service  and  collection  programs  in  growing 
Zone  4  market.  The  person  we  seek  is 
thoroughly  knowledgeable  of  all  circulation 
aspects,  is  very  strong  in  human  relations 
and  is  able  to  provide  quality  leadership. 
Position  offers  opportunity  for  personal 
and  professional  development,  achieve¬ 
ment-oriented  pay  and  excellent  fringe 
benefits.  If  you  want  to  learn  more  about 
this  challenging  and  rewarding  opportu¬ 
nity,  send  resume  describing  yourself,  ed¬ 
ucation  and  experience  to  Box  727,  Editor 
&  Publisher. 


DISTRICT  SALES  MANAGER 
Immediate  opening,  needed  for  estab¬ 
lished  daily  and  Sunday  newspaper  with 
circulation  background.  Previous  circula¬ 
tion  experience  desired:  unlimited  oppor¬ 
tunity  for  aggressive,  experienced  candi¬ 
date.  Liberal  auto  allowance,  excellent 
fringe  benefits.  Salary  based  on  experi¬ 
ence.  Send  resume  to;  Tribune-Review 
Publishing  Co.,  c/o  R.  J.  Schwenk,  Circula¬ 
tion  Manager,  Cabin  Hill  Drive,  Greens- 
burg.  Pa.  15601. 


CAN  YOU  MAKE 
THINGS  HAPPEN? 

We  are  seeking  a  bright,  aggressive  indi¬ 
vidual  with  a  solid  background  in  circula¬ 
tion  and  promotion  to  manage  a  depart¬ 
ment  of  5  people  with  responsibilities  for 
district  manager  training,  carrier  promo¬ 
tions,  circulation  contests  and  incentives, 
telephone  subscription  sales  crews, 
Newspaper  In  Education  and  related  pro¬ 
jects. 

The  individual  we  need  must  have  a  proven 
record  of  creativity,  strong  people  skills, 
the  ability  to  generate  enthusiasm  in 
others  and  a  desire  to  make  things  hap¬ 
pen. 

If  that  describes  you  and  you’d  like  to  talk 
with  us  about  opportunities  with  one  of  the 
South’s  most  progressive  group-owned 
newspaper  companies,  send  a  letter  and 
resume  including  relevant  experience  and 
salary  requirements  in  strict  confidence  to 
Box  974,  Editor  &  Publisher. 


EXPERIENCED  magazine/newspaper 
promotion  manager  for  2-year-old  state 
golf  newspaper.  Big  margin.  FLORIDA 
GOLFWEEK,  (813)  294-5511. 


CIRCULATION  PROMOTION  MANAGER 
Excellent  oppprtunity  for  an  energetic  in¬ 
dividual  who  is  creative  and  able  to  pro¬ 
mote.  We’re  a  young,  progressive  depart¬ 
ment  of  a  fast-growing  suburban  daily  in 
Zone  5.  Send  resume  to  Box  989,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR  needed  about 
August  1  for  small  newspaper  group.  We 
want  a  highly  motivated  tiger  at  selling  and 
servicing.  Minimum  2  years  experience. 
Best  fringe  benefits.  Large  bonuses  for 
successful  performance.  Send  resume, 
long  letter  about  yourself  and  your  career 
achievements,  present  salary  and  salary 
expectations.  Replies  held  confidential. 
Box  1008,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  6000  daily 
South  of  St.  Louis.  Tremendous  opportun¬ 
ity  for  a  person  with  energy,  ambition  and  a 
desire  to  advance  with  a  multi-newspaper 
group.  You  will  run  your  own  show. 
$14,000  plus  generous  bonus  plan.  We 
need  you  now!  Send  resume  to  Box  998, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


SEMI-WEEKLY  planning  daily  pubhcation 
in  immediate  future  needs  shirtsleeve 
salesman-manager  tor  small  classified  de¬ 
partment  already  producing  considerable 
volume.  Send  complete  resume,  including 
salary  requirements.  News-Sun,  P.  0.  Box 
1779,  Sun  City,  Ariz.  85351. 

CLASSIFIED  AD  MANAGER 
Connecticut  medium-sized  daily  seeks 
skilled  linage  builder  and  leader  for 
6-person  department.  Growth  area.  Box 
I  9C)9,  Editor  &  Publisher. 
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TELEPHONE 
SALES  MANAGER 

St.  Louis'  leading  daily  and  Sunday  news¬ 
paper  is  seeking  an  experienced  sales 
motivator  to  train  and  manage  a  depart¬ 
ment  of  telephone  sales  specialists. 

Our  sales  people  sell  private  party  adver¬ 
tisers  as  well  as  commercial  accounts. 
You'll  be  asked  to  maintain  and  build  upon 
the  strongest  advertising  volume  and  re¬ 
venue  in  the  market.  We're  not  satisfied 
with  being  No.  1. 

If  you've  got  selling  in  your  blood  and  man¬ 
aging  in  your  heart,  the  right  person  could 
earn  $20,000  or  more. 

A  fine  benefit  package  includes  3  weeks 
annual  vacation,  liberal  pension  plan, 
company  paid  health  and  life  insurance, 
paid  holidays  and  a  strong  sales  incentive. 
There  are  plenty  of  opportunities  to  grow 
within  the  company,  too! 

For  a  confidential  interview  please  forward 
your  resume  to  Larry  Steinman,  Assistant 
Classified  Ad  Manager, 

ST.  LOUIS  POST-DISPATCH 
900  N.  12th  Blvd. 

St.  Louis,  Missouri  63101 


DISPLAY  ADVERTISING 


JOIN  THIS  medium-size  Area  1  daily  and 
become  responsible  for  development  of 
new  sales  ideas  and  territories.  Great  op¬ 
portunity  for  a  successful  advertising  sales 
person  on  small  daily  or  weekly  to  move  up. 
Opportunity  for  advancement  into  man¬ 
agement.  Send  resume  and  salary  re¬ 
quirements  to  Bob  897,  Editor  & 
Publisher. 


NATIONAL  ADVERTISING  SALES 
Outstanding  opportunity  with  leading 
newspaper  sales  organization.  Require¬ 
ments;  3-5  years  experience  newspaper 
and/or  agency. 

Good  starting  salary.  All  major  benefits  in¬ 
cluding  profit  sharing  and  bonus.  Area  2. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  906,  Editor  &  Publisher. 


AN  EXCELLENT  OPPORTUNITY  for  a 
youthfully  alert  and  experienced  person  as 
assistant  to  Ad  Director  of  a  top  Midwest 
40M  daily.  Will  be  responsible  for  the  Gen¬ 
eral  Advertising  Department  plus  handling 
calls  on  zone/district  offices,  food  brokers, 
distributors  and  chain  headquarters.  Send 
full  resume  to  Box  982,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  advertising 
manager  for  6500  PM  daily  in  Central  In¬ 
diana.  Ph:  Larry  Brown,  (317)462-5528,  or 
send  resume  to  P,  0.  Box  279,  Greenfield, 
Ind.  46140. 


IMMEDIATE  OPPORTUNITY  for  experi¬ 
enced  sales  representative  with  proven 
ability  for  6-day  daily  in  sunny  Orange 
County,  California.  Salary,  bonus  and  ben¬ 
efits.  Send  resume  tO:  J.  Webb,  Daily  News 
Tribune,  655  W.  Valencia  Drive,  Fullerton, 
Calif.  92632. 


ADVERTISING  MANAGER 
15M  6-day  daily.  Zone  5,  seeks  aggressive 
display  salesman-supervisor  to  ^ect  re¬ 
tail,  national  and  classified  sales.  Experi¬ 
enced  staff.  Strong  market.  Good  salary 
and  benefits.  Attractive  bonus  based  on 
gain.  Send  resume  to  Box  953,  Editor  & 
Publisher. 


IMMEDIATE  OPENING  for  aggressive, 
promotion  minded  ad  manager  able  to  di¬ 
rect  staff  and  to  handle  important  sales 
accounts.  16K  -  circulation  newspaper  in 
Pacific  Northwest.  Future  potential  unlim¬ 
ited  for  right  person.  $18K-$20K  - .  Box 
952,  Editor  &  Publisher. 


WE  ARE  a  small  but  strong  PM  daily  and 
need  help  from  some  really  aggressive  and 
experienced,  GOAL  ORIENTEC)  display  ad 
manager.  Beautiful  area  of  Zone  3,  mildly 
competitive,  excellent  company  and  bene¬ 
fits.  No  short-term  whiz  kids:  we  want  a 
solid,  community-oriented  person.  Write 
soon,  listing  complete  background  and 
salary.  Full  confidence  and  consideration 
to  all  applicants.  Box  972,  Editor  & 
Publisher. 


ADVERTISING  REPRESENTATIVE  for 
50,000  daily  in  Connecticut.  We  are  look¬ 
ing  for  an  aggressive  person  with  strong 
sales  knowledge  and  experience.  Excellent 
benefits,  salary  plus  commission.  Send  re¬ 
sume  to  Box  971,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR— Zone  2,  ABC 
20,000.  Highly  competitive  market.  Must 
know  retail,  classified,  promotions  for 
suburban  market.  Will  consider  aggressive 
number  2  person  ready  to  move  up.  Salary 
open,  incentive  plan,  car,  expenses.  Re¬ 
spond  with  resume.  Box  963,  Editor  & 
Publisher. 


ADVERTISING  SALESPERSON— Small 
daily  in  sunny.  Southern  California  seeks  a 
dynamic  salesperson  who  enjoys  a  chal¬ 
lenge  and  wants  room  to  grow.  Applicant 
should  have  a  degree,  preferably  in  mar¬ 
keting,  and  some  ad  sales  experience.  We 
are  part  of  a  group  and  offer  top  starting 
salary,  sales  incentive  program,  car  allo¬ 
wance  and  excellent  advancement  oppor¬ 
tunity.  Send  resume  to;  The  Herald-News, 
16920  Spring  St.,  Fontana,  Calif.  92335. 


AGGRESSIVE  SALESPERSON  sought  by 
our  growing  Tenant-Apartment  Living 
newspaper  in  New  York  City.  We  are  small, 
but  our  market  potential  is  huge.  We  offer 
generous  commission,  but  more  impor¬ 
tant,  ownership  interest  potential.  If  you 
want  a  ground  floor  opportunity  and  chal¬ 
lenging  career/business  potential,  contact 
us  now.  Box  857,  Editor  &  Publisher. 


AGGRESSIVE  DISPLAY  ADVERTISING 
salesperson.  Sales  experience,  personality 
and  ability  to  organize  and  be  self- 
motivated  are  "musts.”  Top  pay,  plus  ex¬ 
cellent  benefits  for  right  person  with  man¬ 
agement  possibilities.  The  Papers  Incorpo¬ 
rated,  Box  188,  Milford,  Ind.  46542.  (219) 
658-4111. 


NEW  OPPORTUNITY 
WITH  A  WINNER 

The  Pulitzer  Prize-winning  Sun  Newspap¬ 
ers  of  Omaha  is  seeking  an  experienced 
retail  advertising  salesperson  who  desires 

?ood  pay,  advancement  on  merit  and 
ringe  benefits  including  profit  sharing.  An 
environmentally  sound  city  with  surprising 
cultural  facilities.  Write  or  call  Bill  Encell, 
Assistant  Publisher,  4875  F  St.,  Omaha, 
Neb.  68117.  (402)  733-7300. 


ADVERTISING  REPRESENTATIVE  for 
24,000  daily.  We  are  looking  for  an  aggres¬ 
sive  person  with  strong  marketing  knowl¬ 
edge  and  sales  experience.  Excellent  ben¬ 
efits,  salary  and  commission.  Please  send 
resume  to  Personnel  Department,  Globe- 
Gazette,  Box  271,  Mason  City,  Iowa 
50401. 


ASSISTANT  ADVERTISING  DIRECTOR 
Proven  ability  will  put  the  right  person  in 
top  spot  of  this  advertising  department  in 
just  a  very  short  time.  Must  have  good 
background  in  sales  and  management. 
Finest  plant  and  facilities  in  the  South. 
Ideal  location  in  Florida.  Good  salary  and 
incentive  program  plus  major  benefits. 
Send  resume  with  salary  h(story  to  Box 
995,  Editor  &  Publisher. 


EDITORIAL 


COPY  EDITOR.  If  you're  the  kind  of 
makeup  person  who  has  competitors  steal¬ 
ing  your  ideas,  we  want  you.  If  you're  the 
kind  of  head  writer  who  has  others  saying, 
"Why  didn't  I  think  of  that?,"  we  want  you. 
If  you  can  stay  two  steps  ahead  of  innova¬ 
tive,  quality-conscious  editors,  we  want 
you.  Send  resume  and  work  samples  tO; 
Box  1014,  Editor  &  Publisher.  We  are  an 
Equal  Opportunity  Employer. 


EDITOR— Manager  with  expansionist  ideas 
for  award-winning,  highly  respected  sub¬ 
urban  weekly  in  Zone  2.  Must  be  civic- 
minded,  crusading,  and  politically  aware. 
Experienced  applicants  only.  Full  editorial 
responsibility  with  full-time  staff  of  5  plus 
correspondents.  Send  resume  and  work 
samples  to;  Box  905,  Editor  &  Publisher. 


EDITOR  for  newsletter  group.  Three  publi¬ 
cations  covering  tax  strategy  for  small 
businesses;  commodities  investments; 
and  alternative  investment  strategies 
(precious  metals,  antiques,  coins,  etc.). 
Need  capable  working  editor  experienced 
in  these  topic  areas,  able  to  assume  full 
responsibility.  Box  891,  Editor  &  Pub¬ 
lisher. 


36,000  PM  DAILY  seeks  religion  writer- 
editor  for  award-winning  religious  news 
pages.  Present  editor  retiring.  Right  per¬ 
son  has  knowledge  of  and  interest  in  reli- 
ion  and  is  a  journalist,  not  a  preacher, 
one  6.  Box  886,  Editor  &  Publisher. 


SPORTSWRITER,  beginner,  for  4-man 
staff  of  23, (XW  regional  PM  daily,  Saturday 
and  Sunday  AM.  Opportunity  to  learn  en¬ 
tire  sports  operation.  $125  to  start,  future 
based  on  performance.  Write  Tom  Par¬ 
sons,  Managing  Editor,  Pine  Bluff  Com¬ 
mercial,  P.  0.  Box  6469,  Pine  Bluff,  Ark. 
71611  or  call  (501)  534-3400. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 

CITY 

EDITOR 

for  22,000  Monday  thru  Saturday  offset 
daily  in  35,0(X)  city  near  metropolis.  Must 
have  well  developed  technical  ability  in 
copy  editing,  story  development,  research, 
photo  play  and  cropping,  and  the  personal¬ 
ity  to  handle  young,  strong-willed  staff  of  8 
reporters  and  2  photographers.  News 
judgment  must  be  strong  and  recognize 
importance  of  what  readers  need  to  know 
as  well  as  importance  of  people  stories  and 
features.  Must  have  supervisory  experi¬ 
ence  and  respect  of  present  staff  and 
management.  Send  resume  describing 
yourself,  experience,  education  and  news 
philosophy  to  Charlotte  Phillips,  Personnel 
Administrator,  Evening  Herald,  P.  0.  Box 
11707,  Rock  Hill,  S.C.  29730. 


36,000  PM  IN  ZONE  6  is  looking  for  help  in 
directing  energetic,  young  news  staff.  In¬ 
terested  in  someone  with  experience  in 
supervising,  editing  and  assignment  deci¬ 
sions.  Ne^  person  with  ideas  he  or  she 
wants  to  tiy,  even  if  some  don't  work  out. 
Responsibility  and  growth  potential  virtu¬ 
ally  unlimited.  Box  882,  Editor  & 
Publisher. 


OFFSET  DAILY  seeks  aggressive  reporter 
to  assist  editor  and  staff  strengthen  em¬ 
phasis  on  local  news,  pictures,  editorials. 
J-degree  with  2  years  experience.  Excel¬ 
lent  fringes.  Circulation  63(X).  Send  full 
resume,  salary  requirements.  Commercial 
Review,  Box  1049,  Portland,  Ind.  47371. 


METRO  EDITOR 

Eastern  PM  daily  in  medium  circulation 
class  and  dedicated  to  excellence  looking 
for  creative  news  executive  who  can  pro¬ 
vide  the  spark  and  leadership  to  britig  out 
the  best  in  a  young,  talented  staff,  ^cel- 
lent  benefits,  living  conditions  and  oppor¬ 
tunity  for  growth.  Send  resumeand  all  per¬ 
tinent  details,  including  present  salary,  to 
Box  919,  Editor  &  Publisher. 


COPY  EDITOR — Skilled,  experienced  per¬ 
son  for  rim  job  on  a  fast  desk.  Ability  to 
handle  scanner  copy  desired:  tight  head 
writing  and  editing  a  must.  Submit  resume 
Personnel  Dept.,  The  States-ltem,  38(X) 
Howard  Ave.,  New  Orleans,  La.  70140.  An 
Equal  Opportunity  Employer  M/F. 


MANAGING  EDITOR.  18,500  daily, 
award-winner,  modern  electronic  news¬ 
room.  Good  staff  needs  direction  from  ex¬ 
perienced  journalist.  $16,(300  plus  bene¬ 
fits.  Contact  Don  Seaton.  Tribune,  Hast¬ 
ings,  Nebr.  (402)  462-2131. 


WE  ARE  EXPANDING  our  sports  staff  and 
looking  for  a  bright,  competent,  eager  re¬ 
porter  with  a  wide  range  of  sports  in¬ 
terests.  Layout  experience  or  training  pre¬ 
ferred.  Send  resume,  clippings,  salary  re- 

Sients  to  Ron  Bliss,  Executive  Sports 
,  Kingsport  Times-News,  P.  0.  Box 
479,  Kingsport,  Tenn.  37662.  An  Equal 
Opportunity  Employer. 


CENTRAL  FLORIDA  SUBURBAN  paid 
weekly,  growing  but  needs  co-editor/ 
investor  for  breakthrough.  Box  932,  Editor 
&  Publisher. 


EDITOR  WANTED  for  award-winning  Up¬ 
state  New  York  weekly.  Must  be  able  to 
direct  staff.  Good  salary,  fringe  benefits  in 
pleasant  community.  Send  resume,  refer¬ 
ences  and  salary  requirements  to  Box 
946,  Editor  &  Publisher. 


EDITOR— Award-winning  30,000  circula¬ 
tion  weekly.  Zone  2,  offers  excellent  situa¬ 
tion  for  innovative  editor.  Must  be  strong 
on  graphics,  layout,  and  politically  aware. 
Capable  of  motivating  staff.  Profit  sharing 
plus  major  benefits.  Send  resume,  clips 
and  salary  expected  to  Box  966,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  May  28.  1977 


CITY  EDITOR  for  afternoon  daily  (40,000) 
where  local  coverage  is  the  heart  of  pro¬ 
duct.  Must  be  able  to  direct,  lead  and  work 
with  young  staff.  Competition  is  tough  in 
this  Zone  4  market,  but  vve're  proud  of  our 
job  against  the  big  guys.  Write  Box  907, 
Editor  &  Publisher. 


MANAGING  EDITORS 

We  need  2  managing  editors  to  be  resppn- 
sible  for  editorial  content  and  production 
of  2  of  our  17  dorninant  weekly  suburban 
newspapers.  Qualifications  include  4-5 
years  newspaper  experience,  sound  news 
judgment,  copy  editing,  headline  writing 
and  page  layout  (some  staff  supervision  a 
plus).  Submit  resume,  including  salary  de¬ 
sired  (none  considered  without  salary  indi¬ 
cated).  Alice  Raggi,  Pioneer  Press  Inc., 
1232  Central  Ave.,  Wilmette,  III.  60091.  A 
subsidiary  of  Time  Inc. 

Equal  Opportunity  Employer,  M/F 


REPORTERS 

2  reporting  positions  open  on  staff  of  the 
fastest  growing  group  of  suburban  week¬ 
lies  in  the  Chicago  area.  J-degree,  experi¬ 
ence  preferred.  Call  or  write;  Drew  Davis, 
Managing  Editor,  Barrington  Press,  200 
James  St.,  Barrington,  III.  60010.  Ph; 
(312)  381-9200. 


SPORTS  EDITOR  job  open  on  an  outstand¬ 
ing  20,000  circulation,  7-day-a-week  daily 
in  Big-8  college  town.  Great  opportunity  for 
energetic  person  to  direct  staff  of  3  full¬ 
time  and  5  part-time  writers.  Fine  facilities 
and  benefits.  Send  resume  to  Frank  M. 
Holt,  General  Manager,  Columbia  Daily 
Tribune,  P.  0.  Box  798,  Columbia,  Mo., 
65201. 


MATURE  EDITOR 

One  of  the  South's  most  respected 
medium-sized  newspapers  desires  sea¬ 
soned  editor  to  handle  editorial  functions. 
Several  years  experience  necessary. 
Should  be  willing  to  meet  the  public  and 
make  speeches  as  appropriate.  Prefer 
traditional  and  conservative  orientation. 
Box  941,  Editor  &  Publisher. 


BUREAU  CHIEF  FOR  MONTANA 
Energetic,  experienced  journalist  to  head 
3-person  news  team  covering  state  gov¬ 
ernment  for  the  Lee  Newspapers  of  Mon¬ 
tana  (Billings,  Missoula,  Butte,  Helena). 
Attractive,  Rocky  Mountain  location; 
editing-level  salary.  Clips  should  de¬ 
monstrate  the  ability  to  investigate 
thoroughly,  to  write  about  legislative  af¬ 
fairs  without  boring  readers  and  to  relate 
government  to  people's  lives.  The  job  in¬ 
cludes  staff  direction,  story  assignment 
and  editing.  State  capital  experience 
would  be  a  plus.  Box  964,  Editor  & 
Publisher.  Equal  Opportunity  Employer, 
M/F. 


MEDICAL  EDITOR 

Key  role  with  clinical  publisher  outside 
New  York  City;  editing,  organizing  skills 
required  by  growth-committed  firm.  Box 
950,  Editor  &  Publisher. 


BUSINESS  EDITOR 

Editing  and  writing  experience  essential 
with  emphasis  on  business/finance,  labor, 
environment  and  consumerism.  Supeniise 
staff  of  5. 

Salary  range  from  $23,000  to  start  plus 
extensive  benefits.  Pleasant  and  conve¬ 
nient  living  environment.  Please  write  in 
confidence  stating  work  experience,  salary 
desired  and  date  available.  Box  1010, 
Editor  &  Publisher. 


SPORTS  DESK  PERSON— We're  a  65,000 
AM  in  Zone  5  which  is  looking  for  someone 
who  primarily  enjoys  working  with  sports 
copy  and  is  experienced  in  layout  and 
makeup,  yet  can  write  a  readable  sports 
story  or  feature.  Should  be  interested  in 
working  with  a  VDT  system.  Send  resume, 
clippings  and  salary  required  to  Box  1012, 
Editor  &  Publisher. 


WANTED:  Energetic  J-School  grad  with 
minimum  of  2  years  experience  on  daily  or 
weekly  paper.  Photo  capability  required. 
Work  for  small  mountain  weekly  as  news 
editor.  Must  be  able  to  cover  any  story  or 
beat.  Purpose:  build  best  weekly  in  Col¬ 
orado.  Send  resume  and  maximum  of  3 
stories  representative  of  your  wide 
capabilities.  Contact  Brodie  Farquhar, 
Chaffee  County  Times,  P.  0.  Box  Z,  Buena 
Vista,  Colo.  81211.  Job  starts  July  1. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MARKETING 


HELP  WANTED 
PRESSROOM 


MANAGING  EDITOR 
SNOWMOBILE  WEEKLY 
Managing  editor  for  snowmobile  racing 
weekly.  Position  also  involves  being  as¬ 
sociate  editor  on  SNOW  GOER,  the  leading 
snowmobile  enthusiast  magazine  in  the 
field;  and  SNOW  GOER  Trade,  a  monthly 
snowmobile  industry  magazine.  Heavy 
editorial  involvement  with  SNOWMOBILE 
MAGAZINE,  a  paid  circulation  national 
weekly  newspaper  covering  snowmobile 
racing.  BA  in  Journalism  or  English  and 
practical  experience  covering  motorized 
competition  on  a  professional  level.  Heavy 
writing  and  photography  skills  essential. 
Immediate  opening.  Please  send  resume 
and  salary  requirements  to  Personnel 
Dept.,  The  Webb  Co.,  1999  Shepard  Rd., 
St.  Paul,  Minn.  55116. 

EDITOR:  Unique  opportunity  for  a  hard- 
driving  individual  looking  to  move  rapidly 
from  reporting  to  an  editor's  position  in  a 
growing  Southern  Maryland  weekly  group. 
Copy  editing  and  page  layout  samples 
necessary.  Send  resume  to  Box  988, 
Editor  &  Publisher. 

PHOTOGRAPHER-REPORTER 
Written  applications  sought  for  combined 
job  as  photographer-darkroom  technician 
and  reporter.  Strong  photo  background 
needed.  Write  Managing  Editor,  Monroe 
Evening  News,  20  W.  First  St.,  Monroe, 
Mich.  48161. 

GOLF  WRITER  with  makeup  experience  for 
assistant  editor  of  state  weekly.  Mr.  Stine, 
FLORIDA  GOLFWEEK,  Box  9036,  Winter 
Haven,  Fla.  33880.  (813)  294-5511. 

EDITOR  for  4500  PM  daily  in  northern 
Ohio.  Excellent  family  community,  modern 
offset,  independently  owned  newspaper. 
Reply  Box  983,  Editor  &  Publisher. 

SPORTS  DESK 

We're  recruiting  a  sports  desk  person  with 
management  potential  and  the  vision  to 
help  us  build  the  best  sports  section  in  the 
country. 

She  or  he  will  need  to  produce,  edition  by 
edition,  eyecatching  layouts  and  write 
heads  that  inform  and  entertain  our  read¬ 
ers.  We'll  also  expect  you  to  word  edit  and 
challenge  copy  to  produce  readable  and 
complete  stories. 

As  important  as  your  technical  skills  will  be 
your  ability  to  work  with  people  and  moti¬ 
vate  them  to  strive  for  excellence. 

We're  a  major  AM  paper  in  the  South.  If 
you're  the  right  woman  or  man,  start  by 
sending  an  autobiographical  letter,  begin¬ 
ning  at  Day  One  and  telling  us  why  we 
ought  to  hire  you.  Also  tell  us  what  you 
think  about  newspapers  and  their  sports 
sections  and  how  you'd  improve  them.  In¬ 
clude  a  small  selection  of  clips,  layouts 
and  anything  else  that  demonstrates  your 
skills.  Box  977.  Editor  &  Publisher. 

NIGHT  ASSIGNMENT  EDITOR.  Award¬ 
winning  Zone  2  PM  daily  seeks  person  to 
supervise  night  staff.  Must  have  experi¬ 
ence  in  copyediting  and  making  assign¬ 
ment  decisions.  Knowledge  of  VDT  editing 
preferred.  Send  resume,  salary  require¬ 
ments  to  Box  985,  Editor  &  Publisher. 

FINANCIAL  REPORTER— Financial  news¬ 
paper  needs  skilled  reporter  with  keen  in¬ 
terest  in  investments  and  securities  mar¬ 
kets  for  special  assignment  features.  Want 
good  writer  with  editing  ability.  3  to  4  years 
experience  desirable.  Good  salary,  fringe 
benefits.  Send  resume  (must  include  re¬ 
ferences),  along  with  samples  of  work  to 
Box  990.  Editor  &  Publisher. 

WE  NEED  a  managing  editor  for  a  large 
weekly,  who  can  build  a  staff  of  young  re¬ 
porters  and  give  us  a  top-notch  product. 
Located  in  remote  area  of  Northeast.  Send 
complete  resume  and  salary  requirements 
to  Box  996,  Editor  &  (Publisher. 

REWRITE  PRO 

One  of  the  South's  top  AM's  is  looking  for 
one  of  the  nation's  top  rewrite  pros. 

We  want  someone  who  is  quick,  accurate, 
a  bright  writer  and  digging  reporter  for  in¬ 
side  work,  nights,  on  our  metro  desk.  You'll 
chase  breaking  stories  by  phone,  plug 
holes  in  local  and  wire  stories,  do  some 
editing,  work  closely  with  the  night  city 
editor.  If  we  hire  you,  it's  because  we  think 
you  have  the  potential  to  move  up  to  an 
editing  job. 

Send  us  a  resume,  clips  and  an  autobio¬ 
graphical  letter  that  tells  us  why  we  ought 
to  hire  you  and  what  you  could  do  with  this 
job.  Box  980,  Editor  &  Publisher. 


WE  NEED  a  bright,  imaginative  editor/ 
writer  to  coordinate  4-person  Lifestyles  de¬ 
partment  in  aggressive  New  England  SOM 
seacoast  daily.  Are  you  No.  2  now?  Want  to 
move  up?  If  you  have  desk  experience,  lots 
of  imagination  and  a  flair  for  layout,  con¬ 
tact  Box  1001,  Editor  &  Publisher. 

CITY  EDITOR— 10,000  PM  daily  needs  City 
Editor  experienced  in  desk  work,  who  can 
teach  and  demand  writing  quality,  moti¬ 
vate  and  enthuse  youthful  staff  of  6.  Re¬ 
port  to  Managing  Editor.  Pleasant  working 
conditions,  good  benefits,  room  to  grow 
with  expanding  organization.  Clean  west¬ 
ern  Ohio  community  near  major  centers. 
Please  send  resume  to  Box  1007,  Editor  & 
Publisher. 


NEWSWRITER 

The  news  and  comment  section  of  Science 
magazine  has  an  immediate  opening  for  a 
beginning  reporter  interested  in  covering 
science  and  public  affairs.  Some  knowl¬ 
edge  of  science  or  technology  is  desirable 
but  not  mandatory.  Applicants  must  have 
the  equivalent  of  at  least  1  year's  reporting 
or  writing  experience,  either  at  the  profes¬ 
sional  level  or  on  a  college  publication.  In¬ 
terested  persons  should  send  resume,  no 
more  than  3  writing  samples,  and  the 
names,  addresses  and  telephone  numbers 
of  3  references  to  Carole  Dickertscheer, 
Personnel  Associate,  American  Associa¬ 
tion  for  the  Advancement  of  Science,  1515 
Massachusetts  Ave.  N.W.,  Washington. 
D.C.  20005.  Affirmative  /Vction  Employer, 
M/F.  No  phone  calls,  please. 


EDP  CONSULTANTS 


COMPUTER  CONSULTANT 
Wanted:  Consultant  qualified  to  advise 
with  and  recommend  specific  computer 
systems  and  procedures  to  major  Southern 
newspaper,  including  soft  and  hardware. 
News  and  mechanical  departments  are 
now  computerized.  Plan  to  computerize 
business,  advertising,  circulation  and  ex¬ 
pand  present  news  and  typesetting  sys¬ 
tems.  Be  specific  and  state  experience 
and  qualifications.  Box  949,  Editor  & 
Publisher. 


FREELANCE 


TRADE  PUBLICATION  seeks  freelance 
correspondent  for  Atlanta  area.  Business 
reporting  experience  preferred.  Cover 
meetings,  develop  news  stories,  case  his¬ 
tories.  Light  photography.  Pays  $.05  per 
word,  $5.00  per  photo.  Box  943,  Editor  & 
Publisher. 


LUCRATIVE  FREELANCE— Radio  medical 
news  network  for  doctors  seeks  medical 
and  science  reporters  outside  New  York 
City  area  for  freelance  assignments.  Re¬ 
sume  to  Robert  Saunders,  Physicians 
Radio  Network,  15  Columbus  Circle,  New 
York,  N.Y.  10023. 


WEST  COAST  boating  writers.  Also 
monthly  specialist  columnists  on:  sea 
trials;  travel:  fashion:  maintenance; 
mechanics;  fishing.  Send  sample,  resume 
to  Box  959,  Editor  &  Publisher,  im¬ 
mediately. 


OPPORTUNITY  KNOCKS  TWICE  A 
MONTH.  “Freelancer's  Newsletter"  Exclu¬ 
sive  job  listings,  markets,  news.  6  issues 
$5.  1  year  (22  issues)  $20.  Satisfaction 
guaranteed.  Dept.  EP,  P.  0.  Box  128, 
Rhinebeck,  N.Y.  12572. 


GRAPHICS 


ASSISTANT  TO  THE  DIRECTOR 
MARKETING  &  COMMUNICATIONS 
DEPARTMENT 

Need  aggressive  individual  with  experi¬ 
ence  in  marketing  and  related  fields  for 
rapidly  expanding  marketing  department 
for  a  Mornine-Evening-Sunday  Zone 
2  Metro.  Initial  responsibilities  will  in¬ 
clude  market  analysis,  financial  analysis, 
advertising  presentations.  Opportunity  to 
move  up.  Salary— high  teens.  Resume 
and  references  in  confidence  to  Box  944. 
Editor  &  Publisher. 


JOURNEYMAN  OFFSET  PRESSMAN— 
Prefer  double  width  experience.  Work  on 
new  press.  Union  shop  with  good  pay  and 
chance  for  advancement.  Send  resume  to 
or  phone  (219)  294-1661,  Eugene  Askren, 
Production  Manager,  Elkhart  Truth,  Elk¬ 
hart,  Ind.  46514. 


MAILROOM 


PHOTOJOURNAUSM 


WE'RE  SEEKING  a  highly  creative  artist 
and  designer,  with  an  established  track 
record  in  newspaper  design  to  join  our 
staff.  Must  be  able  to  work  closely  with 
editors  and  other  artists  in  creation  of  at¬ 
tractive  pages,  and  must  have  ability  to 
play  a  significant  role  in  newspaper  rede¬ 
sign.  Contact  Dave  Nimmer,  managing 
editor.  The  Minneapolis  Star,  425  Portland 
Ave.,  Minneapolis,  Minn.  55488. 


PHOTOGRAPHER  who  wants  to  work, 
build  reputation  with  quality  pix  for 
photo-oriented  Southwest  daily-Sunday. 
Do  not  send  portfolio  at  this  time.  Jobopen 
mid-August.  Sun-News,  Box  1749,  Las 
Cruces,  N.M.  88001. 


PRESSROOM 


PRESSMAN  WANTED  for  8  unit  Urbanite 
press  32,000  daily  newspaper.  Located  in 
Central  Wyoming's  most  progressive  com¬ 
munity.  Excellent  recreation  facilities 
nearby.  Company  benefits,  retirement, 
sick  pay.  7  paid  holidays,  paid  vacation. 
Contact  Gordon  Maher,  Press  Foreman, 
Casper  Star-Tribune,  Box  80,  Casper, 
Wyoming  82602. 


PRESSMAN  for  24-page  Cottrell  V-22.  All 
fringes  paid.  Profit  sharing.  6  days— no 
Sunday  publication.  Excellent  opportunity 
for  two-thirder.  Call  or  write  Robert  Myres. 
El  Dorado  Times,  El  Dorado,  Kans.  67042. 
(316)  321-1120. 


TECHNICAL  REPS 


PRODUCTION 


COMPOSING  ROOM  GENERAL  FOREMAN 
We  are  looking  for  a  mature,  enlightened 
and  progressive  general  foreman  for  a  met¬ 
ropolitan  daily  newspaper  in  Area  9.  Must 
be  a  good  people  motivator  and  under¬ 
stand  all  new  technology,  including  VDT, 
Scanner  and  computer  systems.  Must 
have  a  thorough  understanding  of.  and  ex¬ 
perience  in,  an  ITU  environment.  Labor  re¬ 
lations  experience  helpful.  Excellent  salary 
and  benefits  and  a  great  place  to  live. 
Send  resume  to  Box  1015.  Editor  & 
Publisher.  An  Equal  Opportunity  Employer. 


PLANT  SUPERVISOR  for  3900  circulation 
offset  daily  and  job  shop.  Must  have 
knowledge  of  web  press,  with  mechanical 
ability  to  keep  machinery  running  and  have 
organizational  abilities.  North  Central 
Kansas  community  with  junior  college. 
Contact:  Brad  Lowell,  Blade-Empire,  510 
Washington,  Concordia,  Kans.  66901. 

_ SALES _ 

SALES  REPRESENTATIVE  wanted  for 
Zone  1  and  2,  to  sell  blankets,  rollers,  and 
cutting  bars.  Good  position.  Reply  to  J. 
Thomas  McHugh  Co.,  6800  E.  32nd  St., 
Indianapolis.  Inc.  Call  collect:  (317)  545- 
2121. 


TECHNICAL  REPS 


TECHNICAL  SERVICE  REPRESENTATIVE 

REQUIRED  BY 

U.S.  SALES  SUBSIDIARY 

OF  A 

CANADIAN  NEWSPRINT  CDMPANY 

LOCATED  IN  NORTH-EASTERN  U.S.A. 

Position  involves  dealing  with  Technical  matters  relating  to 
the  use  of  various  grades  of  newsprint  in  Zones  1  through  4. 

REPLY  IN  CONFIDENCE  TO 

Box  937, 

Editor  &  Publisher 


MAILROOM  FOREMAN,  70,000  circula¬ 
tion.  5  days,  Sunday  morning  editions. 
Must  have  inserting  equipment  experi¬ 
ence.  Excellent  wages,  benefits.  Send 
complete  resume,  include  salary  require¬ 
ments  and  references  to  Box  984.  Editor  & 
Publisher.  Located  in  Zone  5. 


ADMINISTRATIVE 


GENERAL  MANAGER/Advertising  Direc- 
tor'Publisher  seeks  job  building  multi¬ 
weekly  or  weekly.  Has  shown  200°o  sales 
increase  last  5  years.  No  miracles,  just 
hard  work.  Can  invest.  25  years  experi¬ 
ence.  Box  851,  Editor  &  Publisher. 

GOTTA  MATCH?  18  years  daily  manage¬ 
ment,  know-how  all  phases,  seeks 
daily  general  manager  challenge.  Tony 
Pranger,  714  Higgins  Rd.,  Park  Ridge,  III. 
60068.  (312)  692-7956. 


GENERAL  MANAGER-MARKETING  EX¬ 
ECUTIVE  OR  AD  DIRECTOR-Seasoned. 
goal-oriented,  budget  and  bottom  line 
conscious  executive  with  strong  competi¬ 
tive  background  in  dailies  and  large  subur¬ 
bans.  Atop  administrator  who  can  produce 
in  all  areas  and  also  has  depth  and  vision 
along  with  excellent  experience  and  relia¬ 
bility.  Prefer  Zones  3,4,5  or  6.  Box  1017, 
Editor  &  Publisher. 


ADMINISTRATIVE 


WEEKLY  PUBLISHER  22  years,  4  years 
central  plant  manager,  degree,  seeks  new 
challenge  on  small  daily,  large  weekly. 
Zone  5  preferred,  all  offers  considered. 
Profit -oriented,  active  in  civic  affairs. 
Write  Box  933,  Editor  &  Publisher. 


CIRCULATION 


I  AM  32  YEARS  OLD.  and  have  over  13 
years  experience  in  every  phase  of  circula¬ 
tion.  From  District  Manager  of  a  news¬ 
paper  to  Assistant  Circulation  Director  of  a 
newspaper  that  grew  60°o  in  4  years  to 
circulation  manager  of  one  that  grew  13% 
in  the  first  year.  My  record  is  excellent!  I 
am  now  ready  to  become  your  circulation 
manager.  Art  Jiles  Jr.,  10109  E.  33  St., 
Tulsa,  Okla.  74145.  Ph:  (918)663-7951. 

EDITOR  &  PUBLISHER  for  May  28,  1977 
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PERSONNEL  AVAJLABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


SEASONED  CIRCULATION  MANAGER, 
district  manager,  shirtsleeve  professional. 
Has  done  it  all.  Strong  organizer,  promo¬ 
ter,  also  cost  minded.  Very  competitive. 
Looking  for  management  position  on  ag¬ 
gressive  newspaper  in  Zone  3  or  4.  Mar¬ 
ried,  3  children,  seeking  final  move.  Re¬ 
sume  upon  request.  Box  958,  Editor  & 
Publisher. 


CIRCULATION  SALES/MANAGER,  43, 
with  25  years  of  successful  experience  on 
small,  medium  and  large  dailies.  Very 
knowledgeable  in  all  phases  of  circulation 
management  including  marketing,  trans¬ 
portation,  unions,  EEOC  and  OSHA.  Have 
the  ability  and  record  to  get  the  job  ac¬ 
complished.  Top  references.  Reply  kept  in 
strictest  confidence.  Box  776,  Editor  & 
Publisher. 


STREET  SALES  MANAGER:  22  years  ex¬ 
perience  as  No.  1  man  with  250,000 
AM-PM  and  Sunday  newspaper.  Racks, 
distributors  and  company  routes.  Desires 
to  relocate.  Would  consider  No.  2  to  start. 
For  resume,  mail  request  to  Box  820, 
Editor  &  Publisher. 


TOP  NOTCH  Circulation  Director,  21  years 
experience  from  small  to  metro  AM/PM, 
ready  for  another  challenge.  People  and 
profit  oriented,  proven  track  record  in 
competitive  markets.  I  can  do  the  job  for 
you.  Reply  strictest  confidence.  Box  814, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


NEED  MORE  ad  count,  linage,  revenue? 
Dedicated  classified  manager,  23  years 
experience,  proven  leadership.  Prefer 
West  Coast  daily.  Best  references.  Box 
991,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


AD  MANAGER,  34,  experienced  in  sales, 
marketing,  promotions  and  presentations. 
Box  979,  Editor  &  Publisher. 


ORIGINATIVE  ADMAN,  literate,  widely  ex¬ 
perienced.  Area  9.  Box  987,  Editor  & 
Publisher. 


SEASONED  BUT  YOUNG  Advertising 
Director/ Accounts  Executive  looking  for 
new  challenge.  Have  5  years  of  wholesale 
and  retail  merchandising  knowledge,  plus 
8  years  of  intensive  newspaper  advertising 
unequalled  in  local  and  national  advertis¬ 
ing  and  display  classified  accounts.  Will 
relocate.  For  resume  and  references  con¬ 
tact  Box  997,  Editor  &  Publisher. 


MIDWEST  REP  with  super  track  record 
available.  Will  relocate.  Problem  solver 
with  ability  to  develop,  implement,  ad¬ 
minister  territory,  manage.  Box  1009, 
Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED,  AMBITIOUS  sports  editor. 
Tired  of  sitting  at  desk.  Want  reporting  job. 
Award-winner.  Willing  to  relocate.  Box 
835,  Editor  &  Publisher. 


SKILLED  WRITER/EDITOR— Background 
includes  13  years  of  newspaper,  wire  serv¬ 
ice  and  business  reporting  and  editing. 
Some  slot  experience.  Good  understand¬ 
ing  of  politics,  economics.  Now  in  New 
York  City  but  would  relocate.  Open  to  in¬ 
teresting  offers.  Box  1016,  Editor  & 
Publisher. 


RECENT  JOURNALISM  GRAD  seeks  re¬ 
porting  position  on  daily,  any  location.  Ex¬ 
perience  in  reporting,  editing,  photo. 
Strong  in  financial  reporting.  Scott 
Armstrong.  128  First  St.  N.E.,  Crosby, 
Minn.  56441.  (218)  546-5940. 


TEXAS  ONLY 

High  calibre  newspaperwoman,  27,  with 
strong  credentials;  6  years  experience- 
investigative,  general  assignment,  wo¬ 
men’s  sports.  Currently  on  bO.OCX)  daily. 
Expert  on  VDT.  Box  938.  Editor  & 
Publisher. 


SPORTS  CHALLENGE.  Sports  writer-desk 
man,  6  years  in  game,  hungers  to  join 
superior  staff  in  Zone  2,  3  or  5,.  Box  935, 
Editor  &  Publisher. 


EDITORIAL 


SPORTSWRITER,  22  and  excited,  seeks 
full-time  sports  writing  or  desk  post.  BS  in 
journalism,  part-time  sports  writer  at 
A/ashington  Post  and  editorial  assistant  at 
Baltimore  Sun.  College  sports  editor  with 
awards  for  reporting  and  layout.  Excellent 
clips  and  references.  VDT  and  photo  ex¬ 
perience.  Any  Zone.  Box  957,  Editor  & 
Publisher,  or  call  Steve  Murfin,  (301) 
762-5230. 

INTERNATIONALLY  KNOWN,  much  travel¬ 
led  writing  team  available.  Assignments; 
foods  and  cooking,  agricultural  scene, 
foreign  affairs.  Fluent  Spanish.  Box  859, 
Editor  &  Publisher. 

AUTHOR/COLUMNIST,  32,  would  like  to 
remain  in  Zone  1  if  possible.  Background 
basical  ly  sports,  but  abilities  wide-ranging. 
Four  books  in  past  four  years  for  major 
New  York  publishers;  outstanding  reviews. 
More  books  to  come.  Seeking  position  as 
feature  writer.  Excellent  references  and 
samples  available  upon  request.  Box  832, 
Editor  &  Publisher. 

STANFORD  JOURNALISM  FELLOW/book 
author.  4  years  leg/copy/features/heads 
N.Y.  News.  Seeks  broad  responsibility 
arts/energy/education  and  editorials. 
Areas  1,  3,  7, 9.  Assignments,  work  condi¬ 
tions  outweigh  cash.  Reply;  Coyle,  9  Cur¬ 
tis,  Piscataway,  N.J.  08854. 

SPORTSWRITER,  26,  looking  for  spot  on 
metro  daily.  Award-winning  column  past  2 
years.  Writes  quickly  and  colorfully.  Box 
602,  Editor  &  Publisher. 

WEEKLY  EDITOR,  SOLID  PRO,  MANY 
AWARDS.  SOUTH  ONLY,  $150M  MINI 
MUM.  MUST  GIVE  60-DAY  NOTICE.  BOX 
781,  EDITOR  &  PUBLISHER. 

FOR  JUST  $.13  the  clean  resume  of 
award-winning  reporter,  43,  with  editing, 
layout,  photo,  investigative  skills  and  de¬ 
grees  will  fly  your  way.  Dedicated  returnee 
seeks  harmony  with  socially  concerned 
publication.  Box  900,  Editor  &  Publisher. 

REPORTER  with  10  years  news  and  fea¬ 
ture  writing  plus  copy  desk  experience 
wants  to  work  for  top  editor  on  a  quality 
paper.  Call  (312)  562-1191. 

SPORTSWRITER-REPORTER,  26,  present¬ 
ly  on  two  newspapers,  desires  relocation. 
Sportswriter  on  30,000  morning  daily;  re¬ 
porter  on  weekly.  Prefer  sports.  VDT  com¬ 
puter  and  deadline  experience.  Box  890, 
Editor  &  Publisher. 

WOMAN  SPORTSWRITER  with  proven  abil¬ 
ity  to  get  the  story  from  major  league 
teams  seeks  full  time  position.  New  York 
City  area.  Box  889,  Editor  &  Publisher. 

SPORTS  EDITOR,  35,  award-winner,  col¬ 
lege  teaching  background.  Seek  position 
on  medium  or  large  daily.  Prefer  Zone  5, 
but  will  listen  to  any  offer.  Box  924,  Editor 
&  Publisher. 

SCIENCE/MEDICINE  writer,  nationally 
known,  wants  to  report  on  these  areas  for 
daily  newspaper,  chain  or  news  service 
from  New  York  City  base.  Currently 
employed.  Flexible  arrangements.  Box 
917,  Editor  &  Publisher. 

AWARD-WINNING  husband-wife  team 
seeks  escape  from  megalopolis  to  perma¬ 
nent  positions  on  medium,  small  daily.  He 
is  18-vear  veteran,  news  editor  on  major 

1  Eastern  daily;  she  is  freelance  writer,  10 
years  reporter  with  major  dailies.  Box  956, 
Editor  &  Publisher. 

REPORTER,  29,  BA  English,  2V2  years  ex¬ 
perience  wire  desk,  police  court  ueat, 
seeks  position  with  medium-sized  paper, 
preferably  East  or  West  Coast.  Box  934, 
Editor  &  Publisher. 

'  SPORTS  EDITOR  and  columnist  seeks  po¬ 
sition  on  medium  size  daily.  Experienced 
Box  761,  Editor  &  Publisher. 

EDITOR  with  22  years  experience  with 
78M  AM-PM  combo  and  UPl  seeks  job  as 
.  editor  of  lOOM  daily  or  on  metro  as  man^- 
I  ing  editor  or  sports  editor.  D.  Mack,  1770 
I  Thomas,  Beaumont,  TX  (713)  892-1256. 

EDITORIAL  WRITER,  thoughtful  conserva¬ 
tive.  Seeks  position  as  editor  of  page.  25M. 
Box  969,  Editor  &  Publisher. 


EDITORIAL 


SPORTSWRITER,  early  20’s.  Experienced 
big  league  talent  playing  out  his  option.  As 
many  creative  story  ideas  as  Dr.  J.  has 
moves;  copy  livelier  than  a  Nolan  Ryan 
fastball,  words  hit  with  the  explosiveness 
of  an  Ali  jab.  Box  967,  Editor  &  Publisher. 


CURIOUS  BEGINNING  REPORTER,  23. 
eager  for  chance  to  prove  his  worth.  BA 
History.  College  paper,  magazine  editor. 
Clips,  resume  on  request.  Zone  1,2.  Box 
981,  Editor  &  Publisher. 


YOUNG.  EXPERIENCED  sports  editor  of 
Upstate  New  York  daily  seeks  hockey 
and/or  collegiate  beat  on  metro  PM  daily. 
Bright  columns,  intelligent  reporting.  Will 
listen  to  the  right  offer.  Zone  2,8,9  or  On¬ 
tario.  Box  993,  Editor  &  Publisher. 


GIVE  ME  A  CHANCE!  J-Grad  seeks  general 
repprting  spot.  4  years  campus  editor;  ex¬ 
perience  on  weekly  newspaper;  knowledge 
VDT,  cold  type  production.  Please  write 
Box  1(X)3,  Editor  &  Publisher. 


AMBITIOUS  female  Journalism-English 
graduate  seeks  general  assignment  on 
weekly  or  medium  sized  daily.  Box  1013, 
Editor  &  Publisher. 


AWARD-WINNING  REPORTER  has  cov¬ 
ered  Chicago  mayoral  race  as  a  freelancer 
and  now  seeks  permanent  newspaper  job. 
preferably  in  Illinois.  Either  government 
reporting  or  desk.  Box  1002,  Editor  & 
Publisher. 


URGENT.  Well  qualified  journeyman,  25 
years,  needs  long  term  slot  with  Florida  or 
West  Coast  daily.  Present  job  folding.  Ma¬ 
ture  family  man,  44,  will  pay  relocation  and 
accept  your  pay  scale,  with  advancement 
pegged  to  merit.  Exceptional  writer  skilled 
in  editorial  functions,  including  camera/ 
bureau/city  desk/rewite/features/general 
assignment/beats,  etc.  Imaginative  self¬ 
starter,  top  references.  A  good  'un  up  for 
grabs.  Box  976,  Editor  &  Publisher. 


TENNIS  WRITER — 10  years  newsroom  pro 
all  phases  metro  daily.  I'll  edit,  write 
heads,  take  photos,  layout  pages.  Box  978, 
Editor  &  Publisher. 


EXPERIENCED,  CREATIVE  features  wri¬ 
ter,  27,  seeks  position  on  metro  daily, 
either  coast.  Now  top  features  man  on 
75.0(X)  Southeast  daily.  Experience  with 
layout.  Box  986,  Editor  &  Publisher. 


REPORTER,  10  years  experience  govern¬ 
ment,  general  assignment,  features.  Fam¬ 
ily  man  seeks  permanent  position  any 
Zone.  Gary  Stemm,  (219)  295-8169. 


SUCCESSFUL  television  news  executive  in 
major  organization  wants  career  change. 
Two  decades  as  distinguished  reporter/ 
roducer/editorof  news  and  public  affairs, 
xtensive  management  activity.  Mature, 
serious  journalist  believes  skills  and  ex¬ 
perience  can  make  contribution  to  print  in 
editing  or  management  role.  Needs  sub¬ 
stantial  challenge  where  personal  and  in¬ 
stitutional  integrity  are  very  highly  valued. 
Box  994,  Editor  &  Publisher. 


GRAPHICS 


ONE  MAN  BAND 
READY  TO  MARCH  TO 
DIFFERENT  DRUMMER 
Art  director,  illustrator,  cartoonist,  de- 
, signer,  photographer  in  large  Metro  area, 
eager  to  trade  crisp  graphics  for  clean  air 
and  quiet  country.  13  years  experience 
can  make  your  grey  pages  sparkle.  Box 
888,  Editor  &  Publisher. 


PHOTOJOURNALISM 


QUALIFIED,  hard-working  woman  seeks 
photo  job  on  daily.  Wants  to  work  for  de¬ 
manding  photo  editor.  BA  in  Journalism 
and  daily  experience.  Will  relocate.  Box 
849  Editor  &  Publisher. 


AMBITIOUS  photographer  with  two  years 
experience  on  Tennessee  daily  seeks  posi¬ 
tion  on  a  picture  oriented  newspaper  staff. 
Resume  and  portfolio  available.  Box  968, 
Editor  &  Publisher. 


PHOTOGRAPHER,  26,  photographer  and 
lab  technician,  2  years  experience,  diverse 
assignments  with  large  and  small  daily. 
Pornolio,  resume,  clips,  references  on  re¬ 
quest.  John  D.  Mebonough,  893  Paseo  Del 
Rio  N.,  St.  Petersburg,  Fla.  33702.  (813) 
576-1746. 


PHOTO  EDITOR,  metro  newspaper  experi¬ 
ence.  Strong  on  layout,  initiating  assign¬ 
ments,  picture  judgment,  wire  and  local. 
Extensive  photo  background.  Wish  to  con¬ 
nect  with  publication  committed  to  better 
pix  usage.  Box  845,  Editor  &  Publisher. 


PRODUCTION 


EXPERIENCED  in  conversions,  computers, 
VDT  and  OCR  input,  regenerated  clas¬ 
sifieds  and  data  processing  programming. 
Available  for  interview  at  ANPA/RI.  Send 
for  resume.  Box  939,  Editor  &  Publisher. 


PRODUCTION  MANAGER  or  Assistant  or 
Pressroom  Superintendent.  30  years  expe¬ 
rience  in  newspapers  large  and  small  and 
all  types  of  presses.  Top  references.  Box 
854,  Editor  &  Publisher. 


PUBUC  INFORMATION 


MONEY  ISN’T  EVERYTHING— A  person 
has  to  be  happy  in  what  he  does.  I  want  a 
position  as  a  Sports  Information  Director 
at  a  college  or  university.  Previous  experi¬ 
ence  includes  4  years  as  a  sportswriter  and 
one  as  a  Sports  Information  Director.  Re¬ 
sume,  brochure,  clips  and  references  on 
request.  Box  908,  Editor  &  Publisher. 


PUBUC  RELATIONS 


MY  5  YEARS  EXPERIENCE  in  news/feature 
releases,  publications,  slide  shows,  public 
speaking  can  benefit  your  PR  program. 
Prefer  ^nes  3,  4,  6.  Box  884,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  May  28,  1977 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 
An  interview  biii  of  rights 


In  the  search  for  better  understanding 
between  business  and  the  press  and  the 
continuing  effort  to  improve  the  quality 
of  reportage  in  that  area,  one  of  the  best 
documents  aimed  at  both  is  “An  Inter¬ 
view  Bill  of  Rights”  spelling  out  the 
rights  and  responsibilities  of  the  reporter 
as  well  as  the  interviewee. 

It  was  written  by  John  Jamison,  vice- 
president  and  director  of  corporation 
communications  for  North  Carolina  Na¬ 
tional  Bank  in  Charlotte,  who  is  a  former 
newspaper  and  television  newsman  in 
that  city. 

It  was  sent  to  us  by  Rolfe  Neill,  presi¬ 
dent  and  publisher  of  the  Charlotte  News 
and  Observer,  as  a  result  of  our  April  16 
piece  on  “Editor's  ten  public  relations 
commandments.”  Neill  reports  Jamison 
wrote  his  Bill  of  Rights  last  year  when 
working  through  the  local  Chamber  of 
Commerce  to  increase  understanding  be¬ 
tween  business  and  the  press  and  to  use 
in  a  seminar  on  the  subject. 

Based  as  it  is  on  experience  on  both 
sides  of  the  business/press  relationship, 
it  is  of  interest  to  city  editors  and  manag¬ 
ing  editors  who  face  daily  problems  in 
this  area.  As  someone  said  once,  the 
only  license  in  the  newspaper  business  is 
the  license  to  steal  other  peoples  ideas. 

Here  is  Jamison's  “Interview  Bill  of 
Rights;” 

Rights  of  the  interviewee: 

1 .  The  right  to  an  objective  listening  to 
the  facts  he  presents. 

2.  The  right  to  an  accurate  representa¬ 
tion  of  his  position. 

3.  The  right  to  a  fair  and  balanced  con¬ 
text  for  his  statements. 

4.  The  right  to  know  in  advance  the 
general  area  of  questioning  and  to  have 
reasonable  time  for  preparation. 

5.  The  right  to  reasonable  flexibility  as 
to  when  to  have  the  interview.  (Just  as 
there  are  times  when  a  reporter  cannot 
be  interrupted  near  a  deadline,  there  are 
times  when  others  cannot  be  interrupt¬ 
ed.) 

6.  The  right  to  expect  the  interviewer 
to  have  done  some  homework. 

7.  The  right  to  withhold  comment 
when  there  is  good  reason  without  hav¬ 
ing  this  translated  as  evading  or 
“stonewalling,”  for  example,  informa¬ 
tion  governed  by  SEC  regulations,  com¬ 
petitive  secrets,  matters  in  litigation  or 
negotiation,  information  that  could  dam¬ 
age  innocent  persons. 

8.  The  right  to  an  assumption  of  inno¬ 
cence  until  guilt  is  proven. 

9.  The  right  to  offer  feedback  to  the 
reporter,  especially  to  call  attention  to 
56 


instances  in  which  the  story,  in  the  hon¬ 
est  opinion  of  the  interviewee,  missed 
the  point  or  was  in  error — and  to  have 
this  feedback  received  in  good  faith. 

lO.The  right  to  appropriate  correction 
of  substantial  errors  without  further 
damage  to  the  credibility  or  reputation  of 
the  interviewee's  organization. 

Rights  of  the  interviewer: 

1.  The  right  to  access  to  an  authorita¬ 
tive  source  of  information  on  a  timely 
basis. 

2.  The  right  to  candor,  within  the  limits 
of  propriety. 

3.  The  right  to  access  to  information 
and  assistance  on  adverse  stories  as  well 
as  on  favorable  ones. 

4.  The  right  to  protection  on  a  story 
the  reporter  has  developed  exclusively, 
until  it  has  been  published  or  until 
another  reporter  asks  independently  for 
the  same  information. 

5.  The  right  not  to  be  used  by  business¬ 
es  for  “free-advertising”  on  a  purely 
commercial  story. 

6.  The  right  not  to  be  reminded  that 
advertising  pays  the  reporter's  salary. 

7.  The  right  not  to  be  held  accountable 
for  ill  treatment  by  another  reporter  or 
another  media  at  another  time. 

8.  The  right  to  publish  a  story  without 
showing  it  to  the  interviewee  in  advance. 

9.  The  right  not  to  be  asked  to  sup¬ 
press  legitimate  news  purely  on  the 
grounds  that  it  would  be  embarrassing  or 
damaging. 

10.  The  right  not  to  be  summoned  to  a 
news  comference  when  a  simple  phone 
call,  written  statement,  news  release  or 
interview  would  do  just  as  well. 


Price  of  Saturday 
edition  raised 

Montreal  Star  will  increase  the  price 
of  its  Saturday  issue  to  40C  from  30C 
effective  May  14. 

The  Monday  to  Friday  issues  will  re¬ 
main  at  15  cents  and  the  newspaper's 
six-day  home  delivery  price  will  remain 
at  $1. 

The  Saturday  issue  will  cost  50  cents 
instead  of  40  cents  outside  the  greater 
Montreal  area  and  home  delivery  outside 
the  city  will  rise  to  $1.25  from  $1.15. 

The  newspaper  said  the  increase,  ap¬ 
proved  by  the  anti-inflation  board,  was 
needed  to  offset  higher  publishing  costs 
since  the  last  price  rise  three  years  ago. 


Fall  debut  set 
for  new  tabloid 
daily  in  N.Y.C. 

Tinker  Campbell-Ewald  has  been  ap¬ 
pointed  the  advertising  agency  for  The 
Trib,  the  new  morning  daily  newspaper 
which  is  scheduled  to  make  its  debut  this 
fall  in  New  York  City. 

The  agency  will  begin  with  advertising 
directed  at  agencies  and  clients  in  the 
summer  and  then  handle  circulation 
promotion  in  the  fall. 

The  two  principals  are  Leonard  Saffir, 
a  long-time  newspaperman  and  recently 
former  Senator  James  Buckley's  chief 
assistant,  and  John  Denson,  formerly 
editor  of  the  New  York  Herald  Tribune, 
as  well  as  editor  of  Newsweek  and  execu¬ 
tive  editor  of  the  Journal  American. 

The  Trib  will  be  published  Monday 
through  Friday.  SafFu',  who  initiated  the 
publication,  will  be  editor-in-chief  and 
publisher,  and  Denson  will  be  editor. 
Norman  Williams,  formerly  of  News¬ 
week,  Citibank,  and  UPI,  is  the  advertis¬ 
ing  director. 

The  board  of  directors  includes 
Senator  Buckley,  William  E.  Simon, 
former  Secretary  of  the  Treasury,  and 
Saffir. 

“The  Trib  will  be  a  serious  paper,” 
Saffir  said.  “Although  it  will  be  tabloid- 
size,  it  won't  be  sensational.  We  will  be 
independent  in  our  editorial  stance.  We 
will  not  be  wed  to  any  political  party  or 
faction.” 

Harry  Thompson,  Tinker  Campbell- 
Ewald  president,  has  observed,  “The 
Trib  is  a  challenging  opportunity  for  us. 
We  are  convinced  of  its  validity  as  a 
communication  form  and  of  its  historical 
position  in  New  York  City.  We  believe 
it's  a  winner!” 

The  newspaper  has  signed  a  10-year 
lease  at  711  Third  Avenue. 

The  lease  is  nearly  a  $4  million  commit¬ 
ment  for  the  entire  fourth  floor  of  this 
building,  Saffir  said.  The  name  THE 
TRIB  will  be  displayed  on  the  facade 
of  the  building. 

During  the  long  newspaper  strike  in 
New  York  City  in  1%3,  Saffir  and  others 
published  a  daily,  called  the  New  York 
Standard.  In  1965  Saffir  founded  the 
Latin  American  Times  which  folded 
after  a  few  months. 


Weekly  sold 

Sale  of  the  Eureka  Sprint’s  (Ark.) 
Times-Echo,  a  weekly,  to  Rupert  E.  Phil¬ 
lips  of  Yellville,  Ark.,  was  announced 
(May  14)  by  Ross  Pendergraft,  vicepres¬ 
ident  of  Donrey  Media  group's  eastern 
newspaper  division.  The  Donrey  organi¬ 
zation  has  owned  the  paper  since 
January  3,  1972. 
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There's  a 
revolution  in  progress 
and  we  started  it 


•  •• 


Hendrix  Worldwide  was  first  to  trans¬ 
form  words  from  fingertip  to  computer  to 
print . . .  instantaneously. 


HEnDRDC 


WORLDWIDE 


That  was  less  than  eight  years  ago.  Yet 
today,  any  publisher  who  has  not  already 
ordered  an  input  editing  system  for  his 
newspaper  must  consider  it.  Because  such 
a  system  assures  a  better  quality  news, 
editoricd  and  classified  product,  produced 
faster  and  at  less  cost. 


Since  Hendrix  has  more  input  editing  sys¬ 
tems  working  at  more  newspapers 
throughout  the  world  than  anyone  else,  it 
might  make  sense  for  your  paper  to  give 
us  a  call. 

We’ll  introduce  you  to  our  newest  system, 
the  6400.  It’s  revolutionary,  and  it  works. 


HENDRIX  WORLDWIDE  CORPORATE  HEADQUARTERS 

645  Harvey  Road,  Manchester,  New  Hampshire  03103  (603)  669-9050  Telex  943480 


AN  ALL 


There  is  a  mini  spelling  explosion  going  on  in  America, 
and  the  best  evidence  is  the  record  number  of  young 
men  and  women — a  total  of  94 — who  will  compete 
in  next  month's  National  Spelling  Bee  in  Washington, 
D.C. 

What  better  way  to  salute  the  50th  anniversary  of  this 
outstanding  newspaper  public  service  program  than  to 
be  able  to  announce  the  biggest  year  in  its  history. 

Scripps-Howard  Newspapers,  which  owns  the  rights 
to  the  National  Spelling  Bee,  is  pleased  to  welcome 
these  newspapers  to  the  '77  event: 


Brockton  (MA)  Enterprise,  Burbank  (CA)  Daily  Re¬ 
view,  Des  Moines  Register,  Deseret  (UT)  News,  Dixon 
(IL)  Telegraph,  Glendale  (CA)  News-Press,  Louisville 
Courier-Journal,  Pioneer  Newspapers  of  Oregon,  Reno 
(NV)  Newspapers,  and  the  Skagit  Valley  (WA)  Herald. 

They  join  Scripps-Howard,  as  well  as  numerous  other 
papers  which  support  the  program,  in  taking  the  lead  in 
an  activity  that  tries  to  be  an  incer\tive  in  helping  young 
people  improve  their  spelling,  increase  their  vocabu¬ 
laries,  and  develop  correct  English  usage. 


Scripps-Howard 
National  Spelling  Bee 


